DISC MAKERS 




Disc Makers' Independent 
Music World Series (IMWS) 
has turned the spotlight 
on thousands of artists across 
the country, including 140 
who have showcased live in 
front of music industry VIPs. 
Now it could be your turn. 

TAXI, the nation's leading A&R company will choose 100 semi-finalists, 
and the editors for Billboard magazine will hand-pick the six finalists who 
will perform at 3rd & Lindsley in Nashville on July 22, 2004. 

Visit our website at www.discmakers.com/se04/bb or call 1-888-800-5796 
and we'll send you an entry kit to submit your music for the Southeast IMWS. 

Your entry and demo must be postmarked by 
May 20, 2004 - so enter now! 



When you register online, you'll automatically 
be entered to win a Fender Stratocaster guitar. 
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HOT SPOTS 



11 GoPhish 

With a new Elektra/Atlantic 
album on the way, the 
members of Phish ponder the 
possibility of airplay. 




18 Lady Luck 

The Ladies First tour starring 
Beyonce, Alicia Keys and Missy 
Elliott raises expectations for 
future urban outings. 



86 He's Got Game 

Electronic Arts' Steve Schnur 
talks about the changing 
dynamic between the music 
and videogame industries. 



For breaking news, 
analysis, jobs and 
newsletters visit: 
www.billboard.biz 
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Advertisers' Virtual Ads 
Sprouting In Videogames 

BY SCOn BANERJEE 

SAN FRANCISCO— Nick Kang is a bad-ass 
ex-cop. a cool Charles Bronson-typc anlihero 
who goes after the bad guys. 

But that is only Nick's day job — he also works as a 
pitchman for Puma sportswear. 

And that has some parents riled. They think Nick 
ought to be busted just like the criminals he collars 
in his virtual videogame world. "True Crime: Streets 
of LA." from Activision. 

"It's inherently deceptive, because they don't 
disclose when ads are ads," says Gary Ruskin. exec- 
utive director of Commercial Alert, a marketing 
(Continued on page 82) 

Crow Flies High 
For Sony Connect 

BY SCOn BANERJEE 





At 35.000 feet, 
Sheryl Crow cracked a 

smile after she sang the words "I don't have digital. 

The lyrics to her hit single "Soak Up the Sun" were an 
ironic twist on a day when she added more fuel to the legal 
download revolution. 

Crow's Concert in the Sky live performance was the 
highlight of a barnstorming tour from Chicago to 
Los Angeles to publicize Sony's new online music 
store. Connect. 

(Continued on page 82) 



Artist Orgs To Aid 
In Royalty Search 

AG Wants Help To Find Colleagues 



BY BILL HOLLAND 

Now it's up to artist groups 
to ensure that musicians and 
songwriters collect some S25 
million in royalty payments 
that major labels have kept 
tucked away. 

New York state attorney 
general Eliot Spitzer handed 
that task to the groups this 
(Continued on page 83) 




SPITZER: DONE DEAL 



It Only Gets Better 
For Gospel Group 

BY DEBORAH EVANS PRICE 

NASHVILLE — l-ast month ended with a hang for MercyMe. 

On April 28, the Gospel Music Assn. presented the Chris- 
tian crossover act and its members with four Dow Awards, 
including artist, song and group of the year. 

"I don't know how we could have had a better Wednesday," 
INO Records president Jeff Moseley says of the Dove wins. 

(Continued on page 83) 
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Get the first look 
between the bullets! 

Find out Wednesday what everyone 
else finds out Thursday. 
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Jay-Z Fends Off No Doubt; Reclaims No. 1 

In its third week on the charts, Thanksgiving week traffic softens the erosion 
on Jay-^s The Black Album" from 38% in the second week to 97% on the 
current Billboard 200 The rapper finishes ahead of the pack with a lead of 
less than 6,000 copies (4- 1 , 260.000) A hits album by No Doubt sets up 
shop at No 2 With 253,000 sold in its best frame, the band is lust a hair off it 
best Nielsen SoundScan opener Thanksgiving week album sales ate 



| MARKET WATCH 



Get a jump on the competition 
with Chart Alert, Billboard's 
early chart notification system. 

Every Wednesday morning, you'll get 
the freshest chart data including debuts, 
weekly sales, chart news, industry 
trends, and progress reports as well as 
early chart data for the Billboard 200, 
Country, R&B/Hip-Hop, Digital Tracks, 
Heatseekers and more. 
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. Album untls, current (hart week 20 5 million units 

• UP 23 7% over test issue's charts 16 6 million units 

. DOWN 3 4% over same week. 2002 21 3 minion unrls 

• ThlsweelcEechorthetop21 albums surpass 100,000 copies, wttrleecn oflhe top 7 above 



Billboard 200 - Sales data provided and compiled from Nielsen SoundScan 



JAY-Z The Black Album (Roc- 
A-Fella/Del Jam /IDJMG) 
•2 New NO DOUBT The Singles 1992- 
2003 (Interscope ) 

1 BRITNEY SPEARS In The 

Zone (Jive /Zomba) 

•4 18 HILARY DUFF Metamorphosis 

(Buena Vista /Hollywood) 
"5 8 VARIOUS ARTISTS Now 14 

(Columbia/Universal/EMI/Zomba 

/Sony Music) 
•6 9 TOBY KEITH Shock n Y all 

(DreamWorks (Nashville) / 

Interscope) 

7 6 JOSH GROBAN Closer (143/ 

Repnse /Warner Bros ) 

8 2 G-UNlT Beg For Mercy (G-Unit/ 

Shady /Interscope) 
•9 19 KORN Take A Look In The 
Mirror (Immortal/Epic /Sony 
Music) 



10 10 OUTKAST Speakerboxxx/Tne 

Love Below (Ansta ) 
indicates titles .-. th greatest salts gams <t>s JJJj 



11 4 BLINK-182 Blink- 182 

(Geffen /Interscope) 
• 1 2 NewNELLY Da Derrty Versions - 

The Reinvention (Fo' Reel/ 

Universal /UMRG) 
•13 1 MISSY ELLIOTT This Is Not 

A Testi (The Gold Mind/ 

Elektra EEC- 
•14 18 CLAY AIKEN Measure Of A 

Man (RCA /RMG) 

15 8 SHERYL CROW The Very 

Best a Sheryt Crow (A&M / 
Interscope) 

16 9 SOUNDTRACK Tupac 

Resurrection (Amaru/ 
Interscope) 

17 6 THE BEATLES Let It Be 

Naked (Apple /Capitol) 

18 2 SARAH MCLACHLAN 

Afterglow (Arista ) 
•19 19 ROD STEWART As Time 
Goes By The Great 
Amencan Songbook Vol II (J 
/RMG) 

•20 10 PUDDLE OF MUDD Life On 
Display (Geffen /Interscope) 



■ The Billboard 200 tor a 
| butatN0 2 with 601.500 
e top 24 beat 100,000 




Go to billboard.com/chartalert for registration and more information. 
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Top of the News 

8 Ten new member states join 
the European Union, widening 
the EU's trading borders and 
extending the scope of its copy- 
right concerns. 

9 BM1 pacts with Nielsen 
Broadcast Data Systems and 
MediaBase as part of its digital 
initiative. 

Music 

1 1 The Beat: Phish emerges 
from the studio with new set 
Undermind" and a renewed ded- 
ication to making records. 

12 Higher Ground: Newcomer 
Jeremy Camp wows the Gospel 
Music Assn. as he beats out 
established artists to win one of 
his first two Dove Awards. 

13 Legal Matters: Prosecutors 
turn the screws on Michael Jack- 
son, opting to file a conspiracy 
charge against the singer. 

14 Jazz Notes: North Sea lazz 
Festival Cape Town celebrates 
South Africa's 10th year of 
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BEGINS ON PAGE 15 



democracy with a slate of such 
homegrown acts as Feya Faku. 
18 Touring: The Ladies First 
tour's mainstream appeal and 
production pizzazz set an exam- 
ple for future urban outing. 
2Q R&B: Smokey Robinson's 
food company introduces its first 
entree, Soul Is in the Bowl Gumbo. 
3Q Beat Box: Erlend Bye liter - 
ally makes his voice heard on his 
installment of the DJ Kicks series. 
32 Country: Compendia 
Records taps bluegrass popular- 
ity with three genre-bending, 
budget-conscious album proj- 
ects produced by Bil VornDick. 
67 Songwriters & Publishers: 
Bryan-Michael Cox wins his 
fourth straight songwriter of the 




year trophy at SESAC's eighth 
annual New York Music Awards. 
68 Studio Monitor: New York 
studio owners gathered at a 
Society of Professional Audio 
Recording Services meeting to 
find better ways to promote 
their services. 

Retail 

59 The videogame industry's 
strong growth will no doubt be a 
popular topic at the Electronic 
Entertainment Expo, set for May 
1114 in Los Angeles. 
6Q Retail Track: HMV pulls 
out of the United States. Why 
did the retail chain fail? 
61 Home Video: Affordability 
of DVD players has fitness titles 



slimming their VHS shape Into 
the DVD format. 

Global 

63 Canada's Michael Buble 
aims to continue the internation- 
al success of his self-titled album 
in the United States. 

65 Global Pulse: Macaco 
mixes Afro-Latin roots with elec- 
tronics beats on its third album, 
"Entre RakesY Antenas." 

Programming 

81 Tuned In: The Tube: Walt 
Disney Records turns to its own 
resources to push such TV 
soundtracks as "The Cheetah 
Girls,""Lizzy McGwire" and 
"Pixel Perfect." 

Features 

35 Billboard Picks 

64 H its of the W orld 
69 Classifieds 

71 Charts 
71 BtM 
71 Market Watch 
86 The Ijst Word 



QUOTE OF THE WEEK 

•There are a lot of people in town so scared that they're 
going to lose their Mercedes, their parking space and 
their job, that they're afraid to sign anything.* 
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Steve Battels 
officially takes 
the reins at 
Island Deflam 



Upfront 



Reggae 
architect 
Coxsone Dodd 
dies at 72 




TOP OF THE NEWS 



Collecting Societies 
Under EU Microscope 



BY EMMANUEL LEGRAND 

LONDON — The role of national royalty collec- 
tion societies is under scrutiny by the European 
Commission, Europe's executive arm, which is 
seeking new rules on collective licensing of music 
for online use. 

The EC has warned 
16 authors' rights soci- 
eties that the way they 
cross-license reper- 
toire through what is 
known as the "Santia- 
go agreement" is 
"potentially in breach 
of European Union 
competition rules." 

On April 19, the EC 

also called for new EU- 

wide legislation "on the 

collective management of rights, and particu- 
larly on collecting societies." 

A legal expert working for a major company 
says the EC move "was expected, but it is still 
unclear what they want to look at. All this is 
very vague." 



BOLKESTEIN: SEEKS A H KREILE: IP PROTECTION 
TRUE SINGLE MARKET' ■ IS CRUCIAL 



What is clear is the EC's desire to ease Pan- 
European repertoire licensing. 

"The marketing of intellectual-property rights 
needs to be facilitated in order to create a true 
single market in this area," EU internal market 
commissioner Frits Bolkestein says. 

The EC's decision is 
based on a preliminary 
19-page report. "The 
Management of Copy- 
right and Related Rights 
I i n the I ntemal Market " 
| lj The paper suggests that 

A\ - Wtk Pan-European legisla- 

/frl tion " would be highly 
I desirable." 

Bj^^ J The EC paper argues 

that collective-rights 

management will be 

more firmly estab- 
lished if a legal framework on collecting soci- 
eties is implemented at the EU level. This would 
ensure that collecting societies are efficient and 
transparent. 
In a first step, the EC launched a consultation 
(Continued on page 84) 



BMG U.S. Latin Quits A&R 

Label Limits Role, Won't Sign Local Acts 



BY LEILA COBO 

MIAMI — It didn't take long for Maarten 
Steinkamp to conclude that BMC U.S. Latin 
could not continue as a traditional label. 

The BMG International president who was 
given direct control of Latin operations in 
November, is reducing the label to a market- 
ing/promotion/distribution office that will no 
longer sign local acts. 

The move, which Steinkamp hinted at last 
year, was made official during the Billboard 
Latin Music Conference, where the New York- 
based executive was a speaker at the "Presidents 
& Artists" panel. 

At this point BMC U.S. Latin is "first and fore- 
most a marketing and promotional operation 
that helps sell our repertoire from around the 
world into the U.S. Latin market" Steinkamp 
tells Billboard. 

"Second, it s about maximizing catalog and 
compilations," Steinkamp continues. 

Additionally, he says the company will seek 
"repertoire we can promote and market with- 
out making the A&R investment." 



The decision has raised many questions in 
the industry. 

"I don't believe they have the structure to 
promote properly," says one manager with an 
act on the label. "And not signing local acts is 
a big mistake. It leaves you with no clout in 
the market" 

Others agree that it would be a mistake not to 
sign acts in the biggest market for Latin music. 

The Miami-based operation's staff stands at 
30 people, down from 44 when Steinkamp took 
charge. The cuts were made in December; no 
additional staff reductions are expected. 

Some believe the changes have been made 
in anticipation of the planned BMG merger with 
Sony Music, but Steinkamp denies this. Sony 
continues to operate a full-service U.S. label. 

Currently. BMG has only one radio promoter 
on staff. But Steinkamp says there are plans to 
hire one or two additional promotion people in 
the next several weeks. 

What no one disputes is that BMG U.S. Latin 
has had multimillion-dollar losses in the past 
two years, fueled by large artist advances and 
(Continued on page 85) 



Jessica Simpson introduced her fragrance line Dessert during a January event in New York. 

Divas Smell Money 
In Fragrance Biz 



BY CARLA HAY 

NEW YORK — Some of today's big- 
gest music stars have ignited a boom 
in the once-dormant celebrity fra- 
grance business. 

Leading the way is Jennifer Lopez, 
who has two successful fragrance lines: 
Clow by and Still Jennifer Lopez. 

Celine Dion, Thalia and Jessica 
Simpson are among the other stars 
who have attached their names to fra- 
grance products. Britney Spears and 
Beyonce will enter the marketplace 
later this year. 



Celebrities who launch fragrance 
products almost always have an own- 
ership stake in the business. 

"Even if the product line doesn't sell 
that well, it's a big moneymaker for the 
star because of the lucrative contract, 
which usually comes with a big-salary 
guarantee." says Cina Pia Bandini, 
editor-in-chief of fashionfinds.com. 

PERFUME HITS 

Five years ago. the market for celeb- 
rity fragrances was largely inactive, 
according to beauty-industry experts. 

(Continued on page 84) 
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Upfront 
Bartels New Island Prez 

Move Reunites Him With Former Boss LA. Reid 



BY CHRIS MORRIS 

As Island Records' new president, 
Steve Bartels' first order of business is 
to build upon the label's solid rock 
foundation. 

"The rock integrity of this label is so 
vital and so important," Bartels says. 
"My absolute first task is to make sure 
I shore it up and increase it further. 

"Not only the history of the label, but 
what's been accomplished with it, has 
been fantastic. We have some incredi- 
ble releases in that genre coming up." 

He cites upcoming Island projects by 
the Killers, Saliva and PJ Harvey as pri- 
orities. On the pop side, he says vocalist 
Christina Milian continues to develop. 

Bartels was officially named presi- 
dent May 4. He is based in New York 
and reports to Island Def Jam Music 
Group chairman Antonio "LA" Reid. 

The move reunites Bartels with 
Reid. As executive VP of promotion at 
Arista Records, which he left in March, 
Bartels reported to Reid, who was for- 




BARTELS: ROCK GENRE IS A PRIORITY 



merly label president/CEO. 

Bartels says of Reid, "I had an incred- 
ible working relationship with him. We 
bonded early on. When this opportu- 
nity became available, it seemed like a 
natural fit" 

Bartels spent a decade at Arista and 
most recently was involved in promot- 
ing such hit label acts as Usher, Out- 
Kast, Pink, Avril Lavigne and Dido. Pre- 
viously, he was national director of 



promotion at A&M. 

Assuming his Island post after a 
period of downsizing, both industry- 
wide and at parent Universal Music 
Croup, Bartels admits that doing 
business with fewer resources is "a 
challenge." 

1 lowever, he adds, "You have to be a 
business person as you look at the real- 
ities of the music, but the music to me 
always leads, the creative process always 
leads. It's a matter of, 'Can you do it 
more efficiently today than you might 
have been able to do it 10 years ago?' " 

Bartels arrives at IDJ after a round 
of executive musical chairs. 

Reid took the helm at IDJ a month 
after his dismissal at Arista in January. 
He succeeded Lyor Cohen, who moved 
to Warner Music Group as chairman/ 
CEO of U.S. operations. 

Following Cohen's exit. Island pres- 
ident/IDJ executive VP Julie Green- 
wald departed April 1; she has since 
been named president of Atlantic 
Records Croup. 



McCoury Sues To Halt 
Release Of Two Albums 



BY PHYLLIS STARK 

NASHVILLE — Grammy Award-winning bluegrass star Del 
McCoury is challenging independent label Copper Creek 
Records over the ownership of two recordings McCoury cut 
more than 25 years ago. 

McCoury's copyright infringement suit against the 
Roanoke, Va.-based label unveils the legal wranglings that 
can arise when the transfer of ownership rights in artistic 
works is questioned. 

The independent-label and bluegrass 
communities will be watching the proceed- 
ings closely. 

Copper Creek is also accused of engaging 
in unfair trade practices and unfair competi- 
tion in the civil action, which was filed April 
30 in the U.S. District Court for the Middle 
District of Tennessee. 

The suit concerns two records McCoury 
made in the early 1970s. One was recorded at 
Leesburg State Prison (now Bayside State 
Prison) in Leesburg, NJ. That recording has 
never been released. 

The other recording was made with 
McCoury's band at the time, the Dixie Pals, at 
a studio in Ferndale, N.Y., belonging to Paul Gerry. Gerry's 
Revonah Records released the album as "Del McCoury & 
the Dixie Pals" in 1975. It has been out of print for 25 years. 

Copper Creek purchased the masters to both record- 
ings and all assets of Revonah Records from Gerry's widow. 
In February, Copper Creek executives informed McCoury 
that the label planned to rerelease the "Dixie Pals" album 
supplemented with a few tracks from the unreleased 
prison recording. 

McCOURY'S COMPLAINT 

McCoury's attorney's have asked Copper Creek to cease 




McCOURY: CLAIMS LABEL 
DOES NOT OWN COPYRIGHT 



all plaas for the rerelease. They believe the label does not 
have the legal right to the recordings. They also cited the 
tapes' poor quality and potential for interfering with other 
planned McCoury releases and sales of albums already on 
the market. 

However, according to the suit the label continued with 
its plans and informed McCoury that he would not be paid 
for the exploitation of these recordings. 

In a letter to Copper Creek principal Gary Reid. 
McCoury's manager, Stan Strickland of Rainmaker Man- 
agement, calls the planned release "theft" 
and characterizes the label's business deal- 
ings as "immoral." 

David Crow, a Nashville attorney repre- 
senting Copper Creek, characterized the 
recordings as "works made for hire" in a Feb- 
ruary letter to McCoury's attorney. 

Crow notes that "Revonah's standard artist 
agreement was that Revonah paid for all pro- 
duction costs, artwork costs and manufac- 
turing costs and gave the artist 500 free 
copies of each album in exchange for all 
rights in the album." 

Crow's letter states, "As the owner of a work 
made for hire, my client has the right to rere- 



lease the album.' 

put rr IN WRITING 

McCoury's attorney, San Francisco-based David 
Given, disagrees. 

In a March 4 response to Crow, Given says the lack of a 
written contract makes any transfer of ownership rights from 
the artist to the record label void under the statute of frauds 
provision of the federal Copyright Act 

Given also disputes Crow's claims that the record- 
ings were works made for hire. Among several argu- 
IConlinued on page S3) 
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New EU Members 
Face Copyright Issues 



BY EMMANUEL LEGRAND 

LONDON— History was made May 

I when 10 additional countries 
joined the European Union. 

The new member states are 
Poland, I lungary. the Czech Repub- 
lic, Slovenia. Slovakia. Lithuania. 
Latvia. Estonia. Malta and Cyprus. 

They bring 75 million inhabi- 
tants and nine new languages to the 

I I officially spoken in the former 
1 5-member EU. 

The EU has become the third- 
largest population bloc in the world 
alter China and India, 
with more than 450 
million inhabitants 
and the biggest free- 
trading area. 

Even with this 
new influx, Europe 
as a music market 
still lags behind the 
United States. 

In value, the 10 
countries combined 
represent a market 

the size of Belgium, 

with aggregate 20011 
sales of $23 1.3 million, according to 
the International Federation of the 
Phonographic Industry. 

But for industry observers, the 
input of these 10 new members 
goes beyond simple statistics. 

"What has happened is that the 
borders of the EU have changed." 
says Frances Moore, Brussels- 
based director of the lFPI's Euro- 
pean office. 

ENLARGED TRADING BLOC 

By shifting toward Eastern 
Europe with the addition of coun- 
tries from the former Soviet 
empire and further south with the 



MOORE: NEW MEMBERS 
BRING BREATH OF FRESH AIR 



arrival of the Mediterranean islands 
of Cyprus and Malta. Moore reck- 
ons that the region's whole balance 
has changed. 

"These are young and dynamic 
countries, and they bring a breath 
of fresh air to Europe." she says. "It 
reinforces the EU and creates a big- 
ger trading bloc." 

Universal Music International 
general counsel Richard Constant 
is among those who see the 
enlargement as a positive thing. 

"These 10 countries had pretty 
poor copyright protection. By join- 
ing the EU. they will 
have to fix the situation 
and level up to EU stan- 
dards. That will result 
in better protection." 

On the legislative 
front, much progress 
has been made during 
the past 10 years to ele- 
vate national laws to 
EU levels, according to 
the IFPI. 

"Our feeling was to 
push hard to improve 
the situation before 
they joined, and we will continue to 
push." Moore says. 

However, Moore sees the enlarge- 
ment as a major challenge for the 
industry: with regard to piracy. By 
moving its borders farther east, not 
only has the EU integrated coun- 
tries with an already strong piracy 
rate, but it has also moved closer to 
three main centers of physical 
piracy: Russia. Belarus and Ukraine. 

Previously. Greece and Italy were 
the two EU countries with the high- 
est piracy rate. But the emphasis is 
now moving east 

"The piracy levels in the region 
(Continued" on page 85) 
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THE WEEK IN BRIEF 



The Latin Grammy Awards returns to Los Angeles in 2004, after a one-year 
stint in Miami. The Fifth Annual Latin Grammy Awards will take place 
Sept. 1 at the Shrine Auditorium and will once again be broadcast live on 
CBS. The Latin Grammys will also air in approximately 100 other coun- 
tries. LA was a practical choice: The show's production staff is based there, 
and moving that staff is costly, sources say. Award nominees will be 
announced July 14. LEILA COBO 

Celebrate Brooklyn, one of the nation's oldest free performing-arts festivals, 
will honor Give Davis, BMC North America chairman and Brooklyn, N.Y., 
native, at a June 16 gala. The event at Brooklyn's 7,000-capacity Prospect 
Park Bandshell marks the opening of the festival's 26th season. Highlights 
of the summer-long concert series include l-os Ix>bos, South Africa's Lady- 
smith Black Mambazo, rising Latin stars Natalie LaFourcade and Bacilos, 
reggae superstar Burning Spear and a multi-artist tribute to the songs of 
Neil Young. Davis grew up in a working-class Jewish neighborhood in 
Crown Heights. He attended Brooklyn's Erasmus Hall High School, earn- 
ing membership in the Arista Society for New York's top students. Davis 
later adopted the organization's name for his record company: "It stood for 
excellence," he says. THOM DUFFY 

Universal Music Croup Nashville and sister lapel DreamWorks are expected 
to consolidate operations May 7. Sources say DreamWorks chief execu- 
tive James Stroud and current UMGN chairman Luke Lewis will jointly 
run the combined labels. DreamWorks senior executive for promotion 
and artist development Scott Borchetta likely will helm the combined 
promotion efforts for DreamWorks. MCA Nashville, Mercury and Lost 
Highway Records. phyujs stark 

VHU hetfcufl fti Eunflfffln presence in the airplay-monitoring business by 
acquiring Music Control and Aircheck. VNU, Billboard Information Group's 
parent company, says regulatory authorities have approved both transac- 
tions. Music Control is the leading Pan-European radio airplay-monitoring 
service. Based in Germany and Ireland, Music Control also operates in Italy. 
Switzerland, Austria, the United Kingdom, Spain, Portugal. France, Bel- 
gium, Scandinavia, Greece and Mexico. It monitors more than 600 radio sta- 
tions and provides Billboard 'with the weekly Pan-European Airplay Top 20 
chart. Aircheck monitors 20 Dutch radio stations. Prior to the purchase, 
VNU owned a majority stake in Aircheck, which is a partnership between 
VNU and Dutch collecting society Buma/Stemra. Both companies will be 
integrated into VNU's Nielsen Entertainment which also includes U.S. air- 
play monitoring service Nielsen Broadcast Data Systems and U.S. sales chart 
compiler Nielsen SoundScan. EMMANUEL LEGRAND 

Broken Bow Records has ended its 18-month relationship with management 
and marketing firm the Consortium. The two companies were partners in 
label imprint C4 Records. RED Distribution distributes Nashville-based 
indie label Broken Bow. Its roster includes Craig Morgan, Sherrie Austin, 
Lila McCann and C4 flagship artist Joe Diffie. Partners Mike Martinovich. 
Stan Moress. Bernard Porter and Al Schiltz formed the Consortium in 
2001. All four are veteran artist managers. PHYLLIS STARK 

Clear Channel Communications started the year strongly, according to a 
recent report by financial services firm William Blair & Co. In CCC's radio 
division, the growth of spot advertising drove revenue of $832.9 million, an 
increase of almost 5%. The report was less enthusiastic about CCC's live- 
entertainment division, Clear Channel Entertainment, where higher-than- 
expected expenses offset better-than-expected revenue. CCC currently 
trades at 23.3 times William Blair's 2005 EPS estimate, according to the 
report. See billboard.biz for more analysis. RAY WADDELL 

Rykodisc is finalizing the purchase of Los Angeles-based independent Emperor 
Norton Records, according to a source familiar with the deal. Rykodisc s dis- 
tribution arm, Ryko Distribution, began handling Emperor Norton releases 
May 3. The label previously went through Caroline Distribution. Peter Getty, 
grandson of late billionaire J. Paul Getty, founded Emperor Norton. The 
label's most recent hit was the soundtrack to director Sofia Coppola's Oscar- 
winning film "I-ost in Translation." The soundtrack sold more than 114,000 
copies, according to Nielsen SoundScan. Emperor Norton president Steve 
Pross and GM Van Riker will join Rykodisc's staff in A&R and marketing 
capacities. I'ross and Ryko Label Group president Joe Regis did not return 
calls seeking comment, and Riker declined to comment CHRIS MORRIS 

For the latest breaking news, go to billboard.biz. 



Upfront 
WMG Drops Catalog Prices 

1,776 Titles Affected; Many Cut To $6.71 Wholesale 



BY ED CHRISTM AN 

NEW YORK — In a move merchandis- 
ers praised, the new ownership of the 
Warner Music Group is putting its 
stamp on the marketplace by lowering 
the cost on 1,776 titles, the largest 
devaluation in WEA's 33-year history. 

"Anything that the industry does to 
lower [retail prices for| the consumers 
who shop in the store is extremely 
positive," Trans World Entertainment 
music divisional merchandise man- 
ager Jerry Kamiler says. The WEA 
price cut "reinforces what the (Uni- 
versal Music Group] started in the fall 
with JumpStart" 

George Balicky, VP at Galaxy Music 
Distributors in Pittsburgh, says, "If 
there is price protection, we always 
praise price changes when they are 
going down." 

Price protection occurs when sup- 
pliers agree to cover the devaluation so 
that accounts do not have to take a hit 
on inventory. In this case, WEA will 
issue a credit by rebilling affected titles 
at the new lower price for purchases 
made of those albums within the past 



90 days. 

WMG executives were unavailable 
to comment. 

About 1,200 of the devalued titles 
were repriced to the company's Super 
Value budget line, which carries a $6.71 
wholesale cost Most of these were from 
WEA's $1 1.98 midline, but a few came 
from the company's front-line and 
super midline. 

Among the acts with titles being 
repriced from the Super Saver midline 
to budget are 10,000 Maniacs, the B- 
52's, Bad Company, Jackson Browne, 
Judy Collins, Doobie Brothers, Foghat, 
Aretha Franklin, J. Geils Band, Man- 
hattan Transfer, Bette Midler, Teddy 
Pendergrass, Bonnie Raitt, Otis Redding 
and Rod Stewart. 

Another 300 titles will be repriced 
from the front-line prices of $17.98 and 
$18.98 and the Super Sonic super mid- 
line price of $13.98 to the Super Saver 
midline, which carries a $7.85 cost 

That repricing will affect albums by 
acts including Tori Amos, Built to Spill, 
Tracy Chapman, Phil Collins, Hootie & 
the Blownsh, Madonna, LtT Kim, Natal- 
ie Merchant, Morrissey, the Ramones, 



Coxsone 
Dodd Dies 

His Label Captured 
Jamaica's Best 

BY CHRIS MORRIS 

LOS ANGELES— Producer/label oper- 
ator Clement "Coxsone" Dodd, one of 
the great architects of reggae music, 
died of a heart attack May 4 at his stu- 
dio in Kingston. Jamaica. He was 72. 

A jazz fan, Dodd was originally a 
DJ who operated one of Kingston's 
first important sound systems, Cox- 
sone Downbeat. 

He began recording R&B-styled 
material by homegrown talent in 1959 
and worked with virtually every 
important Jamaican performer of the 
'60s and '70s. 

Working with producer Lee Perry, he 
began documenting the pre-reggae ska 
sound on his Studio One label in 1963. 
In the early '60s, the Skatalites, ska's 
first major instrumental group, were 
his house band. 

Singers Delroy Wilson, Ken Boothe. 
Owen Gray and keyboardist Jackie 
Mittoo were other important perform- 
ers in Dodd's stable. 

Dodd's biggest early discovery' was 
the Wailers. The trio of Bob Marley, 




Peter Tosh and Bunny Livingston 
recorded such early "rude boy" ska hits 
as "Simmer Down" at Dodd's Brentford 
Road studio. 

As ska evolved into rocksteady. Dodd 
recorded major dance hits by Alton 
Ellis, Slim Smith, Marcia Griffiths and 
vocal trio the Heptanes. As the roots 
reggae sound developed in the late '60s 
and early '70s. these artists were joined 
at Studio One by Horace .Andy, Dennis 
Brown. Burning Spear, John Holt and 
the Wailing Souls. 

During the 70s and 80s, Dodd 
released his studio's spare rhythm 
tracks in a series of instrumental 
albums that helped define Jamaican 
dub. He also cut early dancehall reggae 
hits by Willie Williams, the Lone Ranger 
and Michigan & Smiley. 

In the mid-'80s, Dodd moved to 
Brooklyn. N.Y., where he ran a record 
store, Coxsone's Music City. Rounder's 
reggae imprint Heartbeat Records has 
extensively reissued his classic Studio 
One recordings. 



Stone Temple Pilots, Neil Young and 
Emerson, Lake & Palmer, as well as the 
Jimmy Page/Robert Plant album "Walk- 
ing Into Clarksdale." 

In addition to the price reduction, 
the midline, super midline and front- 
line CDs — excluding the 200 best- 
selling catalog titles — will carry a 5% 
discount with 120 days of extra dating, 
while the budget line carries a 10% dis- 
count and the same amount of extra 
dating before bills are due. 

Normally, payments are due in 60 
days, so the extra dating gives 
accounts nearly six months before 
payments are due. 

Other price cuts saw front-line titles 
dropped to the Super Sonic line and a 
number of double- and triple-album 
sets reduced as well. 

"They really strengthened their Super 
Sonic line too. which brings retail's cost 
down to S9.17. This is critical and allows 
us to get pricing to hit the consumer's 
sweet spot," Kamiler says. 

In other changes, WEA reduced its 
early-payment discount from 2% to 
1.5% and introduced a handling fee of 
19 cents per unit for all returns. 



BMI 

Boosts 
Its Data 

Society Adds Real-Time 

Radio Airplay Info 
From BDS, MediaBase 

BY BRIAN GARRITY 



NEW YORK— BMI has cut deals 
with Nielsen Broadcast Data Sys- 
tems and MediaBase that will add 
more comprehensive airplay data t< ir 
hundreds of radio stations to its 



i; Di gital 

I INITIATIVES 



existing nationwide sample of radio 
airplay on 10,000-plus stations. 

BMI says the new "census'' data 
— which will supplement its exist- 
ing radio sample data — will not 
change the Overall number of radio 
performances tracked for a song. 

Instead, the information will 
allow BMI to better track where and 
when the airplay took place. 

"It gives us more granular infor- 
mation," BMI COO John Cody says. 
(Continued on page S li 
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Bullish On Latin Music 



When it comes to the Latin mar- 
ket, there are numbers, and then 
there are numbers. 
Take the case of Latin music. Last 
year, shipments slid to 38.6 million from 
41.1 million in 2002, a decline of 6%, 
according to the Recording Industry 
Assn. of America. 

Sadly, the numbers have been declin- 
ing for four straight years. The only sav- 
ing grace is the shortfall no longer hits 
double digits. Shipments in 2002, you 
might recall, declined 15.6% from 48.7 
million the year before. 

Looking at those numbers, it is hard 
to be optimistic. 

But now check these numbers. 
The nation's 40 million Latinos rep- 
resent about 14% of the population — 
making them the largest minority 
group in the United States. Their aggre- 
gate disposable income is nearly $700 
billion per year. 

What's more, Latinos are also the 
fastest-growing segment of the popula- 
tion. Their numbers rose 60% from 1990 
to 2000. according to the U.S. Census 
Bureau. And they grew by almost 10% 
again during the past two years. 



Compare this to the general popula- 
tion, which grew by a mere 2.5%, and 
you understand why advertisers in droves 
are suddenly discovering this market. 

By 2050, Latinos are expected to 
comprise 25% of the U.S. population. 
This burgeoning market will become a 
powerhouse. 

Ad revenue for the top 58 Latin maga- 
zines in the United States grew to more 
than $145 million last year, according to 



There's always a 
bottom line, and here 
it is: We're bullish on 

the Latin market. 



Folio magazine and the Hispanic Maga- 
zine Monitor, which track the industry. 

That is an increase of more than 23% 
over the previous year. 

We're happy to report that Bill- 
board's Latin coverage and our signa- 
ture four-day conference and Latin 
Music Awards TV show have put us 
right in the sweet spot of this growing 
market for more than 15 years. That 



spells commitment. 

This year a record number of sponsors 
signed up for the Latin event, and despite 
the dour sales figures, the conference 
demonstrated that there was every rea- 
son to be optimistic. 

The mood, typical of other Billboard 
events this year, was decidely upbeat 
compared with 2003. New stars 
emerged, such as Juanes and Akwid, 
while established acts like Ricky Martin 
and Gloria Estefan demonstrated their 
staying power. 

Piracy, of course, continues to be a 
major problem, especially in Latin Amer- 
ican countries. So far, the main threat is 
physical piracy, although digital piracy is 
a growing concern. 

The good news is that the R1AA 
dedicated $2.5 million last spring to 
fight piracy mainly in the United 
States and Puerto Rico. Two million 
illegal pieces of Latin product were 
seized in 2003, a 40% increase over 
seizures in 2002. And those numbers 
are likely to continue rising. 

Like any numbers game, there's 
always a bottom line, and here it is: 
We're bullish on the Latin market. 



Docs something nuke you jump and shout? Write a letter to the Editor! Mail to Keith Girard, EdltoMn-Chief, Billboard, 770 Broadway. 6th Floor, 
New York. N.Y., 10003, or e-mail to letters@billboard.coni. Include name, title, address and phone number for verification. Letters should be concise 
and may be edited. Names can be withheld, if requested, at the discretion of the editor. All submissions published shall become the sole property of 
Billboard, which shall own the copyright In whole or part, for publication. 
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A conspiracy 
charge against 
Michael Jackson 
opens door 
to hearsay 
testimony 




Phish Puts Mind 
To Studio Work 



After 1 1 studio albums, jam band 
Phish may finally be finding its sea 
legs when it comes to making records. 

Or so says drummer Jon Fishman 

"I think it's something we're get- 
ting good at. We were great at the 
stage part but pretty lousy in the stu- 
dio. For so many years we were 
always disheartened by the studio 
results. But I think we're getting into 
the realm where we can start making 
some pretty amazing albums." 

Ulektra Atlantic releases "Under- 
mind," the band's first studio project 
since 2002's "Round Room," June 15. 

The album fulfills Phish's contract 



The 
Beat 



By Melinda Newman 

mnewman@billboard.com 



with Elektra. "We either re-sign with 
them and it's great, or you just let the 
contract go and say. 'See you later,' 
and see what else is out there," Fish- 
man says. "Or you just don't have a 
label. I think any scenario would 
work for us." 

"Undermind" is the group's first 
release for the merged Elektra/ 
Atlantic team. Fishman says he's 
excited by the changes at the label, 
saying the old Elektra "never really 
worked out well for us. It always felt 
like they wanted us to be different, 
and this is who we are." 

However, he admits, "it's a two-way 
street. For our part, we were very 
unattentive and unresponsive to their 



promotion ideas. None of us were 
very comfortable sitting in Tower 
Records signing autographs or play- 
ing three minutes on the air." 

He feels the plans for this album 
suit the band. He is particularly 
excited about concerts set for June 17- 
18 at KeySpan Park in Brooklyn, N.Y. 
One of the shows will be beamed into 
movie theaters. 

Phish has never been about radio 
hits, but Fishman thinks the time 
may have come with first single 
"The Connection." 

"I will be surprised if it doesn't 
catch fire," he says. "1 don't think it 

will be a boom bang hit 

like something from 
lOutKast's] Speaker- 
boxxx,' but 1 could 
really see it striking a 
chord." The song goes 
to radio May 24. 




DURANNIES REJOICE: 
Duran Duran has signed 
with Epic Records. 

The worldwide deal 

is for at least one 

album and one DVT), 
according to sources. Wendy Laister 
manages the band, which now con- 
sists of the five original members. 
Epic declined to comment. 

Billboard.biz on April 28 broke the 
news that the band was in final nego- 
tiations with Epic. Sources say the 
deal is done. 

Hollywood Records released Duran 
Duran's last studio album, 2000's 
"Pop Trash," in the United States. 

CH-CH-CHANGES: Lee Stimmel is the 

new senior VP of marketing for Epic 
Records. He is former VP of market- 
ing and product development for 
Atlantic Records. Stimmel, who is 

(Continued on page 13) 



Verve Hopes Cullum 
Has That 'Something' 



BY DAN OUELLETTE 

Too often the recording industry hustles out young tal- 
ent with ploys that are more about marketing than musi- 
cal substance. 

Jamie Cullum has already demonstrated to live audi- 
ences in the United Stales — from New York and Los 
Angeles to Austin — that he's able to deliver the goods. 
It is these performances that have made British jazz 
pianist/singer/songwriter Cullum one of the year's 
biggest buzz artists. 

But Verve/Universal, which is releasing hi 
album "Twentysomething" May 1 1 in the United 
States, is not taking any chances. The label has 
given Cullum a full-court promo press since 
last September. 

First single "All at Sea" was among the 
most-added tracks at triple-A radio, accord- 
ing to Billboard sister publication Airplay 
Monitor. And MTV has aired the video. 

Originally released last December in 
the United Kingdom on Universal, the 
album has now been certified double- 
platinum by BPI. Total European sales top 
1 million copies, according to the label. 

On the album. Cullum covers stan- 
dards hut delivers them with a new twist 
and stomp. 



SHAKING UP STANDARDS 

He also raises the hipness quotient with 
fresh takes on pop tunes from Jimi I lendrix to 
Radiohead lo Cole Porter. And he throws in 
enough catchy and rollicking originals to offer an 
eclectic package of extroverted jazz-pop crossover. 

"I made the record over a year ago," the 
scrappy. 24-year-old Cullum says. 

"So, in some ways, it doesn't 



really reflect me n fU, because I'm changing even' day. I'm 
constantly into new music. I don't really think about the 
marketing strategy, but I do like that Pve been able to estab- 
lish a fan base the old-fashioned way — by performing." 

At his rousing New York showcase at Joe's l^ib in Jan- 
uary, Cullum played like a cross between avant-jazz ace 
Cecil Taylor and Billy Joel. 

I( 'imtinued on page 12) 





At times, 
Jamie Cullum 
"treats the 
piano like 
Jimi Hendrix 
treated his 
guitar." 
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Music 



Camp Comes Up Big At GMAs; 
Tait Joins Santana Tour 



Gospel Music Week 2004 was a 
memorable one for Jeremy Camp. 
The BEC Recordings artist netted his 
first Gospel Music Assn. Dow 

Awards, taking home two accolades. 

The best new artist award seemed 
a fitting choice to 



using the gift and the songs to bless 
people and encourage people," Camp 
says. "People are just connecting with 
the songs and with the heart that God 
has put into this project" 
His previous effort. 2002's "Stay." 



the packed crowd 
at Nashville's 
Municipal Audito- 
rium. But atten- 
dees appeared 
pleasantly sur- 
prised when the 
newcomer beat out 
such established 
artists as Steven 
Curtis Chapman 

and Mark Schultz 

for the male vocalist honor. 

Camp's awards also marked the 
first time an artist on BEC Record- 
ings took home a Dove. He says win- 
ning the awards indicates he has the 
respect of his peers. 

"It's like them expressing that they 
like what you have to say as an artist 
and that your ministry is relevant in 
the music industry." 

When the Christian industry 
begins to take notice of a new talent, 
that artist's exposure grows rapidly. 
Such is the case with Camp. 

The Indiana native's tunes are fea- 
tured on sewn compilation albums. 
"I Still Believe" is on "WoW 2004," 
"Enough" is included on "WoW Wor- 
ship" and "Empty Me" is on Fervent 
Records' "Absolute Worship." 

"We are always doing a lot of little 
side things." Camp says. "I'm getting 
pushed into every compilation CD 
that's out there. It's pretty exciting. 
God is smiling down upon what is 
going on." 

Released in February. Camp's 
current disc. "Carried Me: The Wor- 
ship Project," has sold more than 
124,000 copies, according to 
Nielsen SoundScan. It debuted at 
No. 2 on the Billboard Top Contem- 
porary Christian Albums chart. 

"What has been a huge blessing is 
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also continues to sell (242,000 
copies!, buoyed by his recent dates on 
the Adoration tour with Newsboys 
and Rebecca St. James. 

This summer, he'll be making the 
rounds on the festival circuit before 
headlining his own tour in the fall. 

Camp's first DVD set, "In24," was 
released May 4. Designed to show 







W 




. y 


CAMP: BEC'S FIRST DOVE WINNER 



fans a day in Camp's life, "In24" fea- 
tures concert performances as well as 
behind-the-scenes footage of life on 
the road. The DVD also previews new 
songs from the artist's next album, 
"Restored," which is slated for release 
in November. 

TAIT JOINS SANTANA: Michael Tait 

has been tapped by Carlos Santana to 




Spring Hill artist Karen Peck Gooch, 
left, and Jon Micah Sumrall of Kutless 
appeared on the "Hear My Heart" 
panel during GMA Week. Chris Rice 
and Paul Colman were also on the 
panel discussing issues affecting 
Christian artists. 



On "foe Scene 
At GMA Week 

Christian music artists, man- 
agers, agents, publishers and label 
executives from around the world 
convened April 24-28 for the 
Gospel Music Assn.'s annual con- 
fab at the Nashville Convention 
Center. Cospel Music Week 2004 
included seminars, showcases, an 
annual worship service and a stag- 
ing of "Hero: The Rock Opera." 
The GMA's 35th annual Music 
Awards were also held April 28 at 
Nashville's Municipal Auditorium. 




Margaret Becker, Erin O'Donnell and Andrew Peterson were among the Christ- 
ian singer/songwriters who performed at "Songs & Stories of Faith V," held at 
Nashville's Bluebird Cafe. American Songwriter magazine presented the event, 
and Charlie Peacock hosted. Standing, from left, are Peacock and O'Donnell. 
Seated, from left, are Becker. Peterson and newcomer loe Rogness. 
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EMI Cospel artist Smokie Norful not only won a Dove Award for contempo- 
rary gospel album of the year during the GMA's annual awards show, he also 
carried home a gold album for his debut. "Limited Edition." Pictured, from 
left, are Norful's son.Trey; EMI Gospel president Ken Pennell: EMI Gospel 
VP/GM Larry Blackwell; EMI Music North America chairman/CEO David 
Munns; Norful; EMI Recorded Music COO Ivan Gavin (behind Norful): and 
EMI Christian Music Group CEO Bill Hearn. 



Cullum 

Continued from page 11 



Cullum quickly set the ground rules, 
asserting he wasn't about to play the 
retro-jazz card of singers like Michael 
Buble or Peter Cincotti. 

He gave a real kick to Porter's clas- 
sic "I Get a Kick Out of You." literally 
stomping the keys with his feet. He 
played the outside and inside of the 
piano box as a funky percussion 
instrument on the Lerner & Loewe 
standard T Could Have Danced All 



Night." And he ably delivered his 
witty original "Twentysomething." 
about the possibilities and perils of 
young adulthood. 

-SINATRA IN SNEAKERS' 

"When 1 play the Porter number. I 
treat the piano the way Jimi treated his 
guitar." Cullum says. "And Twenty- 
something' comes right out of the Bob 
Dorough/Dave Frishberg school of 
songwriting. I'm putting a new take on 
the old. At my 3,000-seat concerts in 
England, two-thirds of the audience is 
under 20." 

Dubbed by the British press as "Sina- 
tra in sneakers," Cullum says he newr 



join the legendary artist's band as a 
vocalist on Santana's European sum- 
mer tour. 

Tait rose to prominence in the 
Christian industry as part of the trio 
dc Talk with Toby McKeehan and 
Kevin Max. Tait has also recorded two 
solo albums with his band, Tait, on 
Fore Front Records. 

When not on the road with San- 
tana. Tait plans to continue working 
with his band, whose members 
include Chad Chapin, Lonnie Chapin 
and Justin York. 

Dc Talk is on hiatus while the 
members pursue solo careers. 

Tait will make his debut with San- 
tana July 2 in France. The tour is 
slated to hit Germany, Denmark, the 
Netherlands. Switzerland. Italy. Croa- 
tia. Hungary and the Czech Republic. 

Santana has also asked Tait to sing 
on his next album. 

NEW HAVEN'S COUNTRY COLLECTION: 
The Carter Family. Hank Williams. 
Patsy Clint the Statler Brothers. 
Willie Nelson. Tennessee Ernie Ford. 
Vince Gill, Ricky Skaggs, the Whites 
and Alison Krauss are among the 
acts featured on "The Country Music 
Hall of Fame Presents Country's 20 
Classic Gospel Songs of the Century." 

Released May 4, the collection is a 
joint venture between New Haven 
Records and the Country Music Hall 
of Fame and Museum. This is the 
third set in New Hawn's Songs of the 
Century series, following "Southern 
Gospel's Top 20 Songs of the Century" 
(volumes 1 and 2) and "Gospel's Top 
20 Songs of the Century." 

SIGNINGS: The Florida Boys have 
signed with Cathedral Records. For 
more than 50 years, the group has 
been a fixture on the Southern gospel 
music scene. The act s new record. 
"Something to Remember," will hit 
shelves this summer. 

Paul Colman, previously of the 
Paul Colman Trio, has signed with 
Inpop Records as a solo act 



set out to be famous, which is why his 
overnight success in his homeland took 
him by surprise. 

"At the risk of sounding cliche, the 
timing was right." he says. "Norah 
Jones was huge in England, and there- 
fore, so was anything that had that kind 
of piano-singer-jazzy flavor. Of course, 
people found out with me that I was a 
live wire and much more spontaneous 
and jazz-oriented." 

That made for a perfect fit with 
Verve, which set into motion a lengthy 
setup for the U.S. release of "Twenty- 
something." 

"We took our time to do this right." 
says Nate Herr. Verve senior VP/GM. "It 



was critical to our marketing plan that 
we expose Jamie to audiences first." 

Cullum performed several New York 
showcases last September and October 
at such clubs as Makor and Fez. He also 
did a three-week stint in the Oak Room 
at the Algonquin Hotel. 

"Seeing Jamie is believing." Herr 
says. "That's how we wanted to intro- 
duce him to critics, TV, retail buyers 
and radio programmers. Jamie is his 
own No. 1 salesperson. He wins people 
over every night" 

While U.K. marketers pushed Cul- 
lum's jazz artistry'. Verve decided to 
position him more as a singer/song- 
writer in the United States. The track 



sequence on the album was changed to 
accentuate the different focus. New 
photos were taken, and the U.S. release 
has a different cover. 

TV will be an important promo- 
tional factor with visits to "Today" and 
"Late Night With David Letterman" 
already firm. 

At retail, Jessica Sendra, jazz buyer 
for Borders Books & Music, says the 
chain will display "Twentysomething" 
prominently. 

"Jamie Cullum has star power," says 
Sendra. "We re buying sizable quanti- 
ties of his CD. We're going to make it 
hard for people to not know who he is 
when they come into our stores." 
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Prosecutors Play Conspiracy 
Card In Jackson Case 



Prosecutors have turned up the 
heat on pop star Michael Jackson. 

who faces 10 felony counts, includ- 
ing one for conspiracy. 

The conspiracy charge permits 
prosecutors to introduce hearsay 
testimony, lawyers say. That makes 
it easier for the prosecution to gain 
a conviction than trying him for 
child molestation, with which Jack- 
son is also charged. 

Like any sex crime, child moles- 
tation is difficult to prove unless 
there is such physical evidence as 
blood or wounds. 

But a conspiracy charge opens 
the field for testimony of all types 
from many people, which is why 



IACKS0N: FACES 10 FELONY COUNTS 



there's talk that prosecutors will 
question, or have already ques- 
tioned, Jackson's aides. 

LOWERING THE BOOM: .As the indus- 
try debates price cutting as a way of 
bolstering CD sales, some observers 
say such a tactic is the only way to 
revive the beleaguered music biz. 

The notion of legal download sites 
replacing the "free" offerings of net- 
works like Kazaa and Grokster is 
unrealistic, they argue. They say that 
is because unemployed teens — who 
possess more time than money — are 
responsible for most of the illegal 
downloading that occurs. 

"While a few teenagers may stop 
downloading illegally for fear of 
being sued, many more enjoy test- 
ing the limits," says Josh Norek, 
publicist for Latin rock bands 



Legal 
Matters 



By Samantha Chang 

schang^'b ilfboard.com 



Jaguares and La Ley. 

Even if legal downloads became 
popular, they aren't likely to gener- 
ate the same level of album sales and 
music publishing income that 
artists and labels are used to. says 

Norek. who is 

also a student at 
Southwestern 
University Law 
School. 

That's because 
purchasers of 
legal downloads 
tend to be inter- 
ested in just one 
song, rather 
than albums. 

Also, in the 
past, the interests of such retailers 
as Tower and the record labels were 
aligned: They both benefited from 
album sales. But the digital era has 
changed all that, since neither 
Apple Computer nor Wal-Mart 
launched download stores to turn a 
profit. Instead, lawyers say, Apple 
uses iTunes to sell iPods, while Wal- 
Mart uses its service to boost online 
sales of more expensive goods. 

Wal-Mart's brick-and-mortar 
stores sell CDs for $9.99 to drive 
store traffic. Single downloads are 
priced at 88 cents to drive traffic to 
its online service. The rebound in 
album sales in late 2003 and early 
2004, which has occurred in tandem 
with the Recording Industry Assn. 
of America's legal losses to Grokster 
and Verizon, indicates that lower 
prices — not lawsuits — are what is 
drawing customers back into stores. 

HEAVE-HO: The Supreme Court has 
tossed out an appeal by two musi- 
cians who are seeking royalty pay- 
ments from rocker Ozzy Osbourne. 

The high court dismissed an 
appeal May 3 by drummer Lee Ker- 
slake and bassist Robert Daisley, 
who claim they are owed funds from 
work they did on Osboume's 
albums "Diary of a Madman" and 
"Blizzard of Ozz." 

Attorney Nate Kraut contends the 
plaintiffs did not get proper credit or 



money for writing songs on the al- 
bums. Those tunes are now used in 
TV commercials and during National 
Football League games, Kraut states. 

Sharon Osbourne. who manages 
husband Ozzy. has stated that the 




duo's contributions were removed 
from the two albums because of 
their "abusive behavior." 

The legal wrangling began in 
1997, when Daisley. formerly of 
Black Sabbath, sued Osbourne for 
royalties. The Osbournes and sev- 
eral record labels were named as 
defendants in the suit, which a 
California judge dismissed. 

IN OTHER NEWS: Fulbright & 
Jaworski in Houston promotes 
partner Stephen C. Dillard to head 
its litigation group, which com- 
prises 424 trial lawyers worldwide. 
Dillard recently helped defend Bay- 
lor University in a wrongful death 
suit brought by the father of former 
Baylor basketball star Patrick Den- 
nehy Jr. A former teammate 
allegedly murdered Dennehy in 
summer 2003. 

Loeb & Loeb in New York has 
named Michael D. Beck co- 
chairman. Beck, who joins John T. 
Frankenheimer as co-chairman, 
previously was managing partner 
of Loeb's New York office. 

Thelen Reid & Priest in New York 
names William F. Patry a partner 
with its intellectual-property group. 
Patry previously was copyright 
counsel to the House of Representa- 
tives' Committee on the Judiciary, 
where he drafted amendments to 
the Copyright Act. 



The Beat 

Continued from page 11 



based in New York, reports to Epic 
executive VP/CM Steve Barnett 

'CALIFORNIA' DREAMING: To celebrate 
the release of "California," its new 
Columbia Records album, Wilson 
Phillips will perform a free show May 
25 at the Santa Monica Pier. Pre- 



miere Radio Network will tape the 
concert and syndicate it to 130 mar- 
kets for broadcast the following week. 

WORLD SERIES: Judges have picked 
six finalists for the Independent 
Music World Series Midwest Show- 
case, a national unsigned-artist com- 
petition. CD/DVD manufacturer Disc 
Makers is presenting the event in 
association with "The Billboard 
Musician's Guide to Touring & Pro- 
motion" and other spoasors. 



A&R company TAXI selected 100 
semifinalists from more than 1,000 
submissions. Billboard editors chose 
the six finalists from that group. 

Full Flava Kings, Nadir, Rebel's 
Advocate, Shipwreck Union, the Eti- 
quette and the Its will compete for 
more than $35,000 in music gear 
and prizes May 13 at the Elbo Room 
in Chicago. 

The IMWS Southeast Showcase 
takes place July 22 at 3rd & Lindsley 
in Nashville. 
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Jazz Fest Celebrates South Africa And Its Artists 



Celebrating its fifth install- 
ment, the North Sea Jazz Festival 
Cape Town came of age this year 
when it moved into a new venue 
and presented its most ambitious 
programming to date. 

The two-day jazz, world and pop 
extravaganza was held April 10-11 
in Cape Town, South Africa. The 
event not only packed the five 
venues at the new International 
Convention Centre but also 
helped celebrate the country's 



MAKEBA: BACK TO THE GOOD LIFE' 



10th anniversary of democracy. 

The festival was inaugurated in 
2000 under artistic director 

Rashid Lombard, who 

sought guidance from 
and collaborated with 
Theo van den Hoek, 
the director of the pop- 
ular, multistaged North 
Sea Jazz Festival in the 
Netherlands. (That jazz 
bash takes place July Si- 
ll in the Hague.) 

What's striking 
about the Cape Town 
fest is that half the 
lineup features such 
impressive homegrown talent as 
trumpeter Feya Faku, smooth 
jazz guitarist Jonathan Butler, 
saxophonist McCoy Mrubata, 
dynamic vocalist Yvonne Chaka 
Chaka and a reunion of Afro- 
fusion group Sakhile. 

Imports included a host of 
bands led by saxophonists (Joe 
Lovano. Lou Donaldson, Sadao 
Watanabe, Rene and Jackie 
McLean, James Moody and Cary 
Bartz), fusion band Hiroshima, 
guitarist AI Di Meola, electric 
bassist Stanley Clarke. K&B 



singer Angie Stone and thor- 
oughly live-wire Femi Kuti & 
Positive Force. 



Jazz 
Notes 



By Dan Ouellette 

douellette@billboard.com 




Vocalist Cassandra Wilson made 
her first African continent per- 
formance in Cape Town, with two 
sensual and spirited shows that 
enthralled the crowds. 

Included in her sets was a tune 
she played on the guitar, reminis- 
cent of her live shows 10 years ago. 

"I've played guitar since I was 
12, but I've gotten sidetracked 
from it in recent years," Wilson 
told this columnist before her 
shows. "But Brandon Ross, my 
musical director, has been encour- 
aging me to play again. I'm realiz- 




ing now as I live with it more that 
I have my own level of expertise on 
guitar." She is leaning toward 
recording an entire album of her 
own compositions this fall. 

Wilson said a particular thrill 
for her was opening Rosie's The- 
ater for Miriam Makeba. "This is a 
dream come true," she said. "I 
place Miriam Makeba in the same 
space as Nina Simone and Abbey 
Lincoln in terms of depth of mes- 
sage in the music." 

In her second Cape Town festi- 
val appearance, the 72-year-old 
Makeba wowed her fellow coun- 
trymen with a trio set featuring 
American bassist William Slater 
and accordion/piano player Tony 
Cedras. a South African native 
based in New York. 

The set was a reunion with 
Slater, who performed with her in 
a trio documented on the disc 
"Miriam Makeba: Live at Bern's 
Salonger. Stockholm in Sweden — 
1966." It was recorded when the 
singer was living in exile and reis- 
sued as a CD/DVD package last 
year on Gallo Records. 

Makeba left South Africa during 
the apartheid regime and only 
returned in 1991 after Nelson 
Mandela's release from prison. 

"I told the truth," said Mama 
Africa, as she's fondly known 
throughout the continent. "We 
didn't have the good life here, but 
this country has always had great 
music. If left alone, we would 
have competed with any country 
in the world." 

Heads Up will release Makeba's 
new album, "Reflections," June 22. 

Another former expatriate who 
has settled back in Cape Town is 
Abdullah Ibrahim. 

The 69-year-old pianist made 
his first festival appearance as a 
leader. His trio set, with stateside 
bassist Belden Bullock and 
drummer George Gray, was a 
transcendent performance that 
highlighted the festival. 

He delivered journey music 
that changed shapes and colors. 
A poet on the piano, Ibrahim 
chimed chords, sprinkled single- 
finger notes and drifted into a 
state of lyrical grace. The audi- 
ence was hushed in beloved 
appreciation. 

While Ibrahim was prickly dur- 
ing his festival press conference, 
he also proved to be a wise man 
speaking parables. 

"The circle was broken in 
South Africa," he said. "The black 
eagle has only one wing and is 
blind in one eye. It can't fly. We're 
working today to get our eagles 
flying again." 

Montreal-based Justin Time 
recently released in North America 
two of Ibrahim's CDs recorded for 
the German label Enja: 1998 s 



"African Suite" and 2000's "Cape 
Town Revisited." 

JAMMING FOR GONZALEZ: It hap- 
pens all too often. A top-drawer jazz 
musician without health insurance 
suffers a calamitous illness, and his 
cohorts come to the rescue. 

Since December, Latin jazz 
bassist Andy Gonzalez, whose 
Fort Apache Band recorded three 
noteworthy Afro-Caribbean jazz 
CDs for Milestone Records in the 



IBRAHIM: HELPING THE EAGLES RY 



'90s, has undergone two opera- 
tions for diabetes. 

On April 27, pianist/bandleader 
Arturo O'Farrill organized an 
all-star benefit show at Birdland. 
Featuring such friends of the 
bassist as Graciela, Eddie 
Palmieri and Ray Barretto. the 
evening raised funds to defray 
Conzalez's medical bills. 

Additional contributions can be 
sent to Gonzalez's sister, Eileen 
Altomari, in care of O'Farrill at 
Birdland, 315 West 44th St., New 
York, N.Y. 10036. Checks can be 
made payable to Altomari and 
marked "Andy's Fund." 

THREE DOT LOUNGE: Saxophonist 
Ravi Coltrane has signed a multi- 
album deal with Savoy Jazz 
Records. In June, he'll begin 
recording a quartet project sched- 
uled for release in February 2005 
. . . Earlier this month, Charnett 
Moffett, bassist of choice for 
Ornette Coleman and McCoy 
Tyner, released his latest, "For the 
Love of Peace," on Piadrum 
Records . . . Late last month, vibes 
ace Stefon Harris upped the ante 
in his rising-star career with the 
soul and hip-hop-vibed "Evolu- 
tion," his fifth Blue Note outing 
and first with his thumping electric 
band Blackout . . . Veteran saxo- 
phonist Oliver Lake hooked up 
with steel-pan player Lyndon Achee 
to deliver an islands-grooved jazz 
mix on the recently released Oliver 
Lake Steel Quartet disc "Dat Love." 
Synergy distributes the Passin' 
Thru Records set. 
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California Band's Stubborness Pays Off 
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BY BR AM TEITELMAN 

"Back (iff. I'll take you on/I [eadstrong to take 
on anyone." 
Chances are, you've repeatedly heard 
Trapt's refrain from "Headstrong," the 
^•'^ most-spun song of the past year at main- 
dp.*" stream rock and modern rock radio. Its 
appeal was universal enough to cross over 
to lop 40, where "Headstrong" remains 
among the format's top recurrents. 

While Trapt seems to have appeared out of 
nowhere, the hand actually has been building 
its success for a long time. 

"It's heen really satisfying, and we feel really 
proud of the hard work we've put in." Trapt 
singer/guitarist Chris Brown says. "I always 
wanted to look hack and say that I worked for 
what we've heen given so far. I can really say 
that we've worked our asses off to get here, so 
it just feels good." 

(Continued on page 16) 



Trapt's singer/guitarist Chris Brown, left, and 
guitarist Simon Ormandy work the crowd. 
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Trapt 

Continued from page 15 

The success of "Headstrong" as a 
single helped propel Trapt's self-titled 
debut album to platinum status. 

Warner Bros, released "Trapt" in 
November 2002. It received platinum 
certification the following November 
from the Recording Industry Assn. of 
America. As a result, Trapt earns 
recognition as Billboard's latest Plat- 
inum Star of 2004. 

This new Billboard series has pro- 
filed the debut platinum success of 
Hilary Duff, Clay Aiken, Sean Paul, 
and Lil Jon & the East Side Boyz. The 
Platinum Stars series also profiles 
major new releases by established 
platinum artists, such as Alanis 
Morissette's new album, "So-Called 
Chaos" {Billboard, May 8). 

'THE REAL DEAL' 

Trapt formed in Los Gatos, Calif., a 
suburb of San Jose, in the summer of 
1 997. The members — who at the time 
included Brown. Simon Ormandyand 
Peter Charell — were just about to 
enter their junior year of high school. 
(Drummer Aaron "Monty" Mont- 
gomery joined the group in 2001.) 

The band released several inde- 
pendent CDs and sold them at shows 
and record stores in the Bay Area, 
Los Angeles and Santa Barbara. 



Early label interest led the band 
members to drop out of college and 
pursue music full time. 

"After we put out the five-song EP 
["Glimpse"! and got [exposure! on 
the Internet, labels started calling us. 
That was when we realized things 
were really going to happen," Brown 
recalls. "That's when we had to drop 
out of school and go after it hard." 

Trapt soon caught the attention of 
executives at Warner Bros. James Dow- 
dall, senior VP of A&R, and Damon 
Booth, senior director of A&R, reacted 



Trapt: Fact File 

Members: Chris Brown, vocals/ 
guitar (age 23); Simon Ormandv. 
guitar (22): Peter Charell. bass 
(22); Aaron "Monty" Montgomery, 
drums (27) 

Hometown: Los Gatos. Calif. 
Album: "Trapt" 
Label: Warner Bros. 
Web site: trapt.com 
Distributor: WEA 
International distributor: Warner 
Music International 



strongly to the band's live presence. 

"We saw them in rehearsal and 
thought that Chris was a complete 
star," Dowdall says. "The thing you 
really need to do with Trapt is buy into 
what the singer is saying. He's very 
much the real deal, and what he's 



singing about, he really means it." 

Brown credits new artist Web 
sites and chat rooms for helping 
Trapt build its audience and secure 
its label deal. In fact, manager Drake 
Sutton-Shearer first heard about the 
band online. 

"The Internet served as a launch- 
ing pad for Trapt's music," Sutton- 
Shearer says. "Without that as a 
marketing medium, I would never 
have found the band. 

"Before the band had a record deal 
or any kind of label interest, Chris 
used to literally spend hours on end 
every day e -mailing people that heard 
his music on the Internet," he con- 
tinues. "He was 100% dedicated to 
getting to know who the fans were. 
He answered every single e-mail and 
then maintained a rapport with [each 
person!, which is no small feat." 

That ability to connect with the 
audience is what drew Sutton- 
Shearer to Trapt, he says. 

"Trapt is a young, motivated, 
melodic modern rock band [with] a 
singer who writes about the things that 
are relative to his life. In turn, his lyrics 
are relative to many other young peo- 
ple's lives. There is a direct connection 
between the band and their fans." 

Trapt's songs are written by Brown, 
Charell and Ormandy, and published 
by W.B.M. Music/IVaptism. The writers 
are signed to SESAC. 

Once Trapt signed to Warner Bros., 
the label kept the Internet buzz 



going. The band's street team grew 
faster than that of any other Warner 
Bros, act, says Eric Fritschi, VP of 
marketing at the label. 

Street teams, recruited online 
from among fans, help with grass- 
roots promotion efforts. 

"With mainstream rock bands, 
you don't get the stuff that the crit- 
ical favorites do," Fritschi says. "We 
didn't expect press out of the gates, 
and there's not a lot of TV opportu- 
nities early on, either. It's really 




'TRAPT': EARLY SALES ONLINE 



[about! radio, video and all the 
lifestyle marketing you can do. 

"We felt that if we went straight 
to fans, they would really embrace 
the band," he adds. "We didn't want 
to worry about the gatekeepers that 
might be hesitant at first." 

Warner Bros.' new-media depart- 



ment distributed a media player for 
the band, comprising four songs, 
video footage and a link to the band's 
Web site. 

"Kids were listening to all of those 
songs repeatedly and sending them 
to friends. So early on, we had hun- 
dreds of thousands of people that saw 
the player, and we wound up reach- 
ing over a million people with it," 
Fritschi says. "We knew from the 
response we got, we had something." 

'WE HAD SOMETHING' 

Trapt recorded its debut at Ware- 
house Studios in Vancouver. Ted 
Jensen mastered the disc at Sterling 
Sound in New York. 

Warner Bros, used its own site to 
make "Trapt" and its first single, 
"Headstrong," available to Internet 
consumers ahead of the album's offi- 
cial release date. 

"We were excited that it had the 
response that it did. considering the 
interface was a little clunky, having 
to buy it from our site," Fritschi says. 

By the time the album became avail- 
able in stores, Trapt had already sold 
1,000 copies via online exposure alone. 

The band's touring boosted sales 
further. Pinnacle Entertainment 
agent Scott Sokel books Trapt. 

"This is a band that didn't neces- 
sarily have anything handed to 
them," Rob Goldklang, VP of mod- 
ern rock promotion at Warner Bros., 
/Continued on puuc 17) 



Chris, Simon, Pete, Monty. 




Wow! What a crazy few years. 
Through this minefield that is the music business, 
we keep making it happen time and time again. 
Your commitment and dedication to your talents 
have made all of our dreams a reality. 

Keep on dreaming. 



- DSS and eve 
Zig-Zag Communications 



■ 




Coming Soon: Joint Venture Recording artists APHASIA @ aphasiaonline.com 
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told Airplay Monitor in 2003. "If you 
look at the beginning stages, this 
was never a $6.99 record at retail, 
and they never had a tour where 
they were opening for a big act. 

"When we came out with this 
record, it wasn't about making a 
huge impact (in the] first week. We 
wanted to get the record in the mar- 
ket and grow it." he adds. 

GRADUALLY, RADIO SUCCESS 

Warner Bros, sought playlist adds 
for "Headstrong" in September 2002. 
With early support from stations in 
Cleveland (modem WXTMI and Min- 
neapolis (active rock KXXR). the label 
had some success stories it could use. 
Yet the song still built slowly. 

While many singles take only a 
few months to develop, "Head- 
strong" didn't peak at No. 1 at rock 
radio until its seventh month. 

Mike Rittberg. VP of rock promo- 
tion at Warner Bros., knew that 
"I leadstrong" was a competitive song. 
But he admits, "I don't think that any 
of us thought that it was a No. 1 song 
until February |2003] or so." 

After "Headstrong" peaked at rock 
radio, the label released Trapt's sec- 
ond single. "Still Frame," which 
gave the band its second No. 1 at 
active rock. In the meantime, top 40 
picked up on "Headstrong," and it 
eventually peaked on that chart at 
No. 4 in November 2003. 

While they still consider them- 
selves a rock act. Brown and his 
bandmates do not have any reserva- 
tions about crossover pop success. 

"It's an awesome thing when your 
music can hit people that don't care 
about one certain genre of music. 
IThey] just want to hear good 
songs," Brown says. "That [success 
is 1 pretty much saying that you 
wrote a great song and that a lot of 
people get into the song. 

"I don't think there's anything 
wrong with top 40. You definitely want 
to keep your fan base and your roots in 
modern and active rock though, 
because they'll play lyour song] even 
if it's not a huge hit. They'll play lyour 
song] because it's your sound and it's 
the band." he notes. 

While many artists rely on image 
or posturing to get noticed, Trapt 
has done so with its music alone. 

"Some people saw Trapt as another 
faceless, nameless rock band that 
would |peak at) mid-chart and go 
away," Coldklang says. "It has been 
amazing watching the development 
of a record that wasn't on most peo- 
ple's radar grow to the point where 
everyone had no choice but to add it." 

Sutton-Shearer adds, "Trapt is not 
part of some scene or considered a 
cool' band by critics' standards. 
They do not subscribe to the [idea] 
that Ithey] need to have some kind 
of definable image for consumers to 
decide whether or not they want to 
take them home." 
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Ladies First Trek Sets Bar For R&B Outings 



BY S US ANNE AULT 

LOS ANGELES— Revenue for the Ladies First 
tour was just about second to none, organizers say. 

That could open the door further for more 
urban concert series, they believe. 

Overall, urban talent has not had the same 
recent victories on the road as rock and pop acts. 
Last year, only one urban outing — 50 Cent/Jay-Z's 
Roc the Mic tour — cracked Billboard's top 25 
grosses. That trek earned $23 million from 64 
shows reported {Billboard, Dec. 27, 2003). 

At press time, Snoop Dogg — as part of the 
upcoming Projekt Revolution tour — is one of the 
few major urban acts confirmed for the summer 
{Billboard, March 27). Still unconfirmed but 
expected is an arena outing from Usher this year. 

Although there were a few soft spots, Ladies 
First — starring Beyonce. Alicia Keys and Missy 
Elliott — earned more than $22 million from only 
27 dates. The tour concluded April 21. 

"I hope this is the start of many more urban 
tours that can be successful," says Jeff Robinson, 
CEO of Keys' management company, MBK Enter- 
tainment. "You used to be able to take a girl to see 
the Temptations or Guy or Jodeci or New Edition. 
You usually had great R&B shows each summer." 

BROAD AUDIENCE NEEDED 

Organizers agree that future urban tours must 
carry the same mainstream elements as Ladies 
First to enjoy similarly healthy grosses. 

Also, many venue managers are raving about 
the wide range of music fans that filled their facil- 
ities for the tour. 

"The key is to have a broad audience. It's no 



longer just R&B or just hip-hop or just pop. These 
artists appeal to many kinds of taste. That's where 
we're headed in music," says AJ 1 laymon, CEO of 
Haymon Entertainment, which co-produced 
Ladies First with Clear Channel EntertainmenL 

All three women can be heard on multiple R&B 
and top 40 radio formats, a 
well as on mainstream and 
urban TV outlets like MTV 
VHlandBET. 

Collectively winning 1 
Grammy Awards and se I 
ing more than 6.5 mil 
lion copies of their lat- 
est albums, according 
to Nielsen SoundScan, 
also boosted their statu 

Production pizza? 
needs to be of central 
concern as well. 

"We really brought oi i 
the expertise of the rock 
industry through Sanctu- 
ary to really do the overal 
production of the tour," ' 
explains Mathew Knowles. 
president of Music World/Sane 
tuary Urban Holding Co. and 
Beyonce's father and manager. 

One of Knowles' goals since 
merging his company Music World with Sanctu- 
ary in October, he says, is to better translate urban 
album sales successes into touring achievements. 

There are conversations within Music World/ 
Sanctuary about launching its own booking divi- 
sion specifically to advance the urban live scene. 



CLOCKWISE FROM TOP LEFT, 
TAMIA. ALICIA KEYS. BEYONCE 
AND MISSY ELLIOTT 



Also a boon to any tour are significant spon- 
sorships to defray costs. Knowles notes that funds 
from Ladies First's presenting sponsor, Verizon 
Wireless, and Beyonce's own sponsors, Steve Mad- 
den and L'Oreal, covered 50% to 75% of Beyonce's 
production expenses. 

The artist package of 
Indies First allowed organ- 
rs to set a higher price 
ructure that would 
deliver bigger grosses, 
Knowles and Haymon 
ay. In contrast to 
Rock the Mic's $33 
ticket average, most 
Ladies First tickets 
anged between $50 and $60. 
^ This was a unique 
K^L combination of su- 
'-*T<r perstars. People were 
villing to pay for 
at" Haymon says. 
Although there were 
number of sellouts on 
the tour — including the 
12.310-seat Philips Arena 
n Atlanta March 28 and 
1 2,571 -seat Wachovia Center 
in Philadelphia March 23 — some 
markets were soft 
The American Airlines Center show March 15 
in Dallas drew 6.624 people, about half of the 
venue's 12,096 capacity. Also, the 14,123-seat Con- 
seco Fieldhouse in Indianapolis grabbed 6,883 
people March 30. 
"We thought it would have done better than 




it did. It's a fantastic show with four fantastic 
artists |including opener Tamia| on it," says Jeff 
Bowen, VP of scheduling and production serv- 
ices at the Fieldhouse. "We expected a little 
higher ticket sales." 

A potential reason for slow sales, Bowen notes, 
is that urban tours are still somewhat of a rarity 
in Indianapolis. 

Knowles believes the American Airlines show 
underperformed because Beyonce had already 
played the Houston Livestock Show and Rodeo 
just two weeks before. 

Haymon is nevertheless impressed by the tour's 
ticket sales. "Some [dates] didn't sell out but over- 
all it has been an enormous success." 

Because of individual work commitments, 
including Beyonce's work on a new Destiny's 
Child album, it is doubtful Indies First will be 
extended. 

USHERING IN USHER 

Venue executives are already angling for dates 
for Usher, who they believe will have the next 
pop/urban smash tour. 

Usher's trek has yet to be confirmed, but he is 
expected to play large-sized venues starting in 
August Like the talent for Ladies First, Usher has 
built a hefty fan base. His new album "Confes- 
sions" has sold 2.4 million copies. 

Regardless of the ticket sales for Ladies First at 
the Fieldhouse, Bowen is likewise gunning for an 
Usher date. 

"He certainly would have an advantage with 
his mainstream focus. There is now much more 
crossover opportunity with [his) style of R&B," 
he believes. 



Demand Escalates For Elton's Vegas Run 



BY RAY WADDELL 

"The Red Piano" is generating 
plenty of green. 

Sir Elton John's three-year stand at 
the Colosseum at Caesars Palace in Las 
Vegas is notching sellouts, with 15 
dates added to the 2004 run. 

First tipped in Billboard I Billboard 
Bulletin, July 11, 2003), John's deal 
at the Colosseum originally dictated 
75 shows over three years. Sources 
say his guarantee for the run exceeds 
$50 million. 

Since it began Feb. 13, the engage- 
ment has grossed $14.5 million from 
19 sellouts that drew 75,276 people. 
At John's current pace of $763,157 
per night, the year's gross will exceed 
$30 million. 

Mark Juliano, president of Caesars, 
while not confirming John's guaran- 
tee, says the pluses to booking him 
go well beyond turning a profit at the 
box office. 

"It's about the traffic," Juliano says. 
"It's about image-building for the 
property and [the] ancillary transac- 
tions people make at the restaurants, 
retail, bars and, most importantly, 
the casinos." 

Juliano adds that Caesars has seen a 
"nice little uptick" in that regard sur- 
rounding John's shows. 



"The Red Piano" resumes July 23 
and ends Aug. 8; the additional 15 
dates run between Oct 12 and 31. 

"The shows are going fantastic," 
says Howard Rose, John's longtime 
agent at the Howard Rose Agency in 
Beverly Hills. "We added the additional 
15 shows because of the overwhelm- 
ing demand." 

Tickets for "The Red Piano" are 
priced at $100, $175 and $250. Photo- 
grapher/director David LaChapelle 
serves as production designer/director 
for the John engagement. The shows 
are produced by Caesars Palace and 
Concerts West 

Performers who have played the 
4,100-seat, $95 million Colosseum 
include Jerry Seinfeld (who is a recur- 
ring booking), Tim McGraw, Mariah 
Carey and Gloria Estefan. 

The venue opened last year to 
house Celine Dion's three-year run 
at Caesars. 

John's performances do not alter 
the schedule for Dion's "A New Day 
. . .," which breaks for 12 weeks 
each year. 

Even with John's success, the Colos- 
seum remains the house that Celine 
built. In 2003, Dion grossed $80 mil- 
lion from 146 sellouts at the room, 
according to Billboard Boxscore. 

Dion has grossed another $26.8 mil- 



lion from 48 sellouts so far this year. 
I ler grosses to date have well exceeded 
the total cost of the venue, and she'll 
easily top 1 million tickets sold by 
year's end. 



Meanwhile, John will perform with 
a full orchestra during a five-night stint 
at New York's Radio City Music Hall 
July 13-18 (billboard.biz, April 27). 

Rose says the Radio City and Vegas 



shows will be the extent of John's live 
work in 2004. The artist has a new 
record due in November and plans to 
tour in 2005 over and above the Vegas 
run, Rose says. 



IEG/BILLBOARD TOUR 


SPONSORSHIP ROUNDUP 


Sponsor 


Tour 


tslimated Fee 


leverage 


Oealmakers 


Cfngular Wireless 

Cingular Wireless 


Aquaflna on the 
Bricks concert series. 
Atlanta 


5325.000 


Ongular is leveraging its presenting tie of the summer-long Friday 
concert series through two text-message promotions, The "Get It 
Here First* campaign otters concert schedules, confirmed acts and 
other exclusive content before public release; the "Live on Stage* 
campaign centers on an on-site promo dangling backstage passes 
and other perks. Cingular and marketing partner Nokia plan other 
on-site programming including sign-up incentives, coupon dissem- 
ination and tree caUs from the shows 


Lindsay HalLam. marketing manager, 
Ongutar Wireless: Stacy Schott. 
director of corporale spocrsorshrps. 
Mad Bookmg & Events. 


Hershey 

Hershey Foods 


Thalia Sod) tour. 

May. 

nine-plus stops 


5500.000 


Tour is part of a larger multiyeai marketing partnership centered 
on a multimillion-dollar advertising campaign and a new line of 
co-branded Latin Flavor Twist Hershey products. Hershey will 
leverage the tie through consumer and retail promotions in the 
United States as well as Mexico and Puerto Ftxo 


Thomas Hemqutst. seruor VP/chiel 
marketing officer, Hershey. and 
Thomas Mottola, manager 


Kla 

Kia Motors America 


Sugar Ray tour. 

April -May. 
17 stops 


|9l O.00Q 


Multi-pronged marketing piatlorm tor Kia's 1 -month-old Spectra 
compact sedan revolves around six-episode reality TV series filmed 
during the tour that leatures eight contestants competing tor a 
chance to land a job al a major record laoel. Touting tour through 
magazine ads as well as sugarraysnow.com that includes a sweeps 
dangling a free Spectra. On-site. Kia rs displaying vehicles and hand- 
ing out trucker caps and other items to compile a prospect database. 


larrod Moses, president. Alliance; 
and Tom Smith, director of market- 
ing communications, and Wally 
Anderson, VP ol marketing, Kia 


VI Stinger Presenting. Ozzfest $750,000 Using lour lo build awareness and sample rts 7-tnonthold YJ 
NVE tour, luty -September. Stinger energy drink, leveraging through radio station ticket 
Ptiannateut>cae> 26 slops sweeps and hosprtjlrty tor the trade. YJ Stinger afeo has a partner- 
ship with Work! Wrestling Entertainment 

■H) Compiled by William Chipps, senior editor. IEG Sponsorship Report 
sponsorshlp.com 


Doug Fnedman, director ol PR and 
media, NVE Pharmaceuticals; and 
Caroline Frye.VP of touring and 
sales. Clear Channel Entertainment, 
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atte HDANGv 

CAPACITY 


PROMOTER 


CELINE DION 


TIm Colossoum at Caesars 
Palace, Las Vegas 

April ?8 May 2 


S2.Bi1.213 

S22VS1 75/S1 27.50/S87 .50 


20,451 

five sellouts 


Concerts West 


BEYONCE, ALICIA KEYS, 
MISSY ELLIOTT, TAMIA 


Oakland Arena. 
Oakland. Calif 

April 18. 20 




20,725 

24.362 two shows 
one sellout 


Clear Channel 
Entertainment 


BEYONCE, AUCIA KEYS, 
MISSY ELLIOTT, TAMIA 


Arrowhead Pond. 
Anaheim, Calif. 

April 17,21 


SI. 61 6.943 

S90.50/S87 5QfS50.50 


21.697 

25,432 two shows 


Clear Channel 
Entertainment 


JIMMY BUFFETT 


St. Pete Times Forum. 
Tampa. Fla. 

April22 


SI. in. 81b 

S91/S31 


19,518 

sellout 


Clear Channel 
Entertainment 


PRINCE 


RBC Canter, 
Raleigh. N.C. 

April 23 


S1.15S.331 
S7VS4950 


18.494 

sellout 


Concerts West 


RADIOHEAD 


Sydney Entertainment Centre. $1,097,434 

Sydney IS1.493.310 Australian) 

April 23 24 $51.44 


21.333 

71 ,999 two shows 


Michael Chugg 
Enlerlninmcnl 
Jack Utsictc Presents 


PRINCE 


Office Depot Center, 
Sunrise. Fla. 

April 25 


S1.051.164 

SJ6 50/S49.50 


18731 

sellout 


Concerts West 


PRINCE 


St. Pete Timet Forum. 
Tampa. Fie. 

Aprii26 


$1,038,895 

$76.75*4950 


17.079 

sellout 


Concerts West 


SHANIA TWAIN, EMERSON DRIVE 


Philips Arene. 
Atlanta 

April 23 




15.779 

1 7,992 


Clear Channel 
Enlerteinment 


ELTON JOHN 


Verizon Wireless Arena. 
Manchester. Nil 

April 23 


S865S0 50 


10.966 

sellout 


Clear Channel 
Entertainment 


PRINCE 


Veterans Memorial Arene, 
Jacksonville. Fla. 

April 27 


S880.I32 

S76/S49.50 


14.791 

sellout 


Concerts West 


PRINCE 


Colonial Center. 
Columbia. S.C. 
April 21 


$873,620 

S77/S49 50 


16.165 

sellout 


Concerts West 


AEROSMITH, CHEAP TRICK 


Copps Coliseum, 
Hamilton, Ont 

April 22 


$812,971 

($1,104,821 Canad.anI 
$65 8fcVS36 42 


13,528 

14.183 


Cleer Channel 
Entertainment 
in-house 


SHANIA TWAIN, EMERSON DRIVE 


Thompson -Boling Arena. 
Knoxville. Tenn. 

April 24 


$746,515 

$80/565*45 


12J47 

12,950 


Mischell Productions. 
Frank Productions 


KENNY CHESNEY, KEITH URBAN, 
DIERKS BENTLEY 


Wachovia Spectrum, 
Philadelphia 

May 1 


$734,525 

$54.50/541.50 


14.172 

sellout 


The Messina Group. 
Varnell Enterprises 


AEROSMITH. CHEAP TRICK 


Bell Centre. 
Montreal 

April 20 


$658 .260 

IS88S.365 Canadian) 
$66 54/$5911/$44?4 


10.929 

sellout 


Cleer Channel 

Entertainment. Gillett 
Entertainment Group 


PRINCE 


Thompson -Boling Arena. 
KnoMville. Tenn. 

April 22 


$651,685 

S65/S4950 


11.614 

sellout 


Concerts West 


KENNY CHESNEY. KEITH URBAN, 
DIERKS BENTLEY 


Brycc Jordan Center, 
University Park, Pa. 

April 30 


$593,371 

$49 5uVS39 50 


12.702 

sellout 


The Messina Group 


ALAN JACKSON, 
MARTINA McBRIDE 


Blue Cross Arena, 
Rochester. NY. 

May 1 


$562,443 

S595CUS49 50/S38 


10964 

sellout 


AEG Live 


RADIOHEAD 


Rod Laver Arena. 
Melbourne. Australia 

April 26 


$544,182 

[$742,910 Australian) 
$51.28 


10.613 

11.182 


Michael Chugg 
Entertainment, 
Jack Utsick Presents 


KENNY CHESNEY, KEITH URBAN, 
DIERKS BENTLEY 


Worcester's Centrum 
Centre. Worcester, Mass. 

April 29 


$537, Ml 

$52 50/S39 50 


11.015 

SDllOUl 


The Messina Group 


ELTON JOHN 


Mullins Center. 
Amherst. Mess, 

April 17 


$518,331 

$80 50*70 50 


7.613 

9.266 


Clear Channel 
Entertainment 


ALAN JACKSON. 
MARTINA McBRIDE 


Veriron Wireless Arena. 
Manchester. N.H. 

April 24 


$516,044 

$62 .50*38 50 


9.627 

sellout 


Concerts West. 

Jack Utsick Presents N.E. 


BUZZFEST: PUDDLE OF MUDD, TRAPT, 
HOOBASTANK, SEVENDUST EVERLAST, 
THREE DAYS GRACE & OTHERS 


CynrJiia Woods Mitchell 
Pavilion. The Woodlands. Texas 

April 17 


S513.3S6 

$75*30 


16.531 

sellout 


Clear Channel 
Entertainment 


DAVID BOWIE. POLYPHONIC SPREE 


Arrowhead Pond, 
Anaheim. Calif. 

April 23 


$4981211 

£86*46 


7.015 

7,520 


Clear Channel 
Enlerteinment 


CLAY AIKEN & KELLY CLARKSON, 
THE BEU SISTERS 


Arrowhead Pond, 
Anaheim. Calif. 

April 3 


$427,555 

$45*35 


9.645 

11.505 


AEO Live 


CLAY AIKEN & KELLY CLARKSON, 
THE BEU SISTERS 


ARCO Arena. 
Sacramento. Calif 

March 31 


$418,330 

$46.75*36.75 


9.123 
10.442 


AEG Live 


KENNY CHESNEY, KEITH URBAN. 
DIERKS BENTLEY 


Macon Coliseum. 
Macon. Ga. 

April 22 


$411,794 

$52 50*40.50 


8.225 


The Messina Group. 
Vernall Enterprises 


KID ROCK, JERRY CANTRELL 


Mandalay Bay Events 
Center. Las Vegas 

April 17 


$407,445 

$65*30 


8.037 ^ 


Clear Channel 


CLAY AIKEN ft KELLY CLARKSON, 
THE BEU SISTERS 


Sleples Center. 
Los Angeles 

Aprils 


$384,894 

$48,50*38 50 


8,131 


AEG Live. 

Nederlander Organisation 


CLAY AIKEN ft KELLY CLARKSON, 
THE BEU SISTERS 


HP Pavilion, 
Sen Jose. Calif. 

April 6 


$372295 

$45*35 


W15 

12.131 


AEG Live 


CLAY AIKEN ft KELLY CLARKSON, 
THE BEU SISTERS 


Glendale Arena, 
Glendale, Ariz. 

April 2 


$365,943 

$49.95*39.95 


7.549 

B.0 1 6 


AEG Live 


DAVID BOWIE, POLYPHONIC SPREE 


Greek Theatre, 
Los Angeles 

April 22 


S360.560 

$96*31 


5.764 ^ 


Clear Channel 
E nterteinment 


DAVID BOWIE, POLYPHONIC SPREE 


Rexall Place. 
Edmonton. Arte, 

April 9 


$342,609 

IS454.576 Canadian) 
$60.67*38 08 


8.507 
9.404 


Clear Channel 
Entertainment 


BOB DYLAN 


The Tabernacle, 
Atlanta 

April 12-14 


$341,634 

$76*46 


6J342 

7.500 three shows 


Clear Channel 
Entertainment 
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First Outing Set 
For 'Nashville Star 1 



The William Morris Agency's 

Nashville office may have a hot 
property on its hands with the first 
"Nashville Star" tour. 

Featuring the four finalists from 

the popular USA Net- 

work TV show, the 
tour will include 
about 30 dates, begin- 
ning June 18 at the 
Fraze Pavilion in Ket- 
tering, Ohio. 262 
Five, owned by Brin- 
son Strickland and 
Kyle Gustie, is pro- 
ducing the outing. 

Brad Cotter won 
this year's "Nashville 
Star" title May l.Matt 
Lindahl, Lance Miller and George 
Canyon were the other three final- 
ists (see Nashville Scene, page 32), 
The Nashville Star Band will pro- 
vide backup on the tour. 

Rob Beckham, responsible agent 
for the tour at WMA, says producers 
initially wanted a "Nashville Star" 
tour last year, but plans could not 
be finalized in time to take advan- 
tage of the show's momentum. 

"The 'American Idol' tours have 
shown you have to go out right 
after" the show ends. Beckham 
says. Cotter is back in the studio 
this week. A single was released 
May 3. After the Country Music 
Assn.'s Country Music Festival, the 
tour will begin. 



an investment into the future of 
this brand." 

The tour will use local sound and 
lights but will also carry some pro- 
duction elements, including video. 



On The 
Road 



ByRayWaddell 

rwaddell@billboard.com 





And if the "Nashville Star" final- 
ists, like those from "American 
Idol," play large venues on their 
first tour, they will no longer be 
rookies when they're done. 

"By the time they're done with 
this tour, they will have their chops 
and their entertainer's legs under- 
neath them," Beckham says. 

The concept worked well for 
"American Idol." The two "Idol" 
tours, booked by Jeff Frasco at 
Creative Artists Agency, have 
grossed nearly $25 million and 
have drawn 669.531 people to 
arenas. 

The next "Idol" tour, produced 
by AEG Live, begins July 14 at the 
Delta Center in Salt Lake City. It 
includes about 50 markets and 
ends Sept. 26 at the HP Pavilion in 
San Jose. Calif. 
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Beckham hopes radio will be 
smitten with Cotter's single by 
then. The tour plays theaters, large 
clubs, sheds and fairs. 

In many markets local radio will 
be involved in the dates through 
"Nashville Star, Too!" promotions. 
Local contestants will vie for a spot 
in the regional finals for the third 
installation of the TV show. 

The price tag for a date on the 
"Nashville Star" tour is $25,000. So 
how did buyers react when Beck- 
ham pitched them a package of 
unknown artists on their first 
national tour? 

"You have to sell the 'Nashville 
Star' brand to a certain extent," 
Beckham says. "Most performing 
arts centers, clubs and fairs out 
there wouldn't have a chance to 
buy an American Idol' tour date. 
We know this isn't 'American 
Idol,' but some buyers are making 



McKNIGHT MOVES: Brian McKnight 

has signed with Creative Artists 
Agency. He had been represented 
by the William Morris Agency. 

Up next for McKnight is the 
release of "Gemini" in August on 
Motown. A tour follows in the fall. 
Silas White is McKnight's manager. 
John Branca is his attorney. 

DERBY DEB: For 20 years now, 
Freedom Hall in Louisville. Ky., has 
sponsored an annual Kentucky 
Derby bet to promote the building. 
Deb Burda. booking director at the 
arena, orchestrates the pool. This 
year, five people picked Smarty 
Jones, which went off at 4 to 1 odds 
paying $10.20. 

This year's winners are Adam 
Kornfeld, agent at Writers & 
Artists Croup International: 
Darin Lashinsky. VP at Outback 
Concerts: Mary Ann Porcaro, VP 
of operations for Magic Arts & 
Entertainment: Scott Pang, 
agent at International Creative 
Management: and our own 
Howard Lander, COO of VNU 
Business Publications. For the 
record, I picked Master David, 
who finished 12th. 
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Smokey Gumbo Is Soul Good 



BY GAIL MITCHELL 

Smokey Robinson has satisfied his share of 
musical palates. Now he's whetting appetites 
another way. 

The Motown legend has launched Smokey 
Robinson's Foods. The company introduced its 
first product. Soul Is in the Bowl Gumbo, to the 
Chicago market in February. The gumbo is 
available there through the Jewel-Osco chain, 
an Albertson's subsidiary. 

"I've been a gumbo connoisseur since I was 
a kid." Robinson says. "If you're going to make 
real good gumbo, it's an all-day or all-night 
cook. But this you just have to microwave." 

Located in the frozen food section. Robin- 
son's gumbo contains chicken sausage and 
seafood but no red meat. It's also low in cho- 
lesterol and sodium. 

The gumbo hits Southern and Northern Cal- 
ifornia in May through Safeway and Albertson's, 
respectively. Then it's on to Dallas, where Robin- 
son will open the city's annual Juneteenth Fes- 
tival. He plans to go national before the end of 
the year. 

BENEFITING EDUCATION 

Smokey Robinson's Foods is a partnership 
among Robinson, his interior designer wife 



Frances, Los Angeles 
club owner/philan- 
thropist Gene La Pietra 
and actor/producer 
Leon Isaac Kennedy. It 
was Kennedy who 
brought Robiason and 
La Pietra together. 

The l.A-based com- 
pany operates with a 
staff of five, including 
CEO Jeff Brain, mar- 
keting director Geoffrey 
Garfield and PR con- 
sultant Karen Mayo. 

A portion of the 
company's profits will 
be used to further 
education for minor- 
ity children. 

It took 18 months to develop the gumbo's 
recipe and packaging, Garfield says. Then it was 
time to find a distributor. 

Like the record industry, "distribution is 
everything" for food companies. Garfield says. 
"Their criteria is, can this brand bring people 
to the market?" 

Garfield cites Robinson's 45-year career and 
35-plus demo reach as keys to achieving the 
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Packaging for Smokey Robinson's seafood 
gumbo entree sports a picture of the artist 



company's goals: suc- 
ceeding in the ethnic and 
frozen food fields. 

Erin Patton. president 
of marketing think tank 
the Mastermind Group, 
believes Robinson is on 
the right track. 

"Soul music and soul 
food are inextricably 
linked. And Smokey Rob- 
inson is someone able to 
navigate this new territory. 
He has credibility with the 
mainstream. Plus, he's 
tapping into the African- 
American community 
with a health-conscious 
alternative against such 
concerns as heart disease." 
Robinson's company enlisted the services of a 
food marketer and area attorneys for its 24-store 
test run in Chicago. It sold 50.000 packages of 
gumbo in one month, according to Garfield. 

Regularly priced at $2.89, the gumbo was 
offered at an introductory price of two for $5. A 
month after the test, all 204 Jewel-Osco stores 
in Chicago began to stock the gumbo. 
Robinson isn't the first artist to parlay musi- 



cal popularity into the food arena. Patti LaBelle 
wrote a cookbook. Ashford & Simpson operate a 
New York eatery. Isaac Hayes, another cookbook 
author, runs a Memphis soul food restaurant and 
markets Memphis Magic meat sauces. 

On the country front, there are Jimmy Dean 
(sausage), George Jones (bacon, bottled water), 
Tracy Byrd (spices and seasoning) and Dwight 
Yoakam (seafood). 

Before working with Robinson, Mayo was 
special events director for Gladys Knight. 
She helped the singer establish a Las Vegas- 
based bakery. 

After leading with gumbo. Robinson plans to 
offer red beans and rice and jambalaya. Simmer- 
ing on the back burner are ideas for a health food 
division, as well as bottled water and co-branding 
with other celebrity-spawned food items. 

As the company ramps up, listen for 
Robinson-penned jingles in forthcoming radio 
and TV' spots. 

Having just participated in the Food Mar- 
keting Institute's annual Chicago conference, 
Garfield says Smokey Robinson's Foods is rar- 
ing to go. "We're talking to other supermarket 
chains and strategic partners," he says. "In the 
food industry, you have to have a quality prod- 
uct and professionalism. We've also got one of 
the best brands in America." 



Day Says Time Is Right For New Album 



It's been ticking for a year. But 
the new Time album is definitely on 
its way. 

Hollywood Records will release 
"It's About Time" June 22. It features 
live recordings of classic tunes from 
Time and frontman Morris Day's 
solo career. A bonus is four new 
songs penned by Day and three of 
his veteran Time cohorts — Jerome 
Benton, Jellybean Johnson and 
Monte Moir. 

As reported 
here last year 
(Rhythm & 
Blues, Billboard. 
SepL 27), Los 
Angeles-based 
Whole 9 and 
Day produced 
the set. 

Day describes 
the new songs as 
"appropriate to 
me and the fellas, 

according to today and the past. We 
didn't create a new dance (like The 
Bird' l this time. But there is some 
club/dance material on here." 

That is what the Prince-mentored, 
Minneapolis-bred urban funk act 
became known for in the '80s. The 
original lineup included Jesse 
Johnson. Jimmy "Jam" Harris and 
Terry Lewis. 

Time's hits range from the 1982 
ditty "777-931 1" to 1990s "Jerk-Out." 

Day later recorded several solo sets, 
among them "The Color of Success" 



and "Daydreaming." He also delved 
into acting. He will guest on the May 
10 episode of UPN series "Eve." 

Now based in Atlanta, Day 
reunited with Prince during the Pur- 
ple One's recent concert there. 

"He called us two days prior," Day 
says of the 45-minute set. "People 
went nuts. 

"I don't know if I thought much 
22 years ago about still being 



Rhythm 
&Blues 



By Gail Mitchell 

gmitchcllsbillboard.com 



around." he adds. "I was just looking 
to have some fun and not work too 
hard. But the legacy is powerful. It's 
great to be in this position." 

LANDMARK EVENT: Ray Charles is 

already an R&B institution. Now his 
recording studio. RPM International. 

is a Los Angeles landmark. 

The dedication ceremony for "his- 
toric cultural monument No. 776" 
took place April 30. 

"Thank you all from my heart," 
Charles told the audience. "I'm a lit- 



tle weak now, but I'll get stronger." 

The singer/songwriter/producer, 
who is recovering from hip surgery', 
had to be helped to the podium. 
Known for his constant touring, 
Charles hasn't performed for a year. 

Among those participating in 
the ceremony were Charles' long- 
time manager Joe Adams and 
Clint Eastwood. 

Eastwood, who called Charles "an 
idol of mine." worked with the artist 
for the PBS special "Piano Blues." 

Additional guests included LA 
mayor James Hahn. actress Cicely 
Tyson and biographer David Ritz. 

RPM International was designed 
and built by Charles and Adams in 
1964. The South Central facility served 
as a recording site for Johnny Cash 
and Quincy Jones, among others. 

A collection of duets pairing 
Charles with Norah Jones, Michael 
McDonald and others was 
announced in April. The aptly titled 
"Genius Loves Company" is slated for 
release Aug. 31. 

The collection is the inaugural 
project of a partnership between 
Concord Records and Starbucks' 
Hear Music brand. 

HER FATHER'S DAUGHTER: Ayanna 

Gregory is following in her father's 
footsteps. Dad is satirist/human rights 
activist/nutritionist Dick Gregory. 

But rather than do comedy, 
Ayanna opts to reach people through 
music. Her soulful brand of activism 



can be heard on her debut CD, 
"Beautiful Flower." 

The CD is self-titled, in a way, since 
Ayanna's name means "beautiful 
flower" in several African languages. 

"A lot of people go out of their way 
not to put me with my dad," Ayanna 
says. "But I don't mind (the associa- 




GREGORY: DOING IT FOR THE KIDS 



tionl. What he represents is more 
than celebrity. He's been that agent 
of change, that agitation to help a 
nation and world better itself. I don't 
mind being associated with that." 

While a student at Washington. 
D.C.'s Howard University, Ayanna 
sang at marches, rallies and demon- 
stratioas against the Persian Gulf War. 

In 1992 she joined the message 
music group 2000 Black. After 
spending a year with the spoken 
word/music ensemble Black Notes, 



Ayanna began pursuing a solo 
music career. 

Her musical partner/accompanist 
is fellow Howard alumnus James 
McKinney. Between Ayanna's day job 
as a counselor/teacher and McKin- 
ney's telephone company gig, the pair 
spent four years recording her debut 
in McKinney's home studio. 

"Children have so much to do 
with why I wanted to pursue music," 
Ayanna says. "They have so little pos- 
itive music to listen to coming 
through the mainstream. Why 
should they have to go underground 
to find artists of substance?" 

Ayanna's single "Far Away" has 
received airplay on adult R&B KJLH 
Los Angeles and R&B/hip-hop WBLS 
New York. The album is available 
through independent label New 
Moon Recordings at Borders Books 
& Music and Tower Records. 

MUSICAL NOTES: Aretha Franklin 

headlines a two-night engagement 
Sept. 17-18 at Los Angeles' Greek 
Theatre. It's the first time she's per- 
formed in LA in 21 years. A week 
later (Sept. 24-25), she takes over the 
House of Blues Las Vegas. 

Usher. Alicia Keys. Norah Jones, 
Eve and Natalie Cole are just a few of 
the confirmed acts for Quincy Jones' 
Rome event "We Are the Future." 
The May 16 global concert is a take- 
off on Jones' history-making "We Are 
the World" recording of nearly 20 

(Continued on page 22) 
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Billboard HOTR&B/HIP-HOPAIRPLAY 



THIS WEEK 


LAST WEEK | 




TITU 

AHTIST IMPRINT.'PROMOTION LABEU 


| 

f 


.AST WEEK 




TITU 

\W ■■. 1 r.t-'-: f'f.'i 'Mi 1" (i jN LABEL] 


1 


1 




11 I Ain'l Gol You * imuhh 
miriAii^r. I..W40 m 


26 


22 




Wn ok hows 

wrx iDfT SOULHUMC' 


e 


3 




Burn ^ 

USHIH ICHLL/OMBAI W 


27 


27 




1 Want You » 

jawi JAtrsiiN rvmciNi 1*1 


3 


2 




1 Don 1 Wannii Know ^4^ 




37 




On Fire 

UOYDBAMLS dMMnMIERSCOPfl 


o 


6 




Overnight Celebrity^ 


© 


31 




Move Ya Body 

WWIUIjiaM lWnnj.TTA»V«Wr:..: 1 W 


o 


5 




All Falls Down ^ 

«JW-t tViSt iftlf. A TUA^f'.lAMItl.lWC W 


30 


32 




1 m Mill In Love With You 

SIAN PAL* HAt SASMA (VP ATLAKtltl 


6 


4 






31 


21 




Hotel 

[ASsitnuAt n. mui au hMi» 


o 


8 




rreek-A-Leek 


32 


2C 




Huorjer band Man 

II fCHANO HUSTLL'AHANTITl 


o 


10 




Naughty Girl ^ 


33 


30 




Suit Shaker 




9 




Game Over (Flip) 


34 


2S 




Tk» Mia.. Vuii M 

Ine Way Tou Move 

• '- ■ .ill-' 


,0 


7 




Dirt OH Yout Shoulder 


35 


35 




Still In Love 

IBM UU ■ EMBiU w< : ,i . .ii ■,■ mki 


CD 


15 




ConfftSMOns Part II 


36 


34 




Think About You 


12 


1 1 




3!K»» K ™M«,'itr 


© 


38 




Make It Alright 


13 


12 




Happy People 


© 


41 ' 




Questions 


14 


13 




Oon'l Take Yout Love Away 


39 


40 




Step In The Name Of Love 


IS 


14 




Splash Waterfalls t + t 


© 


.19 




Got It Twisted 

\'i -■■ r-<- ... . ■■: n .- /. 


ro 


IF 




Duds 

SFi.ji- w.i. ;.■![■■-■ >,r. . -.i-.-.-r ■. 


© 


50 




Talk About Our Love ^ 

BMNOyILAI KAjVrt YttSt lARANIlO V* 


17 


16 




Sorry 2004 


42 


45 




You Don'1 Know My Name 


It 


17 




Wanna Get To Know You * 

s usn ftK jet in UNiriiNiFRsr-.Pi ■ UT 


© 


■\B 




U Should've Known Better^, 


tD 


25 






© 


62 




QU Pi .Mo n.i 

ira rroDiems 

M l <*X A fllLAMI JAMItUUC! W 


€3 


26 




Slow Motion 

JLMNKU iCA!M MOS1 r.VJUMGI 


45 


39 




Read Your Mind 

4MNT WWBC JOHHSQHXIlTViflM LWSK) 1 1 .. 


g> 


29 




1,. . , , . . 1 L . 

Jesus wants < ». r 

iawi wist .not * lit jvw 1 .WM.!:.,Mi, vX 


© 


51 




Tear It Up 

ninn-vA fuu •n»tn iRVir, W 




23 




Me. Myself And 1 


47 


44 




Friday Night ^ 

rllUSG l.JNl; iROC A 'ULACU JWWCJMSl 1a| 




2.1 




Ride Wit U 


48 


43 




1 Can't Wait 

aim www r« outHAr ow.Miimat^iiwuit'ij 


24 


19 




One Call Away 

>IU,nui j MM DOtJ«BIMifM*HJu:ii:*(-lLJii 


© 


59 




Southside 

LLilttlrLAl ASMAVI ll-tt llCUt- JAM i[IJ4**j' 


© 


33 




M V Band * 

ir -i.M ■ in W 


50 


4/ 




New Day 


• r 

iy . 
u. 


Ml 


«*i the greater anpesMm novm c 2004. VNU 1 
140 sHiwns *<e electronically monitonM 24 hours . 

..-111 ir;..r-|. . :l|.'Cr.l.| >i:[. i.;!." 1'.. . •. 


MkMM Medi 
:ru,rt. ftindic 


ktae 


Alt rights reuyved. Compared from ■ national 
Songs ianl*<j 0y etos^ in--pr«s«?n', nrr .n:.:.yl 
*■ named HilPrcdKloi ilak» in mcarc'i data i 



L± 



TfTl£ 

AJHlST ^MPgiNT. '-PROMOTION LABEL: 



You Don't Want Drama 

»*u >M.-,itA- rnt.iv.1 iha;ibihiimii:,i 



it 



Selfish 



No Better Love 



Hold On 

CuId 



Whats Happnin! 



Smile 

j nwn t. l.ivt j,'.Fisci:fti 



Vitamin S 

CHAM lMAI»<0UStVrAHJLSTt:i 



She Wants To Move 



Make h Up With Love 
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| LAST WEEK 




TITLE 

ARTIST I IMPftl NT/PROMOTION lAflEll 




58 




Make It Up With Love i M «.i.< 


o 


I 




Naughty Girl 


o 
o 

! 


.1 




Tipsy 1 


25 




Move Ya Body 

mkSBfUSMBMMXtfUJtMHfWBetUMIGi 


i 




F U R B (F U R>r,ht Back) 


5 




Happy People 


1(1 




Stand Up In It 

ntOttSEALF* tlFCAMI 


6 




Frtek-A-leek 

P,tlK*ABiH UM.TJMHAI 


7 




Game Over (Flip) 

HI n . ..in ., ..... -. M| 


9 




Dude 

HIMI MA*. .SKiril\t. l .1F!*r.V«6INl 


2 




Time's Up! 

Mi: i i. ■■. H -..:ilr. '.'-»:: : -\ 


12 


fl 




Bang Bang 

■1.' ■,!.■■.! . 1 


© 


42 
•5 




Locked Up 

McnriA! jnusc sic.'j>vai&aluwci 


© 


All Falls Down 

•JM: .VI:! 'ill ■- .tUA'.'fi .:m j.-'.-ji 


© 


•9 




P ( deWitU 


16 


12 




Jook Gal (Wine Wine) 


17 


11 




Overnight Celebrity 


18 


17 
26 




Got It Twisted 

MI.*ofc ;V:.IA- jfiJVL .TtVfcA- 


© 


What's Happenin' 

Mt'H'JL 1 MAN l!)L' JAAl.DJMlil 


20 


1 1 




Yeah! 


© 


32 




Get No Batter 


© 

23 






Talk About Our Love 


16 




Milkshake 

■in;: ni "w.'OMeAi 


24 


21 




Push 


© 






Don't Say Nulhin 




croH-irte'iincing exact linrn airplay wrtti ArtHtirxi hsler* daU 
vided try Piwiiowiijatl 

itr 

DATA J 

Monitor 

S3EC 



HtOVIOI D Vi 1 



NEW RELEASES WITH TOP 10 CAILOUT POTENTIAL 

72.7 



KANYE WEST 
W J 



Jesus Walks OJUG 



Bf Cf NTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 

YUNG WUN 
Tear ft Up RMG 
USHER 

Conlessions Part II 20MBA 



LUDACRIS 
Blow R Out IDJMG 
RUBEN STUDDARD 
mat If RUG 
JAY-Z 

99 Problems o r/G 
OUTKAST 
Roses 20MBA 
CEE LO 
The One .* 



97.8 
87.5 
92.8 
89.9 
87.4 
84.4 
77.0 



* "■ II. ."•.■.Hi 



SiXjt^cj«i trom a nilDnal 



■ks gum- c ?ai4. VHU Bituro MtrJu, 
ai nffattmvwi CcnvMby Nokaan 
iutwi ,i ;0 f» RiBrrHip-Hop ilttfn Trirs flj 
Hoi RiBMoMop S>n0B t> tratW chart. 



Compiled Irom a [lauorial lampta of data tupplied by Nielsen 
Broadcaat Data Systems. 61 rtiytfimpc airplay stations are elec- 
uontcalry monitored 24 hours ■ day. 7 days a watt. Sonas ranked 
by number ot detections talSnngt showing an increase in detec- 
tions over the previous week, regardless of chart movement. A 
song which has been on the chart lor more than 20 weeks will 
genertfy not receive a butet. even if ii regifters an increase m 
detections. The rtiyUvnic airplay chart runt at a deeper leogth m 
Airplay Moniior, Qillboard Infofmation Network, and 
billboard.com tSindreates title earned HrtPrerJictor status m 
research data provided by Promosquad ?' 2004, VNU Busjobsi 
Media, Inc. All nghts reserved 



NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

iV JAYZ 77 R 

W 99 Problems IDJMG " ° 

65.1 



-4)y BABY BASH 
w Sexy Eyes (Da Da Oa Da) >vwg 



RECENTIV TESTED SONCS WITH TOP 10 CALLOUT POTENTIAL 


1 


USHER 

Confessions Pari II RMG 


94.3 


2 


ALICIA KEYS 
If 1 Ainl Got You tut. 


82.8 


3 


JOJO 

Leave (Get Out) UMRG 


81.3 


4 


YUNG WUN 
Tear It Up RMG 


76.4 


5 


AMANDA PEREZ 
1 Pray virgin 


76.3 


6 


LUDACRIS 
Blow ft Out IDJMG 


71.4 


7 


CHRISTINA MILIAN 

Dip R Low IDJMG 


70.7 



Musici^i^a 



Rhythm & 
Blues 

Continued from page 20 



years ago. 

Staged at Rome's Circus Maximus, 
the concert will be telecast and Web- 
cast Proceeds benefit various 
"Future" programs, including child 
centers in six cities worldwide. 

WINNING TUNES: The recipients of 
the 2003 Heineken Music Initiative/ 
ASCAP Foundation R&B Grant have 
been chosen. 

They are Atlanta's Marc Demone 
Dickerson ("Brand New"), Chicago's 
Mark Carson and Jawara Harris 
("What Should 1 Do?"), Los Angeles' 
C. Chill and Jay Greene ("Uivin on 
the Line"), Miami's Francisco Correa 
and Tommy Lee Hopkins Jr. 
("Penny"), New York's Chinua Hawk 
and Kwame Viapree ("I Remember 
You"), Philadelphia's Aziz Collins and 
Joshua Collins ("Best of Me") and 
Washington, D.C/Baltimore's Regi- 
nald Staggers and Juan Brown i "H 
Here 4 U"). 

The winning songwriter(s) will 



receive $3,000. The grant program is 
now in its second year. 

Speaking of songwriting, Atlanta- 
based Artist Factory has teamed with 
Script Squad Music Publishing to 
organize songwriting clinics for 
aspiring tunesmiths and producers 
(information at artistlactory.com). 

Hiriam Hicks, who launched Art- 
ist Factory last May, is former presi- 
dent of Island's black music division. 
Stone Stafford created Script Squad 
this year and also serves as executive 
VP of creative affairs for Enlight 
Entertainment. That company's 
clients include writer/producers 
Kevin "Shelcspere" Briggs (TLC) 
and Anthony Dent (Destiny's Child). 

ON THE DOTTED LINE: Liquid 8 

recording act Silk signs with Oliver 
& Chesser Artist Management & 
Entertainment Consultant Group. 

The company's recent agreement to 
represent another Liquid 8 artist 
Jesse Powell, has ended. According 
to a press statement, the pact was 
terminated "due to a conflict with 
Powell's previous management" 

In other Oliver & Chesser activity, 
president Daryel Oliver has been 
named president of V.I.P. Music 
Group. The St. Louis-based 
company's roster includes Marley 
Marl proteges the Young Boyz. 



0twfrgd»li. ii— Mwl^neTdwhgind leaned >i Chan wcHon 
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3illboard HOT RAP TRACKS. 




LAST WEEK 




Airplay monitored 
TITLE IMPRINT/PROMOTION LABEL 


b V K Nielsen 

BmaOcaM Data 
htM 

Artist 




1 




NUMBER 1 ? Weeks At Numue. I 
OVERNIGHT CELEBRITY Twista v 








ALL FALLS DOWN 


Kanye West Featuring Syleena Johnson v 




3 




FREEK A-LEEK 


Petty Pablo . 




6 




GAME OVER (FLIP) 

r.K'Ain) miiwai^uM 


Lil' Flip ■ 




4^ 




TIPSY 


J Kwun v 








DIRT OFF YOUR SHOULDER 

■Ot, A(tUA.OM iAM.ID.IMt 


J»y-Z s- 




7 




MY BAND 


D12 ■ 




8 




SPLASH WATERFALLS 


Lutlacris . 




9 




ONE CALL AWAY 


Chingy Featuring J. Weav v 




1 1 




I'M STILL IN LOVE WITH YOU 


Sean Paul Featuring Sasha v 




10 




WANNA GET TO KNOW YOU 

C-UNITiWnRSCOPt 


G-Unit Featuring Joe «? 




,4 




DUDE 

swooawa vibc& v«g i n 


Beeme Man Featuring Ms Thing . 




16 




SLOW MOTION 


Juvenile Featuring Soulja Slim 




13 




SALT SHAKER fag Yang 1 


wins Featuring Lil Jon & The East Side Boyz v 




12 




HOTEL 

HJU SuWACL >*MG 


Cassidy Featuring R. Kelly v 




IS 




ROSES 

..■■-.,1 1 ,- 


OutKast -V 




>" 




CULO 


Pitbull Featuring Lil Jon v 




20 




JESUS WALKS 


Kanye West 




15 




RUBBER BAND MAN 


T.I. v 








ON FIRE 

. . .IN 11 . Il'f 


Uoyd Banks v 


21 


z 




SLOW JAMZ 

at ian i.: 


Twista Featuring Kanye West & Jamie Foxx ■ 


i 


24 




TEAR IT UP Yung Wun Featuring 0MX. Lil' Flip & David Banner 

■ iJl.^HFACtVJtfM 




25 




THIS WAY 


Dilated Peoples Featuring Kanye West -v 






GOT IT TWISTED 


MobbDeep v 




21 




FRIDAY NIGHT 


Young Guru v 



ness Metha Inc All nonts reseived 



audnnie impitriawont The rap tracks audience is competed bom 95 UBXip Hop end 
tomcallv rnonntwed 24 hours a day. 1 days a wee* Songs ranked by number o' aud> 
times ot airplay with Arb.tr oo Natenei rjata v Wdeochp availability t 2004 VNU Bun 
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THIS WEEK 


V 

3 

■3 




c 
□ 

4 

£ 
I 




Jl» Iht mod papui*> tnjiet •mJ accotrj.r-g ic n,iin 

*» Nielsen Mdi«nc« imnri=S7twn, mBasutBtf ty NwImti Broadcast ■ » Nielsen 

Broadcast Data 0«t» SytMrn, ***** <uu compMd &» riw*»«n Sc»#idSf»ii SoundScan 

Systems ,!om * * u&se ' pin«l«ic«(« UB/Hip Hop Hnu 

TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


THIS WEEK 


LAST WEEK j 


2 WKS. AGO | 




TITLE Artist 
PRODUCER (SONGWRITER IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


1 


I 




i 




3 Weeks Al Number 1 

IF 1 AIN'T GOT YOU 0 Alicia Keys v 

lucnBucrai « ajswjim 


1 


© 


53 


51 




JOOK GAL :wine WINEl o Elephant Man v 




52 


it 


44 




MUSICOLOGY Prince v 

.:' ■iP&tdUMHI* A1B1M CJ" SUM 


44 


O 

3 






■■ 




BURN Usher v 

. ;:n'^ b wrr." .: Hi"; svm .i5ArMi.HL" © lAIAa Hfliw L"i;t':T.*VBA 


2 
2 


© 

54 


57 


63 




GET NO BETTER O Cassidy Featuring Mashonda v 

: .v.VSiAi: : ".1 ■ ■ .it'. 1 ."!... H..,t- l . ..... O ; M ' ">••■>"■ ~' 


53 


7 
1 




3 

7 




1 DON'T WANNA KNOW Mario Winans Featuring Enya & P D.ddy v 

HjpHJUJl iii HUm BHMUHW II 'i ' nil I HWM IIUIUWtL IHWHIJ ilHIIIfl ' III Ml HAL! fl[> UBUMCulUMM 


50 


60 




TIME'S UP! O Jadakiss Featuring Nate Dogg ■ 

SSrOK>'j Pw'UIPSNMMIiSttrfl O 0 : '' ''.'S*.' i'pi 


50 


o 




OVERNIGHT CELEBRITY O Twislu . 

. ,m .' vr.-i.n.Wi'Mfi( 1 .*i'iw^SMri. .vu av< Ov.;'/n nu.-,- 


4 


© 


54 


61 




SO SEXY Twista Featuring R. Kelly 

miuF.PUiiiCHi'CKU: 


54 


o 

6 


5 




5 




ALL FALLS DOWN O Kanye West Featuring Syleena Johnson v 

KWISTKIMSUHUl OWK-AHUABffJWIOriKir lIUMti 


5 


© 


AO 


56 




YOU DON'T WANT DRAMA BBall S MJG Featuring P Diddy 1 


56 


: 




2 




YEAH ! O Usher Featuring Ul Jon & Ludacris v 

■■■■-.'.!-■'■'■! ■ >.'i--i ■■;>■.■■■ O iAF*CF »l«r,7i;M» 


1 


57 


56 


56 




WHAT IF Ruben Studdard v 

FFtFIW2FH3PCSlKMASW. J ; T«CIWS f DJFAXI'iE K >.ir.« . JFID'i . W V.-.C. J A1SUM CJT RMG 


56 


o 


e 




6 




FREEK-A-LEEK O Petey Pablo v 

jiMl'MiMHWHil-I III . IVAN . 1 MTH O At»r«-7l»B* 


6 


58 


55 


46 




WHAT'S IT LIKE O ^ Jagged Edge V 


32 


e 

9 


1 


) 


• 1 




NAUGHTY GIRL O Beyonce « 

>l- MMW.r 1 IVAli , '■ / .H 1 :t-74 ■ ' K. : 'i M H.ii ... N 1 1, \ . 11=1' ■. -' ii 4Q> iU-1 htt-,v 


8 


© 


64 


69 




SELFISH Slum Village Featuring Kanye West & John Legend v 


59 


9 




9 




GAME OVER (FLIP) O Lai* Hip ■ 

>. ti.priii'Tmv. rVtsTi". O sucutnttaiiMM WUUM 


- 


o 


63 


6,1 




THIS WAY Dilated Peoples Featuring Kanye West . 


56 


10 


7 




8 




DIRT OFF YOUR SHOULDER O Jay-Z «? 

'iMBAiAW-lsCARItHiVWiliYi M " 1 - ' - 1 *VUi m'-i; M 






61 


59 




PUSH o Ghosttace Featuring Missy Elliott V 


53 




: 




10 




TIPSY J-Kwon v 

IH IHQB0V2 ■ 11 |H '~ 1 UbTHDI IH ■ l»i ki _". i O © : .u :ii] _t J iMSTAQ IBjV 


2 








U SAVED ME R Kelly 


62 








24 




*•> GREATEST GAINER/AIRPLAY 

CONFESSIONS PART II Usher 


12 


: 




= 5 




4/ 




NO BETTER LOVE Young Gun/ Featuring Rell v 

CHAMI.TTJK'ipTICSS 'Z WES »• MUMAUM!0 " TU^'ir; .- 


15 


13 




.ii>,l ! fli.f i."Xi> ir>it"-i'F.M " ivi .-'.■f.' ■'. LW«Cl«BUMCJT,20MM 


12 


14 




HAPPY PEOPLE O R. Kelly -=> 

HWlLfWrtUTl O .I'lfMi'l'-'.'i WA 










DIARY Alicia Keys Featuring Tony! Tom! Tone! 


64 


14 


: i 


13 




DON'T TAKE YOUR LOVE AWAY Avant v 

STIQU MttttNI | HUT! | Mi.. . . mV.iir, ...*('. '.if IM. !■' '.11 il'i 


IT 




68 


66 




S GREATEST GAINER/SALES S 




15 


14 


'2 




SPLASH WATERFALLS O Ludacris ■ 

aLHAll LmOGtiUG\HLUail3 O i ■"' '• ■ i -"l! iM. 


- 




MAKE IT UP WITH LOVE ATI 9 S1 




18 


23 




DUDE O Beenie Man Featuring Ms. Thing v 

C I'iLIV 11' ".ill* ; 'ii.-i ® © O ' '• ><-'-il\ '. 


16 


© 




6! 




HOLD ON Dwele Featuring Kanye West 53 

□ BASriA/m Atsi rewtjkvt wflinsi't* siewvi ,vi a .a"...i ■: imc*. momo OVGii M*JuMLut | 




16 


19 




SORRY 2004 Ruben Sluddard . 

:!wifRnrv,:..MM.i_A-.\ ji :; n- iMf.:;- j'. i ■ 'it', i- ro.M © j AieuMiruriMn 


2 


6, 


73 




CULO O Pitbull Featurrng Lil Jon v 

. A. LP M .panpt7iOJU,HDuwMj«a(SOVC»Jit«iACAmi O 


67 
68 


■ 


1 7 


■/> 




WANNA GET TO KNOW YOU G Unit Featuring Joe v 

m i',:4 ;. .!*.■> ji-' "in inrnii w 1- ,inr , t, UNO MBUMCUrAHTERtCOFf 


10 








BRING IT BACK Lil' Wayne Featuring Mannie Fresh 

ktfajte 1 AA-FPA-- a'a OUS6Mcfit*Qan»'uMAA 




?5 


33 




ROSES O OutKast v 

1.1 -. ',. ■. f.NHHI ICPlA III VIAMIN AF'trt ,'. V -;: . I !■, O © /'li'l ■ '71 VHi 


19 


© 


70 


n 




WHATS HAPPNIN 1 O Ying Yang Twins Featuring Trick Daddy ■ 

frl' ". A.*.' A' u l [.■• A'--;A< '.I.'. A t> ,, >A... A 


69 


© 


27 


27 




SLOW MOTION Juvenile Featuring Soulja Slim 


20 


70 


65 


79 




WHAT'S HAPPENIN' o Method Man Featuring Busta Rhymes v 

W EL-lU::^AtOA:[. SVItp tl-.UP- JTAi A'.AEJli A»l ' A fH.SVA 1 . O WF jAU ODOBMIMC 


65 


CD 


29 


'11 




JESUS WALKS Kanye West 

• wf I' "I il .Mjr- «fX A-FfilA«' i*W *IBUM QJ'.trjMC 


21 


© 


'1 


.61 




E.I. (REINVENTION) Nelly :• 

C HAS'.F" . ' A: A A . L F.FI.ilAP Fi. f<F,-JTF'.1 HAA. A1E JM JJ' UWl 


65 


22 


24 


30 




RIDE WIT U O Joe Featuring G-Unit s> 

! NliMAMl 1 RAflli | MfMU "^".".iV^FB0f*l«IJSMniHXJO3OT.CLLafflDB«7*^ O ^.rwi.T jnwfii 


22 


© 
© 


50 


38 




SMILE G-Unit V 

NO ID iCJASSfACUCrtO EWlSOFJCnosF^F.; y.APF V/FFFf'iATi 0-UMT«UllMCUT«ITrJBCOK 


72 


23 


22 


22 




ME, MYSELF AND 1 0 Beyonce v 

fi"V?AiFi ■= - i>jW " :.-.i-;.-.^v,si,:hi »0 n v-;ij. .vt' ■' 


2 


65 


74 
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Beyond the celebratory quinceanera name, the 15th annual Bill- 
board Latin Music Conference & Awards, presented by Heineken and 
in association with Gamier Fructis, was a landmark event on many 
levels. The confab, which took place at Eden Roc Resort in Miami 
Beach, expanded to four days: April 26-29. The event culminated 
with the Billboard Latin Music Awards, which for the first time in its 
televised history aired live on its home network Telemundo. 

There were more than 30 conference sponsors this year — a record 
for the event. L'nivision Radio, Polaroid, CMX Latin Music Group and 
American Express were among the sponsors. A Diamond Is Forev- 
er provided more than $5 million worth of jewelry for celebrities to 
wear to the awards show. 

At the conference, professionals gathered for discussion panels and 
parties, including artists (Q&A subject Paulina Rubio was a conference 
highlight), label executives, film directors, record producers, bankers 
and entrepreneurs. Coverage from national and international media 
confirmed that the event is the definitive get-together for the Latin 
music industry. (Photos: Arnold Turner except where noted) 



Ole Music president Oscar Llord, center, 
received a proclamation from the city of 
Miami. Pictured, from left, are Billboard's 
Keith Girard, Miami-based political 
activist Luis Penelas, Llord, Oscar Llord 
Sr. and Billboard's Michele Jacangelo. 





Revolu Records artists Julio Acosta and 
Pearl performed at the conference. Pic- 
tured, from left, are artist lay Cee, Acosta, 
artist Dalys, Rearl, artist Don Dinero and 
Universal's John Echevam'a. 




Miss USA 2003 Susie Castillo wears a 
three-stone diamond necklace by Fred 
Leighton at the Billboard Latin Music 
Awards. 



Universal Latino artist Luis Fonsi, right, 
received the 2004 Heineken Amp Award 
from AnaVillodres at the Billboard Bash. 





Billboard Hall of Fame Award winner Banda El Recodo per- 
formed during the telecast. (Photo: Alberto Tamargo/Telemundo) 



Angel Lopez, left, 
formed at the Ole 



andTommy Torres per- 
Music showcase. 



At the awards show after-party, producer Emilio Estefan Jr., 
left, and his wife, finalist/performer Gloria Estefan, right, 
cozied up to Tito Puente Jr., who sported threads from sponsor 
Havanera, a clothing line by Perry Ellis. 




Miss USA 2003 Susie Castillo, left, gives artist Paulina 
Rubio a three-stone diamond necklace, courtesy of A Dia- 
mond Is Forever. 



EMI Latin artist and multiple finalist Obie 
Bermudez performed at the Billboard 
Bash and the ASCAP showcase. 
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American Express was one of the event sponsors. Pictured, 
from left, are Exim Licensing 's Judith Hofman, American 
Express' Dominic McKay, Billboard's Gene Smith and American 
Express' EdgardoTettamanti and Mauricio Gonzalez. 



J Records artist Alicia Keys, left, who per- 
formed at the awards show, hangs back- 
stage with Billboard's John Kilcullen. 




Paulina Rubio, center, signs a picture taken with her new cam- 
era, a gift from sponsor Polaroid. Pictured with Rubio are Euro 
RSCG Latino's Amaia Arana, left, and Euro RSCG Magnet Lati- 
no's Marcie Perez. 




At the Billboard Bash, EMI Latin artist 
Vico C, second from right, is surrounded 
by, from left, hosts Jorge Bernal, Johanna 
Gomez and Melanie Byron. 



CMX Latin Music Group hosted the awards show after-party a 
Bongos. Pictured are CMXChange/CMX Latin Music Group's 
Tony Caravia, left, and Michelle Huerfano. 





It was marquee time at The Music We See" panel. Pictured, from 
left, are Loiza Rims' Franc Reyes, Cris Morena Group's Maria Cristina 
Di Giacomi and Surco/vlbra/Seminal Records' Gustavo Santaolalla. 



Universal Latino artist Alih Jey performs 
at the confab's 15th anniversary celebra- 
tion, co-sponsored by Gamier Fructis, 
MTVEspanol andVHUno. 



Universal Latino artist Michael Stuart per- 
forms at the awards show after-party at 
Bongos hosted by CMX Latin Music Group. 



Pictured at the "Latin Christian Music" panel, from left, are 
moderator Marcos Witt of Canzion Productions, Amanecer 
Christian Network/Rejoice Music's Frank Lopez, SH Produc- 
tions' Samuel Hemandez.Voz Cristiana's Bemice Ramirez and 
songwriter/producer Manny Benito. 




Warner Latina rock act La Ley is pictured with Fructis model 
IvonneVega, second from left, and Dawn Sante, far right, of in 
association event sponsor Maybelline-Gamier. 




Dimelo Records artist Mellow Man Ace, center, performed at 
the conference. He's flanked by brothers Francisco and Sergio 
G6mez of Univision act Akwid, winner of two awards. 




Lunytunes & Noriega collect the awards for tropical album of the 
year for duo/group and best new artist at the Billboard Bash. 
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Pictured at the annual "ASCAP Songwriters" panel, from left, are ASCAP's Jorge 
Rodriguez, Ana Rosa Santiago and Gabriela Benitez; La Ley singer Beto Cuevas; Max 
imo AguirTe Music Publishing's Maximo Aguirre; ASCAP's Alexandra Lioutikoff; pro- 
ducer Sergio George; Wamer/Chappell Music Publishing's Gustavo Menendez; and 
songwriter/producer George Noriega. 



Pictured at the "Show Me the Money" panel that was sponsored by SunTrust Bank, from 
left, are the Fuerte Group's Jerry Blair, Mock & Roll Entertainment's Francisco Villanue- 
va, moderator Keith Girard of Billboard, AG Mobile's Bryan Biniak, Wireless Latin Enter- 
tainment's Luis Samra and SunTrust Entertainment Banking Group's Brian Williams. 




Following her Q&A with Billboard's Leila Cobo, Paulina Rubio received the Recording 
Industry Assn. of America's Latin gold and platinum certifications from her record 
label, Universal Latino. Pictured, from left, are Universal executives Humberto 
Calderdn, John Echevam'a and Jesus Lopez; Rubio; Cobo; and Universale Walter Kolm 




Producer of the year Rudy Perez, left, 
after collecting his award onstage, cele- 
brates with performer Pilar Montenegro, 
whose album he produced. (Photo: 
Alberto Tamargo/Telemundo) 



Nielsen Broadcast Data Systems sponsored the "Presidents & Artists" panel. Pictured, 
from left, are moderator Leila Cobo of Billboard, Universal Music Latino's John 
Echevam'a, artists Vico C and Luis Fonsi, EMI Latin USA's Jorge Pino and BMG Interna- 
tional's Maarten Steinkamp. 



Pictured at the "Download Revolution" panel, from left, are moderator Gabriel Abaroa 
of the Latin Academy of Recording Arts and Sciences, emepe3.com 's Andy Weinman, 
Universal Music & Video Distribution's Susan Roberts, Nielsen Entertainment's Chris 
Muratore and AOL's Richard Bull. 






"The Changing Role of A&R" panel, sponsored by Nekenek Records, discussed chal- 
lenges in an era of declining record sales. Pictured, from left, are EMI Latin's Doug 
James, Univision Music Publishing's Lynette Brehm, moderator Mauricio Abaroa ol 
Earthtown Entertainment, producer Kike Santander, Billboard's Leila Cobo and 
Sony/ATV Music Publishing's Eddie Fernandez. 



Pictured at the "New Sounds of Regional Mexican Music" panel that was sponsored by 
Dlmelo Records, from left, are Mock & Roll Records' Rogelio Macin, Akwid's Francisco 
and Sergio Gomez, producer Byron Brizuela, producer OmarValenzuela and Disa 
Records' Jeff Young. 



Ednita Nazario accepts her award for 
Latin pop album of the year/female at 
the Billboard Awards. (Photo: Alberto 
Tamargo/Telemundo) 




Adweek sponsored "The Art of Endorsement and Branding "panel. Pictured, from left, 
are moderator Karen Benezra of Brandweek, BMG Entertainment's Paula Kaminsky, 
Exim Licensing's ArturoVinueza and the William Morris Agency's Rebecca Drucker. 
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To all the attendees, sponsors, performers, 
presenters and panelists for making this 
year's conference the best yet! 

BillboS3 

LATUM MUSIC 

CONFERENCE * AWARDS 2004 

IN ASSOCIATION WITH GARNIGR 

FRucris 

Special congratulations to Telemundo on 
their most spectacular awards show ever! 
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Music® 

The House That Frankie Built 



BY MICHAEL PAOLETTA 

Scant radio play in the United States? Check. A history of poor 
record sales in the United States? Check. A sound that has 
remained a constant in the international club scene for more than 
20 years? Check. 

Welcome to the real world of house music 

Since day one, international DJ/producer and Grammy Award 
winner Frankie Knuckles has remained true to house music of a 
soulful, vocal and musical kind. 

Even when faced with its many permutations (tech house, pro- 
gressive house, tribal house) — as well as more commercially suc- 
cessful dance music styles like trance — Knuckles never wavered. 

"He's not called the 'Godfather of I louse' for nothing," says Ken 
Smith, co-owner of the Crobar nightclub chain. "Frankie is house 
music — for yesterday, today and tomorrow." 

He is also a proper artist His third artist album, "A New Reality," 
was released April 20 by Definity Records. The label is distributed 
by Studio, which travels through the Navarre network. 

The full-length — which features vocals by Nicki Richards, Jamie 
Principle and CeCe Rogers — is classically house. 

According to Knuckles, this sound and quality of music has been 
missing in club music for far too long 

"No wonder so many people were saying. House music is dead,' " 
he says. 'Technology threatened to do more of a disservice than 
service to this side of the industry. ITechnology] made it easy for 
anyone to create tracks in their bedroom. But a track is not enough. 

"In order to give this project all the life it deserved, I needed to 
take it into a full-on production facility like Quad Recording [in 
New York]," he continues. "Every element of a project like this had 
to be considered from every angle. The songs and production needed 
to project a third dimension." 

HOUSE MUSIC RENAISSANCE? 

Whether such care leads to healthy sales remains uncertain. But 
industry observers — pointing to the cultural unrest in the world — 
believe a house music renaissance may be on the way. 



"It's odd," Village Voice nightlife columnist Tricia Romano says, 
"but since the war [ in Iraqi began, there really hasn't been any aggro 
musical movement It seems more about preserving the status quo. 
And in big-city clubs, that means house music." 

Of course, the musical soundtrack in clubland does not neces- 
sarily translate into hefty CD sales. Between his past two artist 
albums. Knuckles scored several No. Is on the Billboard Hot Dance 
Club Play chart, including "The Whistle Song," "Rain Falls" and 
'Too Many Fish." 

Yet his albums, "Beyond the Mix" (1991) and "Welcome to the 
Real World" (1995), have not fared as well, selling 8,000 and 13,000 
copies, respectively, according to Nielsen SoundScan. 

Without radio and video play, though, "kids on the street 
never get to hear all this great house music," Crobar's Smith 
notes. "All they hear is hip-hop and pop. So house music 
remains underground." 

Indeed, Bradley Roulier, a partner in dance/electronic e-tailer 
beatport.com, acknowledges that house music titles are not among 
the Web site's best sellers. "But they do hold their own," he says. 

Industry veteran Dennis Wheeler, now a marketing consultant 
to Definity and its parent management/production company Def 
Mix, is confident "A New Reality" will do more than that. 

The label has sent the album's lead single, "Bat N Da Day," to 
club DJs, college and mix-show radio, and satellite (Sirius, XM) and 
digital (Music Choice) stations. 

Album track "What's Coin' On?" will be sent to smooth jazz sta- 
tions in the coming weeks. 

An interview with Knuckles recently aired on "No Cover," the 
nightly dance music show on Telemundo's Mun 2 channel. 

Outside of North America, Knuckles and other Def Mix artists — 
including David Morales, Satoshi Tomiie, Bobby D'Ambrosio and 
Hector Romero — are viewed as pop stars, Wheeler notes. "Which 
explains why they are often interviewed by MTV Europe." 

Already, Definity has secured distribution deals for the album in 
numerous countries. They include Italy (Family Affair), Japan 
(Cisco), Germany (Discomania), Australia/New Zealand (Stomp) 
and the United Kingdom (Amato). 




In the months leading up to summer, the international expo- 
sure increases, Wheeler says. He credits this to Def Mix's annual DJ 
residency at the Pacha club in Ibiza. 

The weekly party features the Def Mix roster and special guest 
DJs. This year's soiree, with an "Island of Desire" theme, commences 
June 19 and ends Sept. 25. 

Throughout the summer. Knuckles will maintain his monthly 
residencies at New York's Cielo and Chicago's Hydrate clubs. 

Knuckles says these U.S. residencies help people realize that all 
is not lost where house music is concerned. The greatest thing 
about this music is how it endures over time." 



Dye Gives DJ-Mix Series A Flavor Kick 



Erlend 0ye is not a DJ's DJ. In 
fact, he's not really a DJ. 

0ye is one-half of Norwegian 
pop duo Kings of Convenience. 
Last year, taking a break from 



the latest installation in the DJ- 
Kicks series. 

Out May 1 1 on the influential 
K7 label (which Studio distributes 
in the United States), 0ye's "DJ- 




KoC duties, 0ye released his solo 
debut album, the dancefloor- 
aimed, melancholia hued 
"Unrest." Along the way, he began 
DJing here and there. 

Recently, the Berlin-residing 
Norwegian was tapped to helm 



Kicks" gives new meaning to the 
phrase "DJ-mix." The man is a 
singer/songwriter after all. 

So, instead of simply playing 
one track after the other — blend- 
ing one track into the next — 0ye 
takes to the microphone, over- 



laying his vocals atop the beats 
and rhythms of his colorful 
musical bed. 

"When I first began DJing, I 
would always look at the mic 
input of the DJ mixer and think 
that I should be using it," 0ye 

says. "But not to 

announce someone's 
birthday — not in a 
cheesy way like that." 

One night while he 
was DJing, it hit him. 

"1 always found 
myself singing [to 
myself] over instru- 
mental tracks that I 
was playing in the 
clubs," he explains. "I 
thought to myself, 
'That's how / can use 
the mic input.' " 

In this way, 0ye offers a much 
needed element of surprise in 
the musically safe club environ- 
ment. "I must put more flavor, 
more candy into the mix," 0ye 
notes. Indeed. 

Oye's "DJ-Kicks" is easily the 
best DJ-mix to come down the 
pike in eons. He has created a col- 
orful soundscape that draws from 
house, techno, disco-punk and 



electro. At the centerpiece is his 
comforting voice, which graces 
half of the 18 tracks. 

Atop his own "Sheltered Life" 
(from "Unrest"), 0ye delivers a re- 
worded reading of Opus Ill's "It's 
a Fine Day." Elsewhere, he offers 



Beat 
Box 



By Michael Paoletta 

mpaolerta@billboarcl.com 




his takes on "Venus," "Always on 
My Mind" and "There Is a Light 
That Never Goes Out" 

0ye perfectly connects 
"Light" — recorded by the Smiths 
nearly 20 years ago — to the 
rhythm track of Royksopp's "Poor 
Leno." A wicked mash-up, anyone? 

0ye says the idea for intertwin- 
ing the two tracks began forming a 
couple of years ago when he heard 
Schneider TM's remake of "There 



Is a Light That Never Goes Out." 

Also included are three unre- 
leased 0ye songs: "Intergalactic 
Autobahn," "A Place in My Heart" 
and "The Black Keys Work." 

These days, 0ye is gearing up 
for the release of the new KoC 
album, "Riot on an Empty Street." 
Due June 21 internationally, the 
Source/Virgin disc will be pre- 
ceded by the single "Misread." 

At the same time, 0ye is main- 
taining a busy DJ schedule. "I'm 
out there promoting 'DJ-Kicks,' " 
he says. "Right now, my life as a 
DJ could not be more busy." 

DOUBLE DUTCH: The ninth annual 
Amsterdam Dance Event and third 
annual Live Dance Music Confer- 
ence are scheduled for Oct. 21-23. 

The former is Europe's main 
dance and electronic music confer- 
ence. The latter is the ADE's spe- 
cialized forum (within a forum) 
that caters to the live-event indus- 
try. Both conferences take place at 
the Felix Meritis center. 

Those who register before May 
15 will receive the early bird 
price of 175 euros ($212) for 
both events. For more info, visit 
amsterdam-dance-event.nl. 
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Compendia Grows 'JamGrass' Audience 



BY JIM BESSMAN 

The success of progressive bluegrass and jam- 
band acts and the Appalachian folk-based "Cold 
Mountain" soundtrack has inspired Nashville 
indie Compendia Records. 

The label is pursuing new marketing oppor- 
tunities with three genre-bending, budget-con- 
scious album projects, all produced by acoustic 
music maven Bil VornDick. 

"JamGrass — A Phish Tribute" came out in 
March. A similar tribute to Dave Matthews Band 
is tentatively scheduled for July. 

In between comes "Return to Cold Moun- 
tain." The May 25 release extends the "Cold 
Mountain" soundtrack model with vintage 
songs that fit the film's Civil War-era, rural 
Southern setting. These include "Pretty Polly," 
"Old Joe Clark" and "Black Mountain Rag." 

All are performed by musicians with a con- 
nection to the region. They include banjoist 
David Holt, singer/songwriter Jim Lauderdale 
and bluegrass mainstay Ralph Lewis. 

"You have to be opportunistic," says Ric 
Pepin, Compendia Music Group VP/CM. He is 
the A&R force behind the VornDick projects. 
"There's been a rebirth of interest in bluegrass- 
type sounds, and we have to take advantage of 
economies of scale in marketing." 

Pepin points to Compendia's recent signing of 
rootsy jam band Leftover Salmon, whose self- 
titled label debut came out in March. 

"Leftover Salmon's music has a lot of blue- 
grass elements in it, and we saw an opportuni- 
ty to derive some sales from the 'JamGrass' 
release by co-marketing with Leftover Salmon," 
Pepin says. 



The similarly styled releases are being 
jointly advertised in a print campaign "to 
spread the cost of the ad and get two sales 
instead of one." Pepin says. 

Another goal is to "sell product without nec- 
essarily |having| radio airplay," as with the 
Phish tribute. 

"There are a lot of rabid fans who will buy 
anything by or about Phish. which generates 
automatic bin sharing," Pepin says. 

COTTAGE INDUSTRY 

The concept of progressive bluegrass artist 
tributes is not new. CMH Records, for one. cre- 
ated a verita- 
ble cottage 
industry with 
its Pickin' On 
. . . series of 
instrumental 
treatments. 
Subjects of 
recent CMH 
tributes in- 
clude Trace 

Adkins and Sheryl Crow. R&'tsSSI 

What is new, according to 
Pepin, is the Compendia projects' inclusion of 
vocals and their emphasis on high-quality 
recording. 

"Bil's an engineer with his own studio, who 
gets great players and records that sound 
really good," Pepin says. "He produces stuff in 
tune and on time and on budget." 

For VornDick, a prolific bluegrass engineer 
for such acts as Alison Krauss and New Grass 
Revival, the Compendia projects have been 



"way too much fun." 

"In the case of JamGrass,' I wanted to get 
together my freight train' of drummer Bob 
Mater and bassist Mark Fain and then get some 
young, aggressive players — and a vocalist no 
one's heard of ITravis Stinson of Nashville's Vol- 
unteer String Band) — and put an extreme front 
end to bluegrass that college kids could party 
to." VornDick says. 

"It's kind of like the old New Grass stuff, tying 
rock'n'roll and bluegrass together while choos- 
ing songs that people already knew." 

VornDick tested his creation successfully at 
Vanderbilt University's radio station. WRVU 
Nashville. 

"I brought 
the album and 
some of the 
musicians 
over, and they 
played it and 
said it was 
really cool." 

The Phish 
album is get- 
| ting airplay during specialty jam- 
band radio programming. Among 
those playing it is Scottie Robertson, music 
director of the three-station Allegheny Moun- 
tain Radio community network, based in Dun- 
more, W. Va. 

"With more and more festivals adding blue- 
grass to the lineups and the increase of young, 
hip players on the circuit like Salmon, the 
music is just being recognized in the main- 
stream and the labels are attempting to get a 
piece," Robertson says. 



"I don't believe all rock material lends itself 
to interpretation through bluegrass. but much 
of the new song presentations have won over 
a lot of traditional bluegrass listeners and have 
certainly energized many new players." 
Robertson adds. 

Guitarist Larry Keel, who appears on 
"Return to Cold Mountain" along with his 
vocalist wife, Jenny, lauds VornDick's idea 
of "getting bluegrass to a completely dif- 
ferent audience." 

Looking ahead to the I >ave Matthews tribute, 
he adds. "A lot of the real young kids would love 
bluegrass if they gave it a little chance, because 
they love jam bands like Leftover Salmon — 
which is sort of bluegrassy." 

Pepin cites the success of young bluegrass act 
Nickel Creek and its Smoothie Song" at triple- 
A radio, where Compendia will ply key Phish 
and Dave Matthews "JamGrass" tracks. 

The label also plans a push to public radio and 
college formats. 

Regarding "Return to Cold Mountain." I'tpin 
believes the original soundtrack stimulated 
demand for music from the film s era and loca- 
tion. Additionally, the album's artists "have a lot 
of star power," he says. 

He sees great promotional potential, indicat- 
ing upcoming efforts to secure roots music air- 
play as well as "lifestyle marketing" to Civil War 
re-enactment groups, related Web sites and 
bluegrass festivals. 

VornDick adds: "We want to help these 
artists in the area to get more widely known 
so that they can go out and play folk festivals 
and the performing-arts centers throughout 
North America." 




'Nashville Star' Sounds Off About State Of A&R 



Brad Cotter is using his win 
on this season's "Nashville Star" 
talent contest as a platform to 
speak out on behalf of the hun- 
dreds of unsigned artists lan- 
guishing in Nashville. 

Until very recently, he was one 
of them. 




COTTER: EMPATHIZES WITH UNSIGNED ACTS 



But thanks to his May 1 win on 
the USA Networks series, Cotter 
now has a recording contract with 
Sony Music Nashville. His first sin- 
gle, "I Meant To," has already gone 
to country radio. His first Sony 
album arrives July 13. 

Cotter's story is remarkably sim- 
ilar to that of last year's "Nashville 



Star" winner. Buddy Jewell. Both 
kicked around Nashville for years 
trying to get a deal and made their 
living as demo singers. Both also 
had promising opportunities that 
went south. 

Cotter. 33, moved to Nashville 
from Auburn. Ala., nine years ago. 
Since then, he says every label in 
town has shot him down five times. 

Often, Cotter says, he was told 
he didn't have "star quality." But 
"Nashville Star" viewers thought 
differently. 

While he claims to have no axe to 
grind. Cotter says, "I'm just trying 
to speak up for some of the other 
artisLs and musicians in town that 
don't get a break." 

Talking about Nashville's A&R 
executives. Cotter says. "Some of 
these people need to do their jobs." 

Cotter was appalled when a 
"Nashville Star" producer told him 
that the show had a difficult time 
prior to the first season finding a 
label partner who would agree to 
award a record contract to the win- 
ner. The producer said label reps 
told him. "If there was any talent in 
this town, we'd know about it." 

I le says this kind of arrogance is a 
chronic problem on Music Row. 



"There are a lot of people in 
town so scared that they're going 
to lose their Mercedes, their park- 
ing space and their job that 
they're afraid to sign anything," 
he says. Consequently, "there's a 
lot of horrendous music getting 
released out of Nashville that 
gives us all a 



have typified Cotter's career. He has 
had three publishing deals in the 
past nine years. Ironically. Warner/ 
Chappell dropped him from his last 
deal two months before the 
"Nashville Star" auditions. 

And while he says "they threw me 
out on the street" with some discern- 



bad name 

"You have 
these people that 
are trying to put 
as many gold 
bars in their 
pocket as they 
can before they 
lose their jobs." 

Told that he's 
unusually candid 
for a "new" 
artist. Cotter 

replies, "I'm not smart enough to be 
fake about it. I've been wanting to 
say these things for a long time, 
because I've been really frustrated." 

Like Jewell, Cotter was a fan 
favorite on "Nashville Star" from 
the beginning. He was not one of 
the 10 finalists the judges chose in 
the first episode, but viewers voted 
him back in the second. 

Those kinds of ups and downs 



Nashville pi 
Scene c i 



By Phyllis Stark 

pstark@blllboa rd.com 



able anger in his voice, having a pub- 
lishing deal would haw made him 
ineligible to compete on the show. 

In the 1990s he had develop- 
ment deals with RCA and Mercury 
that went nowhere and had a simi- 
lar dead-end production deal with 
EMI. He admits that kind of exper- 
ience "beats you down after nine 
years of it, but obviously it didn't 
beat me all the way down." 



From the moment he won. 
Cotter's life has been hectic, and 
it's only going to get more so. He 
has a single to promote, an al- 
bum to rush-record and a man- 
ager to hire. He'll also embark 
on a tour with the other 
"Nashville Star" finalists this 
summer (see story, page 191. 

Cotter will work with his song- 
writer friends Rick Giles and Sieve 
Bogard to produce the album. Sony 
A&R executives Tracy Gershon and 
Mark Wright will executive-produce. 

ON THE ROW: BNA Records has 
parted ways with the group Pin- 
monkey. Its self-titled album peaked 
at No. 17 on the Bfflboard Top 
Country Albums chart in 2002. The 
group's most recent single. "Let's 
Kill Saturday Night," peaked at No. 
44 on the Hot Country Singles & 
Tracks chart a few weeks ago. 

Manager Nancy Russell, presi- 
dent of Nashville-based firm Force, 
is no longer representing longtime 
client Trisha Yearwood. 

The Grand Ole Opry has renewed 
its agreement with CMT Canada ti > 
telecast its weekly TV series. In the 
United States, the show is telecast 
on Great American Country. 
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JOHNNY CASH My Mother s Hymn Book 

AMI " 'Ml IS! HIG-HVA* i(RCCH 


27 
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KENNY CHESNEY A 

BraMICl'RlGllJWlRtll 






When The Sun Goes Down 
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36 


41 




ALAN JACKSON A 1 Greatest Hits Volume II And Some Other Sniff 

ARIS1A NASWVIUI UOTIiRaC tit WHJil 
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'■n- HOT SHOT DEBUT 
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CUNT BLACK Spend My Time 

EQiJll' JtCl 'Is* CD 
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LORETTA LYNN 

l^'II^COCCCimUlltNCOl 






Van Lear Rose 
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41 


42 




RODNEY CARRINQTON Greatest Hits 


11 
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KEITH URBAN A 






Golden Road 
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35 




ELVIS PRESLEY Elvis: Ultimate Gospel 

RCAStW/BMG STRATEGIC MANr|!iKGSR0UR|UHCOI 


30 
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TOBY KEITH A' 

L.RtAMWUR* VMn IMUR3CQPE IIHIIW 






Shock'n Y AM 
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46 


46 




TRACY BYRD The Truth About Man 

PCA STOTI'HIG 111 atvuwi 
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MARY CHAPIN CARPENTER 

COU.MHIAHRtH SI.V M ■ U 






Between Here And Gone 
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40 


39 




JIMMY WAYNE Jimmy Wayne 

MEM4WDIULS IWj'l Itj'tN j'ljjfL 11 J !tt CO/ 
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JOHN MICHAEL MONTGOMERY Letters From Homo 

WARNER8BOS UftlWRNIIIItCDl 


3 




i: 


4 3 




CHRIS CAGLE • Chris Cagle 

capitoi un-d ii «■! * 
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TRACY LAWRENCE Strong 

■ 1 'A'.'. »' II" '.-i^ 'If ' 
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43 
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16 
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ALAN JACKSON A 1 

ARISTA MMMW1 S4MHI 0 1 II St CIH 






Greatesl Hits Volume II 


2 




45 


45 




JOE NICHOLS • Man With A Memory 
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JOSH TURNER • 

MCAUSWlUtaCCBIlUMIIMlKiii! INI 






Long Black Train 
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40 




BLUE COUNTY BIlil- County 

CURB nUllllMCOl |H| 
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RASCAL FLATTS A Molt 

itric siwn mm «iiimoMm»iiai 
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JO DEE MESSINA Greatest Hits 

curb Jim (i»»coi 
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MARTINA MCBRIDE A 






Martina 
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RAYMOND HARRIS Hurl By The Best 
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BROOKS & DUNN A 






Red Dirt Road 
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49 




TOBY KEITH The Best 01 Toby Keith: 20th Century Masters The Millennium Collection 

MtMCUtn ITXUM.'llMGNItlMCUi 
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SHANIA TWAIN ♦" 

MencuntiniuuMGNiiiMcoi 






Upl 


1 




52 


51 




RANDY TRAVIS • Rise And Shine 
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WYNONNA Whit The World Needs Now Is Love 












$ GREATEST GAINER 
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BRAD PAISLEY • 






Mud On The Tires 
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GEORGE STRAIT • For The Last Time: Live From The Astrodome 
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14 
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DIERKS BENTLEY • 






Dierks Bentiey 
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JEFF BATES Rainbow Man 


14 
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GARY ALLAN • 






SoolllCaro 
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TOBY KEITH A' 

MMMW0RKS IVIERSCORt ill MIR SRI 






Unleashed 
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52 




KEITH URBAN Koith Urban In Tho Ranch 

CAPIT01 »JW7 Bjltfl 7 W 


34 
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GEORGE STRAIT • 

MliW.li. If fWHUHMaH IIMU* 






Honkytonkville 
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JOHN MICHAEL MONTGOMERY Tha Vary Best 01 John Michael Montgomery 

FiflOS ,V-:\ Hi' 
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ELVIS PRESLEY A 1 

RCAWeiriWM&iiiHiiw 






Elvis: 30 «1 Hits 
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RON WHITE 

rAitAuiiwetateaucitiacat ml 






Drunk In Public 


17 
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ALABAMA The American Farewell Tour 

aEAMStMeSH49ICDI 
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DIXIE CHICKS • 

MOVJMFNT CPI JMBarCTSAIaiH MUSIC 






Top Of The World Tour Live 
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MARY CHAPIN CARPENTER The Essential Mary Chapin Carpenter 

I ; i;ao []r ..Wr.iti Mi;. 1 : : . in wj i':ir" ; mi f v, rr i 


60 
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BUDDY JEWELL • 
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Buddy Jewell 
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LYLE LOVETT My Baby Doit Tolerate 
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26 




TRACE ADKINS • 

CARII0LW8II , n ■ » 






Cotnln' On Strong 


3 




60 






DOLLY PARTON For God And Cotimry 
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DOLLY PARTON Ultimilto Dolly Parton 
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MONTGOMERY GENTRY A 

COLUMOIA nucvSONY MUStCIIIMfQUm 






My Town 
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CUNT BLACK Ultimate Clint Black 

RCA UMI.'BtAS HERTTAGtlTIRRCtH 


39 
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SARA EVANS 






Restless 
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56 




PAT GREEN • Wive On Wan 
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CLAY WALKER A Few OueMiorn 

HCACTMAHIG II i RR.IR Ml 
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54 
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VARIOUS ARTISTS Totally Country Vol. 3 

WaHMR BROS 'tWG.CUHB SONY MUSIC nRbVURNttl STMIEOIC MMKCTING III WCDl 
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24 




ALISON KRAUSS + UNION STATION A 






live 
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UNDA RONSTADT The Very Best Of Linda Ronstadt 

EI(I.TRAHI0iHHIU;)|ITt(i in 
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24 


25 




TIM MCGRAW A 

cun nm in hvu n 




Tim McGraw And The Oance hall Doctors 


2 




62 


60 




JEFF FOXWORTHY The Best Of Jeff Foxworthy: Double Wide. Single Minded 

irVAflNFR 6RC-S ?5WinHI>jO 'A\ W CD'D'rlH 


10 
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LEANN RIMES • 






Greatest Hits 
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VARIOUS ARTISTS CMT Presents: Most Warned, Volume 1 
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SOUNDTRACK 
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ican IV The Man Comes Around 
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MERLE HAGGARD 40 Hi Hits 
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CROSS CANADIAN RAGWEED 

IAV{RjAI SIXIIHMIUR ' i 






Soul Gravy 
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DAVID LEE MURPHY Tryin' To Got There 
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46 
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CURBIttMlllKCOl 


24 


L 


j 7 


38 




REBA MCENTIRE • 

MCASASW.'ULEMWuUMG-. IK*n?lt 






Room To Breathe 
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BEER MAN 

f ROGERS <I WtlLMON.C BEAIHAROI 


Trent Willmon =. 

CO LUMBAL ALBUM CUT 


31 
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YOU'LL THINK OF ME 

0 HUff.IL URBAN (0 SROWN.IUCT.D MUTKOSKTl 


Keith Urban ".' 

CAPrtOE ALBUM CUT 
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32 


30 


33 




MEN DON'T CHANGE 

l Mil If R (A DALLE Y, L T MILLER 1 


Amy Dalley V 

CUMB ALBUM CUT 


30 
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1 




WHEN THE SUN GOES DOWN 

8 CAN VON.' CHE5HEY IB JAMES) 


Kenny Chesney & Uncle Kracker *9 

SNA ALBUM CUT 
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33 


32 


35 




THANK GOD I'M A COUNTRY BOY 

l WHITf .R DEAN IJ M SOMMFRSI 


Billy Dean 

VIEW 2 ALBUM CUT.OJRB 


32 
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4 




MAYBE RRY 

M BUSHtM WIUIAMS AASCAL FLATTS LA.SMITM, 


Rascal Flams 

LYRIC ItRin ALBUM CUT 
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34 


33 


37 




BREAK DOWN HERE 

B ROWAN IJ BROWN.PJ MATT HEWS 1 


Julia Roberts 9 

® O MERCURY ani a 


33 
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REDNECK WOMAN 

M.WKKI,J iCAIH IG WKSONJ BO) 


Gretchen Wilson 

E«C ALBUM CUt itMN 


4 


35 


41 


40 




BLAME IT ON MAMA 

H CRUWILL INJENMNS C WALKE R.D HYSOM 1 


The Jenkins "? 

CAPITOL ALBUM CUT 


35 


4 


3 




LETTERS FROM HOME 

BGAUIM0W (TIAWJ) lid 


John Michael Montgomery V 

WARNER BROS ALBUM CUT.WRN 


3 


■ 

36 


42 


48 




ROUGH A READY 

S HENDRICKS T BflUCE (C WISEMAN S UACKICHAN.S WHITE! 


Trace Adkins 

CAPITOL ALBUM CUT 


36 
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PAINT ME A BIRMINGHAM 

j smouo a mooblg oumi 


Tracy Lawrence *2 

DREAMWOfKS ALBUM CUT 
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37 
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39 


39 




WHEN SOMEBODY KNOWS YOU THAT WELL 

B BAA0P0CK U MELTON H All jN! 


Blake Shefton 

WARNED BROS ALBUM CUT WIN 


37 
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8 




DESPERATELY 

T.BMMM.G STRAIT |Q MBIS0N.M WATOfM 


George Strait 

O MCA VASKi'lLLE JSHIJ 


7 


38 


38 


38 




WHY CANT WE ALL JUST GET A LONG NECK? 

0 JOHNSON.H WILLIAMS J* \ REAGAN, C CLARK, M. SMO T HERMAN 1 


Hnnk Williams Jr 

ASYLUM CURB ALBUM CUT 


38 
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9 




LETS BE US AGAIN 

OHUff (H MC00NA1OM OEmf TLJAMESI 


Lonestar 

BNA ALBUM CUT 


8 


39 


45 


50 




SAVE A HORSE (RIDE A COWBOY) 

B KENNYJ.RICKPWORLEY IB CINNYJ RJCHI 


Biff & Rich 

WARNER BROS ALBUM CUTWRN 


39 


10 


10 




IF YOU EVER STOP LOVING ME 

R HUTMf RFC*Cl IB EXPIEW TWAPIRO H HUTHf WOROI 


Montgomery Gantry v 

COLUMBIA ALBUM CUT 


9 


40 


40 


41 




BACK OF THE BOTTOM DRAWER 

J HLJSAINS.C WRIGHT IL ROSE.C WRIGHT) 


Cnely Wright . 

VTVATONI AlBUM CUT 


40 


12 


16 




WHISKEY GIRL 

JSTHOU0.TI.JITMlTKErTM.S£MimCIII 


Toby Keith • 

© IlftfAWrtOHKSOKW 


10 


41 


43 


45 




SOMEONE TO SHARE IT WITH 

M SHIPLEY IR ATKINS B COWAN, T HEWITT 1 


Rodney Atkins 

CURB ALBUM CUT 


41 


11 


11 




THAT'S WHAT SHE GETS FOR LOVING ME 

tSnOONS.RI)UNMM WRIGHT IR0UNN.1 MONM 


Brooks & Dunn 

ARISTA NASHVILLE ALBUM CUT 


11 


42 


44 


47 




YOU ARE 

CUNDSEYJ STWUO (J WAYNE.C UNDSEXA MAYO M GREEN) 


Jimmy Wayne 

DREAMWORKS ALBUM CUT 


42 


8 


5 




SWEET SOUTHERN COMFORT 

C BLACK CR OMrVSON.B C»Sli>T> 


Buddy Jewell if 

COLUMBIA ALBUM CUT 


3 


43 


53 


S7 




1 GO BACK 

S CANNON.K.CHCSNET IK.CHESNEYI 


Kenny Chcsney 

BNA ALBUM CUT 


43 


15 


17 




LOCO 

0 L MURPHY* StVBBU ID I MUBPHtA IHIBB1EI 


David Lee Murphy 

AUTJIUM AlBUM CUTXOCH 


13 


44 


50 


55 




IN A REAL LOVE 

F ROGERS PVASSAR IPVASSAR C WISfMANI 


Phil Vassar 

ARISTA NASHVHLE ALBUM CUT 


44 


13 


15 




SIMPLE LIFE 

D KJ F t C OJOHNSON IC LIHOS IT M 11 NDStTA M ATO. 1 VMS ESI 


Carolyn Dawn Johnson v 

AWJTA NASHVILLE ALBUM CUT 


13 


45 


47 


49 




WHAT IT AINT 

M WRIGHT! ROGERS (TMENSYM CRISWEUJ 


Josh Turner 

MCA NASHVILLE ALBUM CUT 


45 


16 
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PASSENGER SEAT 

0 HUff ,SHf OAIST (K OSBORNC HARRINGTON) 


SheDaisy *? 

LTWC STREET ALBUM CUT 


15 


46 
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52 




LOOK AT US 

CM0RGAN.P0aONMULlCM0RGAN.POOC*MILIJ 


Craig Morgan 

BROKEN BOW ALBUM CUT 


46 


17 


19 




1 CANT SLEEP 

J JVTCHEV.C WALKER K VWIWH.C WRWHTI 


Clay Walker v 

qr.a a hum : .11 


16 




34 


24 




WILD WEST SHOW 

B KFNNY J RCH.PWfXftFY IB KENNY J RICH B DALYI 


Big & Rich 

0T> O WARNER BROS HSIbWNN 


21 


18 


20 




SO ME BOO Y 

A MCE NIMCB CANNON M WILSON ID BtNC.S UIIATATO 


Reba McEntjre 

O MCA NASHVHLf ED 'TBI 


17 


48 


49 
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SUDS IN THE BUCKET 

S EVANS PWCmXTIB MONTANA, JENAI) 


Sara Evans *J 

RCA ALBUM CUT 


48 
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21 




IT ONLY HURTS WHEN I'M BREATHING 

R.JLANGI IE rwAJN.RJ LANE El 


Shania Twain *s 

O MERCURY OOWi? 


18 




37 


34 




FLIES ON THE BUTTER (YOU CANT GO HOME AGAIN) 

D MUFTWYNONNAIC CANNON A SMAMBIIN A CUNNINGHAM 1 


Wynonna With Naomi Judd 

ASYLUM CURB ALBUM CUT 


33 


20 


22 




1 GOT A FEELIN' 

CCHAMBEALAM IB CURfllNGIONC C HAMB LRLAI S.C B(AIHARD> 


Billy Cumngton 

0 mercury oam 


19 
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44 




LETS KILL SATURDAY NIGHT 

M BRIGHT.PINMONKEY (REUUCSI 


Pinmonkey 

BNA ALBUM CUT 


44 
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26 




1 WANT TO LIVE 

M Willi AM 5 |R RUTHCRFORD B JAME Si 


Josh Gracin ■a 

LYRIC STREET ALBUM CUT 


20 


51 


54 






THE GIRL'S GONE WILD 

b j WALAER, jn.E ran ttwrtfajmmmm* 


COLUMBIA ALBUM CUT 


51 


24 


29 




WHISKEY LULLABY 

F ROGERS 18 AND* RSONJ RAMOAUI 


Brad Paisley Featuring Alison Krauss 

ARISTA NASHVILLE ALBUM CUT 


21 


52 


59 


• 




THE BOOGIE MAN 

C SLACK IC BLACK, WJENNI N GS 1 


Clint Black 

EQUITY ALBUM CUT 


52 
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23 




LAST ONE STANDING 

AMARXIRMAKt.FWArBILLi 


Emerson Drive "«•' 

& O nSEAMWORKS»lW 


21 
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HONEYSUCKLE SWEET 

G NICHOLSON IJ ALEXANDERS B ARRIS) 


Jessi Alexander 

COLUMBIA ALBUM CUT 


52 


22 


25 




TOUGHER THAN NAILS 

l WILSON J Hf If >P0 O&VSf UK MAJTVEU.M TUflhtSr 


Joe D iff 1 e 

BROKEN BOW ALBUM CUT 


22 




51 
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SICK AND TIRED 

MMCCLURE CROSS CANADIAN RAGWEED IC CANADA) 


Cross Canadian Ragweed B 

UNMJtSAi SOUTH ALBUM CUT 


46 


25 


28 




SHE THINKS SHE NEEDS ME 

R.SCRU6GS IS Lf MAIRE.C MILLS S Ml NORl 


Andy Griggs 

RCA ALBUM CUT 


24 


55 


56 


54 




SMOKIN' GRASS 

SUWSONSCXCXEJ(|SJAWSOHaVAIESI 


Shannon Lawson 

KtUITT ALBUM CUT 


53 


26 
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THE WRONG GIRL 

BGALLIMCMEILROSLPMCLAUGHUN) 


Lea Ann Womack 

O MCA NASHVHLE BOM 


25 










^ HOT SHOT DEBUT 






28 


30 




1 WANNA MAKE YOU CRY 

K.BIARD.D MAUOf IX-BIARO J BATES 1 


Jed Bates 

RCA ALBUM CUT 


26 










SWEET SUMMER RAIN 

J BAiDite.coiKAmu.miiSHiiw ;n Dfl.ONJ CDUINSI 
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* YOUNG HEART ATTACK 
Mouthful of Love 

PRODUCERS: Cliff iones, Young Heart Attack 
XL Recordings/Beggars Croup XL 173 
RELEASE DATE: May 4 

Young Heart Attack might as well be 
called That 70s Band. The group is to 
late-70s hard rock what the Darkness is 
to '80s hair metal. The only thing more 
shameless than the openness with 
which this Austin-based five-piece 
mines the signature hooks of ACVDC, 
the Who and the Rolling Stones is the 
fun listeners will have hearing them do 
it. The band's debut album, clocking in 
at a lean and mean 34 minutes, is a 
trashy romp designed to keep the party 
in overdrive. But just when you think 
you've heard it all before, the duo of 
screeching frontman/guitarist Chris 
Hodge and bluesy vocalist Jennifer 
Stephens puts a new spin on the old for- 
mula by making each beer-can -crushing 
rocker a boy/girl trade-off. Highlights 
include a blistering cover of MC5 s 
"Over and Over" and the "Won't Get 
Fooled Again"- inspired "Starlite." — BC 

VARIOUS ARTISTS 

Power of Soul: A Tribute to JimI Hendrtx 

PRODUCERS: various 

Experience Hendrix/lmage Entertainment 
EXP2281 

RELEASE DATE: May 4 

Given the seemingly infinite number of 
posthumous releases, guitar magazine 
covers and cover versions of his music, 
Jimi Hendrix clearly remains a force in 
popular culture. On this, the second offi- 
cially sanctioned tribute album (Reprise 
issued "Stone Free: A Tribute to Jimi 
Hendrix" in 1993), that legacy is unmis- 
takable. While there are a few disappoint- 
ments in this 17-song collection, most 
are on the mark. Pedal steel guitarist 
Robert Randolph makes this collection 
worth its price with his searing rendition 
of "Purple Haze," his slide delivering 
furious, out-of-control solos of which 
Hendrix would be proud. Similarly, the 
late Stevie Ray Vaughan's previously 
unreleased instrumental medley "Little 
Wing/Third Stone From the Sun" is a 
dazzling display of guitar virtuosity 
appropriate to such a tribute. But it's not 
all guitar histrionics: A second rendition 
of "Little Wing," this one by Chaka Khan, 
proves both her breathtaking vocal 
prowess and the timeless, boundless 
nature of Hendrix's music. — CW 

R&B/HIP HOP 

► PCTEY PABLO 

SUII Writing In My Diary 2nd Entry 

PRODUCERS: various 
Jive 01241-41824 
RELEASE DATE: May 4 

With the recent rise of Southern hip- 
hop, North Carolina is still not the first 
or second place that comes to mind 
when you think of that genre. Petey 
Pablo wants to change this with his 
sophomore set. Serving as the sequel 



ESSENTIAL REVIEWS 




KIMBERLEY LOCKE 
One Love 

PRODUCERS: various 
Curb D2-78845 
RELEASE DATE: May 4 

Yes, Kimberley Locke placed third 
behind Ruben Studdard and Clay 
Aiken in the second season of 
"American Idol." But she is the first 
"Idol" contestant to debut at No. 1 
on the Billboard Hot 100 Singles 
Sales chart. She achieved this feat 
in March with the powerful "8th 
World Wonder." (Aiken bumped her 
from No. 1 after one week.) Now, 
with the single ascending other 
Billboard charts. Locke's debut 
album arrives. While her powerful 
vocals shine throughout "One 
Love," the material itself does not. 
Indeed, there are a few missteps 
here, including a misguided reading 
of "Somewhere Over the Rainbow" 
(which is odd, considering Locke 
nailed this classic on the show). An 
inspired pairing with Aiken, "With- 
out You," results in an incredibly 
winning power ballad. On the soul- 
smacked "You've Changed," Locke 
deftly enters Gladys Knight terrain. 
Now, she can fly. — MP 



THIRD DAY 
Wire 

PRODUCER: Paul Ebersold 
Essential 83061-0728-2 
RELEASE DATE: May 4 

The seventh album from this talented 
Georgia outfit may well be one of the 
year's best rock releases. Working for 
the first time with producer Paul 
Ebersold (Three Doors Down, Sister 
Hazel >, Third Day has crafted a pow- 
erful collection that runs the gamut 
from aggressive rockers C 'Til the 
Day I Die," "Come On Back to Me") 
to eloquent, beautiful ballads ("You 
Are Mine"). The title cut, with lyrics 





by guitarist Mark Lee, perfectly cap- 
tures the emotional pressures of life 
in the spotlight. Lead vocalist Mac 
Powell is incredibly compelling: His 
Southern, honey-soaked growl ably 
infuses each song with passion and 
authority. With four gold albums and 
one platinum disc to its credit, Third 
Day has long been the top band in 
the Christian market. Don't be sur- 
prised if, on the strength of "Wire," 
the rest of the record-buying public 
now joins the party. — DEP 



PATT1UBEIXE 
Timeless Journey 

PRODUCERS: various 

Def Soul Oasslcs/Def Jam B0002433 

RELEASE DATE: May 4 

Since the 2000 release of her last 
album, "When a Woman Loves," Patti 
LaBelle has experienced some life 
changes. She divorced her husband 
and severed ties with longtime label 
MCA. Given those circumstances, 
"Timeless Journey" takes on added 
poignancy, with a revitalized diva rul- 
ing the stage. Lead single "New Day" 
doubles as LaBelle's new-millennium- 
styled "New Attitude." The moving 
ballad "Hear My Cry" compellingly 
pairs her with Floetry. Producer 
Babyface weighs in with the note- 
worthy "Sometimes Love." LaBelle 
also works with up-and-coming pro- 
duction talent, which results in songs 
that don't sound forced or compro- 
mised. This is especially true of the 
ballad "Two Steps Away," midtempo 
charmer "Good Lovin' " and the Celia 
Cruz-inspired "When You Smile" (fea- 
turing Carlos Santana and Sheila E.). 
With "Timeless Journey," LaBelle 
proves she can still hang with the 
best of them. — CM 



to "Diary of a Sinner: 1st Entry," "Still 
Writing in My Diary: 2nd Entry" again 
offers access to Petey Pablo's world. 
The MC teams with Lil Jon on lead sin- 
gle "Freek-a-Leek." Pablo gets some 
help from Missy Elliott on the hand- 
clap-accented "Break Me Off." Pro- 
duced by Timbaland, the infectious, 
sexually charged track needs to be seri- 
ously considered as a second single. 
Pablo also scores when he tries his 
hand at crunk with the high-octane "U 
Don't Want That" (featuring Lil Jon & 
the East Side Boyz). This diary needs to 
be read now, not later.— RH 

* AUTOMATO 
Automata 

PRODUCER: DFA 
Coup de Grace CGC-2 
RELEASE DATE: April 27 

Hip-hop has many faces. From the 
shine of bling-bling to the grit of the 
underground, there is something for 
everyone. Automata showcases its 
unique musical identity on its self- 
titled debut, which was helmed by 
iiber-hot production duo DFA. The 
New York-based sextet — keyboardist 
Alex Frankel, drummer Nick Millhiser, 
bassist Andrew Raposo, guitarist Mor- 
gan Wiley and MCs Ben Fries and 



Jesse Lcvine — mixes live instrumenta- 
tion and witty lyricism to craft 
"Automata." The result is equal parts 
old-school hip-hop — think early-'90s 
Native Tongues — and experimental 
electronic music. A prime example is 
"Walk Into the Light," in which a 
stream-of-consctousness lyric is 
placed over a hypnotic musical bed. 
The appropriately titled "The Single" 
booms with a chunky bassline cour- 
tesy of Raposo, while Fries and Levine 
trade verses about the virtues of soul 
music. Other highlights include the 
ethereal "Hollywood and Vine" and 
"Cold of Desert Kings."— RH 

DANCE/ELECTRONIC 

THE REAL TUESDAY WELD 
I, Lucifer 

PRODUCER: the Clerkenwell Kid 
She Degrees 657036 1097 
RELEASE DATE: May 11 

The Real Tuesday Weld makes music 
that is equal parts electronic and 
cabaret. In the underground club 
scene, such tastemaking DJs as Groove 
Armada, Fatboy Slim and Coldcut have 
praised the act. With "I, Lucifer," Weld 
mastermind Stephen Coates (aka pro- 



ducer the Clerkenwell Kid) has created 
an unofficial soundtrack to Glen Dun- 
can's novel of the same name. While 
Duncan's book dealt with the devil's 
take on humanity, the storytelling of "I, 
Lucifer" offers astute and mischievous 
observations on life and living. Accom- 
panying the deft lyrics — bittersweet 
one song, melancholic the next — is a 
broad spectrum of retro musical moods 
and styles. Beautifully fitting into this 
rich, at times hazy, rhythmic mosaic 
are Coates' Serge Gainsbourg-inflected 
vocals. Gems include "Easter Parade," 
"Bathtime in Clerkenwell" and "(Still) 
Terminally Ambivalent Over You." 
Included on this enhanced CD is the 
animated video for "Bathtime in 
Clerkenwell."— MP 



COUNTRY 



p- CAROLYN DAWN JOHNSON 
Dress Rehearsal 

PRODUCERS: Dann Huff, Carolyn Dawn 
Johnson 
Arista 82876 
RELEASE DATE: May 4 

Country singer/songwriter Carolyn 
Dawn Johnson has flirted with a com- 
mercial breakthrough in the past. And if 



slick, pop-leaning country with plenty of 
Mutt Lange-styled knob twisting is what 
it takes, "Dress Rehearsal" may do the 
trick. Johnson has momentum with 
leadoff single "The Simple Life," a soni- 
cally busy track that owes much to pro- 
ducer Dann Huffs wizardry. The title cut 
is a gently thrumming midtempo that 
certainly draws a fine performance from 
Johnson, but in the end, it goes no- 
where. Peppy fare like "Head Over 
Heels," "He's Mine" and "Squeezin' the 
Love Outta You," though delivered with 
verve, veer solidly into the territory of 
Johnson 's fellow Canadian Shania 
Twain. Much better is "Die of a Broken 
Heart," where Johnson's vocal and song- 
writing skills are at full power. Likewise, 
"We Talked" is a nicely rendered power 
ballad. But in total, this record is akin to 
summer TV: It passes for entertainment, 
but it's not very memorable. — RW 

★ DALE WATSON 
Dreamland 

PRODUCER: Ray Benson 
Koch 9803 

RELEASE DATE: May 4 

An uncompromising honky-tonk 
hero, Dale Watson has found a like- 
minded studio compadre in producer 
Ray Benson. The payoff begins imme- 
diately with leadoff barroom ball- 
buster "Honky Tonkers Don't Cry." 
Watson wears his Haggard heart on 
his sleeve, whether it's the aggressive 
love song "Ain't a Cow in Texas" or 
the stylish blues-tonk "Way Down 
Texas Way." But Watson is far more 
than a clone: The steel-drenched 
weepers "I Wish You'd Come Around" 
and "You Don't Call" are country 
genius. Later, "Never Ever" and 
"Don't Rock No Cradle" are energetic 
Bakersfield shuffles. The title cut 
swirls and sways with Benson- 
engineered authority, and the closer 
"Pretty Girls" is delivered with back- 
woods enthusiasm. — RW 



WORLD 



fe» ANGEUQUE KIDJO 
Oyaya! 

PRODUCER: Steve Berlin 
Columbia 89053 
RELEASE DATE: May 4 

"Oyaya!" is the third album in a 
trilogy that has so far explored the 
African roots in U.S. music {"Oremi") 
and Brazilian music ("Black Ivory 
Soul"). Now, Angetique Kidjo exam- 
ines Africa's influence on the music 
styles of the Caribbean, taking her 
from Cuba to Martinique. This is the 
sort of Caribbean cruise anyone can 
afford, and the tunes are fabulous. 
She opens the album with a rowdy 
Puerto Rican bomba tune, "Seyin 
Djro," and chases that with a calypso 
number, "Congoleo." Cha-cha, 
merengue and bolero follow, then 
Kidjo lights the fuse on a fine salsa 
tune, "Conga Habanera." She delivers 
one of her most beautiful vocals on 
the mazurka "Le Monde Comme un 
Bebe." Kidjo doesn't stop until she's 
touched base with Haitian kompa, 
the Cuban changui rhythm, plena 
music, another taste of salsa — "Djo- 
vamin Yi" — and a lively Jamaican ska 
number, "Mutoto Kwanza." From 

(Continued on page 36) 
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start to finale, Kidjo's performance is 
formidable.— PW 

k» ELIAN E ELIAS 
Dreamer 

PRODUCERS: Eliane Ellas, Steve Rodby, 
Marc Johnson 
Bluebird 82876-58335 
RELEASE DATE: May 4 

The cover photograph of Brazilian 
singer/pianist Eliane Elias' "Dreamer" 
is a blurry black-and-white photo- 
graph with bare tinges of color. That 
dreamy quality is captured in a CD 
that mixes Brazilian and American 
standards, set to full orchestra, and for 
the first time featuring Elias as a 
singer on all tracks. It's a tasteful 
album, made so by Elias' seductive, 
husky vocals, the subtle string orches- 
tration and an overall Brazilian feel. 
Most impressive is when Elias takes 
command of her piano, as in the coda 
to "Baubles, Bangles and Beads." and 
when she performs her own material. 
Notably, the gospel-tinged "Movin' Me 
On" is surprising for a musician who 
excels in traditional bossa novas. As 
beautiful as "Dreamer" is. it's pre- 
dictable and overwhelmingly one- 
dimensional. Everything tends to be in 
one tempo, one intensity and one 
emotion. That said, fans in a dreamy 
state of mind will put it on. — LC 



BLUES 



ROD PIAZZA & THE MIGHTY FLYERS 
Kccpbi' H Real 

PRODUCERS: Rod and Honey Piazza 
Blind Pig BPCD 5088 
RELEASE DATE: May 11 

Paramount blues harmonica player 
Piazza gets better with each disc — and 
he's been releasing them since 1967. 
Reflecting his many years on the road, 
this one, for the most part, was cut in 
one take. Lead cut "Blues Party," an 
original, is a soul-inflected intro to his 
longtime Mighty Flyers backup group 
and gives way to the respectively sim- 
mering and sizzling blues standards 
"Good Morning Little School Girl" and 
"Baby Please Don't Go." Other origi- 
nals like "Moving in a West Coast Way" 
pay tribute to the jazzier jump-blues 
style of his California home base, with 
wife Honey Piazza getting special cred- 
it for her blazing piano instrumental 
boogie "Buzzin'." — IB 

* LOUISE HOFFSTEN 
Kn&ckerbrod Blues 

PRODUCER: Louise Hoffsten 
Memphis International 0209 
RELEASE DATE: April 27 

The thing about the blues is that 
everybody gets a case of them now 
and then, even in Scandinavia. Louise 
Hoffsten, a Swedish singer who is 
widely celebrated in her own country, 
proves yet again, with her U.S. debut 
on Memphis International Records, 
that the blues know no boundaries. 
Hoffsten's niche — based solely on this 
set — is contemporary, guitar-driven 
blues. She's tracked a tantalizingly 
lazy rendition of "Guess I'm a Fool" 
and an equally sultry' version of Willie 
Dixon's "I Just Wanna Make Love to 
You." Hoffsten's lead guitarist, Staffan 
Astner, lets fly his best Robin Trower 
vibe on a howling cover of John Lee 
Hooker s "It Serves You Right to Suf- 
fer." On a much mellower note, Hoff- 
sten concludes with an excellent take 



on Lightning Hopkins' "Darling, Do 
You Remember Me?" sung to the 
accompaniment of an acoustic guitar. 
This stirring American debut album 
will definitely earn Hoffsten some 
credibility with U.S. blues fans. — PW 

CLASSICAL 

b* EVGENY KISSIN 
Schubert, Piano Sonata In B-Flat, D. 
960.; Schubert-Liszt. Four Songs; Liszt, 
Mephlsto Waltz No. 1 

PRODUCER: Jay David Saks 
RCA Red Seal 82876-58420-2 
RELEASE DATE: May 4 

Evgeny Kissin is, without question, 
one in a generation— at least when it 
comes to Romantic repertoire. This 
disc shows the 33-year-old Russian 
pianist in his prime. He grapples mag- 
nificently with the sprawling Schubert 
sonata, effectively drawing out its 
poetic heart by shading the contours 
of the first movement's mountainous 
terrain. He lingers tenderly over the 
delicate pianissimos of the "Andante 
Sostenuto," keeps the mood of the 
fleet-footed "Scherzo" whisper-light, 
and surges into the concluding move- 
ment with electric joy. Kissin performs 
the four Liszt arrangements — "Stand- 
chen," "Das Wandern," "Wohin?" and 
"Aufenthalt" — with breathtaking virtu- 
osity (particularly in "Aufenthalt" ) and 
innate understanding of the piano's 
singing qualities. Liszt's "Mephisto 
Waltz" is just as deliciously devilish as 
one could ever hope for. and he easily 
dashes off the jaw-droppingly difficult 
technical feats that make other artists 
weep. A must-hear. — AT 

VITAL REISSUES 

CARLY SIMON 

Reflections: Carry Simon's Greatest Hits 

PRODUCERS: various 

BMG Strategic Marketing Group 82876 

59429 

RELEASE DATE: May 4 

It's been 33 years since Carly Simon 
scored her first top 10 hit with the 
blue-tinged "That's the Way I've 
Always Heard It Should Be." The 
singer/songwriter followed this with 
other top 10s like "Nobody Does It 
Better" and "Mockingbird" (a duet 
with then-husband James Taylor). 
Simon's sassy ode to a playboy. 
"You're So Vain" (with Mick Jagger 
on backing vocals) reached the sum- 
mit of The Billboard Hot 100 in 1972. 
These are but a few of the classic 
recordings featured on "Reflections," 
the artist's most comprehensive 
single-disc hits retrospective. "Jesse" 
and an alternate mix of "Amity" 
(from the "Anywhere but Here" 
soundtrack), which were not on the 
artist's 2002 two-disc "Anthology." 
are included here. Sadly, the very 
essential "Why" is nowhere to be 
found on "Reflections." Which begs 
the question, Why not?— MP 
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★ THE ROOTS Don't Say Nuthin (3:38) 
PRODUCER: Scott Storch 
WRITERS: T. Trotter, S. Storch 
PUBLISHERS: TVT Publishing; BMG Publishing 
Geffen GEFR-26110-2 (CD promo) 
If hip-hop fans have learned any- 
thing from the Roots, it is to expect 
the unexpected. That said, leave it to 
the hip-hop band known for its live 
instrumentation to go all minimal 
on this first glimpse into its forth- 
coming full-length. "Tipping Point." 
On "Don't Say Nuthin," the group's 
MC Black Thought takes center 
stage over the sparse Scott Storch- 
produced track. The result is a song 
that is more akin to mainstream 
hip-hop fare than the group's previ- 
ous work. This could make for easy 
entry into R&B radio, which has yet 
to wholly embrace the act. Indeed, 
the group may have finally crafted a 
song that works for mainstream 
R&B programmers. Of course, the 
Roots have a healthy, faithful follow- 
ing that will support the album — 
airplay or not. — RH 



MODERN ROCK 



fe> SLIPKNOT Duality (3:33) 
PRODUCER: Rick Rubin 
WRITER: Slipknot 

PUBLISHERS: EMI April Music, Music That 
Music, ASCAP 

Roadrunner RDRR 10087-2 IN02 (CD 
promo) 

With matching jumpsuits, masks and 
a percussive brand of nu-metal. Slip- 
knot's 1999 arrival met with instant 
success. The act's debut, "Slipknot." 
and 2001 follow-up, "Iowa," went 
platinum. But times have changed in 
the four years since. Nu-metal has 
declined as a commodity, and two 
members had a surprise hit with side 
project Stone Sour. (Stone Sour's 
melodic "Bother" was featured on the 
"Spider-Man" soundtrack, paving the 
way to a self-titled gold album.) Time 
and musical growth have contributed 
to "Duality," the first taste of the 
band's upcoming third album, "Vol. 3 
(The Subliminal Verses)." Vocalist 
Corey Taylor sings more, at least in 
the song's chorus, than on previous 
singles; meanwhile, Jim Root and 
Mick Thompson's guitars are front 
and center, with the riffing more 
immediate. Rick Rubin's production 
appears to have affected the nine- 
member band for the better. Between 
the track's healthy radio airplay and 
the fast -approaching Ozzfest trek, 
2004 could be a very good year for 
the band.— BT 

k* INCUBUS Talk Show on Mute (3:49) 
PRODUCER: Brendan O'Brien 
WRITERS: Boyd, Kennev, Pasillas II, Kilmore 
PUBLISHERS: EMI April Music, ASCAP, obo 
itself and Hungllkeyora Music 
Immortal/Epic ESK 58419 (CD promo) 
Less bombastic than the first single 
("Megalomaniac") from latest album 
"A Crow Left of the Murder," 
Incubus' follow-up nevertheless 
makes some effective noise. In an 
interesting wrinkle, the soothing 



ESSENTIAL REVIEWS 





WILSON PHILLIPS Go Your Own Way 

(3:40) 

PRODUCERS: Peter Asher, David Rolfe 
WRITER: L. Buckingham 
PUBLISHER: Now Sounds Music, ASCAP 
Columbia S8462 (CD promo) 

Covering classic songs is a tricky 
endeavor. Listeners always com- 
pare the new version to the origi- 
nal, making more universally 
known songs the most difficult to 
cover. This is the case with Fleet- 
wood Mac's seething rocker "Go 
Your Own Way." Many people know 
that Lindsey Buckingham wrote 
the song about his frustration with 
bandmate and ex-girlfriend Stevie 
Nicks. But Wilson Phillips, with its 
first single as a trio in 12 years, 
takes a light and airy, passive 
route. Now a ballad, the song floats 
by without any lingering impres- 
sion. The harmonies are certainly 
lovely — just as they always were. 
But where is the gut-wrenching 
emotion of the original? "Go Your 
Own Way" is the lead single from 
Wilson Phillips' covers album, 
"California" (due May 25), which, 
fortunately, includes tastier 
remakes than this one. — KC 



TANTRIC The Chain (3:28) 
PRODUCER: Toby Wright 
WRITERS: various 
PUBLISHERS: Now Sounds Music, 
ASCAP; Fleetwood Mac Music; Welsh 
Witch Music (adm. by Sony/ATV 
Songs), BMI 

Maverick 101329 (CD promo) 

Following the success of "Hey 
Now" on mainstream rock radio, 
perhaps Tantric is aiming for a 
broader audience by covering this 
Fleetwood Mac chestnut. The cut 
is the second radio single from the 
group's sophomore album, "After 
We Go." Tantric's rendition retains 
the rollicking spirit of the original, 
but punches it up a notch with 
crunchy guitars, growling vocals 
and heavy bass. Frontman Hugo 
Ferreira delivers the song's classic 
chorus ("And if you don't love me 
now/You will never love me again/I 
can still hear you sayin'/You 
would never break the chain") 
with angst and urgency. Such 
powerful stuff makes you want to 
reach out and touch somebody's 
hand. Heritage and mainstream 
rock radio should latch onto the 
track immediately. — KC 



midtempo beat of "Talk Show on 
Mute" works well against fairly harsh 
words that denounce America's trash 
TV culture. Just as "Megalomaniac" 
was perfectly timed to many people's 
frustration with current political fig- 
ures' egos, "Talk Show" criticizes the 
public's obsession with all things 
related to 15 minutes of fame. Work- 
ing with dark soaring tones, front- 
man Brandon Boyd warns that quick 
fame will "burn into obscurity." 
Granted, the pace of "Talk Show" is 
similar to past Incubus ballads. Still, 
the song is well-poised to make a 
lasting impression. — SA 

★ THE THRILLS Big Sur (3:07) 

PRODUCER: Tony Hoffer 
WRITERS: Deasy, the Thrills 
PUBLISHER: BMG Music Publishing 
Virgin 7087 6 18542 2 0 (CD promo) 

Taking a so-crazy-it-just-might-work 
approach, the Thrills mix electronic 
swooshes, banjos and lyrical refer- 
ences to the Monkees on their latest 
single "Big Sur." In fact, the track 
contains elements from "Theme From 
the Monkees." And guess what? It 
works wonderfully, with the various 
elements melding into one perfectly 
lush pop song. Following lead single 
"Santa Cruz" (from the album "So 
Much for the City"), the Dublin-based 
Thrills keep with their American 
obsession on "Big Sur." Here, though. 
Thrills frontman Conor Deasy pleads 
with a lover not to return to the 



woodsy California region of the song's 
title. But Deasy, realizing his partner 
is not just "monkeying around," dis- 
covers that there may be more to life 
than the city. With its tuneful quirki- 
ness, it would be tough for anyone to 
avoid "Big Sur." — SA 



COUNTRY 



k» SARA EVANS Suds In the Bucket 

(3:40) 

PRODUCERS: Sara Evans, Paul Wortey 
WRITERS: B. Montana, Jenai 
PUBLISHERS: Mike Curb Music, Songs of 
Moraine, BMI; Curb Songs, Moraine 
Music. ASCAP 

RCA 82876-60702-2 (CD promo) 

Culled from Sara Evans' "Restless" 
album, this is a lively single that is 
tailor-made for country programmers in 
need of uptempo tunes for summer. The 
song is awash in fiddle and steel guitar 
and has a catchy chorus. The visual 
lyrics tell of a young girl who leaves 
"the suds in the bucket and the clothes 
hangin' out on the line" as she takes off 
to Las Vegas with her prince charming. 
Her parents are left wondering, "How 
could 18 years just up and walk away?" 
The lyric is cute and will remind all par- 
ents of the fleeting joys of childhood 
and how quickly the kids begin building 
their own lives. Evans gives a spirited 
performance and once again demon- 
strates why she should be country's next 
female superstar. — DEP 
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Trio Celebrates 

30 Years 
Of Innovation 
And Success 

BY CHRISTA TITUS 

Geddy Lee didn't know it at the time, but on 
his 21st birthday— July 29, 1974— he and his 
bandmates hit a career lottery. 

That was the day Neil Peart joined Lee and 
Alex Lifeson in their band Rush. When Peart 
replaced drummer John Rutsey. he cement- 
ed a lineup for the Toronto-based trio that 
has lasted for 30 years, with Lifeson on gui- 
tar and Lee on bass and lead vocals. 

(Continued on paye 52) 
The band, from left: Ceddy Lee, Neil Peart and Alex Lifeson 
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Spotlight — 

Three Players, Three Decades 

Rush Recalls SO Years Of Sharing 'The Best Of Times, And The Worst' 



BY CHRISTA TITUS 

What keeps Rush ticking? Faced 
with that question, members of the 
trio offer a simple plan for success. 
In their eyes, friendship and musi- 
cianship are the keys to the group's 
longevity and vitality. And they want 
to be remembered by the emotions 
they stir in fans and the music they 
create, not by how many albums 
they sell. 

On the eve of a 30th anniversary 
tour that opens May 26 outside 
Nashville, the members of Rush — 
Geddy Lee, Alex Lifeson and Neil 
Peart — open up in a discussion of 
their three decades together. Peart, 
who has not given an interview in 
several years, responded to ques- 
tions via e-mail. 

From a musical and personal 
standpoint, what has helped Rush 
endure for so long? 

Geddy Lee: There's some balance 
between our personalities that really 

We agree on what we 
want to play together 
95% of the time.' 

— GEDDY LEE 



kind of clicked. Even when things 
are difficult or stressful — and there 
have been a lot of times when things 
don't go exactly right — somehow 
when we sit down to work together, 
it's a nice rapport. 

We seem to be able to talk easily, 
laugh a lot; we've always had the 
same desires in terms of what we've 
wanted to do as musicians. 

I think that a common musical 
vision [helps], even though our 
tastes are different and we argue 
from time to time about influences 
and styles and whatnot. We agree on 
what we want to play together 95% 
of the time. That's a huge advantage 
in staying together. 

Alex Lifeson: Musically, we've 
always stuck to our guns, and we've 
compromised our music very little. 
We're lucky in that we've had an 
audience that has grown with us and 
stayed with us for all these years, so 
it didn't matter if we had radio hits 
or huge sales in the early days. 

On the personal side, I think we're 
fortunate that we've got three guys 
in this band that love each other 
very much, who enjoy each other's 
company, have a similar sense of 
humor and vision and a dream that 
we shared when we were younger. 

Would you say that is why Rush 



has avoided problems or breakups 
that egos or even success can create? 

Lee: Yeah. After the first seven 
records, we stopped counting who 
wrote what, and that took a lot of 
arguing away. When we first start- 
ed, if I wrote a song by myself, I 
wanted the credit for it; as did Alex, 
Neil, whatever. 

And after a while we decided that so 
much of our songs are indefinable — 



who contributed to what — we just 
agreed that we would have co-writing 
[credits] on all our material. Every 
album since then, we haven't even 
thought of it 

We've tried to do that with 
every aspect of our life, even when 
practicalities force us to have 
business meetings and whatnot. 
We've tried to make sure we focus 
on what we're really about. And 
that's staying in a band together 
and making music. 

As a band and individually. 
Rush's musicianship is very 
respected. How does it feel to know 
you are admired as teachers and 
that you have influenced others? 

Lee: Well, of course, it's tremen- 
dously gratifying and a little 
embarrassing, because you never 
really view your own work as being 
worthy of study on any level 
[laughs], I think it's just kind of 



human nature to always think what 
somebody [else is] doing is more 
interesting than what you're doing. 
I think it's surprising sometimes and 
hugely complimentary. 

Lifeson: That's a wonderful feel- 
ing. That's the greatest reward of all. 
That's easy to say when you have a 
good life and lots of success. But 
honestly, to hear somebody say they 
were influenced by the way you did 



'To hear somebody 
say they were 
influenced by the way 
you write is really an 

amazing feeling. ' 

—ALEX LIFESON 



things, the way you write, the way 
you think; the integrity and respect 
is really an amazing feeling. 

Neil Peart: Nothing is more 
rewarding than the appreciation of 
other musicians. Hearing someone 
say that I inspired them to take up 
the drums or work harder at it 
makes me feel proud. 

What are some of the most sig- 
nificant changes you have seen in 
the music business? 



Lifeson: Popular music today, I 
just don't see a great deal of merit 
in it. I always feel terrible saying 
something like that, because I 
know to the artist, they're loving 
what they do, and it's the world to 
them. Even "American Idol," seeing 
all those kids on there, what an 
amazing thrill it is for them to be 
on something like that. But the 
level of mediocrity that's exposed is 



1 



just amazing, and that's what 
they're promoting. 

Before, it was a little tougher. You 
had to be really good to get any- 
where, and you had to be willing to 
work really hard and tour like crazy 
and play every shitty gig that came 
your way to get exposure. I don't 
know if that exists to the same 
degree anymore. 

Lee: The whole monopolization of 
the music industry is sad to me — 
the fact that one or two companies 
|seem to] run the whole damn thing 
and then buy radio stations. It just 
becomes again a bunch of consult- 
ants telling people what they can lis- 
ten to and what they can go see. 

Your albums have been released 
in the United States through 
Atlantic Records for years. What do 
you think of Atlantic's merging 
with Elektra as a result of the 
Warner Music Group buyout? 



Lee: Well, that's what happens. 
There's going to be — what, two, 
three record companies left in the 
world? 1 think it sucks. I don't think 
it's good for anybody except for 
shareholders. It's not good for the 
culture. It's the Disneyfication of the 
universe. 

The lyrics to "The Spirit of Radio" 
decry the commercialization of the 
medium. Did you find it ironic that 
when it was released, it got the most 
mainstream airplay of any previous 
Rush song? 

Peart: "The Spirit of Radio" was 
actually written as a tribute to all 
that was good about radio, cele- 
brating my appreciation of magical 
moments I'd had since childhood, 
of hearing "the right song at the 
right time" . . . However, [the 
song's | celebration of the ideals of 
radio necessarily seemed like an 
attack on the reality — on the for- 
mulaic, mercenary programming of 



'"The Spirit Of Radio" 
was celebrating 

magical moments of 
hearing "the right song 

at the right time." ' 

—NEIL PEART 



most radio stations, with music the 
last of anyone's concerns. 

And yes, it was really ironic that 
such a song became popular on 
radio, though it was a kind of litmus 
test — some radio guys who "got it" 
could hear the song and think, 
"That's the way it ought to be," while 
others — the shallow, swaggering 
salesmen-of-the-air — could be obliv- 
ious to the song's meaning and 
proudly applaud themselves, "That's 
about me!" 

The book "Rush Visions: The 
Official Biography" notes that your 
1978 album "Hemispheres" was a 
transitional one for the band. Why? 

Lee: "Hemispheres'' represents 
more of an end of a period, if any- 
thing. From my point of view, it 
was one more stab at this idea of a 
concept album in the form that we 
had been doing [them], the long 
pieces interconnected as a very 
overt concept. 

We've continued to do concept 
records, but they've been less overt 
and more just a kind of overall con- 
cept instead of a ramming-it-down- 
your-throat kind of idea [laughs). 

Lifeson: By the time we got to 
(Continued on page 55) 
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Spotlight 



Audiences 'Rabid' For Rush 

Trio's Live Show Highlights Musicianship, Innovation 



BY RAY WADDELL 

For this Canadian power trio, tour- 
ing is indeed a rush — and has been for 
the past 30 years. 

To maintain a fan base for three 
decades, a rock band certainly must 
deliver the goods live, and Rush is 
no exception. 

Rush on May 26 will open a 30th 
anniversary tour at the Starwood 
Amphiteatre near Nashville. The 
North American leg of the tour will 
conclude with an Aug. 22 show in the 
band's hometown of Toronto. The 
band also will play its first shows in 
Europe since 1992, beginning Sept. 8 
at London's Wembley Arena. 

Vinny Cinquemani. president of 
S.L. Feldman & Associates in Toron- 
to, has booked Rush in Canada for 
27 years. "From the very beginning, 
they have always been extremely 
passionate and competent musi- 
cians," Cinquemani says. 

"In an era of shrinking record sales, 
there are bands that consistently do 
business live, and that isn't an acci- 
dent," Cinquemani adds. "With Rush, 



it's because their live show is so good. 
They play their asses off." 

From Alex Lifeson's innovative 
guitar runs and Ceddy Lee's fluid 
basslines and unearthly vocals to 
Neil Peart's thundering drums, 
Rush owns an instantly recogniza- 
ble sonic presence. 

And Rush remains capable of repre- 
senting the most ambitious of studio 

"Their performances 
are engrossing. " 

—ADAM KORNFELO, WRITERS & 
ARTISTS GROUP INTERNATIONAL 



material in a live concert format. 

"As great as their records are, this 
is a fantastic live band," says Jerry Bar- 
rad, a Toronto-based promoter with 
Clear Channel Entertainment (CCE). 

"Great production, great lights, great 
sound, great musicianship, a nice 
repertoire — that's why they sell tick- 
ets," Barrad continues. "And they 
always have their game face on when 
they show up to play." 



Indeed, Rush never disappoints 
those in front and behind the stage. 
"Their performances are engrossing, 
and there are only three of them out 
there," says Adam Komfeld, the band's 
U.S. booking agent at Writers & Artists 
Group International. 

"Geddy's basslines are so special and 
unique, Alex is such a brilliant guitar 
player, and Neil Peart is without ques- 
tion the greatest drummer that is alive 
and playing today, in any musical 
genre," Komfeld adds. 

After a five-year absence, Rush 
returned to the road in 2002 with 
the ambitious and successful Vapor 
Trails tour. 

"It was great to see how warm and 
receptive the audiences were to see- 
ing them again," Komfeld observes. 
"It was like they never left." 

The Vapor Trails tour grossed 
more than $27 million, according to 
Billboard Boxscore, and drew 
601,525 fans, finishing 14th among 
all touring acts for 2002. 

"They definitely have their own 
devoted, rabid core audience, who 
(Continued on pane 50) 
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CONGRATULATIONS! ! 

GEDDY, ALEX & NEIL 
ON YOUR 30th 
ANNIVERSARY 

FROM NEIL WARNOCK 
AND EVERYONE AT 
THE AGENCY GROUP 

HERE'S TO THE NEXT 30 YEARS 
AND MAYBE I'LL GET 2 MORE TOURS 
OF EUROPE IN THIS TIME!! 

wwv.lheaHcnoKroup.com 
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ks may change 
legend endures. 




CONGRATULATIONS AND THANKS TO RUSH 
ON 30 YEARS AS PERFORMERS AND PORTRAYERS. 
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Best wishes from your Atlantic family! 




www.atlanticrecords.com 

© 2004 Atlantic Recording Corporation, A Warner Music Group Company. 
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Spotlight 

Canadian Icons Find Fans Everywhere 

Loyal International Followers Wait Years Between Rush Tours 



BY STEVE ADAMS 

The allegiance of Rush fans 
worldwide explains why the group 
has sold some 10 million albums 
outside North America, according to 
its management, about one-quarter 
of its career total of 35 million units. 

The act's biggest market beyond 
the United States and Canada is the 
United Kingdom, followed by Ger- 
many, Brazil and Japan. The band 
also has a healthy following in 
northern Europe, particularly 
Scandinavia (led by Sweden I and 
Holland, and in South America. 

CONSISTENT SALES 

Universal Music, which distributes 
the band's pre-1989 catalog, reports 
sales of close to 1 million units in 
Europe during the past 12 months. 
Yet despite consistently solid sales, 
the European media barely acknowl- 
edges Rush's existence. 

The situation is especially appar- 
ent in the United Kingdom, where 
the trio was initially criticized by a 
punk-friendly music press and has 



been largely ignored ever since. This 
is despite top-five album chart plac- 
ings for the best-selling "Moving 
Pictures" (19811, as well as the likes 
of "Signals" (1982} and "Grace 
Under Pressure" (1984). 

"The British press prefers gimmick 
acts," says Peter Noble, managing 
director of Noble PR in London. Noble 
PR is currently publicizing Rush's 
U.K. DVD collection "Chronicles" 
from Universal Music DVD Video, 
"Rush in Rio" from Sanctuary Vision 
Entertainment and the group's 
upcoming U.K. tour. 

"When it's a respected rock group 
that's been around for 30 years," 
Noble observes, "[the British press 
is | not interested." 

Noble says Rush has the most 
dedicated fans he has come across, 
so campaigns for the DVDs and the 
tour have been "fan-centric," with 
the Internet playing a major role. 

Shows at London's Wembley Arena 
and Birmingham's NEC sold out 
immediately, with the remainder 
likely to post sold-out signs long 
before the band opens its European 



tour in London Sept. 8. 

"The success of the U.K. tour is 
not down to media support at all," 
he says. "The dates are selling out 
through word-of-mouth and the loy- 
alty of the fans, many of whom will 
attend more than one show." 

Neil Warnock, chairman of the 
Agency Group in London, echoes 
Noble's views. The Agency Group has 
b«iked all of Rush's tours outside of 
North America, from its first tentative 
steps into Europe in 1977 to its largest 
shows to date in Brazil in 2002. 

TICKETS MOVE FAST 

"Rush has an amazingly dedicated 
fan base who are very sharp at get- 
ting hold of information, so the 
marketing almost takes care of 
itself," Warnock says. "Tickets sell 
fast because of a loyalty factor that 
goes back for years." 

Jacob Harregaard, international 
marketing director of Wamer Music 
International, also praises the dedica- 
tion of Rush's fan base. WMI has 
released Rush's albums since it 
(Continued on page 56} 




LIFESON: POWER CHORDS 



Congratulations 

On your well earned recognition 

by 

Billboard Magazine 
The industry is fortunate to have 
you and your music 



We are proud to be associated with your success 

Joni Soekotjo, Julie Rene and Brian Reynolds 
and your friends at 
Provident Financial Management 
A division of American Express Tax and Business Services Inc. 
Business Managers to Entertainment and Business Communities 
Los Angeles New York San Francisco m 
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Geddy, Alex, Neil & The Entire SRO Gang — 

Change of Venue 10 days before we shoot 
+ Travel 6,000 miles to a new venue 
+ Put our lives on the line with a crazy Brazilian Partner 
+ No soundcheck 
+ A TV Truck made from a dumpster 

= One amazing DVD and a JUNO Award!!! 

It has been a pleasure and honor to work with our heroes!! 



May your success continue for another 30 years! 

Your Friends At 
Coming Home Studios 
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Spotlight 



Rush: Career Milestones 



• When Neil Peart replaced drum- 
mer John Rutsey in 1974, he had 
three weeks to prepare for his first 
Rush gig. It was at the Civic Center 
Arena in Pittsburgh, opening for 
Uriah Heep and Manfred Mann in 
front of an audience of 1 1,000. 

• The 1976 album "2112" was 
Rush's commercial and artistic 
breakthrough in the United States. 
The sci-fi concept record brought the 
band mainstream attention and 
became its first million-selling set. It 
also contained Rush's best-recog- 
nized logo: a nude man holding up 
his hands to ward off a huge star. 

• "Moving Pictures." released in 
1981, remains Rush's best-selling 
album in the United States. The 
Recording Industry Assn. of America 
has certified it four-times platinum. (In 
Canada, it is certified for sales of 
400.000 copies.l Rush's best-selling 
title in Canada is the "Rush in Rio" 
DVD. which the Canadian Recording 
Industry Assn. has certified eight-times 
platinum (800.000 copies!. 



• When Rush was starting out. the 
band opened for such nxk icoas as Kiss, 
Aerosmith. Ted Nugent and 7.7. Top. 

• In 1981. Rush was the only group 
to receive platinum certification from 
the RLAA for three albums in the same 
year: "2112." live set "All the World's a 




'2112': BREAKTHROUGH ALBUM 



Stage" and "Moving Pictures." I3HI- 
bmrd also named the band the top- 
grossing act in arenas for the year. 

• Rash has sold more than 35 mil- 
lion records worldwide and played 
more than 500 shows in a dozen coun- 



tries to 6 million-plus fans. 

• Rush has received multiple hon- 
ors in its Canadian homeland. The 
honors include the Howard Moon 
Award from SOCAN, the Toronto 
Arts Award from the Arts founda- 
tion of Toronto and the Officers of 
the Order of Canada, which is the 
equivalent of a British knighthood. 

• Rush is fourth in the list of acts 
with the most consecutive gold 
albums, at 23, according to (he R1.AA. 

• Rush's two Grammy Award nom- 
inations have been for iastaimentals: 
the songs "YYZ" from "Moving Pic- 
tures" and "WTiere's My Thing?" from 
1991s "Roll the Bones." 

• Beginning with its Counterparts 
tour in 1996, Rush has toured 
without an opening act. Called An 
Evening With Rush, the band's tradi- 
tional three-hour show spans music 
from its entire career. 

Source- SRO Management 




PEART: THREE WEEKS TO PREPARE FOR HIS FIRST RUSH GIG 



30 YEARS. . . 

and still in the LIMELIGHT! 

Congratulations. 
We wish you continued success and happiness. 



0^ 




Hick Claydon 



Una it Grenier 



m 
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Spotlight 

Friends, Fans On What Rush Means To Them 



"There are only a handful of artists who have been able to cre- 
ate their own musical universe — combining a signature sound 
and vision with career longevity and the grass-roots support of 
truly passionate fans. Kush stands tall among this elite group. 

"Rush came to Atlantic 15 years after they released their 
first album — already far more than a lifetime for most bands. 
And yet they have now spent 15 years, half of their career, 
with us — an era during which they have made some of the 
most impressive, and I would predict long-lasting, music of 
their many years together. 



1 




1 



ERTEGUN: THEIR OWN MUSICAL UNIVERSE 



"Three decades on. Ceddy, Alex and Neil continue to evolve 
as musicians and composers, remaining a trio of undimin- 
ished musicality and boundless creativity. Atlantic Records is 
honored and proud to be associated with one of the most 
exceptional musical outfits in the history of rock." 

Ahmet Ertegun, founding chairman, the Atlantic Croup 

"Of all the bands I've worked with, not only have all four of 
us become very close friends, I've never had the privilege of 
working with three better individuals in my life. One of the 
reasons why I stayed in the music business throughout those 
hard times at the beginning is because of them, and they made 
life very pleasurable for both me and my family; we're all still 
friends. You can't say that about very many people after all 
these years." 

Val Azzoli, former Atlantic Croup Co-CEO 

"I knew they couldn't be stopped on that record 
|"2112"| when IWLS-AM Chicago was] taking calls from 
listeners. Some kid gets on the phone and goes Adopt- 
ing a drugged voicel. Play "2112," man. by Rush.' And 
this is to a top 40 station. And I'm going, My God, the 
people are so desperate for it. |since| there's no airplay 
to speak of. the people are calling fucking VVLS.' 1 knew 
that this was something the fans wanted so bad it couldn't 
really be stopped." 

Cliff Burnstein, co-owner of Q-Prime Management 

"I never thought we'd see 30 years of Rush still playing 
and being hugely successful when we were doing this 30 




From Lakeside Park YYZ All The World's A Stage 
You've put Toronto on the map and made 
Permanent Waves oround the world 





years ago. It's remarkable. It makes me feel good that I made 
a good decision to stay with them. I thought they were fab- 
ulous. I can remember when I first started working with 
them, people frowning at me like. 'What are you, nuts?' And 
1 always thought Rush just were the cat's whiskers, right 
from the beginning." 
Terry Brown, producer 

"Your continued success can be measured in the way you 
treat each other and those close to you. I could not be proud- 
er of all of you. 

"Thank you! Thank you! Thank you!" 

Ray Danniels, manager, SRO Management 

"The myth is, if you're not a bastard then you're not going 
to get ahead in broadcasting. It's not true. The nice guys 
sometimes do win, and Rush are nice people. I am thrilled 
beyond words that their career has lasted as long as it has and 
that they continue to be a group that fans can respect and 
admire, and I'm talking a second generation of fans now. 

"Every week I hear. I used to listen to Rush, and now my 
kids are listening to them.' It's a thrill for me to know that I 
got something started back in 1974 that has not only endured 
but has made a positive impact on an awful lot of people's lives." 

Donna Halper. founder of radio consultancy Donna Halper 
& Associates * 

"I first heard Rush in 1981-1982, at about the time of 'Mov- 
ing Pictures,' and that pretty much turned my world com- 
pletely upside down. I became obsessed with them at that 
point, and Neil Peart became my biggest drum hero ... It was 
Neil's drumming that immediately struck me, but also it was 
Geddy's bass playing; it was top-notch. It was three virtuosos. 

"Thank you for 30 years of musical inspiration and musi- 
cal excellence that has inspired us from the beginning to this 
very day. Love, Mike Portnoy and Dream Theater." 

Mike Portnoy, Dream Theater 

"Ceddy and Alex and Neil, thank you guys so much for the 
positive difference you have made in so many lives, for the 
spirits you've lifted by your collective time together musically. 
I can't wait to see the 30th-anniversary tour, and I thank you 
for these 30 years and the integrity that's been a continued 
part of your work. Cheers and love." 

Pierre Robert. DJ, WMMR Philadelphia 

"For myself and for Queensryche. I'd definitely like to say 
hats off to Rush for what they've done. Their perseverance 
and their continued efforts to push themselves, challenge the 
music world — I think it's a pretty amazing thing. 

"They've been a huge influence on me and many people. I 
hope there's more to come, and 1 hope other people, if their 
careers take off, carry the Rush philosophy even farther and 
keep pushing the envelope to inspire every generation to 
come. Music is important, and 30 years of making music 
together is a pretty cool thing. Congratulations." 

Scott Rockenfeld, Queensryche 
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'Rabid' For Rush 

Continued from page 40 

were thrilled to see them back out on the road again," says 
Arthur Fogel, president of CCE's touring division, promoter 
of the bulk of dates on Vapor Trails. 

"That's a great tribute to any act, 30 years down the road," Fogel 
adds. "And they've lasted three decades with credibility intact." 

Riley O'Connor, senior VP of House of Blues Canada, has pro- 
moted Rush for more than 25 years. 

"And over the course of that 25 years, Rush has remained a rel- 



evant band of our times, no matter what year they decide to tour," 
O'Connor points out. "They are one of the most consistent live 
shows that has ever toured." 

Cinquemani notes, "Rush at this point can do business every- 
where, but they are icons in Canada." 

The current U.S. tour works primarily with CCE, under CCE 
Touring president Fogel with Toronto-based VP Barrad. According 
to Barrad. ticket sales are "vibrant." Likewise, O'Connor expects 
sellouts for his shows in Montreal and Toronto. 

Cinquemani adds that Rush manager Ray Danniels of SRO 
Management is very involved in planning the tours. "The work 
ethic and professionalism is second to none," Cinquemani 
says of the Rush camp. "We evaluate every single aspect of 



CONGRATULATIONS GUYS. 

For 10 years we have been happy to Rush to your assistance for all of your 
travel requirements. 

Here's to another 30 years on the road, which means you'll be nearly as old 
as The Rolling Stones. 

LINDEN TRAVEL, for all of your entertainment travel needs. Telephone 
Maria Wax-Ferguson on 212 784 0256. ~ 

Linden Travel 

ww w. linden travel. com 



NEIL PEART- Lyrically challenging one's heart and soul to see... as if with eyes. "The 
Professor". Rock 'N" Roll's most musical drummer. 

GEDDY LEE ~ Passion personified. Commanding your ears to hear... with that 
unmistakable voice and bass guitar mastery that could only come from Geddy Lee. 

ALEX LIFESON ~ Always delivering cutting edge guitar work...sonically, technically, 
artistically, and emotionally. The band's founding member provides the foundation for the 
unforgettable experience one has when they listen to: 



RUSH 



Congratulations on 30 incredible years! 



Clair Brothers Audio, Nashville 
and the entire Clair Brothers/Showco worldwide family 




where the band is playing, when and what the ticket price is." 

Following the North American tour Rush heads to 
Europe for another 15 shows, beginning Sept. 8-9 at Wem- 
bley Arena in London. 

The dates are promoted by Kennedy Street, as are U.K. concerts 
at the MEN Arena in Manchester Sept. 12 and at the NEC Arena 
in Birmingham SepL 1 1 and 15. European dates begin SepL 17 at 
Arena Oberhausen in Germany. 

Rush is booked in Europe by Neil Warnock at the Agency 
Group in London. 

Clearly the Rush audience is an international one, long ago 
exceeding the borders of Canada and North America, no small 
source of pride to those of Canadian heritage. 

"As a fellow Canadian, I'm very proud to be associated with Rush, 
who have had such a longstanding global success over so many 
years," Barrad says. 

"Rush's track record speaks for itself, 30 years deep," Fogel 
adds. "They are a great live act, always devoted to their fans, a 
great bunch of people, talented musicians and, of course, my 
fellow Canadians." 

(Tour plans are proceeding despite charges pending in 
Florida against guitarist Alex Lifeson following a hotel inci- 
dent on New Year's Eve. Lifeson faces two counts of battery on 
a law enforcement officer after a scuffle with Collier County 
sheriffs deputies at the Naples Ritz-Carlton. A tentative trial 
date is set for May 17, according to press reports. Band man- 
ager Danniels says, "We're confident that this will be resolved 
favorably for Alex.") 




Rush played for a hometown crowd July 30, 2003, at the Molson 
Canada Rocks for Toronto show to boost the city in the wake of 
the SARS outbreak. From top: Lee, Lifeson and Peart. 
Photos: Theo Wargo/ Wirelmage.com 



50 



www.billboard.com • www.billboird.biz 



BILLBOARD MAY 15. 2004 




0 YEARS AND . 
WE STILL GET A RUSH. 

CONGRATULATIONS FROM YOUR FRIENDS 
AT CLEAR CHANNEL ENTERTAINMENT, TOURING. 

38 ClearChannel 
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ENTERTAINMENT 



Copyrighted mater^il 



Spotlight 




Rush 

Continued from page 37 

"It's beyond being brothers, it's beyond being a family, it's 
beyond a marriage," Lifeson says of Rush's personal chem- 
istry. "It's like a whole different kind of relationship that we 
have. It's so unique that it really clicked with us. We've seen 
so many other bands disintegrate because of ego problems 
[and] that sort of thing. That never existed with us." 

That is true probably because the members of Rush never 
wanted to be pop stars. Since its self-titled debut in 1974, the 



trio's main goals have been to create its own sound and 
explore new musical terrain. 

After three decades and several notable transformations, 
Rush's latest studio album, 2002's "Vapor Trails," shows the 
group still holding to that aesthetic. 

"Every time we went into the studio, it was always the 
feeling that we were pushing the envelope a little bit fur- 
ther," recalls Terry Brown, co-producer of 10 Rush albums. 
"I always felt that we explored as much of their capability 
as possible." 

Rush will mark the 30th anniversary of its longstanding 
lineup with an international tour that opens May 26 at the 
Starwood Amphitheatre outside Nashville. The North Amer- 




THEY'LLTAKE MANHATTAN: AN EARLY U.S. VISIT 



ican leg of the tour will conclude with a hometown show in 
Toronto Aug. 22 before the band heads to Europe. 

Rush's tenacity through the years has resulted in 17 studio 
albums, five live albums — including "Rush in Rio," released 
as a CD and DVD late last year — and five archive collections. 

The band has received numerous accolades, including 
recognition from the Recording Industry Assn. of America as 
the best-selling Canadian band in the United States, for ship- 
ments that exceed 25 million copies. Its Canadian achieve- 
ments include 42 Juno Award nominations, six wins and 
induction in the Juno Hall of Fame. 

HISTORY OF GROWTH 

The complexity of Rush's songs led some critics in the 
'70s and '80s to accuse the band of being pretentious. But 
the innovation that sustains its career commands deep 
respect from fellow musicians. For some, the members of 
Rush have been personal mentors. 

Drummer Mike Portnoy of the band Dream Theater recalls, 
"My nickname in [school 1 was Mike Peartnoy.' Even in my 
high-school yearbook, it said, 'Future plans: to become the 
next Neil Peart.' " 

When Portnoy, Jon Myung and John Petrucci formed 
Dream Theater while attending Berklee College of Music, 
their devotion to Rush was a bonding thread. 

Rush has godfathered many other acts, progressive (Queen- 
sryche, Fates Warning, Tool) and alternative (Primus, Smash- 
ing Pumpkins, Soundgarden, No Doubt). 

Rush formed in 1968, cutting its teeth primarily on 
music by British groups, especially Cream, the Who and 
Led Zeppelin. Rush's first gigs were at youth clubs and teen 
dances. When it started playing bars, the band stood out 
because it insisted on playing its original material along 
with cover tunes. 

Now, the students have become the masters, and they advo- 
cate continual experimentation, writing intelligent lyrics and 
striving for lifelong improvement as performers. 

The dramatic shifts in Rush's albums chart its growth. Its 
commercial breakthrough, "2112" (1976), was a sci-fi con- 
cept piece. "Permanent Waves" (1980) and "Moving Pictures" 
(1981 ) feature shorter arena-rock compositions. "Grace Under 
Pressure" (1984) began an era where keyboards and other 
synth elements enhanced Rush's sound. "Roll the Bones" 
(1991) and "Counterparts" (1993) were contemporary returns 
to form, with Lifeson's guitar work more at the fore. 

"The thing that they're best at is making complexity acces- 
sible," veteran music writer J.D. Considine says. "They pack 
an awful lot into a song and yet still give it a simple, straight- 
forward appeal, which is a very difficult thing to pull off. Only 

(Continued on page 54) 



Geddy, Alex & Neil.,. 

In your own words... 

"... More ilun just survival/More than just a flash/ 

More than just a dotted line/More than just a dash..." 

(Power Windows, "Marathon") 

Congratulations on your first three decades of creating rock history. 



Jeff Spinks 6k 



Koster, Spinks & Kosten, 

Chartered | Accountants 



And We're Proud To Be The One Getting You There Each And Every Night 



Congrats Alex, Geddy and Neil 

On 30 Years Of Making Music History 
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Rush 

Continued from page 52 

a handful of bands have been good [at that] — Van Halen, the 
Police, Cream, Zeppelin." 

And few accomplish what Rush does onstage. A band that 
built its following with hard touring, Rush is most alive in 
front of an audience. Its stage productions, while entertain- 
ing, never overshadow its performance. The onstage grandeur 
belies the group's small size. 

"Three guys making that much music is phenomenal," says 



Pierre Robert, longtime DJ of heritage WMMR Philadelphia. 
"The sound on the records is very full, but when you see it in 
concert, it lifts to another level." 

Queensryche drummer Scott Rockenfeld concurs. "Being 
a player, I appreciate [that) they can play what they do on a 
record as a three-piece. They really pull it off well live, which 
can really be a difficult task with the world we live in of over- 
dubs and putting all sorts of instruments on [a recordl that 
don't really exist in the band." 

Although Rush has considered hiring additional musicians 
for its live shows through the years, it never does. Instead, 
the band works with triggers and sequencers. 

Lee, who has triple duties onstage, as vocalist, bassist and key- 



board player, believes Rush's audience appreciates this approach. 

"I think our fans love that there's nobody else out there," 
Lee says. "I think they like to look at us as the world's small- 
est orchestra. It's nice to try to live up to that." 

CAREER ADVISORS 

Putting on a great show isn't all that Rush can do. Cliff 
Burnstein, co-owner of artist management company Q 
Prime, was the executive at Mercury Records who heard 
Rush's debut album and helped negotiate the band's first 
U.S. record deal in 1974. In his opinion, the threesome offers 
a lesson in longevity. 

"Rush are very uniquely defined musically and in the mar- 
ketplace," he says. "They wouldn't have a 30-year career if 
that weren't the case. They might have sold more records 
in a shorter time span, but they wouldn't be around today 
and be able to make money on the road like they do and still 
have a fan base. 

"Being original, staying original, not overexposing your- 
self to the media, not jumping on every trend that comes 
down — these are the kind of things I think that if you want 
to have a 30-year career, you should learn from Rush," 
Burnstein adds. 

Rush remains uninterested in such popular branding tech- 
niques as launching its own clothing line. The band's man- 
ager, Ray Danniels of SRO Management, says the members 
don't enjoy making videos either, even though video collec- 
tion "Chronicles" hit U.S. platinum. 

Its concert videos "Exit . . . Stage Left," "A Show of Hands" 
and "Rush in Rio" have also been successful, especially "Rio." 
Documenting the band's first concerts in Brazil, it debuted 
at No. 1 last November on the Billboard7ox> Music Video chart 
and is certified three-times platinum. It also won the 2004 
Juno Award for music video of the year. 

Rush also maintains a relaxed attitude toward radio airplay. 

"To be honest, we never really cared about radio," Lifeson 
admits. "We realized it was important and we're thankful for 
whatever support that we did get, but we weren't really a radio 
kind of band." 

Indeed, of the eight songs Rush has charted on The Bill- 
board Hot 100, 1982's "New World Man" is the band's only 
American top 40 hit. 

The trio's radio mainstay is the album rock format, where 
it has charted 19 top 10 hits. That is where fans hear such 
classic tunes as "Closer to the Heart," "Fly by Night" and "Dis- 

(Contmued on page 55) 





remarkable— definition; (as in 'the three 
remarkable men p/k/a RUSH), adj, worthy, 
exceptional, outstanding, striking, 
conspicuous, without comparison—both 
professionally and personally, 

—Warren Seyffert 





Congratulations To 
Geddy, Alex & Neil 
of 
Rush 
on 30 years of 
Excellence 

<SI§> b. zee brokerage I td 
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tant Early Warning," along with newer compositions like 
"Bravado" and "Animate." 

WMMR's Robert says an old favorite, 1981's "Tom Sawyer." 
is still one of the station's biggest Rush requests. 

"Rush is a unique sound and some would say 
an acquired taste," Robert observes. "There are 
fewer stations for a band like Rush to find a home 
on. Stations that have been around like WMMR 
has been for 36 years, we're one of them, and I'm 
proud that we are." 

Danniels notes that in the 1970s, the concert 
circuit fueled Rash's popularity. The growing tour- 
ing industry spawned more venues, and he took 
advantage of that development. 

Rush performed nearly 200 shows in some 
years and always included key tastemaker mar- 
kets. Danniels ignored the Canadian border, rea- 
soning that if Rush had to travel hundreds of 
miles to a gig, it might as well play in heavily 
populated U.S. cities. 

"1 had them touring with anyone and everyone 
I could get to keep |Rush| out there long enough 
for something to happen," he recalls. 

LOYALTY MEANS LONGEVITY 

Longstanding partnerships are another source of 
support. Anthem (formerly Moon Records), an arm 
of SRO Management, formed so Rush could find a 
distribution deal, and it remains the band's home 
label. In the United States, Rush has been signed to 
Atlantic Records since the late '80s (and to just one 



other label. Mercury, before that). Danniels has been the band's 
primary manager for its entire career, joined in the early years by 
former partner Vic Wilson. And some members of the road crew 
have been aboard since Rush was a bar band. 

"These guys are incredibly loyal, and they're just men of 
amazing integrity." Danniels says. "I don't know many other 
examples of people like that." 

Radio consultant Donna Halper has been close with Rush 




RUSH: THUMBS UP AFTER 30 YEARS 



Spotlight 



since giving the band its first U.S. airplay, when she was music 
director of WMMS Cleveland in the 70s. She says the mem- 
bers' dedication was evident from day one. And when the band 
went on indefinite hiatus in 1997 after Peart lost his daughter 
and then his wife a year later, she knew Lee and Lifeson would 
not continue Rush's work without him. 

T know other bands where a member got sick, couldn't play, 
died, whatever, and within a week the band had a replacement 
and they were back out on the road." she says. 
"Geddy and Alex said they would not tour without 
Neil, even if it took [years]. They said, 'No. We'll do 
solo projects, but there is no Rush without Neil.' " 
Rush returned in 2002 with "Vapor Trails." Fans 
welcomed them back with a No. 6 debut on The 
Billboard 200. 

Lee hopes the band will work on another album next 
year, but right now, it is focusing on the 30th-anniver- 
sary tour. According to Danniels. the outing will mark 
Rush's first concerts in Prague, Italy and several terri- 
tories that were formerly behind the Iron Curtain. 

As the tour approaches, Lee reflects on the start 
of the band's career in the United States, when it 
first signed with Mercury. At the time, a 30-year 
run was unthinkable. 

"You think [the deal] is the beginning of some- 
thing, but you don't know what that means, and 
you don't know how long it will last," he says. 

"I remember the first tour we did — that very 
first tour with Neil. We would all keep the keys to 
our hotel rooms from all these various Holiday 
Inns around the United States, because we 
thought. 'Well, you may never get to these places 
again,' and you wanted proof you were there." 

Research assistance by Christopher Peary in Marl- 
ton, NJ., and Larry LeBlanc in Toronto. 
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THROUGH ALL THE DIFFERENT STAGES, IT'S BI 
GREAT TO HAVE BEEN ALONG FOR THE JOURNEY. 

-CONGRATULATIONS ALEX, GEDDY & NEIL 
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International Fans 

Continued from page 42 



INFREQUENT VISITOR 

That last comment is of little surprise, given the lack of media 
support the band receives across the Atlantic. 1 lowever. another fac- 
tor is that Rush has only played European dates twice since 1983. 



Warnock. a self-confessed fan of the band, is as frustrated as 
any other follower by its lack of live appearances. 

"It's been a long time between drinks." he says with a laugh. 
"I'd love them to have played every couple of years, but they 
tour in a way that feels right for them and I respect that. 

iat, I do all I can to encourage them to tour 
w where they can go. For instance, if they 
to Japan. I'm sure they could do very well." 
e band played shows there was in 1984.) 
Warnock. who encouraged Rush's man- 
agement to book the band's first dates out- 
side of North America in 1977. says the suc- 
cess of its first South American shows in 
2002 "proved to them that they had fans 
down there" and could encourage the trio 
to play other new venues in future. This 
year's European tour includes debut 
appearances in the Czech Republic and 
Italy. 

"The band has always been very partic- 
ular about production. " Warnock notes. 
"On the early tours they brought 
everything with them, including the PA 
and lights. One of the reasons they 
haven't toured more is the sheer cost of 
bringing their shows to Europe, because 
they want to ensure the fans see the same 
show as in the U.S. and Canada. 
r ue today, but production elements in Europe 
th the U.S.. so they don't bring as much gear 
io, it's a very' unique production with sever- 
al hundred tons of equipment." 

Judging from the brisk ticket sales for the 30th Anniversary' 
tour — the band's first European dates in 12 years look certain 
to sell out — fans abroad have been waiting eagerly for Rush's 
return to the international stage. 



switched I .S. labels from Mercury (PolyGraml to Atlantic in 1989. "Having said th 
European sides have been solid, if not outstanding, ever since. and let them kno 

"Rush is a difficult band to market but has a very loyal fan wanted to go back 
base." Harregaard says. He notes that European sales during (The only time th 
the past 15 years have averaged 250.000 
units per album, with "Presto" (1989) 
leading the way at close to 300.000 units. 

"The band's European status is atypi- 
cal for this type of act — sales find a level 
and stay there because the fans stay 
loyal." Harregaard adds. 

That support, he says, "creates great 
opportunities to work the catalog and do 
something special for the fans, though 
it must be high quality to reflect the 
nature of the act." 

WMI is considering a new besl-of 
package featuring post-1990 material 
and is also looking at repackaging the 
Rush catalog, including upgraded vinyl 
replicas. That strategy worked well in a 
recent campaign for Led Zeppelin. 

"The focus is very much on celebrat- 
ing the band's career, but most of the activity is U.S. -led," liar- "That remains ti 
regaard states. "The U.S. has been very much the key market have caught up wi 
in later years." with them. Even ; 




Egotrips 

Jim Bodenheimer and 
everyone at Egotrips 

congratulates 
Alex, Geddy and Neil 
on their 

30 th Anniversary 

Egotrips is proud to have provided trucking 
services to RUSH for over 25 years. 



215-732-4974 -800-447-7989 -jimb@egotrips.net 
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Three Players 

Continued from page 38 



"Hemispheres," we just felt that we 
had played that out. We had gone 
through that whole sword-and- 
sorcery thing, science-fiction sort of 
thing, and I think we just felt like we 
needed to go into kind of a new 
direction. We needed to shorten the 
songs a little bit and carry a little 
more punch. 

With [the 1980 album] "Permanent 
Waves," there were still a number of 
long songs, but there were quite a few 
shorter songs, and we condensed 
them more. We were more economi- 
cal with them, and that sort of set the 
tone at least for the next 10 years. 

What Rush tour or album or 
song are you particularly proud of? 

Lifeson: On the last tour, it was a 
very emotional thing. I don't know 
how many times I looked out at the 
audience and people were crying. 
They were so happy that we were 
there, and I'll never forget that. 

Particularly the first gig that we 
did in Hartford |Conn.]. There was 
a high level of anxiety before we 
went on. and so much stuff was 
going through our heads, having 
been out of the picture for so many 



years and everything that happened 
to Neil and making the record, how 
emotional that was. and to be there 
and see people in the audience cry- 
ing, I can remember getting choked 
up a few times during the show. 

I think we just left something 
with our fans that night, and just 
about every night on that tour, that 
will last for all of us for the rest of 
our lives and particularly for them. 

Peart: I am most proud that for 
30 years the three of us have 
remained the best of friends and 
have always done the best work we 
could, in the studio or onstage. 

'As a band, we have 
never compromised 

or accepted any 
limitations other 

than our own. ' 

— NEIL PEART 



We are not alike, really, as people. 
But we are like-minded as musicians, 
and we share values like pursuing 
"goodness" in all we do. As a band, we 
have never compromised or accepted 
any limitations other than our own. 

The three of us have shared the 



best of times, and the worst, and I 
feel very fortunate to have spent such 
a large part of my life working with 
two such talented, dedicated, funny, 
big-hearted, supportive, stimulating 
and entertaining guys. They make 
me work harder at my job, they 
make me feel better about my life, 
and most of all, they make me laugh. 

How would you like Rush to be 
remembered? 

Lee: Cee, I don't know. A band of 
good players that did some wacky 
material. Just a band that worked 
hard at trying to create their own 
piece of music. 

Lifeson: I think the way I saw it 
in our fans' eyes, how they remem- 
ber us, and that was there before we 
did that (most recent] tour. I'm sure 
that with so many of our fans, they'll 
grow into their 60s and 70s being 
Rush fans. That's amazing. 

There's something about a Rush 
fan that sets them apart from any- 
body else. It's really their dedication 
and their understanding. When I 
read the mail that Rush fans write 
generally and the kind of dialogue 
they have with other Rush fans, it's 
very impressive. We have a real 
thinking audience and really have a 
lot of respect for them. That's what 
it has always been with us. It has 
always been about the relationship. 



Rush's Top Albums 
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Rank Title 


Peak Position 


Debut Date 


Label 


1 


"Counterparts" 


2 


Nov. 6, 1993 


Atlantic 


2 


"Moving Pictures" 


3 


March 7, 1981 


Mercury 


3 


"RollThe Bones" 


3 


Sept. 21, 1991 


Atlantic 


4 


"Permanent Waves" 


4 


Feb. 2, 1980 


Mercury 


5 


"Test For Echo" 


5 


Sept. 28, 1996 


Atlantic 


6 


"Grace Under Pressure" 


10 


May 5, 1984 


Mercury 


7 


"Exit... Stage Lett" 


10 


Nov. 14, 1981 


Mercury 


8 


"Power Windows" 


10 


Nov. 9, 1985 


Mercury 


9 


"Signals" 


10 


Oct. 2, 1982 


Mercury 


10 


"HoldYour Fire" 


13 


Sept. 26, 1987 


Mercury 



Compiled by Keith Caulfield 

Titles on this charts are ordered by peak position on The Billboard 200. tf more than one title peaked at the same 
position, ties were broken by the number of weeks spent at the peak. If ties still remained, they were broken by the 
number of weeks on the chart, and then in the top ten. and/or top 40. depending on where the title peaked. 



THREE MUSICIANS. 
THREE DECADES. 
THREE CHEERS. 



Congratulations to RUSH for 30 years of amazing music. 
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Bonus material 
abounds on 
forthcoming 
"Star Wars 
Trilogy" DVD 
set 
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Fitness titles 
are losing VHS 
sales and 
gaining DVD 
bonus features 



Games: As Sales Rise, 
Edge Must Remain 



BY STEVE TRAIMAN 

The videogame business is feeling bullish. 

Gaming executives will gather for E3, the Electron- 
ic Entertainment Expo, May 11-14 at the Los Angeles 
Convention Center, amid promising developments for 
their industry: 

• Videogames for console players, portable players and 
personal computers continue to expand their 
reach into traditional music and 
video retail chains, as well 
as mass-market and 
specialty outlets. 

• Convergence between 
music and gaming con- 
tinues to increase as they 
draw overlapping audiences. 

• Online game playing is increas 
ing, as broadband access to the Internet 
spreads. 

• Sales of game software are up 7% from 2002, 
hitting 239 million copies last year. 

Doug Lowenstein, president of the Entertainment 
Software Assn. — whose members represent more than 
90% of U.S. game-industry sales — identifies one major 
challenge ahead. 

"The game industry," he says, "needs to keep its inno- 
vative edge and continue to advance the art form, despite 
escalating development costs that put enormous pressure 




on publishers and developers to stick with what has worked 
in the past" 

The three dominant game companies continue to 
battle for consumer allegiance. They are Sony Computer 
Entertainment America (SCEA) with its PlayStation 2 
(PS2), Microsoft with Xbox and Nintendo of America 
(NOA) with its GameCube (GC) and portable Game Boy 
Advance (GBA). 

The result is creative product 
dtvelopment and marketing. 
"Innovation is the key to driving 
this industry toward new levels 
of creativity' as we head into 
the next phase in hardware 
and software development," 
SCEA executive VP Andrew 
House says. 

SALES PRETTY STEADY 

Game-industry retail sales 
and rentals totaled $11.9 billion in 
2003. down 4% from the previous 
year. Combined console and portable 
hardware, software and accessories topped 
$11.2 billion, according to the NPD Group, which tracks 
point-of-sale data for the industry. 

The decline also reflects a 1% drop (to $719 million) in 
game-rental revenue compared with 2002, according to 
(Continued on page SO) 



Whether for consoles, portables or PCs, innovation and artistry are essential to keep the game business winning. 





Music, Videogames 
Continue To Merge 



BY STEVE TRAIMAN 

Music and gaming continue to con- 
verge, given the common audience 
drawn to these areas of entertainmenL 

An increasing number of veteran 
acts and new artists and songwriters 
are creating original music or licens- 
ing existing songs for games. Music 
publishers are actively promoting their 
catalogs to game developers. 

GAMING BOOSTS SALES 

Game manufacturers have con- 
firmed numerous music deals for their 
2004 releases. They are creating these 
ventures with good reason: Research 
by Electronic Arts shows a clear link 
between an artist having a musical 
presence on videogames and sales of 
their CDs. 

The Def Jam label and EA reteamed 
for "Def Jam Vendetta II," which will be 
released in autumn for the PlayStation 
2, Game Cube and Xbox platforms. 

The first "Def Jam Vendetta" video- 
game, released only for PS2 and GC, 
sold more than 1 million units world- 
wide, according to the manufacturer. 
The game featured a wealth of music 
tracks from hip-hop artists. 

"Def Jam Vendetta II" will have 
tracks from more than 35 artists. They 
include Busta Rhymes, Carmen Elec- 
ta, L'il Kim, Snoop Dogg, Method Man, 
Redman and Ludacris. 

"This partnership with EA gave us 
the opportunity to create multi-tiered 
campaigns for our artists, introducing 
them to a new audience," says Kevin 
Liles, president/CEO of Def Jam. 

To underscore EA's commitment to 
the music industry, in 2002 tjie com- 



pany created a dedicated music and 
marketing department under Steve 
Schnur, worldwide executive for music 
(see The Last Word, page 86). 

In March, EA released two titles with 
noteworthy music content "MVP Base- 
ball 2004," for all console platforms and 
PC. features 13 tracks from such up- 
and-coming rock acts as Stellastarr and 
the Von Bondies. "Battlefield: Vietnam," 
a PC game, features 16 songs from 
such acts as Jefferson Airplane, the 
Kinks and Deep Purple. 

Ubi Soft another leading game devel- 
oper, commissioned Real World's Peter 
Gabriel to write and perform an original 
song for long awaited "Myst 4," and 
award-winning composer Jack Wall 
wrote an original score for the release. 

The PS2 version of the Sony game 
"MLB 2005" includes 28 songs 
licensed from such acts as Jane's 
Addiction, Nickelback, Black Eyed Peas 
and Bootsy Collins. 

TOUR SPONSORS 

Last year, Sony sponsored seven 
music tours in such varied musical 
genres as electronic, metal, hip-hop 
and alternative. The events brought the 
PS2 experience to more than 1 million 
people across the country. 

Konami in June will release 
"Karaoke Revolution Vol. 2," 
designed to turn a PS2 console into 
a karaoke machine, with 35 licensed 
songs. Konami's "DDR (Dance Dance 
Revolution) Extreme" will ship in fall 
for PS2, showcasing more than 100 
minutes of licensed and original 
dance music. 

Nintendo of America made its first 
(Continued on page 70) 
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Retail 

The Sad Truth Behind HMV's 
Decision To Quit U.S. Market 



HMV has finally admitted some- 
thing the entire industry could see 
four years ago: It is pulling out of the 
U.S. market. 

The chain issued a press release 
April 29 stating it would close its three 
remaining U.S. stores by year's end. 1 
guess that "year's end" bit 
applies to the Fifth Avenue 
store in Manhattan. 
Sources say the other two 
stores — located in New 
York's Harlem and South- 
park, Ohio — are holding 
going-out-of-business 
sales and likely will close by 
mid-May. 

It has been a long time 
since HMV was a factor in 
the U.S. marketplace. The 
sad thing is that the company could 
have been a contender. 

I remember when the chain 
dropped anchor in the States; it cer- 
tainly talked like it was going to make 
a difference. 

A longtime New York-based distri- 
bution executive recalls HMVs U.S. 
launch in November 1990: "At the 
time, they really came into town to 



steal Tower's thunder. But what hap- 
pened is Virgin | Entertainment 
Group] came in and stole HMVs 
thunder," he says. "HMV never really 
rose to the competition after their ini- 
tial thrust" 
In his view, HMV failed to con- 



Retail 
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By Ed Christman 

echristman@billboord.com 





quer the States because the chain 
never altered its look or operating 
model, and it underwent too many 
personnel changes. 

Another longtime distribution 
executive agrees on HMVs bravado. 
When the chain came to the States, 
it had the attitude that it was going 
to be "the biggest thing" in retailing, 
he says. 'They were going to do it 
their way." 

He recalls Peter Luckhurst, who 
assumed leadership of HMV North 
America from Tony Hirsch, assem- 
bling a staff that tried to turn the 
chain around, allowing it to get a toe- 
hold in the States. 

I agree that Luckhurst assembled a 
fine staff that improved the stores, 



operations and marketing. But no 
matter who ran the show, the com- 
pany never understood the U.S. real 
estate market. 

That's why its first two U.S. 
locations closed several years ago. 
They never turned a profit, despite 
being among the country's highest- 
volume music specialty stores, each 
generating upwards of $20 million 
per year. 

Whatever Luckhurst learned about 
real estate from the disastrous debut 
of HMVs first two stores, it was not 
enough to matter in the end. 

The chain conceded as much in 
its recent press release. HMV said 
it is exiting the U.S market 
"because of our high occupancy 
costs, which made our store port- 
folio loss-making." 

Another factor in HMVs departure: 
Labels forgot that the best way to con- 
duct a healthy business is to ensure a 
solid account base. 

HMV is not the first music specialty 
retailer to divest from the U.S. mar- 
keL Remember W.H. Smith, Block- 
buster, Tony Alvarez. Harmony 
House, Record Express and Manifest 
Discs & Tapes? They all got out while 
the going was good. 

That brings us to the final reason for 
HMVs U.S. failure. The surviving 
music specialty retailers saw labels 
abandoning them and realized they 
had to diversify beyond music. That 
was something HMV resisted doing — 
until it was too late. 



Games 

Continued from page 59 



HVE/Rentrak, which tracks retail 
transactions for the Video Software 
Dealers Assn. 

However, game-software sales 
rose to a record $7 billion, a 1.5% 
increase compared with 2002. 

First-quarter 2004 sales at retail 
for the combined video, portable and 
computer game industry topped $2. 1 
billion, about 4.4% below January- 
March 2003 figures of $2.2 billion, 
according to the NPD Croup. Soft- 
ware alone saw 45.7 million copies 
sold, down less than 1%, with retail 
dollars surpassing $1.3 billion, a 
1.8% decline. 

Lacking blockbuster titles, portable 
and PC games had lower numbers. 

"The sales results for the first 
quarter exemplify the next-generation 
console's coming of age," NPD senior 
games analyst Richard Ow notes. 

Sony leads the three dominant 
game companies. Its PS2 is the 
most prevalent system in U.S. 
homes given its one-year-plus intro- 



duction jump, U.S. unit sales of PS2 
consoles recently passed 25 million, 
according to House. 

But Microsoft's Xbox and Ninten- 
do's GC are seeking to close the gap 
with price cuts on players and creative 
software development and marketing. 

Microsoft announced in March a 
$30 price cut on Xbox-, which now 
retails for $149.99. 

"At this lower mass-market price 
point, we're opening up our system to 
an even broader audience," says Mitch 
Koch, corporate VP of Microsoft 
worldwide retail sales. 

NOA is also taking steps to increase 
the number of GC and GBA players. 

The company dropped the GC 
price 33% to $99.99 before the 2003 
holiday season. It also introduced the 
GBA SP, priced at $99.99, as a step up 
from the less expensive GBA. The 
GBA SP has sold approximately 6.5 
million units in North America since 
its introduction in March 2003. 



TO OUR READERS 

The Indies column is taking a 
break. It will return next issue. 
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Fitness Titles: DVD Finally Overtakes VHS 



BY JILL KIPNIS 

LOS ANCELES— VHS consumers 
may want to stock up on the latest fit- 
ness titles now. 

Some video distributors predict that 
fitness videos will no longer be sold on 
the VHS format after next winter. 
Others say they will 
drastically cut back 
their VHS offerings. 

"The first quarter 
of next year will be the 
last of VHS sales for 
the fitness category." 
says Dan Gurlitz, VP 
of video for Koch 
Entertainment Distri- 
bution IKED). 

Alan Ferguson, 
Sony Wonder VP of sales and 
distribution, believes that 80' 
of fitness video sales will be 1 11 
DVD by next winter. 

Though executives in the fit- 
ness video business might not agree 
on an exact time line for VHS' demise, 
they do agree that demand for VHS 
fitness tapes is dying fast. 

'l-ast year, my VHS business was 
70%. This year, it is 50%," says Bill 
Sondheim, president of GoodTimes 
Home Entertainment "We have noticed 
a particular shift over the last four 
months since the holiday season." 

Indeed, according to Nielsen Video- 




Scan, DVD represented 51% of sales for 
the top 30 fitness titles by mid-March. 
Nielsen VideoScan also reports that 
overall DVD sales have eclipsed those 
of VHS for fitness titles. 

The number of copies sold for indi- 
vidual VHS and DVD titles remain 
similar, however. 

GoodTimes' Billv Blanks title 
"Tae-Bo Cardio" sold 33,300 
VHS copies and 30.200 DVD 
copies through mid-March, 
according to Nielsen VideoScan. 

Anchor Bay Home 
Entertainment's 
"Pilates for Dummies" 
moved 21.400 VHS 
copies and 17.000 
DVD copies during 
that same period. 

WHY SWITCH NOW? 

Fitness, along with 
kids' titles, is one of 
the last genres to 
appeal to consumers on DVD {Bill- 
board. March 20). 

With VCRs present in more Ulan 92% 
of U.S. households, according to the 
Consumer Electronics Assn.. retailers 
continue to stock fitness titles on tape. 

"Consumers are still interested in fit- 
ness on VHS, and it continues to do 
quite well for us," says Stefan Pepe, 
DVDAndeo store group merchandising 
manager for Seattle-based amazon.com. 



DVD players are becoming more 
affordable, accelerating consumers' 
conversion to the format, accord- 
ing to distributors. 

With DVD players retailing for as 
low as $30. "we are really seeing the 
switch to DVD [software] for this 
category." says Lee Eiland. brand man- 
ager of home video marketing, for 
l.ions Gate Home Entertainment. 

Nonetheless, many people retain 
VCRs for exercise rooms. Pepe says. 

"Fitness has lagged behind other 
categories because people have put the 
DVD in the den and kept the VCR in 
the bedroom or where they exercise," 
Eiland says. "[But | DVT) players are 
starting to replace those VCRs." 

KED's Gurlitz is not sure he 
believes this theory. The reason for 
consumers' reluctance to buy fitness 
on DVD is "the big wild-card ques- 
tion that I've been wrestling with for 
two years." he says. 

"I have also heard theories that 
the female buyer, which is probably 
the heavier buyer for fitness, was 
slower to migrate [to DVD|." Gurlitz 
continues. "The cinematic experience 
of a fitness tape is also less pertinent. 
People may be less concerned with 
the quality of a fitness tape." 

KED this year will promote such 
recent DVD releases as "The Trainer's 
Edge— Killer Abs and Back with 
Michael Olajide" and "Liz Gillies — Pro- 



gressive Pilates." All are also available 
on VHS. 

THE DVD DEMOGRAPHIC 

GoodTimes' Sondheim says fitness 
distributors have not done a good job 
of communicating to consumers the 
benefits of switching to DVD. He 
cites DVDs' interactivity as a partic- 
ular advantage. 

"The movie experience 
on DVD was so initially 
dominated by the improved 
quality of audio and video, 
that's what the consumer 
focused on and that's what 
we as an industry mar- 
keted to." he says. 

DVD is. in fact, "ideal" for 
the fitness category accord- 
ing to Lions Gate's Eiland. 

"One of the criticisms 
of exercise videos is. you 
do the same exercise and it gets bor- 
ing." she notes. "With DVD. you can 
customize your workout." 

This summer. Lions Gate will 
release its first DVD-only Denise 
Austin title, which will allow users to 
create their own workout. The title 
and release date are to be announced. 

Sondheim says fitness titles that 
"target body parts and allow for 
segmentation" are selling better than 
general aerobic titles on DVD. 

Additionally, he says fitness 




categories that skew younger or 
appeal to an upscale audience have 
been quicker to sell on DVD. 

"When you have young-leaning 
content — more weights-oriented, 
more strenuous, higher impact — all 
are making that switch to DVD," he 
explains. "With yoga, we have seen a 
dramatic difference vs. other fitness 
categories in it leaning toward DVD." 

GoodTimes will release 
new titles in the Leslie 
Sansone You Can Do line 
and Blanks' Tae-Bo Con- 
tact line on VHS and DVD 
this year. 

Sondheim predicts 
DVD-only releases will 
proliferate during the next 
few years. Still, the video 
distributors polled say they 
will continue to release 
most new fitness titles on VHS 
and DVD until VI IS demand dies. 

Retailers are not resisting customer 
demand for fitness DVDs, distributors 
say. It may he a few years, however, 
before retailers stock large numbers 
of such DVDs. 

"There will be retail holdouts for 
maybe another two years." Sony Won- 
der's Ferguson predicts. "Some of the 
deeper catalog accounts, like a Trans 
World or Musicland. will be in VHS 
longer than other accounts because 
of their demographic." 



Warner Brings Lifetime Movies To DVD 



Warner Home Video (WHV) and 
Lifetime Entertainment Services 

have signed an exclusive home 
entertainment distribution deal. 

The multi-year agreement covers 
home video distribution for Life- 
time's catalog of original movies, as 
well as future original movies and 
select specials and series Lifetime 
develops or acquires. 

Christine Martinez. WHV VP of 
nontheatrical franchise marketing, 
says Lifetime's female-oriented 
programming will fill a void in 
WHVs lineup of brands, which 
include male-geared pro- 
grams from the NBA 
and NHL as well as the 
children's brand 
Leapfrog. 

"It makes sense to 
leverage properties from 
the industry leader in 
women's programming," 
she notes. "Over the last 
couple of years, there has 
been a transition where 
the female is now 
becoming more in 
charge of the DVT) purchases." 

The first titles distributed under 
the agreement will include Life- 
time original movies "Homeless to 
Harvard" and "Obsessed." Release 




dates have yet to be announced, 
though Lifetime senior VP of brand 
extensions Todd Unger says they 
are expected by year's end. 

Unger believes consumer demand 
for TV product on DVD will translate 
into interest for TV movies. 

"Lifetime viewers are requesting 
that [these movies] be available on 
DVD." he says. "We are optimistic 
that these titles can do very' well." 

PACKED STAR WARS': Twentieth 
Century Fox Home Entertainment's 

four-disc "Star Wars Trilogy" DVD set 
($69.98, Sept. 2D— expected to be a 
fourth-quarter best-sell- 
er {Billboard. May 8)— 
will include four hours 
of extra features. 

The set's fourth disc 
will contain the docu- 
mentary "Empire of 
Dreams: The Story of 
the Star Wars Trilogy." 
Clocking in at 2'A hours, 
it features new inter- 
views with "Star Wars" 
creator George Lucas 
and more than 40 members of the 
cast and crew from episodes IV 
through VI. as well as behind-the- 
scenes footage. 
Other documentary features 



include "The Birth of the Light- 
saber," "The Characters of Star 
Wars" and "The Force Is With 
Them: The Legacy of Star Wars." 

The set will also contain a pre- 
view of "Episode III — 

The Return of Darth 
Vader." with more 
interviews from Lucas 
and a close look at the 
new Vader costume. 

Additionally, the set 
will preview the "Star 
Wars: Episode III" 
videogame, available in 
spring 2005 for Play- 
Station 2 and Xbox 
consoles. 



from F.E.D.S. magazine. 

Hip-hop mogul Russell Sim- 
mons and TV producer Stan Lath- 
an co-founded SLMG with Griffin. 
The company will support the 
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jkipnls@billboard.com 




DEF FILMMAKERS ON DVD: The 

last frontier for urban media is 
film, says Will Griffin, president/ 
COO of Simmons Lathan Media 
Group ISLMG). 

"Our company is now on a mis- 
sion to bring urban film to the 
level of urban music and fashion," 
he says. 

SLMG's first foray into urban 
film is Kwame Amoake's 
"F.E.D.S.." available May 4 on DVD 
($19.99). The nonfiction project, 
distributed by Image Entertain- 
ment, documents "street" stories 



title with screenings in 10 cities 
May 3-19. 

SLMG has also purchased 
sponsorships of hip-hop morning 
shows in 13 markets and will 
work with allhiphop.com for 
online promotions. 

SLMG plans to release at least a 
dozen DVD projects per year, 
primarily feature films and 
documentaries. 

ANIMATED McCARTNEY: Three origi- 
nal Paul McCartney songs make 
their U.S. debut on his new DVD 



project. "Paul McCartney: The Music 
and Animation Collection" (April 13. 
$29.99), from Buena Vista. 

The DVD includes three ani- 
mated tales McCartney wrote and 
produced with director Geoff Dun- 
bar during the past 20 years. Extras 
include an interview with McCart- 
ney and making-of segments. 

"Rupert and the Frog Song." 
inspired by U.K. comic strip char- 
acter Rupert the Bear, received 
the British Academy Award for 
best animated short film in 1984. 
It features the song "We All Stand 
Together." which has never been 
commercially released in the 
United States. 

The title song from "Tropic 
Island Hum." about a squirrel 
that a one-legged frog rescues 
from hunters, and the orchestral 
suite from "Tuesday," based on the 
book by David Wiesner. also 
debut with this DVD. 

Each film uses hand-drawn ani- 
mation, a process that Dunbar calls 
"more expressive" than modem 
computer animation. 

"When you look at this collec- 
tion, it shows the work of many 
people working for many months to 
create a look that is not readily 
available today," he says. 
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Jiliboad TOP DVD SALES 



Sales data compiled by *\f ... , 

*> Nielsen 
VideoScan 



TITLE 

LABEL/DISTRIBUTING LABEL & NUMBER 



Principal 
Performers 



« NUMBER 1 flr 



1 Weui At Number 1 

Russell Crowe 



PG 13 



Eddie Murphy 
Jennifer Tilly 



Uma Thurman 
Daryl Hannah 



Eddie Murphy 
Jennifer Tilly 



PG 29.9 
R 29.9 
PG 



PG-13 



Keanu Reeves 
Laurence Fishbume 



Jack Nicholson 
Diane Kcaton 



R 29.96 
PG-13 28.98 



I PG-13 39.98 



Dave Chappelle 



Keanu Reeves 
Laurence Fishbume 



Kate Bosworth 
Josh Duhamel 



Jessjca Biel 
EricT 



Laurence Flshburne 



Paul Walker 
Bill Connolly 



Paul Walker 
Bill Connolly 



Ricky 



IN UVING COLOR: SEASON ONE 



Keen en Ivory Wayans 
Jim Carrey 



Kelly Slater 



Jennifer Aniston 
Matthew Perry 



Harvey Keilel 
Tim Rottl 



FINDING NEMO 

WUIMWYMOMI tVEftTAISMf Nr.OUCNA VIST* HOME LSTWUIMKNf W1S6 



Matt Dillon 
Neve Campbell 



Peter Sellers 
David Niven 



Antonio Banderas 
Sylvester Stallone 



tf Foxworthy 
Bill Engvall 



Halle Berry 
Penelope Cruz 



Johnny Depp 
Orlando Bloom 



Jack Black 
Joan Cusack 



Russell Crowe 
Joaquin Phoenix 



Halle Berry 
Penelope Cruz 



14J9 



69 98 



Billboard TOP VHS SALES 
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Sales data compiled by fl* ... 

• » Nielsen 
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title VideoScan 

LABEL' Dl5TRIBU T ING LABEL & NUMBER 


Performers 




§ 


g 






^ Mi JMRFR 1 














HAUNTED MANSION 


Jennifer '^liy 




PG 


24,98 






HPU DJSNfV HUMI E-HTERTJJMhVJVT SLtHA YT51J* HUM HtfTOrAlTAHNI TJ(HT 










CHEAPER BY THE DOZEN (2003) 


StJWB MM D 
Bonnie Hunt 


2003 


PG 


22.98 






BROTHER BEAR 

WMTLMSMf MMN ISI1FItA*l««VtflL«NAl'TSrjlH;iM( l\TIRUI>M«NIW?V 


Animated 


2003 


G 


.: : . .. - 


1 j 




KILL BILL VOLUME 1 


Uma Thurman 


2003 


R 


;>.; . 


! 




MMUIAX fKM&fJUUi* VtSU HOM tNUHlAINVCM 171! ! 


Daryt Hannah 




3 




DP CP! ICC' r at IM THF HAT 
L»*K. Lnl m InC rIMI 


Mike Myers 


2003 


PG 


j : ■ 


5 




THE UON KING 1 1/2 

WUT 03M> HOM EMIUniMMIMBHWMMMBMnWMMaB 


Animated 




G 


. i . 


9 




FINDING NEMO 


■Viimated 


2003 


G 


2498 






DORA THE EXPLORERJJORA'S PIRATE ADVENTURE 


Animated 






9.98 












SPONGEBOB GOES PREHISTORIC SptngebC* S*.^ 


2004 


NR 


9.98 


7 




RUNDOWN 

ONrvtRSAl stuoinSHOM viDIOSlsn 


The Rock 






22.98 


13 




SHREK 


Mike Myers 
Eddie Murphy 


2001 


PG 


1498 


12 




WHAT'S NEW SCOOBY DOO? SAFARI SO GOOD 


Scootjy-Doo 






14.9B 












DORA THE EXPLORER RHYMES AND RIDDLES 


Animated 


2003 


NR 


998 


3 




WINNIE THE POOH: SPRINGTIME WITH ROO 

1 DISNtT HUM [VTRUISMUMUJHIA rtlU WIMf ltlTHrtJMSS*NT VBU 


Winnie The Pooh 


2004 


NR 


22.98 






CITY OF LOST TOYS 

PMMMOUM MOMl [M[«I»M(H1 srvii] 


Dora The Explorer 


2003 


NR 




1 D 




SPY KIDS 3: GAME OVER 


Antonio Banderas 
Sylvester Stallone 


2003 


PG 


24 98 


6 




DORA'S EGG HUNT 


Dora The Explorer 


2004 


NR 


i 9S 










PIRATES OF THE CARIBBEAN: THE CURSE OF THE BLACK PEARL 


Johnny Depp 


2003 


PG-t3 


24.98 






Orlando Bloom 


21 




SESAME STREET: WHAT'S THE NAME OF THAT SONG? 


Sn-iamt! Slf -l 


2004 


NR 


9.98 










WIN A DATE WITH TAD HAMILTON 

IOTi*: MAV :NTEinNMMjlM MM ItUHC 1 " M . DfOSIKIS 


Kate Bosworth 
Josh Duhamel 


2004 


PG-13 


22 98 


19 




SPONGEBOB SQUAREPANTS THE SEASCAPE CAPERS 


Animated 






1 




COYOTE UGLY 

lOJCHSVONtWM *KQ*Ul«AW>M*WMtK'lll'JUNMINI nW 


npei Perabo 
Adam Garcia 


2000 


PG-13 


9.98 


22 




SECONDHAND LIONS 


Michael Caine 
Robert Duvall 


2003 


PG 


22.98 






MW1M HOW BmmWMNTMMMfl MOM VtOKeMI 




THE METHOD PILATES: TARGET SPECIFICS 


Not Usted 


1999 


NR 


12.98 


M 




GOOD BOY 

....... 


bam Aiken 
Moltv Shannon 


2003 


PG 


24.98 



♦ IHMA gold certihcaGon for > mtnimum of 125000 units or a dollar volume of S9 million at retail (or tJiBatncally retoassd programs, or of at least 21DO0 units at _ 
wogaiKd tet*l toi norwh Balneal bHw IflMA placnum cflrbf)c»iwn lor a mnnnun sale of 30.000 units » a dollar volume of SIB millon al i«tiJ for lh«itnc*t|i rsteased pro- 
grams, and of at taast W.000 units and S3 mibon si lUQgesWd retail for nontheatncal (irks <P 2004 VNu Eknwieu Media. Inc and Nffllsan VideoScan Al ftghti reserved 
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LABEL/DISTRIBUTING LABEL & NUMBER Ofhtram 


"•P*^ 1 Principal 
fjHSSnBlS Performers 








I NUMBER 1 




t Week At Number 1 








MASTER & COMMANDER 




Russell Crowe 


PG-13 
















HAUNTED MANSION 

wur raster* how amMUH MM visi* hom i v im 




Eddie Murphy 
U'ti-ilPr filly 


PG 


■ 






KILL BILL VOLUME 1 

HMMMM (WWIA«MtNI«UIHJLVlSUHOM(^It»IJWW«NTBnn 




Uma Thurman 
Daryl Hannah 


R 




7 




CHEAPER BY THE DOZEN (2003) 




Steve Martin 
Bonnie Hunt 


PG 




3 




SOMETHING'S GOTTA GIVE 




Jack Nicholson 
Diane Keaton 


PG-13 








TIMELINE 

MMMUJNT HOMI IST(HI«AMVr BM 




Paul Walker 
Bill Connolly 












PG-13 








THE RUNDOWN 

UMMRSM STUOIDSHOWVUfOm 




The Rock 


PG-13 








GOTHIKA 




Halle Berry 
Penelope Cruz 


R 








MATRIX REVOLUTIONS 




Keanu Reeves 
Laurence Fishbume 


R 


,0 






WIN A DATE WITH TAD HAMILTON 

liflf AWiVHWS HOVE ENItllUJNMfNI UWrtRSAl STUDIOS HOW VWIO MOT 




Kate Bosworth 
Josh Duhamel 


PG-13 



Billboard TOP VIDEO GAME RENTALS . 







Provided by Home Video Ettentielt. S> MM, Renuek Corporation All rights Reserved 
TITLE £c^TJrn«WT (SfwinALJ M«nuf»ctureK 




1 1 




?! NUMBER 1 S ! Weeks A. Number 1 
PS2 NBA BALLERS Midway Entaftalnment 


NR 




PS2HITMAN CONTRACTS Eklos 


M 


F 2 




XBOX-TOM CLANCY'S SPLINTER CELL PANDORA TOMORROW Ubs 


T 


4 




PS2-NEED FOR SPEED: UNDERGROUND Electronic Arts 


E 






XBOX-M8A BALLERS Midway Enteralnment 


NR 






PS2-TOM CLANCY'S RAINBOW SIX 3: RAVEN SHIELD Lite 


M 






PS2 J AMES BOND 007: EVERYTHING OR NOTHING ElBCtraoic Arts 


T 






PS2-MAHA lake 2 Interactive 


M 




PS2-TRUE CRIME' STREETS OF LA ActhMXI 


M 




PS2JJFL STREET Electronic Arts 


E 
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New Zealand 
synth-pop act 
Coodshirt 
returns with 
second album, 
'Fiji Baby' 



r 



Global 



UNITED KINGDOM / EUROPE / ASIA / JAPAN / AUSTRALIA / AFRICA / CANADA 
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Aussie labels 
need radio 
performance 
fees increased, 
ARIA CEO 
Stephen Peach 
says 



Buble 
Swings, 
Hits Int'l 
Market 

Roadwork Pays Off 
For Warner Artist 



BY LARRY LeBLANC 

TORONTO — Canadian crooner Michael 
Buble is intent on becoming a worldwide 
phenomenon through an aggressive global 
marketing campaign. 

"We broke Michael internationally before 
he had a story in America," says Steve 
Margo. senior VI' of international operations 
at Warner Bros. Records in l/>s Angeles. "He 
is now competing with some of the biggest 
pop acts in the world." 

Buble's self-titled debut album arrived in 
most markets in February 2003 on 143 
Records/Reprise. It his shipped 2.3 million 
copies worldwide, according to Margo. 

The singer has yet to break to the same 
degree in the United States, where his album 
has shipped 760.000 copies. But his Vancouver- 
based manager. Bruce /Mien, won't be satisfied 
until he captures the American market. "I 
want to get to 1 million units." he says. 

143 Records founder and chairman David 
Foster, who discovered and produced Buble. 
disagrees. "I'm thrilled with the 700.000-unit 
figure. In a declining marketplace, with an 
out-of-the box project, any record company 
would be pleased with even 200.000 units." 

SHOWCASE CAMPAIGN 

In fact. Warner's early expectation was 
that Buble's album would sell 50,000 to 
100.000 units worldwide. 

To bolster the album in the States. Buble 
kicked off a two-week U.S. tour May 1. Then 
he is off to Europe in late May for concerts and 
promotion in Italy and Spain. 

(Continued on page 66} 




Eurovision2004 
Sets Record 



BY FRED BRONSON 

ISTANBUL, Turkey— The world 
knows that Europe expanded May 
1. But May 12. it is going to get 
even bigger. 

Just 1 1 days after the European 
Union brought 10 new member 
states into the fold, the European 
Broadcasting Union (EBU) will wel- 
come a record 36 nations to its 49th 
annual Eurovision Song Contest 
(ESC) in Istanbul. 

Last year's contest involved 2fi 
countries in an event that at- 
tracted 100 million viewers 
through the EBU. 

Only 20 of the 25 EU members will 
take part in this year's ESC. EBU 
members pro- 
vide the other 16 
participants, 
including such 
non-EU coun- 
tries as Russia. 
Norway and 
Turkey. First- 
time entrants for 
2004 include 
Albania. Belarus 
and Serbia 
Montenegro. 

Public and 
music industry 
perception of the 

contest varies wildly from nation to 
nation. But most newer participants 
see it as vital international exposure 
for their country and its artists. 
Ukraine, an ESC newcomer in 

2003. returns this year with the 
strongly tipped "Wild Dances" by Kus- 
lana. V'asyl Yablonski is a member of 
Ukraine's ESC delegation and senior 
account manager for CFC Consulting, 
which helped organize the llkrainian 
national Eurovision heats. I le believes 
a top five finish for "Wild Dances" 
would strongly impact his country. 

"This would mean recognition of 
Ukrainian music on a European level, 
which has never happened before." 
Yablonski says. 'With Ukraine aspiring 
to enter the European political, eco- 
nomic and cultural community. | Un- 
contest! is of vital importance." 

MIXED OPINIONS 

A new format debuts with ESC 

2004. as 22 countries compete in the 
May 12 semifinal round for 10 places. 



The chosen 10 will join 14 pre-qual- 
ified countries in the May 15 final. 

The pre-qualified finalists are last 
year's 10 highest-scoring countries, 
plus the "big four": the United King- 
dom, Spain. France and Germany. 
The big four are always included 
because they contribute the largest 
share of the ESC budget. 

Yablonski says the Ukraine public 
is "very enthusiastic" about ESC. But 
with 36 countries involved, there are 
almost as many views of the contest. 

"The U.K. music industry doesn't 
take Eurovision seriously and hasn't 
for many years." says music pub- 
lisher Mike Connaris. managing 
director of London-based Mcasso 
Music Production. 

The U.K. s last - 
place finish in 
2003 led its mus- 
ic industry to call 
for a worthier 
entry' this year. 
Vocalist James 
Fox emerged 
from the tele- 
vised national 
finals in March 
with this vear's 
U.K. entry. "Hold 
On to Our Love." 

"U.K. winners 
from the '60s and 
'70s like 'Puppet on a String' | per- 
formed by Sandie Shaw| and 'Save 
Your Kisses for Me' | Brotherhood of 
Man! are synonymous with Euro- 
vision in |the industry's! eyes." Con- 
naris says. "Those weren't cool.' even 
thi nigh they were great successes. It's 
hard for the U.K. industry- to believe 
something cool' can win Eun ivision." 

Connaris composed this year's 
Cyprus entry. "Stronger Every 
Minute" by Lisa Andreas. 

He suggests that the British pub- 
lic is again warming to ESC. though, 
thanks to "improvements in song 
quality, song production and stage 
presentation." 

The mixed U.K. views are a 
marked contrast to the outlook in 
Sweden. The annual heats for its 
national entry cover six "Melodyfes- 
tival" telecasts, and more than a 
dozen songs from this year's shows 
haw appeared on the Swedish chart. 
"Creative input from Swedish TV 
(Continued on page 66) 
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Mundo Zurdo-EMI released 
Barcelona-based act Macaco's third 
album, "Entre Raices Y Antenas," 
May 3 in Europe. The record sits 
exactly where its title suggests, 
"between rixits and antennae," 
blending Afro- Latin roots and elec- 




tronica over surging rhythms and 
tribal beats. The collective formed in 
1997 and is led by Dani Macaco, 
known as El Mono Loco (Crazy 
Monkey). It features musicians from 
Brazil, Cuba, Venezuela. Cameroon, 
Zimbabwe and Spain and typifies the 
multicultural mix of Spain's most 
cosmopolitan city. The local scene 
also gave birth to BBC Radio 3 
World Music Award winners Ojos de 
Brujo and has attracted Manu Chao 
to live in the citv. 



studio a historical landmark. Most of 
the great Cuban artists have record- 
ed at FX.REM, and the studio hosted 
the Grammy Award-winning Buena 
Vista Social Club in 1996. The gov- 
ernment also marked the anniver- 
sary by issuing four postage stamps 
featuring famous musicians, includ- 
ing Buena Vista's Compay Segundo. 
who died last year. EGREM boasLs 
10.000 unedited masters in its 
archive, a resource that U.K.-based 
Proper Records hopes to exploit, fol- 
lowing the signing of an exclusive 
deal to distribute EGREM records 
throughout Europe. 

NIGEL WILLIAMSON 

HAIL HAL Dublin quartet Hal is one 
to watch, now that it has signed a 
deal with legendary indie label 
Rough Trade. After touring with 
Grandaddy and Starsailor and mak- 
ing its U.S. bow in March at the 
South by Southwest Music Confer- 
ence in Austin. Hal released its 
debut single. "Worry About the 
Wind." April 23. Stephen Street (the 
Smiths. Blur) mixed the single. The 
success of fellow Dubliners the 



Macaco wrote the 
25 songs on the 
double-disc collec- 
tion, which he 
describes as "a trip 
from the subsoil to 
the infinite." The 
act is scheduled to 
play at the inaugu- 
ration of 
Barcelona's sum- 
mer-long Forum 
2004 cultural festi- 
val (May 9-Sept. 26). The event will 
also showcase concerts by Bob 
Dylan. Norah Jones. Dido. Alicia 
Keys. Sting and Phil Collins. 

HOWELL LLEWELLYN 

TOPS OFF: New Zealand synth-pop 
act Coodshirt hit No. 1 with its sin- 
gle "Sophie." The band's 2001 debut 
album, "Good," is double-platinum 
(30.000 units). Yet Goodshirt's 
recording approach remains lo-fi. 
New album "Fiji Baby" (Cement/ 
EMI) was made in a rundown gar- 
den shed behind singer Rodney 
Fisher and guitarist/sampler Murray 
Fisher's apartment. Since its forma- 
tion in Auckland in 1999. the eccen- 
tric group has played without a 
bassist, dressed in spacemen uni- 
forms and fused a rock approach 
with dance grooves. "It's about get- 
ting a dynamic, rather than just 
playing the guitar as loud as you 
can," Rodney Fisher says. 

CHRISTIE ELIEZER 

HAPPY BIRTHDAY: The Cuban gov- 
ernment marked the 40th anniver- 
sary of state recording company 
EGREM last month by declaring its 
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Thrills proved there is a place for 
smooth, well-crafted 1960s-style 
pop, and Hal songwriters Dave Allen 
(vocals) and Stephen O'Brien (key- 
boards) are ready to follow suit. 

NICK KELLY 

BOSNIAN RASTAS: Dubioza Kolektiv 

is the band everyone is talking 
about in Sarajevo, the capital of 
Bosnia-Herzegovina. The act's self- 
titled debut mixes dub, hardcore 
and trip-hop with Bosnian folk ele- 
ments. Lyrics are sung Jamaican 
raggamuffin-style. while live instru- 
ments (both modern and tradition- 
al) support light programming and 
loops. "Duhioza's mission is concen- 
trated on the here and now," the 
band's Brano Jakubovic says. "We 
want to create a new Bosnian urban 
identity." Sarajevo's Gramofon label 
signed the band after hearing a five- 
track demo. The 1 1 -track CD is 
priced at 7.5 euros ($8.95) to make 
it affordable for a young audience. 
"If they can't even afford to buy at 
that price. I would rather have them 
burn it than buy it from the 
pirates." Jakubovic says. 

TAYFUN KESCIN 
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Aussie Government 
May Review Rights Cap 



BY CHRISTIE EUEZER 

SYDNEY— Australian labels are 
stepping up their efforts to get 
higher performing-rights payments 
from commercial radio stations 
Down Under. 

The Australian Record Industry 
Assn. has been talking with the Aus- 
tralian government's Department of 
Communication, Information, Tech- 
nology and the Arts about raising the 
fees commercial stations pay for per- 
forming right in sound recordings. 

ARIA wants the government to 
review the 1968 Copyright Act, which 
capped such fees. 

Since 1969, the performing-rights 
rate has been set at 0.4% of 1% of 
advertising revenue. In other devel- 
oped markets, the figure varies from 
2% to 4% of advertising revenue, 
according to ARIA. 

"No other copyright legislation in 
the world has such a cap," ARIA CEO 
Stephen Peach says. "Nor is there a 
cap that applies to anything in Aus- 
tralia other than recordings." 

ARIA estimates commercial radio 
pays between $2.5 million Australian 
($1.8 million) and $2.8 million Aus- 
tralian ($2 million) annually to 
ARIA's licensing arm. the Phono- 
graphic Performance Co. of Aus- 
tralia. Labels would like to see that 
figure raised to $16 million Aus- 
tralian ($11.5 million) annually. 

The Australian government intro- 



duced the performing right in sound 
recordings in 1968 without consult- 
ing the record industry. The radio 
industry convinced legislators that a 
fee cap was necessary for its eco- 
nomic survival. 

Public broadcaster ABC has its own 
licensing agreement, which differs 
from the commercial sector's. 




PEACH: 'MOST CONCERTED PUSH YET' 



ARIA insists that commercial 
radio's development since 1968 has 
radically changed the industry land- 
scape. "Whatever special circum- 
stances existed then don't lexist] 
now," Peach says. 

Label executives point to the large 
amounts of cash commercial operators 
pay to obtain Australian licenses as 
proof that the radio industry is thriv- 
ing. U.K.-owned DMG Radio alone has 
spent $481 million Australian ($351 



million) on licenses since 2001. Addi- 
tionally, Australian radio's metropol- 
itan advertising revenue rose to 
$1 18.4 million Australian ($86.4 mil- 
lion) in first-quarter 2004, up 16.3% 
from the same period in 2003, accord- 
ing to financial services company 
PricewaterhouseCoopers. 

MIXED RECEPTION 

This is ARIA's third effort since 
1980 to boost the fee cap. 

"This is the most concerted push 
yet," Peach says, adding that the gov- 
ernment is "receptive" to ARIA's argu- 
ment that the cap is unfair to artists 
and labels. 

Less receptive is Commercial 
Radio Australia (CRA), which repre- 
sents 260 of the country's 263 com- 
mercial radio stations. 

"You simply cannot compare the 
impact of different regulatory regimes 
in different territories," CRA CEO 
Joan Warner says. "We doubt the gov- 
ernment will be fooled. |They will] see 
there is no reason to have a review, 
much less to lift the cap. 

"What really annoys the radio 
industry is that record companies 
continually discount the huge impact 
radio has on CD purchases," she adds. 
"They get billions of dollars of free air 
time, and yet they spend very little of 
their promotional money on radio." 

Label marketing sources claim 
radio gets 9% of the record industry's 
annual advertising spend. 




NEWSLINE...* 

THE INTERNATIONAL WEEK IN BRIEF 

The Malaysian music Industry is hoping the 
country's recent national election will spur a 
rethinking of the introduction of controversial 
new CD price regulations [Billboard, Oct. 11, 
2003). The ruling National Front coalition 
returned to power in the March 21 general elec- 
tion. A subsequent ministerial reshuffle resulted 
in new domestic trade and consumer affairs min- 
ister Shafie Apdal replacing incumbent Muhyid- 
din Yassin. The April 1 start date for the govern- 
ment-imposed price controls on CDs. Video CDs 
(a locally popular format) and DVDs was postponed, first to July 1, then 
indefinitely. A decision on enforcement cannot be made until the new 
minister has had "time to review the matter." a government spokesman 
says. "We can only hope that the new minister will review the price-con- 
trol situation fairly and act in the best interest of all parties," says Darren 
Choy, chairman of local labels body the Record Industry of Malaysia and 
managing director of EMI Malaysia. Christie leo 

French record-Industry leaders and uvukuKts' npmHaHvK have scheduled 
for May 14 the first meeting of a commission to discuss employment con- 
ditions in the industry. The commission formed in the wake of talks 
among labels body SNEP, independent labels' body UPFI and trade union 
representatives from the five majors. Trade unionists requested the talks in 
light of recent announcements from the majors involving job losses in 
France as a result of the record industry's global downturn. The commis- 
sion will comprise equal numbers of SNEP, UPFI and union representa- 
tives. Insiders say one of the issues it is likely to tackle is whether trim- 
ming staff is the only solution to the ongoing crisis. JAMES MARTIN 

U.K.-based HMV Croup expects its annual profits to reach the top end of mar- 
ket forecasts and its debt to be lower than previous estimates. The retailer's 
annual results are due June 30. In a trading update for the financial year 
ended April 24, HMV says that strong sales in its core British business 
underpin its positive outlook. The group adds that cash generation was 
stronger than anticipated and that it would end the year with borrowings 
"materially better" than market expectations. HMV is opening new U.K. 
stores but is shuttering three U.S. stores by the end of the calendar year to 
concentrate in North American on its Canadian business. LARS BRANDLE 

For the latest breaking news, go to billboard.biz. 



Eurovision 

Continued from page 63 

has made |ESC| a big TV happening 
here in the last few years," says Gazell 
Records chairman Dag Haggqvist chair 
of Sweden's International Federation of 
the Phonographic Industry affiliate. 

The large number of hit singles 
from Melodyfestival means "|ESC| is 
now getting big attention from local 
record companies and publishers," 
Haggqvist says. 

Presenter Jostein Pedersen handles 
the Norwegian ESC broadcast on 
domestic channel NRK. He says the 
Norwegian public shares Sweden's 
enthusiasm for Eurovision. 

"In Sweden," he says, "the competi- 
tion aspect is emphasized, and the | pub- 
lic] is not pleased with a top lOplacing. 
which in Norway is regarded as almost 
as good as victory. |But] the Norwegian 
record business doesn't believe in ESC." 

LATVIAN EXPERIENCE 

Winning the contest definitely mat- 
ters to a competing country, says Ojars 



Kalnins. director of the state-funded 
Latvian Institute. 

Kalnins was Latvia's ambassador to 
the United States between 1993 and 
2000, and he is also a songwriter. The 
Latvian Institute provides the global 
community information about Latvian 
culture and history. 

Latvia first entered Eurovision in 
2000, and "when our top band, Brain- 
storm, took third place, we were 
hooked." Kalnins says. "It provided a 
big boost to the Latvian pop music 
industry. Suddenly everyone wanted 
to be in it" 

Latvia won the 2002 contest with "I 
Wanna" by Marie N. "The only thing 
that surpassed winning was hosting the 
contest in Riga in 2003," Kalnins says. 

Winning and hosting Eurovision 
raised Latvia's visibility in Europe, 
according to Kalnins. He believes that 
strengthened "in a small way" Latvia's 
candidacies for NATO and the EU. The 
country joined both this year. 

'This year we also qualified for the 
IUEFA Euro 2004] football champi- 
onships in Portugal." Kalnins says. 
"What could be more European than 
being in NATO, the EU, the football 
championships and Eurovision?" 



Buble 

Continued from page 63 



"Italy and Spain are sold on 
Michael." says London-based Jay Dur- 
gan, Warner Music International sen- 
ior VP of marketing. "He can now give 
himself legitimacy in those markets by 
doing concerts there." 

To launch the album internationally, 
WMI devised a showcase campaign tar- 
geting 13 countries in nine months. 
"We knew if we got him in front of peo- 
ple, they would get it" Margo says. 

To that end, Buble' spent most of 
the past year outside North America. 
"He is an endlessly hard-working per- 
son." Margo says. 

That work appears to be paying off. 
The album has shipped more than 
600,000 copies in the United Kingdom 
and 266,000 copies in Canada. It has 
also done well in Australia (170,000), 
Italy (106,000), South Africa (59.000), 
Spain (23,000), Japan (26,000) and 
Singapore (31,000), according to WML 

A combined CD/DVD package titled 



"Come Fly With Me" comprising new 
live and studio recordings was released 
in March. It has shipped 283.000 units 
worldwide to date, WMI says. 

Buble recently returned from 
touring Australia and New Zealand. 
He doesn't expect to take a break 
before starting to record his follow- 
up album in October. It is slated for 
release next February. 

"I won't get a breather, but I'm not 
complaining," Buble says. "For 10 
years, 1 struggled in Canada doing 
concerts and cruise ships. It's a trip 
walking through an airport in New 
Zealand and seeing my poster in a 
record-store kiosk." 

Buble has received strong pop radio 
airplay in Australia, Italy and Japan with 
the Dean Martin standard "Sway," Van 
Morrison's "Moondance" and George 
Michael's "Kissing a Fool," respectively. 

"You can't say that this is a jazz or 
Sinatra-style album. It's a good adult 
contemporary pop record," says 
London-based Dion Singer, WMI 
international marketing director. 

STARTING IN SOUTH AFRICA 

Buble's album was released in the 
United Kingdom last June but broke 



there in October after a promotional 
visit generated one-week sales of an 
astonishing 28.000 copies. 

"He's been to England eight times in 
eight months." Margo says. That's how 
you build a base." 

In his homeland. Warner "benefited 
by the fact that Michael is Canadian." 
Wamer Music Canada president Steve 
Kane says. "There were several press 
angles we were able to maximize." 

But it was South Africa that first 
embraced Buble\ At the time, Singer 
was A&R and marketing director at 
Johannesburg-based Callo Record Co., 
which distributes Warner in South 
Africa. "You could feel that this was 
something different," he recalls. 

Singer devised a TV campaign 
around the difficulty of pronouncing 
the artist's surname. An announcer pro- 
claimed, This guy can sing. This guy 
can swing. His name is Michael Buble. 
You pronounce it 'Boo-blay.' " 

"Michael went to South Africa 
twice: once for the showcase and later 
for shows," Allen says. "Some artists 
don't go to South Africa their entire 
career. Then we got a bite in Australia, 
so we went there. We went to wher- 
ever we were wanted." 
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Cox Cops Fourth Straight SESAC Award 



BY JIM BESSMAN 

NEW YORK— Bryan-Michael Cox made it four in 
a row at SESAC's eighth annual New York Music 
Awards, held here May 6 at Studio 450. 

Cox, the R&B songwriter who has current chart 
hits with Usher, Jagged Edge and Monica, nailed 
his fourth straight songwriter of the year trophy. 

Fittingly, Cox's publishing affiliates — Babyboy's 
Little Publishing, Noontime South and W.B.M. 
Music — were named SESAC's 2003 publishers of 
the year. 

Song of the year went to "Headstrong," the 
multi-format hit from Trapt's self-titled debut 
album. It was written by the band's Chris Brown. 
Simon Ormandy and Peter Charell. 

Cox and the members of Trapt were among 
more than 60 award recipients in pop, R&B, rock, 
gospel and adult contemporary. More than 250 
songwriters, publishers and industry professionals 
attended the high-tech, video-based presentation. 

Following is the full list of award recipients, 
by genre: 

POP 

"With You," by Billy Mann. Published by Tur- 
tle Victory and Sony/ATV Sounds. 

"I'm a Believer." by Neil Diamond published by 
Stonebridge Music and Foray Music/EMI. 

ROCK 

"Headstrong," by Chris Brown, Simon 




Ormandy and Peter Charell. Published by W.B.M. 

"Still Frame," by Chris Brown, Simon Ormandy 
and Peter Charell. Published by W.B.M. Music. 

"In This Diary," by Kris Roe. Published by End 
Is Forever Music. 

"The Saddest Song," by Kris Roe. Published by 
End Is Forever Music. 

"What It Is to Burn." by Nate Barcalow, Alex 
Pappas, Alex Linares, Randy Strohmeyer and 
Derek Doherty. Published by Show Me Con- 
science Music, Ice Me Music, I'm Not Disap- 
pointed I Had No Expectations Music, R2K Music 
and She's a Strapping Young Lad Music 

'The Quiet Things That No One Ever Knows," 
by Jesse Thomas Lacey, Vincent Accardi, Brian 



lane and Garrett Tiemey. Published by All Night 
Chemist Music, Gut Bloodfoot Music, Nah Brah 
Music and Phattyhooz Music. 

"Head On Collision," by New Found Glory. Pub- 
lished by Blanco Meow Music and Universal Tunes. 

"My Friends Over You," by New Found Glory. 
Published by Blanco Meow Music and Univer- 
sal Tunes. 

R&B/HIP-HOP 

"Put That Woman First," by Bale'wa 
Muhammed. Published by Jahqae Joints and Uni- 
versal-PolyGram International Tunes. 

"Walked Outta Heaven." by Bryan-Michael Cox. 
Published by Babyboy's Little Publishing, Noon- 
time South and WBjM. Music. 

"Come Over," by Bryan-Michael Cox. Published 
by Babyboy's Little Publishing, Noontime South 
and W.B.M. Music. 

"Fabulous," by Bale'wa Muhammed. Published 
by Jahqae Joints and Universal-PolyGram Inter- 
national Tunes. 

"4 Eva," by Bale'wa Muhammed. Published by 
Jahqae Joints and Universal-PolyGram Interna- 
tional Tunes. 

"Let's Get Down," by Shad Gregory Moss. Pub- 
lished by Shago Music. 

"Roll With M.V.P.." by Maximino Perez. Pub- 
lished by Might One Music. 

"Pussycat" by Errol W. McCalla Jr. I>ublished 
by E.W.M. Publishing and Foray Music. 

"My Baby," by Shad Gregory Moss. Published 



by Shago Music. 

"Don't Mess With My Man," by Bryan-Michael 
Cox. Published by Babyboy's Little Publishing, 
Noontime South and W.B.M. Music. 

"Family Affair," by Bruce Miller. Published by 
CWAB and Universal Tunes. 

"Dirrty," by Bale'wa Muhammed. Published by 
Jahqae Joints and Universal-PolyGram Interna- 
tional Tunes. 




"U Got It Bad." by Bryan-Michael Cox. Pub- 
lished by Babyboy's Little Publishing, Noontime 
South and WBjM. Music. 

ADULT CONTEMPORARY 

"Peace (Where the Heart Is)," by Jim Brickman. 
Published by Brickman Songs and Universal Tunes. 



Boy Meets Duck On Cartoon Network 



It seems only fitting for Brian Wil- 
son to become a cartoon character. 
Sure enough, an animated represen- 
tation of the legendary Beach Boy 
will star in a mid-summer episode of 
the Cartoon Network's hit series 
"Duck Dodgers." 

Sensing a need, Spirit Music presi- 
dent Mark Fried, who administers 
Wilson's New Executive Music (BMI) 
publishing, joined forces with Warner 



WILSON. LEFT. AND FRIED: 
HUMMING A NEW TOON 



Brothers Film Music exec Sua Civita 
to find a high-profile toon project to 
feature his esteemed client's music 
and likeness. 

The pair approached the "Duck 
Dodgers" directors, who turned out 
to be huge Wilson fans desirous of 



creating an episode around him. 

Written within weeks was a script 
featuring Wilson playing himself as a 
spiritual adviser to Dodgers. 

"He said that reading his lines and 
getting into his role was the best time 
he had in years," Fried says. 

So energized was Wilson, in fact, 
that he wrote and produced a new 
song. "Believe in Yourself," which 
will be featured several times in 
the episode. 

Fried adds that Wilson is in the 
midst of a particularly prolific period. 
Earlier this year, he debuted a sym- 
phonic version of the classic Beach 
Boys "Smile" album sessions to sell- 
out crowds in England. 

He releases "Gettin' in Over My 
Head" — his first CD of new material 
in six years — June 22, a month after 
receiving BMI's prestigious Icon 
Award at the society's annual Pop 
Awards dinner. 

DENVER'S ART AND SOUL: Cherry 
Lane Music has issued "Poems, 
Prayers and Promises: The Art and 
Soul of John Denver." 

The songbook features 23 of the 
late singer/songwriter's best-loved 
songs, including "Leaving on a Jet 
Plane," "Rocky Mountain High" and 
"Sunshine on My Shoulders," all 
arranged in varied notation formats 
with complete lyrics. 



An accompanying CD contains 
previously unreleased versions of 
"Calypso," "Mother Nature's Son" and 
"Take Me Home, Country Roads," 
which were taped at an acoustic per- 
formance by Denver in 1987. 

The songbook and CD also show- 
case Denver's never-before-published 
nature and travel photography, con- 
cert memorabilia and comments 
from people who knew him, includ- 
ing Cherry Lane founder Milton 
Okun (Denver's original publisher 
and producer), Olivia Newton-John 
and fellow folk singer/songwriter 
Tom Paxton. 

The $19.95 title is the second 
release in Cherry Lane's Art and Soul 
series, following "Time and Ixwe: The 
Art and Soul of Luna Nyro," who was 
another Okun discovery. 

"Both books in this series have 
been real labors of love, and we hope 
John and I aura's devotees will come 
to regard our folios as more than just 
songbooks," Cherry Lane president 
Peter Primont says. 

AMERICAN SONGWRITER'S SALE: A 

Mobile, Ala.-based investment 
group has purchased American 
Songwriter magazine. 

According to new associate pub- 
lisher Robert Clement, the Nashville- 
based publication will stay bimonthly 
while undergoing cosmetic changes. 



"The July/August issue marks the 
magazine's 20th anniversary and will 
incorporate a graphic redesign, 
heightened editorial diversification 
and expanded newsstand distribu- 
tion," Clement says. 

Former publisher Jim Sharp will 
become a print media consultant 
while participating at songwriter 
events around the country. 

FAMOUS STRIKES MIDNIGHT: Song- 
writer/producer Charlie Midnight has 

signed an exclu- 

sive worldwide 
publishing deal 
with Famous 
Musk 
Publishing. 

Midnight's 
varied credits in 
film, TV and 
recordings 
include James 
Brown's 
Grammy Award- 
winning "Living 
in America" and most recently 
Hilary Duffs hit "So Yesterday." 

His songs have also been cut by 
Billy Joel, Christina Aguilera, Joni 
Mitchell, Seal and Britney Spears. 

Additionally, Midnight's work has 
appeared in such films and sound- 
tracks as "The Bodyguard" and 
"Rocky IV 



A MILLER FIRST: Music print pub- 
lisher Hal Leonard Corp. this month 
issues the first Steve Miller song- 
book, "Young Hearts: Complete 
Greatest Hits." Part of the company's 
popular Guitar Recorded Versions 
series, the $19.95 title offers gui- 
tarists note-for-note transcriptions 
with tablature for 22 top Miller 
tunes including "Abracadabra" and 
"The Joker." 

Miller, incidentally, hails from Mil- 
waukee — also home of Hal Leonard. 



Words& 
Music 



By Jim Bessrnon 

itwssman@blllboard.com 




"For years we've gotten requests 
for a Steve Miller songbook, 
because he has written so many 
great guitar-driven tunes," the 
company's VP of pop and standard 
publications Jeff Schroedl says. 
"We worked directly with Steve on 
the transcriptions, so players can be 
sure they are absolutely accurate." 



BILLBOARD MAY 15. 2004 



www.billboard.com • www.blllboard.biz 



67 

,1'cn.il 



DVD Captures Producer Dowd's life And Music 



BY CHRISTOPHER WALSH 

NEW YORK— To see and hear the 
documentary film "Tom Dowd and 
the Language of Music" is to experi- 
ence the history 1 of American music. 

Perhaps more than anyone else, 
Dowd, who died Oct. 27, 2002, at 
age 77. is responsible for the record- 
ings that define 20th-century 
America. From Manhattan to Mem- 
phis to Macon. Muscle Shoals and 
Miami, Dowd recorded and pro- 
duced a staggering catalog of R&B. 
jazz, pop and rock. 

The documentary will be released 
Aug. 24 on DVD on the heels of a lim- 
ited theatrical run. 

Director Mark Moorman enjoyed 
ample participation from Dowd, along 
with current and former Atlantic 
Records executives Ahmet Ertegun. 



Jerry Wexler and Arif Mardin. 

But it is the music and those who 
made it that animate this tribute to an 
extraordinary man. 

Participants include Eric Clapton, 
Ray Charles, Les Paul and members 
of the Allman Brothers Band and 
Lynyrd Skynyrd. 

"Tom Dowd and the Language of 
Music" features the producer/engineer 
in familiar settings, including the 
Atlantic Records office/studio at 234 
W. 56th St. in Manhattan, where jazz 
and R&B legends recorded seminal 
works after office hours. 

Dowd also recounts his involvement 
with the Manhattan Project while he was 
studying physics at Columbia University. 

The discussion, and in particular the 
accompanying historical footage of 
atomic bomb tests at Bikini Atoll, is 
chilling. Nonetheless, the Manhattan 



Project and its aftermath are as defin- 
ing a component of Dowd's era as his 




subsequent work. 
Among the most moving moments 



of the film are studio and stage footage 
of Booker T. & the MG's, the racially 
integrated house band of Memphis' 
Stax Records. 

Atlantic had formed an alliance with 
Stax to produce and distribute the lat- 
ter's prodigious output. Along with his 
leadership at many Stax sessions. 
Dowd's technical prowess greatly 
improved Stax's recordings. 

In the film, the humble Dowd 
explains the state of recording tech- 
nology at the outset of his career. 

"At that time," he recalls, "it was a 
different art form with regard to the 
musicianship, the concept of recording 
and the limitations of the equipment 
that you had to capture the perform- 
ance with." 

Despite those limitations, Dowd 
made recordings that decades later are 
still revered. Thelonious Monk, John 



Coltrane, Charles Mingus and Aretha 
Franklin are a few of the artists within 
his storied discography. 

Toward the end of his career, Dowd 
embraced the latest technology. In the 
film, he notes the transformation in 
recording brought by the digital audio 
workstation. At Miami's Criteria Stu- 
dios, Dowd worked with contemporary 
artists and technology well into his 
eighth decade. 

It was there that Dowd recorded 
Derek & the Dominos' "Layla," featur- 
ing Duane Allman. 

Giving a rare peek into the creative 
process, the film shows Dowd playing 
individual tracks from "Layla," reveal- 
ing Clapton and Allman's climactic duet 
unadorned by the rhythm section and 
percussion overdubs. ,4s he moves faders 
on the console, it is clear that time did 
not diminish Dowd's enthusiasm. 



Biib^d PRODUCTION CREDITS 



BILLBOARD'S NO. 1 SINGLES (MAY 8, 2004) 




CATEGORY 


HOT 100 


Ml 


COUNTRY 


TITLE 

Artist/ 
Product' 

DjWI 


YEAH! 

Us bar Featuring 
Lil Jon A Ludacna/ 
J Smnh. S Garten 
(Atlantic) 


IF 1 AIN'T GOT YOU 

Alicia Kays/ 
A Koys 
(JfflMGI 


YOU'LL THINK OF ME 

Keith Urban.' 
D HuH, K Urban 
(Capitol 1 


Rf CORDING STUOIOtSI 

ILocatkml 
Eneineeiifl 


LARRABEE SOUND WEST 

(West Hollywood. CaM 1 
Dannie Scanti 


KAMP0 

ELECTRIC LADY 

(Now Yor» ► 

Tony Block. Ann Mincteh 


SOUND KITCHEN 

(Franklin. Tenn I 
JoH Balding 


CONSOLEISI/ 
OAWtS) 


SSL XL 9000 K 


SSL G Secies. SSL9O80J 


API Legacy 


MUITTTHACK 

Rt COR DERI Si: PLAY BACK 
MEDIA 


Pro Tools HO 


Pro Tools 


Pro Tools 


RECORDING 
MEDIA 


Pto Tools HO 


Pro Tools. Glyph, Tek 
Serve 


Pto Tools 


MIX DOWN STUDIOIS) 


STANKONIA 


PLUS XXX 

(Pant) 

Manny Marroquin 


SOUND STAGE 


(Location) 
Eagioeerli, 


Jonathan "Lil Jan' Smith 
John Fry* 


(Nashville. TNI 
Justin Niehank 


CONSOlEISt/OAWISI 


SSL 4000 G 


SSL 9018 XL K, Pro Tools 
51.3CS II with Euphom* 
convorlers 


SSL 9000 J 


MIXDOWN 
RECORDER! Si Ml D1A 


Pro Tools 


Studet A820 Taicain OA 
24 HR 


Sluder A80, Pre Tools 


MIX DOWN 
MEDIA 


Pro Tools, Glyph Trip 


EMTEC900I/2" 


Quantegy GPS 


MASTERING 

(Location) 
Engineer 


HIT FACTORY 
Herb Powers. Jr 


HIT FACTORY 

1 New York 1 

He ib Powers. Jr 


MASTERING LAB 

1 Los Angeles) 

Doug Soi. Robert Hartley 


CO/CASSETTE 
MANUFACTURER 


BMG 


BMG 


EMM 



SPARS Seeks Ideas In Time 
Of Shrinking Budgets 



There is no easy answer 
to the question of how to 
remain vital in an era of 
quantum change. 

That much was clear at 
the April 29 meeting of the 
New York chapter of the 
Society of Professional 
Audio Recording Services, 
held at the National Acade- 
my of Recording Arts and 

Sciences' midtown Manhat- 

tan offices. 

As at other recent SPARS meetings, 
managing director Paul Callo and 
local studio owners and managers 
welcomed music industry guests to 
consider the state of the industry and 
braiastorm on ways to better promote 
their services throughout the United 
States and the world. 

Guests at the meeting included 
producer/engineer Lawrence Man- 
chester, Joe D'Ambrosio of talent 
management firm Joe D'Ambrosio 
Management and Jimmy Bralower. 
the first VP of the New York chapter 
of NARAS and former VP of A&R/staff 
producer for Atlantic Records. 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@billboard.com 




and they've driven it off the cliff." 

D'Ambrosio said that a budget of 
$20,000 is common today, which all 
agreed is wholly inadequate for 
recording an album's worth of music. 

Compounding that unsettling 
development, according to Sound on 
Sound Recording owner David 
Amlen. is the growing phenomenon 
of "all-in" budgets. Such arrange- 
ments, in which a producer is given a 
lump sum to appropriate as he or she 
sees fit, discourage use of professional 
studios and equipment. 

However. Bralower added, this era 
of change is also a correction: those 



SPARSI S 



| *OCIf TV Qf 



OWDINO SfftVICES 



C 7004, VNU Business Madia. Inc. All lights inserved Please subme malarial lor PioUuctlon Ciedltt lo Keith CautTiald. Tele- 
phone 323 525 2297 Fa. 323 626 239* or 323 526 2395. kraurfie!d@biHboardcom 



Major labels no longer provide the 
comfort zone of large recording 
budgets to which commercial 
recording studios were accustomed. 
When trying to cut costs. Bralower 
said, "they go right to the wrong 
place. labels have driven everything. 



who remain will be passionate about 
music, as opposed to money. 

Gallo said SPARS must do more 
with its limited resources, adding 
that the organization does not 
have a full-time staff. As had been 
voiced at the society's January 



meeting, SPARS must 
build awareness of its 
members' services. That 
awareness should also be 
felt in the broadcast 
industry, given the prolif- 
eration of surround sound 
programming. 

To that end, SPARS has 
appointed Nashville-based 
Vic of Time Communica- 

dons, a public relations 

firm serving the pro- 
fessional audio industry. 

THWAK!: Sound on Sound Recording 

has formed an alliance with produc- 
tion company Thwak Music The pair 
will offer original music for commer- 
cials at the studio's New York 
premises (billboard.biz, April 141. 

Thwak is owned by composer/ 
recording artist Tony Verderosa. who 
represents musicians and producers 
who focus exclusively on ad music. 

The alliance opens a new market 
for the studio, its COO Christopher 
Bubacz says, while providing Thwak 
with state-of-the-art facilities. 

Thwak has access to SOS' 
resources, including four surround 
sound-capable recording and mixing 
studios offering video capture, 
music-to-video synchronization and 
42-inch plasma screens. Each studio 
and lounge is wired for Tl Web 
access for project delivery. 

Thwak's roster includes 
composer David Mann, recording 
artist/producer Philippe Saisse. 
guitarist Teddy Kumpel and com- 
poser/remixer Jamie Myerson. 
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Connect with the music 
industry's most 
important decision 

makers in 
Billboard Classified 




Call: 1-800-223-7524 Today! 

Fax all ads to: 646-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a listing 
on liillhoard com 



over 17 million page views a month 

www.billboard.com 



HELP WANTED 



HELP WANTED 



PUBLICATIONS 



Music Buying Opportunity 

TRANS WORLD 
ENTERTAINMENT 

Trans World Entertainments Merchandising Department has an excellent 
Music Buying opportunity for an experienced merchandising professional. 
Responsibilities will include the following: 

-Buy Independent label product within assigned genres. 

-Develop sales initiatives both in-store and externally through media marketing. 

•Negotiate co-op advertising and terms. 

-Analyze regional marketing trends. 

-Re-buy all catalog product. 

-Partner with Merchandise Planner to optimize sales, in-stocks, and inventory levels. 
-Special projects as requested. 

Must have a minimum of 3 years' of retail music buying experience with 
strong independent product knowledge. Additionally, a keen understanding 
of basic business principles (i.e. inventory control, margin maximization, 
marketing, etc.) Is essential. A working knowledge of MS Office including 
MS Access is also required. EOE. Women/Minorities encouraged to apply. 

Trans World Entertainment Corporation 
Trans World Recruiting Team 
jobs@twec.com 
38 Corporate Circle 
Albany, NY 12203 
Fax: 518462-9519 



Executive Assistant/Assistant Manager Wanted 

Righteous Babe Records-Buffalo, New York 

Record Label President/ Artist Manager seeks Executive Assistant for highly 
successful and politically progressive independent Records Label and artist 
Management Company. 

Job responsibilities include: Providing high level administrative support to 
President Involving such tasks as scheduling meetings, filing, arranging 
travel and special projects. 

Qualifications: Candidate will possess BA/BS or equivalent experience. 
Skills include being able to prioritize and multi-task, having strong written 
and verbal communication skills, being detail oriented and being able to deal 
with all levels of management Must have 5 years office experience and 
extensive knowledge of music industry. Also, must be able to work in high 
pressure environment. Resume, cover letter and salary range to: 

HR PO Box 95 Ellicott Station Buffalo, NY 14205 Fax: 716-852-2741 
Only candidates being considered will be contacted 



VICTORY 




RECORDS 



Vkkxy Records is looking for rntfvtduak, to 
be based In Its Chicago office. Must haw 
previous industry experience and relation- 
ships to ADD to Its staff. Whs* no specific 
positions are currently open we wi] always 
make room for candidates that can add 
value and make an impact W you low the 
record business and want to work at a 
growing company with artists that are 
poised to break, this is the place. Fax 
rife 



312-873-3889 



NYC mastering complex seeks 

experienced interactive 
programmer/non-llnear digital 
editor, preferably with client 

base, to spearhead 
DVD/CD interactive division. 
E-mail: mastering@att.net 



STORES FOR SALE 



BEAUTIFUL ASHLAND, OR. 

Turnkey CD & DVD Store 
27 yrs. in biz. Same location. 
150K - Call 541-488-0045 or 
homeatlastmusic@charter.net 



ADVERTISING AGENCY SENIOR 
MEDIA PLANNER BUYER 

The music industry's #1 ad agency is 
looking for a highly experienced media 
professional with minimum of 4 years 
television planning and buying creden- 
tials to work on campaigns for major 
and indie labels. The more you know 
about the music business, the better. 
Great growth opportunity . . . totally 
cool environment for someone who is 
knowledgeable, creative, innovative, 
tearless, last, a juggler, and a magician 
. . . Just like in the music business. If 
we're talking to you . . . talk to us. Fax 
your resume with salary history to: 

310-264-9744 Or email: 
HR@T0PCDHITS.COM 



BUSINESS OPPORTUNITIES 



Now seeking established record 
labels for national distribution. 
Viastar is open with all major 
and independent retail accounts. 
For more information 
please contact: 
Courtney Protfitt, Sr. VP at 

(480)894-0311 or email: 
Cproffltt@vlastarcorp.com 



Looking for a 
record deal ?? 

Getting signed is very turd to do But we will 
gel the record deal you are looking lor* Guai- 
arfeed Service Call now lo receive your 
FREE information 



Talent 2000 . 



COLLECTABLES 



WANTED 



Music Memorabilia 
Awards. Lyrics, 
Posters. Gear. 
Autographs. 



WWW.IEUNDS.CDM 1516) 409-9700 



FOR SALE 




HEAVY DUTY POSTER TUBES 

• End Plugs & UPS Included 

• factory DinKt „°^££r* 

• 46 Sizes In Stock cAiiroci 



1-800-243-5116 




COMPLETE 
DIRECTORY 
OF MOSIC 
INDUSTRY 
CONTACTS 

ONLY $15.95 - 

includes shipping (S18.95 overseas) 
Includes: • City by city club directory • Tape/disc services • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: 
Do It Yourself! The Lowdown on Digital Recording • And much more! 

ORDER BY PHONE: 800-745-8022 
OR ORDER ONLINE: www.orderbillboard.coni 




LISTENING STATIONS 



CD & DVD Sampling Stations 



Nakamichi • world-renowned for 
its high-end sound quality, state-of-the- 
art design and product dependability in 
the music industry. 

Standard features for all Nakamichi 

Sampling Stations: 

• programmable first track 

. informative play counter 

• auto standby function 
» dbi pro 705 headphones 
* other advanced features 




Visit our web site to view our wide 
range of CD & DVD Sampling 
Stations and merchandising fixtures. 

dbi international 

Tel. (807) 468-8494 
Email us at: info@dbiint.com 

Worldwide Distributor of 

r^Nakamichi" 

CD & DVD Sampling Stations 
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REAL ESTATE 



NOTICES/ANNOUNCEMENTS 




you ever thought about fti'i/tif where 
it's all kfljl^i'/ttJtif, we have your 
location. On 3rd, across from The Grove 
and far from any place vou've ever seen. 
Address your desires. 




AT PARK lA IMA 
West J«d Sinrj 
U* AmmB, CA WDM 



866.466.5426 



COMMERCIAL REAL ESTATE 



BURBANK 
GREAT NNN INVESTMENT 

State of the art recording studios. Com 
pletely remodeled. Beautiful garden area. 
$3,61 5,000 7% Cap plus upside potential 
Broker 310-449-t989/mtecrg@aol.com 



PROFESSIONAL SERVICES 




Call today lor 
your free catalog! 

1-800-468-9353 

www.discmakers.com/bb 



> DISC MAKERS 



^^dT GLASS MASTER] NC 

^^r^P CD/CD Rom/DVD REPLICATION 

AUDIO/VIDEO DUPLICATrON 
m *** l * m rULL PACKAGING 

SmJmS com GRAPHICS/ PHINTINCi 

•9jB iMt> m , . . a«*. FAST TURN- AROUND 

MonrawU, CiMbf nu 9ich6 

let ' -, ,■ i . SINCE H>8i 
l« t.-r.- , uo A MEDIA COMPANY 



NEXT DAY COPYRIGHTS $50. 

You must submit app online by 
10am Pacitlc. Library of 
Congress receipt immediate, 

RegisterCopyrights.com 



Spiritual Consultant 

Are you looking for inner peace 
within your mind body and spirit? 
Can't seem to make things happen 
or need advise? Call Julie today 
and have a brighter tomorrow. 
(323) 737-2996 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people ere raising their prices, t#e 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50t. Your choice from the 
most exte*isivB listings available. 

For free catalog call (909) B90-6000. 
Fax (008) WO-0247 or wrtle 
f cora+o UusJc, kac 
P.o.Bo* A Trent on. NJ. 08691-0020 



NOTICES/ANNOUNCEMENTS 



BILLBOARD CLASSIFIED ADVERTISERS 
WE'VE ADDED FOUR NEW HEADINGS FOR THE SECTION 

* FASHION * 
* FASHION DESIGN * 
* REAL ESTATE RENTAL * 
* NIGHTCLUBS/MUSIC VENUES * 

This is a wonderful opportunity to expose your advertising 
message to a very responsive, loyal audience. If you do not see 
your desired heading please call 
Jeff Serrette - 1-800-223-7524 TODAY! 



BILLBOARD CLASSIFIEDS MOVE LUXURY REAL 
ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 Billboard@musician.org 
1-800-223-7524 

Reach all the movers & shakers every week through the pages of Billboard 
a force in the music/entertainment industry for over 100 years 



DUPLICATION/REPLICATION 



STORE SUPPLIES 




PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 





^jgr Entertainment Superstore* 
Hastings Promotions 



George Meyer 

Sr. Director of Inventory Management 



I Hastings Entertainment Inc. would like to formally announce the promotion 
ot George Meyer to Sr. Director of Inventory Management. George brings 
over K) wars experience in the retail sector of the home entertainment 
industry'. He joined Hastings in August ot 200 > as Director of Inventory 
Management, moving from the Metro New York area. Prior to Hasting, he 
was the VP Merchandise Manager for The Wi: in which he was responsible 
for inventory and marketing of music and video products. 



Darryl Dixon 

Sr. Director of Store Planning 
and Fixturization 



■Stings' Entertainment Inc. would like to formally announce the promotion J 

of Darryl Dixon to Sr. Director of Store Planning and Ftxturization. 
DatTyl started withHastings in I9B5 as field management, working directly 
[ in the stores. After several years as a Store Manager he moved into District 
I Management in which he supervised multiple locations in several states. In 
|W91 he was promoted to Manager of Store Planning at Hastings' corporarte 
■office in Amarilio, Texas. After just 2 years he was promoted to Director of 
Store Planning, which he covered store design, construaion,store set-up, 
and facility maintenance.Promofion to Sr. Director of Store Planning 

and Fixturbuion will include responsibilities of all Store Planning 
functions along with Fixrurization and Equipment tor the companies' 
New Store, Expansion, and Remodel programs. 




Aaron Kubitscheck 
Director of Administration 
& 

Process Improvement 



Hastings Entertainment Inc. would like to formally announce the 
promotion of Aaron Kubitscheck to Director of Administration and 
ll'mccv* Improvement. Aaron started with Hastings in 1992 and managed | 
several field ItKarions prior to raking a position in their Store Support 
Onrer in early 2002. Prior to his promotion, he held the position of 
Director ot Prtxvss Management, and worked to continuously 
improve field operations through productivity 
enhancement and expense reduction. 



Merge 

Continued from page 59 



significant foray into music licensing 
with the holiday release of "1080: 
Avalanche." The GameCube title fea- 



tures Wind-up Records acts Cauterize, 
Finger Eleven, BoySetsFire and 
Seether contributing songs. 

"We'll continue to look at game 
properties that lend themselves to 
adding music by popular bands," 
says Perrin Kaplan, VP of marketing 
for Nintendo. 



Nintendo also has teamed with 
Evanescence, a top act on the Wind-Up 
roster, to create the Nintendo Fusion 
tour. It is set to play for a total of 90,000 
fans in small venues in 25 markets. 

Microsoft and Xbox are heavily com- 
mitted to the music industry, accord- 
ing to Microsoft marketing director Bill 



Nielsen. 

"From the start we had N*E*R*D 
tracks on the first 'NFL Fever' to 
launch Xbox, as with built-in 5.1 
Dolby Isurround sound| any music 
sounds great. Many artists are big fans, 
and we have consoles on over 100 tour 
buses," he says. 
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Diana Krall's 
best-yet sales 
week nets fifth 
No. 1 on Top 
Jazz Albums 




Charts 



SALES / AIRPLAY / TRENDS / ANALYSIS 



78 

Seal scores 
first Adult 
Contemporary 
top 10 hit 
since 1997 



D12 Rules 
With 'World' 

For this week anyway, the new D12 album is appropriately 
tilled. With Eminem and company leading five-week chart 
champion Usher by more than a 2-to-l margin, we are 
indeed living in a "D12 World." 
The new D12 bows with 544,500 copies sold, making it a cinch 
for No. 1 on The Billboard 200 
and Top R&BVHip-Hop Al- 
bums, despite Usher's "Confes- 
sions" winning the big chart's 
Greatest Gainer prize. 

While shy of the 1 mil- 
lion-plus frame that began 
Usher's reign, it is the 
largest sales frame for a rap 
title since February 2003, 
when 50 Cent's "Get Rich or 
Die Tryin' " rang 822,000 in 
its second chart week. 
Of course. I)12's project smelled successful from the onset. 
When the album version of lead track "My Band" jumped to 
No. 1 on Hot Digital Tracks six weeks ago, that frame's 16,500 
downloads was the largest one-week sum of any title in that 
chart's young history (Singles Minded, Billboard, April 10). 

In that same week, the "salsa mix" of "My Band" registered 
almost 4,000 transactions, making it the first song to total more 
than 20.000 paid downloads in one week since Nielsen Sound- 
Scan began tracking the category in the middle of last year. 

The group's pedigree was already proved when its first 
album led The Billboard 200 for two weeks, with an opener 
of 372.000 copies. 




Over the 
Counter 



By Geoff Mayfi e Id 

gmaYfield@billboard.com 




MTV was late to D12's party last time, concerned over the 
drug theme of its first album's lead track. "Purple Pills." but the 
network was all over the bandwagon this time. A performance 
and Ias Vegas special during the MTVs Straight Up Hip Hop 
Week and the group's appearance on 'Total Request Love" com- 
plemented video airplay of "My Band." 

D12 looks solid to hold the lead next issue, even if it suf- 
fers a decline of 50%, as big rap albums generally do in the 
second week. 

MEANWHILE Although he gets pushed out of the No. 1 slot. 
Usher sees his first gain since "Confessions" hit the chart six 
weeks ago (262,000 copies, up 3.5%). The title's 9.000-unit 
gain rides on the shoulders of the video for second track 
"Burn." The singer unveiled the clip on MTVs "Total Request 
Live" during the tracking week. 

From there, MTV played "Burn" 53 times during the track- 
ing week, while BET added 15 plays to the mix and VH1 played 
it 13 times. The song's radio picture is growing, as audience 
impressions on the pan-format Hot 100 Airplay chart rise 
10.5% to 132.5 million. 

(Continued on page 74) 



Market Watch 

A Weekly National Music Sales Report 



This Week 


Albums 

11,075.000 


Store Singles 

137.000 


Digital Tracks 

2,170,000 




10,622,000 


149,000 


2,003,000 




-4.3% 


8.1% 


■ 8.3% 




9,923,000 


210,000 






"11.6* 


34.8% 





WEEKLY ALBUM SALES 





2004 

2003 









Jan Fab Mar Apr May Jun 



Sec Oct Nov Dec 



YEAR-TO-DATE ALOUM SALES 




YEAR TO DATE SINGLES SALES 

I DIGITAL TRACKS 



Ie23 




STORE 








B 












2003 









Total 



too iso 200 no o s to is » is » as *o 



YEAR-TO-DATE OVERALL UNIT SALES 



2003 2004 CtHMBB 

203,240,000 253,997,000 25.0% 
200.111,000 215,789,000 7.8% 
3,129,000 2.867,000 8.4% 

— 35.341,000 — 



Albums 
Store Singles 
Digital Tracks 



k'J^:&..l.y,I..J.4.»^=i'^»:lll,'JJ.l:l,'.r ; V 

2003 2004 Omufi 

192,795,000 210.707,000 • -9.3% 

6,682,000 4,417,000 33.9% 

634,000 665,000 -->4.9% 



*EA»-to-o*ti runnr^r m hum sai r-. 



<t*fl rooATf CATALOG AiBUMSAirs - 






2004 ■ 


79.5 III 




2003B 





■'.^ifti'a^'ii*i;U=H:>'Ii»=|i| l l l K\i^'liM 

2003 2004 Change 

8.0% 



Catalog 



126,281,000 
73,830,000 



136,337,000 
79,452,000 
55,088,000 



7.6% 
5.6% 



Deep Catalog 52,158,000 

S'ielsen SoundSean counts U» current antu sales uithin tile lir\l IH months ot an album s 
reU-asi- 1 12 months for classical unj tan albunui Talcs lhat stay m IV lop half of The Hill 
hoard 20U. IwumT. remain as current Titles older than IN months are calatog. Veep cata 
log is a subset of catalog for titles out more than ■■• months 



Lynn's 'Rose' 
Blooms Big 

She was a 25-year-old Kentucky woman when she made 
her debut on a Billboard chart. The date was June 13, 1960, 
and Loretta Lynn's "Honky Tonk Girl" was a new entry on 
the country singles chart. Now it's 43 years and 1 1 months 
later, and as one of country music's most honored veterans, 
Lynn rewrites her chart career with her highest-ranking 
album of all time on The Billboard 200. 

"Van Lear Rose" i Interscopei. produced by Jack White of 
the White Stripes, bows at No. 24. Just considering Lynn's 
solo albums, her highest position until this issue was the No. 
80 peak of her second chart entry, "Don't Come Home a 
Drinkin'," in 1967. Four years later, an LP of duets with Con- 
way Twitty, "We Only Make Believe." went to No. 78. 

Lynn's most recent album to chart was "Honky Tonk 
Angels." recorded with Dolly Parton and Tammy Wynette. 
That CD peaked at No. 42 in 1993. 

Lynn made her debut on The Billboard 200 in March 1967 
with "You Ain't Woman Enough." Her country album chart 
career started three years earlier with the January 1964 
debut of "Loretta Lynn Sings." 

She has had 10 No. 1 albums on the country tally. Her 
most recent album to appear on the list was "Still Country," 
which reached No. 37 in 2000. "Van Lear Rose" impressively 
opens at No. 2 on Top Country Albums, Lynn's highest mark 
on this survey since "I Remember Patsy" spent two weeks in 
the runner-up spot in 1977. 



Chart 
Beat 



By Fred Bronson 

fbronson@billboard.com 
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EVEN DOZEN: If The Billboard Hot 100 reign of "Yeah!" 
ILaFace) by Usher Featuring Lil Jon & Ludacris ends this 
issue as predicted (see Singles Minded, page 78). it will be 
only the third time in the history of the Hot 100 that a song 
completes its run at the top in 12 weeks. The first title to do 
so was "Smooth" by Santana Featuring Rob Thomas in 
1999 and 2000. The second was "Lose Yourself by Eminem 
in 2002 and 2003. 

If "Yeah!" manages to beat the odds and fend off all com- 
petition for one more week, it will be the longest-running 
No. 1 on the Hot 100 since Brandy & Monica teamed up on 
"The Boy Is Mine." a single that held pole position for 13 
weeks in the summer of 1998. 

One of the contenders for the top spot is "I Don't Wanna 
Know" (Bad Boy) by Mario Winans Featuring Enya & P. 
Diddy. If this unlikely trio does advance to No. 1. Enya will 
become the fourth Irish artist to top the Hot 100, according 
to reader Larry Cohen of Trumbull, Conn. The first three 
were Gilbert O'Sullivan ("Alone Again |Naturally|") in 1972, 
U2 ("With or Without You." "I Still Haven't Found What I'm 
Looking For") in 1987 and Sinead O'Connor ("Nothing 
Compares 2 U ") in 1990. 

LUCKY NUMBERS: "Whiskey Girl" (DreamWorks) marches 
12-10 on Hot Country Singles & Tracks, giving Toby Keith 
his 25th top 10 hit. 
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MODEST MOUSE epic dib-.mnt music (h| Good New 


i For People Who Love Bad News 
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TUPAC: RESURRECTION A 
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I'd Like A Virgin 
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PIXEL PERFECT (EP) 


WALT DISNEY BH05S 
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Season 3: Greatest Soul Classics 
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Songs About Jane 
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DISNEY PRESENTS: BROTHER BEAR 


WALT DISNEY stern 
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JERRY GARCIA j earcia raota-m. -no All Good Tilings Jerry Garcia Studio Sessions 
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MASTER AND COMMANDER 


OtCCA 0Ol^74,l*llVtRSAL CLASSICS GROUP 
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Trace Adkins 168 
Aerosmith 37 
An 186 

ChrrUma Aguikwa 169 
Clay Aiken 128 
Gary Allan 125 
Audcslave 101 
Avert 97 

The Beach Boys 75 
therks Beniley I?] 
Beyonce 17, 30 
Black Eyed Peas 26 
Black Label Scoety 104 
Blink- 182 46 
David Bowie 190 
Brooks & Dunn 95 
Jackson Browne 1 70 
Michael Buble 164 
Jeremy Camp 132 
Mary Chapin Carpenter 50 
Cassioy 69 
Casting Crowns 62 
Kenny Chesney 15 
Chmgy ii 



Enc Clapton 28 
Cotdplay 109 
Ccifonto Primavera 1 1 6 
Harry Conftick. Jr. 64 
Sheryl Crow 23 
Cypress Hill 122 

D12 1 

The Darkness 83 
Dido 88 

Dilated Peoples 96 
Dute Cricks 165 
DIKayslay 134 
Drowning Pool 52 
Hilary Duff 42 
Eagles 119 
Eamon 85 
ErrMnern 153 
Melissa Etherioge 159 
Evanescence 9 
Sara Evans 182 

Fear Factory 76 
Finger Eleven 145 
Frwt For Fighting 59 
Franz Ferdinand 93 

Ghostface 22 
Gipsy Kings 194 



GorJsmack 57, 180 


Kid; Bop Kids 136 


Sarah McLachlan 80 


BobSeger 199 


Good Charlotte 146 


Kom 157 


MercyMe 35 


Shakira 141 


Patty Grrftin 114 


Kottonrmulh Kir«S 148 


Modest Mouse 31 


Shinedown 149 


Jtnh Grutan IB 


Diana Krali 4 


Grupo Monte/ On Durango 1 55 


Jessica Simpson 12 


G-Und 46 


Alison Krauss + Union Station 187 


John Michael Montgomery 51 


PattiSmim 123 


Guns H Roses 13 


Vk; Latino & David Waiman 98 


Montgomery Gentry 178 
Muse 200 
Musiq 171 


SOUNDTRACK 


Anthony Hamdlon 147 


Avnl Lavigne 1 76 


13GomgOn 30 41 


Hanson 81 


Tracy Lawrence 53 


The Cheetah Girls (EP) 117 


Hoobastank 7 


Led Zeppelin 133 


N'E-R*0 68 


Ella Enchanted 174 


William Hur* 73 


WFkp If 


Nickel back 39 


The Fighting T«n*ptations 184 


Incubus 78 
Aian Jackson 54 


Id Jon & The East Side Boyz 79 
l*tip Biikrt 156 
L.-ikinPark 61.152 


No Doubt 70 
rtw Offspring 189 
Outrust 14 


KM Bill Vol. 1 71 
Kin Bill vol, 2 82 
Love Actually 135 


Janet Jackson 25 


Los Lonely Boys 47 


The OC; Mb 1 1 10 


Jagged Edge 131 


Lostprophets 58 


Brad Paisley 103 


The Passion Ot The Chnst 111 


Jay-Z 36 


Ludacns 49 


Pastor Troy 179 


The Finisher: The Album 38 




Loretta Lynn 24 


A Perfect Circle 143 


Britney Spears 33 


Buddy Jewell 167 
J-Kwon 27 


Barry Mamlow 65 

MaroonS 19 

Master P 86 

John Mayer 84 

Yo-Yo Ma With The Amsterdam 

Baroque Orchestra & Ton Koopman 


Elvis Presley 154 
Prince 3 


Rod Stewart 113.150 
Joss Stone 48 


Joe 181 


Puddle Ot Mudd 185 


Story Of The Year 126 


Elton John 151 
Norah Jones 11,44 
Juvenile 74 


Rascal Flatts 89 

Red Hot Chili Peppers 166 

Rooney 191 


George Strait 144 
Ruben Sluddard 124 
Sugarcult 99 
Keith Sweat 160 
Swrtchfoot 43 


Toby Keith 40, 140 
R.Kelly 163 


198 

Martina McBrtde 94 


Adan Chaiino Sanchez 107 
Seat 137 
Sean Paul 90 


Alm a Keys 20 


Michael McDonald 91 


Tamia 72 


Kid Rock 105 


Tim McGntw 188 


Carl Thomas 60 



Three Days Grace 92 
Tl. 87 

Las Tigris Del Norte 129 
Toots Aivd The Mjytals 192 
Trap! 106 

TtIHviIWIjI Scrappy 161 
Josh Turner 77 
Shama Twain 100 
Twista 21 



Rock Against Bush Vol 1 66 
Songs Inspired By The Passion Ot 
TheChnst 177 

Women & Song: 18 Hits From The 
Worto** Greatest Fwnale Artists 67 
WOW Gospel 2004 138 
WOW Hits 2004 158 
WOW Worship [Red) 102 

The Vines 196 

Clay Walker 183 



Luther Vandross 118 
VARIOUS ARTISTS 

American Idol Season 3 Greatest 

Soul Classics 10 

Bad BoyS 10th Anniversary . The 

Hits 56 

Barbie Hd Mu 173 

El Camalillo Mix Presenta: El Pasito 

Ouranguense Mix 195 

Otsneyrnsnia 2: Music Stars Sung 

Orsney ...The* Way! 142 

fired Up! 172 

Motown 15 127 

Now 14 120 

Now 15 6 



193 
KanyeWest 8 
Ron While 162 
The Whrte Stnpes 175 
The Who 130 
Mano Winans 5 
Slew Wonder 197 

Veah Yeah Yoahs 115 
Yetlowcard 34 
YmgYangTwms 108 
Young Gunz 139 



Over The 
Counter 

Continued from page 71 

Next issue's chart will reveal what- 
ever impact Usher might realize from 
his May 1 stop on "Saturday Night 
Live" and his half-time performance 
at the opening game of the NBA play- 
offs between the San Antonio Spurs 
and the Los Angeles Lakers. 

The Hot Shot Debut next issue is 
destined to be rapper Petey Pablo. 
Opening-day sales cited by reUiilers 
put him on track to start at around 
100.000 to 110,000 copies, chart 
watchers say. 

LEADING LADIES: The pairing sounds 
like an announcer bringing a pair of 



presenters to an awards-show stage: 
"She's a country music icon, and he's 
a rising modem rock star." 

But, just as Sissy Spacek's 1980 
film introduced Loretta Lynn to a 




whole lot of folks who did not know 
country, the singer's collaboration 
with the White Stripes' Jack White 
delivers a whole new audience. In 
fact, her start at No. 24 on The Bill- 



board 200 represents a new career 
peak on the chart for Lynn, as well 
as her best Nielsen SoundScan 
week (37,000 copies). 

Her new "Van Lear Rose," which 
White produced, also starts at No. 2 
on Top Country Albums, her highest 
rank there since 1977 (see Chart 
Beat, page 71). 

Higher on the big chart. Grammy 
Award winner Diana Krall raises the 
bar not only by her own standards 
but for an entire genre, entering at 
No. 4 (144,000 copies). 

When her 2001 album "The Look 
of Love" started at No. 9 on The Bill- 
board 200, it became the first by a 
mainstream jazz artist to debut 
inside the top 10 in that chart's his- 
tory. It was her first release after 
"When I Look in Your Eyes" earned 
the rare distinction of being nomi- 
nated in the overall album of the 
year category at the 2000 Grammys. 

Krall's new one is her first to 



exceed the 100,000 mark in a single 
frame. It also beats the best-yet 
SoundScan week by husband Ehis 
Costello, who co-wrote seven of the 
songs on Krall's new set, "The Girl in 
the Other Room." 

The title also becomes her fifth 
career No. 1 on Top Jazz Albums. 

Meanwhile. Beyonce's "Live at 
Wembley" DVD enters the big chart at 
No. 17. Like Jagged Edge's The Ulti- 
mate Video Collection" (No. 131 ), it 
contains a six-track CD and is thus eli- 
gible to appear on our album charts. 

Those titles enter Top R&B/ 
Hip-Hop Albums at No. 8 and No. 
34, respectively, and at No. 1 and 
No. 2 on Top Music Videos. 

TICKETS TO RIDE: The inclusion of 
CDs distributed at Prince's April 21 
show in Columbia, S.C., in last 
issue's sales tallies did not really 
impact the chart fate of his new 
"Musicology." Even without those 



units, that album was destined to 
start at No. 3 on The Billboard 200. 

Here, in the second chart week, 
is where the concept of bundling 
concert tickets to an album pur- 
chase gets tricky. With some 70,000 
copies distributed at five shows dur- 
ing the tracking week — an average 
of 14,000 per night — Prince only 
sees a decline of 10% and holds at 
No. 3 (172,000 copies). 

Without such sweetener, the 
album that debuted ahead of "Musi- 
cology," Mario Winans' "Hurt No 
More," sees a more natural 44% ero- 
sion (No. 5, 124,500 copies). 

Subtract the concert copies from 
both weeks, and Prince's retail ero- 
sion in week two is almost 57%. 

On Top R&B/Hip-Hop Albums, 
which is determined solely by a 
core-store panel, a 40% decline 
moves Winans down two spots to 
No. 3, while a 48% dip drops Prince 
down one slot to No. 4. 
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4 Weeks Al Number 1 
PRINCE • The Very Best Of Prince 
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NUMBER 1 fi IWertalNomberl 
VARIOUS ARTISTS Rock Against Bush Vol 1 
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KENNY CHESNEY A ' No Shoes, No Shirt, No Problems 








! 




JEREMY CAMP Carried Me: The Worship Project 
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WILLIAM HUNG Inspiration 








BARRY MANILOW A Ultimate Menilow 
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FINGER ELEVEN Finger Eleven 
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FEAR FACTORY Archetype 
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THE BEATLES A ' 1 
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SHINE: DOWN Leave A Whisper 
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LIL JON & THE EAST SIDE BOYZ A Kings Of Crunk 

BUEnrrT.T lussirsil 




5 


6 




BOB SEGER S THE SILVER BULLET BAND A ' Greatest Hits 
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HANSON Underneath 
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BOB MARLEY & THE WAILERS ♦ Legend 
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RON WHITE Drunk In Public 
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MASTER P Good Side Bad Side 
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JOSH GROBAN A' Josh Groban 
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ROONEY Rooney 

BimNSKMaiKrmcoat flaCU. 










S GREATEST GAINER S 




6 


1 1 




MERCYME A Almost There 
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TOOTS AND THE MAYTALS True Love 
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PINK FLOYD e> 1 Dark Side Of The Moon 
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MUSE Absolution 
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SUGARCULT Palm Trees And Power Lines 
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LARRY THE CABLE GUY Lord, 1 Apologize 
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THE POSTAL SERVICE Give Up 








BLACK LABEL SOCIETY Hangover Music Vol. VI 
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JOHN MAYER A Room For Squares 
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GAVIN DEGRAW Chariot 
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YING YANG TWINS • Me & My Brother 
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SOUNDTRACK A O Brother, Where Art Thou? 
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KIM WATERS In The Name Of Love 
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KOTTON MOUTH KINGS Fire It Up 
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SIMPLE PLAN A No Pads, No Helmets.. Just Balls 
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JEM Finally Woken 
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KIM WATERS In The Name Of Love 
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SNOW PATROL Final Straw 
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KID ROCK A'^ Cocky 
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VAN HUNT Van Hunt 
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SMOKEY ROBINSON Food For The Spirit 
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LINKIN PARK A 1 IHybrid Theory) 
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MINDY SMITH One Moment More 
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AC/DC ♦ Back In Black 
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JEREMY CAMP Stay 




I JERRY GARCIA & DAVID GR1SMAN Been All Around This World 
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METALLICA «)V' Metallica 
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HIM Razorblade Romance 
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DEATH CAB FOR CUTIE Transatlanticism 
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FRANK SINATRA A Classic Sinatra: His Great Parfomaoces 1953-1960 


THOUSANDFOOTKRUTCH Phenomenon 




1V 


12 




LIL JON & THE EAST SIDE BOYZ Part II 
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SHANIA TWAIN ♦ Comp On Over 
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THE RASMUS Dead Letters 
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CLINT BLACK Spend My Time 
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ROD STEWART • The Very Beit Of Rod Stewart 
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LOS HOROSCOPOS DE OURANGO Locos De Amor 
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ABBA A Gold - Greatest Hits 
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PASSION WORSHIP BAND Passion: Hymns Ancient And Modern 










DANIEL O'DONNELL Faith & Inspiration 
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MARTINA MCBRIDE A Greatest Hits 

; YV.r-. : 1 ! n.'jl.' ", ;. ! la id. 


24 


14 




NBRIDAZ nbnd.rr.com 

:.- I. :: ."".!* '::■ : m . :: 








TURK Penitentiary Chances 
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TIM MCGRAW A' Greatest Hits 
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NELLIE MCKAY Get Away From Me 
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ALICIA KEYS A Songs In A Minor 
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IN FLAMES Soundtrack To Your Escape 
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AL GREEN^ Greatest Hits 
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TOBY LIGHTMAN Little Things 
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SIMPLY RED Home 
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KENNY CHESNEY A Greatest Hits 
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ANONYMOUS 4 American Angels 
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KID ROCK ♦ Devil Without A Cause 
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DARK LOTUS Black Rain 
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AC/DC A Live 
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IN FLAMES Soundtrack To Your Escape 
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NAS A lllmatic: 10 Year Anniversary Platinum S*ri»s 
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AUTOPILOT OFF Make A Sound 
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IRON AND WINE Our Endless Numbered Days 
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QUEEN A Greatest Hits 
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BARLOWGIRL Barlowgirl 
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GOAPELE Even Closer 
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EMINEM llj^ The Marshall Mathers LP 
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ZERO 7 When It Falls 
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DANE COOK Harmful If Swallowed 

1 ciki. .mi .-. ii: - . i . [H| 


33 


31 


25 




JIMI HENDRIX A EsperieiKe Hervdria: The Best Of Jimi Hendrn 
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GARY JULES Trading Snakeoil For Wolftickets 
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THE SUBDUDES Miracle Mule 
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INFAMOUS MOBB Blood Thicker Than Water Vol. 1 
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CELINE DION A A|l The Way...A Decade Of Song 






SAM PHILLIPS A Boot And A Shoe 
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SUFFOCATION Souls To Deny 
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SAOE A' The Best Of Sade 










BETHANY DILLON Bethany Dillon 
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ALKALINE TRIO/ONE MAN ARMY BYO Split Series \ Volume V 
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LENNY KRAVITZ A Greatest Hits 
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MADVILLAIN Madvillainy 
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SYSTEM OF A DOWN A Toxicity 

Ar^mrAN cuusaBtAszhKrrsoirrMijsrc UMtQustti 




1 




BEN JELEN Give It All Away 
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RAYMOND HARRIS Hurt By The Best 
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BOB SCHNEIDER I'm Good Now 
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PRINCE AND THE REVOLUTION ♦ Purple Rain 
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VICENTE FERNANDEZ Se Me Hlio Tarda La Vida 
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CLUTCH Blast Tyrant 
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DURAN DURAN • Greatest 
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THE STILLS Logic Will Break Your Heart 
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D12 A Devil s Night 
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KEB| MO' u Keep It Simple 
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DROPBOX Dropbox 
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PROBOT Probot 
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COLDPLAY A' Parachutes 
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CHRIS RICE Run The Earth, Watch The Sky 
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MARTHA MUNIZZI The Best Is Yet To Come 
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VICKI YOHE 1 Just Want You 
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BLONDE REDHEAD Misery Is A Butterfly 
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JOHNNY CASH A 16 Biggest Hits 
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SUBLIME A Sublime 
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iMt j.Uei oauis Ifits week. •Hacortm, atiduury Aisn 01 America (HAAJ cnlirwabon \a< net thtpmerrl oi 500,000 aaburn uniti IGotd) A HIAAcernlScBbon tw met shipment ol t milkon urwi (PlMinwn|, 4> ttlAA certflicawn for net ihipfTieiTl 0* 10 rrWIiOri units lOiamoi-sdf. Nuiwal lollowng PtaUmmo' Oiartiond »\rii*0i indicilti atium's irwlu plani>jm Iml 
Fat boatdscts. and double albums with a rurvting Came at 100 minutes or mat. the RIAA multiplies sJn(Htr*nts by the number at discs wtd/of tapes. RtAA Latin awards: 0 CetdicBDon Irx net shiprrasnt o< 1DO.0O0unns(Dfol . . Certihcjrjori at 200,000 units IPIabno). CeirificaCofi a(4U0 OO0 unCs iMutU-Platinol 'Aaensli incVatjn vinyl LP is availabie Most 
tat.e prices, and CO pi tees ic* BMG arx) WfcA labels, ate suggested tao. rape pnees marked EQ. amt ail othet CO pnees. are equrvatetii pnees, v^tch are proeKted frDm v>#>olesale prices G'eatest Gain*- Sticks [iid,ts ijir.^; jnt ir-: reuse [H] rvjicates cast cr present He«see*er DW C-2004, VNU Business Media, Irx. and Nielsen SoundScan Inc All 
rights reserved. 
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Billboard TOP JAZZ ALBUMS 



Billboard TOP CLASSICAL ALBUMS. 



Sales data far Classical. • g 
NflwAgs. and Kid Audio 



1 


LAST WEEK | 




JS» Nielsen 

SoundScan 

ARTIST IMPRINT a NUMBER/DISTRIBUTING LABEL Title 








1 Week At Number 1 

DIANA K RALL The Girl In Tim Other Room 








HARRY CONNICK, JR. • Only You 


o 

4 

o 

6 
7 
B 
9 
<D 

(D 

12 


3 




DIANA KRALL* Live In Puis 


2 




WYNTON MARSALIS QUARTET Magic Horn 


10 




TONY BENNETT & K.D. LANG • A Wonderful World 


■-. 




DANNY AIELLO 1 Just Wanted To Hear The Words 


6 




VARIOUS ARTISTS Torch Songs 


5 




HENRY & MONICA MANC1NI Ultimala Mancini 


3 




FRANK SINATRA WITH THE TOMMY DORSEY ORCHESTRA (urn) K« I ftl Brti 01 Tki Ooorm 


<i 




THE BAD PLUS Give 




JOHN PIZZARELLI Bossa Nova 


7 




STEVE TYRELL This Guy's In love 

u>,jutu»sssos,Li,«.r*i 


13 


; : 




BILL CHARLAP TRIO Somewhere: The Songs Ol Leonard Bernstein 


<D 

15 




DR. MICHAEL WHITE Dancing In The Sky 


■2 




STEFON HARRIS & BLACKOUT Evolution 


<D 


■7 




DAVID SANBORN limeagain 








STACEY KENT The Boy Nest Door 






VARIOUS ARTISTS More Ol The Most Relaxing Jazz Music In The Universe 




■ 




CASSANDRA WILSON Glamoured 

•uiuenrarm 




1 6 




TIERNEY SUTTON Dancing In The Dark 






GLENN MILLER The Centennial Collodion 




DIRTY DOZEN BRASS BAND Funeral For A Friend 




DIANNE REEVES A Littlo Moonlight 




15 




PETER CINCOTTI Peter Cincolti 

crjMMoamiii 


24 




BRAD MEHLDAU TRIO Anything Goes 



MAY 15 
2004 


Billboard 


TOP CONTEMPORARY 

JAZZ. 




i 
3 




Sales tuns compile*] by • • 

*v» Nielsen 

SoundScan 

ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL Title 




1 




NORAH JONES A 

I«> 


1 NUMBER 11* Weeks At Number 1 
Come Away With Me 






KIM WATERS 

SlOWLCHKli.JlMI 


In The Name 01 Love 








KENNY G 


Ultimate Kenny G 




3 




PETER WHITE 

r^UMI««««YS(»MljSl|HT 


Confidential 




4 




WILL DOWNING 


Emotions 




6 




EUGE GROOVE 


Livin' Urge 




5 




JOYCE COOLING 


This Girl's Got To Play 






PIECES OF A DREAM 


No Assembly Roquired 






DAVE KOZ 

.. |M| 


SaKophonic 




8 




PAUL BROWN 


Up Front 




10 




VARIOUS ARTISTS 


Blue Note Revisited 




13 




CHRIS BOTTI 

■m™ ••-■»:■" I»l 


A Thousand Kisses Deep 




7 




ANDRE WARD 


Steppin' Up 




12 




BOBBY LYLE 

lw*!l 1 1 iS SnCLLiGHmA* 


Straight & Smooth 






MARION MEADOWS 

heads ur Me 


Player's Club 




■1 




BOB BALDWIN 


Brazil Chill 


11 




KEIKO MATSUI 


Wildflower 




17 




MINDI ABAIR 


It Just Happens That Way 




It 




DOWN TO THE BONE 

■.A'lAiia ajM (HI 


Cellar Funk 








PRAFUL 

s COOtOUWHESOLZVCIUS 


One Day Oeep 




2-1 




GEORGE BENSON 


The Greatest Hits Of All 






WALTER BEASLEY 


The Classics R & B Collection 




16 




THA' HOT CLUB 


Tha'HotChiB 


22 




VARIOUS ARTISTS 


Verve//Remi)ced2 




20 




THE BRAXTON BROTHERS Rollin' 



1 

1 


LAST WEEK 




ARTIST IMPWNT a NUMBER DISTRIBUTING LABEL Title 




B 




5 Weeks At Nmnher 1 

raw MA A TH THE AMSTERDAM EAR0QLE ORCHESTRA J "CN S00PMA', ,.,:,[.. 


° 


II 




SOUNDTRACK 


Master And Commando. 


I 


2 




ANONYMOUS 4 


American Angels 


■ 


3 




JOSHUA BELL 

:.Asr, ;r.-. • IH | 


Romance 01 The Violin 


o 


5 




LANG LANG 


Live At Carnegie Hall 


H 


.' 




ANDRE RIEU 

trios.™ |«1 


Live In Dublin 


O 


j 




DEBORAH VOIGT 


Obsessions. Wagner And Strauss 


H 






TIM JANIS 


Beautiful America 


H 






VARIOUS ARTISTS 


Hallelujah: 35 Great Sacred Choruses 




5 




ANDREA BOCELLI A Senlimenlo 

. -IMF 1 inilT. M'.rP.-,l .1- - 






VARIOUS ARTISTS 


The Most Relaxing Classical Album ...Ever! II 


12 


1 1 




KLAZZ BROTHERS « CUBA PERCUSSION Classic Meets Cuba 


13 


■: 




RENEE FLEMING 


By Request 


14 


is 




LORRAINE HUNT LIEBERSON 


Bach Canlalas BWV 82 And 199 


© 




LANG LANG 


Tchaikovsky/Mendelssohn Piano Concertos 










MAY 15 
2001 


Billboard TOP CLASSICAL CROSSOVER. 




i 




ARTIST IMPRINT S NUMBER DISTRIBUTING LABEL Title 




i 




' 

JOSH GROBAN A Closer 








HAYLEY WESTENRA 

.-i.i -''-'('■ •. . it |»1 


Pure 




BELA FLECK/EDGAR MEYER 


Music For Two 


4 


3 




AMICI FOREVER 

.-iLILin umSMOINT 


The Opera Band 


o 






JOSH GROBAN 

i i ! iMijv.^SLI' tfcgS 


Josh Groban In Concert 


6 






YO YO MA 


Obrigado Brazil 








SARAH BRIGHTMAN 


Harem 


6 




YO YO MA 


Obrigado Brazil: Live In Concert 




a 




SISSEL 


My: Heart 








DEcnarasstiiwviBUL classics nw mi 


10 


10 




THE IRISH TENORS 


Heritage 




J 




ANDRE RIEU 


At The Movies 




11 




CHARLOTTE CHURCH 


Prelude The Bp^I 01 Charlotte Church 




13 




BOND Bonrl Remised 

•jiHi- 'jf itao: ■ i ; ■ \ v-t '.*i :.i .. - :n = 




12 




BOND 

:.t iii :■'.! ■, ■ ■ [h| 


Shine 






VARIOUS ARTISTS 


String Quartet Tribute To Evanescence 



Nielsen 
SoundScan 



MAY 1 
2004 




Billboard TOP NEW AGE ALBUMS. 


















§ 




ARTIST IMPRINT A NUMBER DISTRIBUTING LABEL 


Title 




i 




VARIOUS ARTISTS 


9 Weeks Al Nurntw t 
Pure Moods: Celestial Celebration 








YANNI 


Ultimate Yanni 








MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 






YANNI 


Ethnicity 








MANNHEIM STEAMROLLER 


Romantic Melodies 




7 




VARIOUS ARTISTS 


The Healing Garden Collection 




9 




DELERIUM 

RETTYKimrB IHI 


Chimera 




3 




GOVI 


Saffron & Silk 




6 




STEVEN ANDERSON 


100 Church Classics 




to 




ARMIK Romantic Dreams 






VARIOUS ARTISTS 


Wellness Music Quiet Times 






VARIOUS ARTISTS 


Wellness Music: Spiritual Healing 








VARIOUS ARTISTS 


20 Best Of Relaxation 




: 




VARIOUS ARTISTS 

WINCH AM Hl|l ttjtjl *C* •'ICO* 


Lullaby: A Windham Hill Collection 








VARIOUS ARTISTS Pachelbel i bam/Mozart's Music For The Night - Music For Relaxation 



illboard 



> CLASSICAL BUDGETI 





SREAT ARTISTS Of THE OMUR 
MICLAttKS AMGU 


lAWDOSMmri 


» 


UCIANO MVAROTT1 


.j^ MMM 




LZLASSICS FOR RELAXATION 


MMtMM 




i nmio iwoanH 




4 


MM 




» 


a classical favorites vajmous artists 
Mgn 




MOONLIGHT CLASSICS 
MM 


vawus Aimsre 


6 






ItST TtAIXlXiflAI. WEDOIMG MUSIC VVNnSMTBTI 

T '11 Alt. 


» 


:l*ssjcs for thc movies 
MM 


VARXHrt ARTHIS 




SUTTAft CLASSICS MM MM 

MM, 


10 


K3MANT1C PIANO .AWOH5 ARTISTS 
"U0AO 


» 


ILASSICAL VKXIN MRKHi i ART ITS 


12 


SEST OF GERSMWI% 


varajus artists 


13 


eSTOFTOtAKOVSKV *UW*rS AATtytS 


14 


CLASSICS FOB MEDfTATION WWBUtMniTS 
MM 




- LAS! 'L AL CM LLOtfl VA*OUS AllTOTJ 



Billboard 




MMtMM 



MM 



mmm n 



MM MM 



mjmwa you 1 1 J 



between 596 Mid 12.98 CD* with wholesale eric* lower thin 
838 appear on Classic si Bud gel 



Billboard 



1 KID AUDIO 



THt CMHAH BeU IEPI 



KIDZ BOP KIDS 

two*, a if wn 


RKUS0PS 


VAJOCX/S AJTTKT5 un 




WAIT DtSKfT WOW 


VARIOUS ARTISTS BARBIE HIT ISa 
KID RHINE rWTVftftRNER SIMHCJC MAROTINe 


ttMMtrm MMsurr 

WALT OKHtVMWl 




VARIOUS ARTISTS 
fejMWALrOtSMYKim 


ran nntcMPi 


VARIOUS ARTISTS 

wali o(s wt tnaa 


TMnOUplAIMLi 


VEGGIETALES K» ft tARWfl SlaWMTMOWIIB MR CI 
»tS 'Ol A TM! 


THE WIGGLES tllftWW TlMftlT 
UXXRHt 


KIM ROSSI8U 
WAIT OlSWY ftWtBl 


nswriKMaesseu 


VARIOUS ARTrSTS 


MY QMRRBrt HMRnU VOL 1 


Dlt Kf » tWftH 


KIDZ BOP KIDS 

razor ft nj bsoii 


HIM Mt»l 


■iiiOL", ftfflM : 


\ uAAon umxvm omm mi 


VEGGIETALES 

IMG IUIA WU3 


-.s m Ml MMHM 


WC«D|i«ID4CK3« « 

wawoiKwoNOMOiniii 


cmn.Bi: naUHMMMel 


VARIOUS ARTISTS P ADY MOZART 

wMioixwveano 


VARIOUS ARTISTS 
WALI OltACYMMD 


[RSMtrtfiRUTUTvaLt 


■.A.= 0_ s ArrT3- 

w/ui otsxy mam 


suaj MMI * 1 MM ■ 


VARIOUS ARTTSTS 
WAIT PISMTY MMM 


OONETS ORUTEST ML I 


KIDZ BOP KIDS 
H*J0H ft TK MM3 


m mp 


vajbous AjrrtsTS tain 

WAIT DtPCVVTHD 


tVJ* RMMRBtt MMI 


SScBtMONTHDS TOUR 1IMI a OAOEBMI RmMJMB 


RIMSONMOM 


VARIOUS ARTISTS 
WAIT KMEV MJW 


RADIO MSNfY JAMS V01 t 


various ARTISTS cowri usion szms dumt rmau 


AAcT Ciilf. »■ i'. 


UZZK MCOUWt MM 
WALTDISNtl H1011 


IS URA0U MMI im MCBUW 



MAJbumi wrlti r-iif greBlust 
tymtios mdicatRt album i muni- 
units (MulLi-Platino) * A si e risk 



Mtoi gamt ihii weak • Recording Industry A«n 01 Airwnca iRIAAl cerliticatjon Im nei shipment ol 500,000 album umtilGoldl A KIAA caflitication for ntl (tiipmtfit of 1 million urno (Platinum I ♦ RIAA MjM lor IMI tiripmaxit o' 10 m 
■platinum uvaL h» boitd aeu, and doubla albums with a lunnaig tuna ot 100 mmules or more, the RIAA mulbpiiat i/npmimis by ttie numbet of dues andjoi lapcs. HIAA Latin awaid*: C*rtit>cation 'or not shipmant o' 100,000 unitt (Qrol i 
indicates. LP is available Heatsae«et Impact snows albums removed Irom HaaueeAers triis weak [HJ mdrcaiai past or pruem Heatseakar title tr2O04,VMU Business Media. Inc.. and Nitteon SoundScan, Inc All rights reserved 
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Billboard SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot wo Singles); LT (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
• TITLE (Publisher • Licensing Org.) Sheet Music Dist., Chart, Position. 



100 YEARS (EMI Blackwood, BMC Five For fighting, 
BMI), Hi, Hioo 33 

430 AM (F.I.R.P.. BMI, 1 EMI April. ASCAP) LT 30 

8TH WORLD WONDER (Shankel Songs. ASCAP/lacob- 
song. ASCAP/BEEBop Music. SOCAN,' BBC Worldwide, 
SOCAN/Curb Songs. ASCAP), WBM. Hioo 49 

99 PROBLEMS (Copyright Control/ Careers-BMG. 
BMI/BMG Songs. ASC AP, Spirit Two. ASCAP,' Songs Of 
The Kr.ight, BMI/Unlversal-PolyGram International. 
ASCAP/Rhyme Syndicate. ASCAP/WB. ASCAP/Ammo 
Dump, ASCAP/Caramba, ASCAP). HL/WBM, Hioo 84; RBH 
43 



-A- 



ABRAZAR IAVIDA (Denlse Rkh Songs, BMl/Lary )o. 
ASCAP/ Warner- Tamerlane. BMI/Pere>Soto, BMI/WB, 
ASCAP) LT 13 

ACTA FOOL (LP Boyi. BMI /While Rhino, BMI) RBH 76 
ALL FALLS DOWN (Sony/ATV Songs, BMI /EM I Black- 
wood. BMI/Please Gimme My Publishing, BMI), HL Hioo 
IK RBH 5 

ALWAYS WANTING MORE (BREATHLESS) (Major Bob, 
ASCAP, 'Create KCD Music, BMI,' I Want To Hold Your 
Songs. MRU Big Moulage Music. ASCAP) CS 57 

AMAR COMO TE AME (Edimusa. ASCAP' Vander. 
ASCAP) LT 29 

ARE YOU GONNA BE MY GIRL (Get- lei. BMI) HlOO 47 

AUNQUE HO TE PUEDAVER (WB, ASCAP) LT 9 

-B- 

BACK OF THE BOTTOM DRAWER (Sony , 1 ATV Timber. 
SESAC/Hltlsboro Valley, SESAC/Painted Red. BMI). HL, CS 
40 

BARAJA DE ORO I'Zfimba. ASCAP) t7 11 

BEER MAN (EMI April. ASCAP ,' Sea Gayte, 
ASCAP. Sony - ATV Ac uff Rose, BMI). HL, CS 31 

BEHIND BLUE EYES (ABKCO, BM I .'Careers -BMC, 
BMl/Suolubaf. BMl/'Towser Tunes, BMI). HL. Hjoo 100 

BLAME (TON MAMA (Blame Mama, ASCAP/Hysom 
Walker. BMI) CS 3* 

THE BOOGIE MAN (Blackened. BMI/Blue Sky Rider. 
BMI) C5 S3 

BREAK DOWN HERE (EMI April. ASCAP, 1 Willow Lake. 
ASCAP). HL. CS 34 

BRING IT BACK (Money Mack. BMI) RBH 68 

BJLERIA [Kike Santander. BMI /Santander Melodies. 
ASCAP/Famous, ASCAP) LT 46 

BURN (Shaniah Cymone. ASCAP/ EMI ApriU 
ASCAP /Babyboys Little. SE SAC /Noontime South. 
SESAOWBM, SESAC/U.R. TV. ASCAP). HL/WBM, Hioo % 
RBH 2 



-C- 



CERCA DET1 (Thary Songs, BMl/Peermusk III, 
BMI, Warner-Tamerlane, BMI/Mltllon Dollar Steve, 
BMI /Gerina 01 Marco. BMI . Jumping Bean, BMI/Sony/ATV 
Latin. BMO.WBM.LT37 

CH-CHECK IT OUT (Brooklyn DuSI, ASCAP/Unwersal- 
PolyGram International. ASCAP). HL. Hioo 68 

COLD HARD BITCH (Get Jet. BMI) HlOO SS 

COME CLEAN (KayS Tuff. BMI/WB. ASCAP/Dyian lack- 
son. ASCAP/ EMI Blackwood, BMI), WBM, HlOO 87 

COMO PUDE ENAMORARME DE Tl (Universal Muska. 
ASCAP Leu Musical. SACM) LT 16 

CONFESSIONS PART II I Shjniah Cymone, A5CAP/EMI 
April. ASCAP/ Babyboys little, SE SAC /Noontime South, 
SESAC/WBM, SESAC/U.R. TV, ASCAP), HL/WBM. Hioo 17; 
RBH 12 

CREO EN EL AMOR (Pi loco. ASCAP/ Universal Muska. 
ASCAP/WB, ASCAP) LT 4 

CRUZ DE OLV1DO (Zomba Golden Sands, ASCAP) LT 8 

CUIDARTE EL ALMA (Songs Of Castillo. BMI/WB, 
ASCAP/Unrversal-Muska Unka, BMI) LT 5 

CULO (Diai Brothers Music. BMl/Abood. 
BMI /Greensleeves. PRS/Kings Of Kings. BMl/Manmbero. 
ASCAP) Hioo 61; RBH 67 

-D- 

DALO POR HECHO (Desrgnee. BMI) LT 41 

DEJA (U<n. ASCAP/Sony/ATV Discos, ASCAP/JKMC, 

ASCAP/Umversal Muska, ASCAP) LT 27 

DESE05 DE C0SA5 IMPOSIBLIS f Sony/ ATV OHCOS. 

ASCAP) LT 21 

DESPERATELY (Tirtawhirl, BMI/Moon Kiss, BMI) CS 7: 
H too 46 

DIARY (lellow. ASCAP/ EM I ApriL ASCAP. Book Of 
Dan*!, ASCAP). HL RBH 64 

DIP IT LOW (Poll PauL BMI/SpenCow. BMI, Songs Of 
Universal. BMl/Havana Brown. BMI), WBM. Hioo 66; RBH 
80 

DIRT OFF YOUR SMOULDER (EMI April, ASCAP/Carter 
Boys.ASCAP/Vlrginla Beach. ASCAP/WB, ASCAP). HL, 
Hioo 13; RBH 10 

A DONOE ESTABAS? (Sei-Ca, BMI) LT 13 

DONT SAY NUTHIN (Grand Negaj. BMI/Careers-BMG. 
SMI/Scott Storch. ASCAP/ Tuff Jew. ASCAP). HL. RBH 84 

DONT TAKE YOUR LOVE AWAY (Tuff Huff. BMI/Zomba 
Songs. BMI/Gfindtime. BMI), WBM, Hioo 39; RBH 14 

DONT TELL ME (Almo, ASCAP/Avril Lavign*. 
SOCAN/Evan Taubenfeld, ASCAP/EMI April. ASCAP). 
HL/WBM. HlOO 44 

DOS LOCOS {JAN. ASCAP) LT t7 

DUDE (EMI Blackwood. BMI). Hi. Hioo 38; RBH 16 

-E- 

El (REINVENTION) (Jackie Frost. ASCAP/ BMG Songs, 
ASCAP/Cromp Tight, AS CAP /Universal. ASCAP/Jay fs 
Basement, ASCAP/D2 Pro. ASCAP) RBH 71 

ENCORE (Carter Boys, ASCAP/EMI April. ASCAP /Ye 
World Musk, ASCAP). HL. RBH 74 

ESQ (WB, ASCAP/GaM ASCAP) LT 25 



—f— 



FEEL IT (Child Support, ASCAP/Nolting Hill. ASCAP/Sy 
Scott Sypremacy Musk. ASCAP/Songs Of Universal 
BMI /Tony Kelly. ASCAP/EMI April. ASCAP/WB. 
ASCAP/Wamer Chappell. PR5). HL/WBM, RBH 93 

FIGURED YOU OUT (Warner Tamerlane. BMI, 'Ami Your 
Dillo. SOCAN /Zero G. SOCAN - Black Diesel. 
SOCAN/ladekiv, SOCAN). WBM, Hioo 90 

THE FIRST CUT IS THE DEEPEST (Mainstay, 
BMI/Salflfa. ASCAP 'Universal MCA, ASCAP). WBM, Hioo 
36 

FLIES ON THE BUTTER (YOU CANT GO HOME AGAIN) 

(Waclssa Rrver. BMI /Built On Rock. ASCAP/ ICG. 
BMI/Famous.ASCAP/Song Matters, ASCAP/BP) Adminis- 
tration. ASCAP), HL, CS49 

FREEK-A-LEEK [Zomba. ASCAP/ Kum bay a. 
ASCAP/Watch My Musk. ASCAP/UI Ion 00017 Musk, 
BMD. WBM, Hioo 12; RBH 7 

FRIDAY NIGHT (Young Chris. ASCAP /Young Neef. 
ASCAP/F.O.B.. ASCAP/ Ra basse, ASCAP, 1 Rush Groove, 
ASCAP The Robinson Music Group, BMI/WB. ASCAP), 
WBM. RBH 47 

F.U.R.B. (F U RIGHT BACK) (E Controversy. 
A5CAP/Zomba.A5CAP./Hot Butter Milk, ASCAP/ Bat 



Radar.ASCAP/First Priority. BMI/Ryckomusk. 
ASCAP/Maniac Musk. ASCAP /Top Bilun - , ASCAP). WBM, 
RBH 97 



— G— 



GALYUH AH LEAD (X.CAR.R., ASCAP/ Massive 
Sounds. ASCAP/STB. ASCAP) RBH 81 

GAME OVER (FUP) (Neje. 5ESAC/ Lucky. BMI) Hioo 
15: RBH 9 

GET HO BETTER (Larsiny, BMI/Swiu Beat*. 
ASCAP/Uncle Bobbys Musk. BMI/ EMI BUckwood. 
BMl/Karima. BMI/Wamer-Tamerlane. BMI .'Ui. versa 1. 
ASCAP/EMI April. ASCAP/ Dead Game. ASCAP). H L,' WBM, 
Hioo 92; RBH S3 

THE GIRL'S GONE WILD (Sony/ATV Tree. BMI, 'love 
Monkey, BMI/Unlversal. ASC AP/ Mem phers field. ASCAP) 
CS51 

GIRLS UE TOO (EMI April. ASCAP/Little Cricket. 
ASCAP/Didn't Have To Be. ASCAP /Warner- Tamerlane. 
BMI), HL/WBM. CS 28 

GOOD LITTLE GIRLS (Mike Curb. BMI ,' Kiss My Cash, 
BMI/Ensign. BMI,' Fuzzy Dice. BMI). HL/WBM. H1009S 

GOT FT TWISTED (BMG Songs. ASCAP/ luvenile Hell, 
ASCAP, 1 Careers 'BMG. BMI, 'P. Noid. BMI/ A Maman Musk, 
ASCAP /Bkmstock. A5CAP/Lost Toy People Musk, 
ASCAP), HL/WBM. Hioo 85: RBH 38 

GUERILLA NASTY (Charles Williamson. BMI / Bubba 
Gee. BMI/Noontime Tunes. BMI /Warner- Tamerlane. BM(>, 
WBM. RBH 96 



— H — 



HAPPY PEOPLE (R.Kellv. BMI /Zomba Songs. BMI). 
WBM. Hioo 30; RBH 13 

HAY QUE CAMBIAR [Rubet. ASCAP/Universal MuS'C.i, 
ASCAP) LT 30 

HAZM E OLVIDARLA (Vander. ASCAP) LT 15 

HEAVEN (Either Or Musk. BMI) Hioo 67 

HERE WITHOUT YOU (Escatawpa. BMI; Songs Of Uni- 
versal, BMI). WBM, Hioo 31 

HEY MAMA (wilLi.am. BMI,' Listmoney. 
PRS .'Greensleeves. PRS/MCPS. PRS Cherry Rivet, BMI). 
CLM, Hioo 40 

HEYYA! (Gnat Booty ASCAP/Chrysalls, ASCAP). 
HL/WBM. Hioo 41 

HMD ON (Blackfire, ASCAP/Famous, ASCAP/Stoe 
Erro Soul, ASCAP/EMI April. ASCAP/Tehuti. ASCAP/Ye 
World Musk. ASCAP/ Modal. ASCAP/Gel Ya Frog On. 
BMI). HL, RBH 66 

HONEYSUCKLE SWEET (WB, ASCAP/Wrensong, 
ASCAP). WBM, CS S3 

HORA ENAMORADA (Sony/ATV Latin. BMI/CD Elvis, 
BMI) LT 39 

HOTEL (Larsiny, BMI/ EMI April. ASCAP/ R.KHfy, 
BMI/Zomba Songs. BMI /Warner- Tamerlane, 
BMI/Sony/ATV Songs, BMI/EMl BUckwood. BMI.'Oead 
Game. ASCAP/ Bernards Other, BMI/Unlversal 
ASCAP/Swizz Beau. ASCAP). HL/WBM. Hioo 22; RBH 31 

HOW AM I DOIN' (Skronk Bonk Tunes. BMI/Sony/ATV 
Cross Keys, ASCAP). H L. CS 59 

HOW FAR (EMI April. ASCAP/EMI Blackwood. 
BMI/Shaye Smith. BMI/Careers-BMG, BMI/Sagrabeaux 
Songs. BMI). HL.CS29 

HYPHY (Cyphercleff. ASCAP/Momma Dot Muzik, 
ASCAP /Your Momma Looks Like A Man. ASCAP,' Yellow 
Twankie, ASCAP/EMI April ASCAP/E-40, BMI/Zomba 
Songs, BMI). HL/WBM. RBH 98 



I CANT SLEEP (Espirtu de Leon, BMI,/ Songs Of Univer- 
sal. BMI /My Mulligan. BMI). WBM.CS 16 

I CANT WATT (Organized No.-- BMI/BigSexy. 
ASCAP/EMI April, ASCAP/Gnat Booty, ASCAP /Chrysalis, 
ASCAP), HL. Hioo 98; RBH 48 

I DONT WANNA KNOW (Marsky. BMl/Janke Combs, 
BMI/EMl Blackwood. BMI /Hot Heat. ASCAP /Justin 
Combs. ASCAP/ EMI April. ASCAP/ Do nceno. ASCAP/337. 
ASCAP), HL. Hioo 2; RBH 3 

IF I Ai NT GOT YOU (Lellow. ASCAP/EMI April. ASCAP). 
HLH1007: R8H1 

If NOBODY BELIEVED IN YOU (Cooum, BMI). WBM, 
CSJO 

IF YOU EVER STOP LOVING ME (Sony/ATV Tree, 
BMI/love Monkey. BMI/ Wenonga. BMl/UnrversaL, 
ASCAP/ Memphlsio, ASCAP), HL/WBM. CS 9; Hioo 53 

I GO BACK (Sony/ATV Milene. ASCAP/ Islandsoul, 
ASCAP). HL.C543 

1 GOT A FEE LIN' (Maio* Bob. ASCAP/Universal-Songs 
Of PolyGram International. BMI /Everything I Love, 
BMI/Sony/ATV Tree, BMI). HL/WBM. CS 19 

I MISS YOU (EMI April, ASCAP/ Fun With Goats, 
ASC AP: Beat Poet. ASCAP' Universal. ASCAP). HL/WBM, 
Hioo 42 

I'M REALLY HOT (Mass Confusion. ASCAP/WB. 
ASCAP /Virginia Beach. ASCAP' Universal PolyGram Inter- 
national. ASCAP /'Universal. ASCAP). WBM. RBH 89 

I'M RIDIN* BIG YO (Pastor Troy. 8 M I, / Too m pit one. 
BMI) RBH 91 

I'M STILL IN LOVE WITH YOU (Sparta Florida. 
PRS/EMI Blackwood. BMI/EMl April. ASCAP), HL, Hioo 
16; RBH 30 

IN A REAL LOVE (EMI April, ASCAP VassarSongs, 
ASCAP/ BMG Songs, ASCAP/ Mrs. Lumpfcins Poodle. 
ASCAP). HL.CS 44 

IN THESE LAST FEW DAYS (Vlnny Mae. BMI). WBM. 
CS60 

IT ONLY HURTS WHEN I'M BREATHING (Universal- 
Songs Of PotyGram Irtemallonal, BMI/Loon Echo. 
BMI/CMt Of PKkCt. ASCAP/Zomba, ASCAP). WBM. CS 18; 
HlOO 71 

I WANNA MAKE YOU CRY (Big Red Tractor. 
ASCAP/Warner- Tamerlane. BMl/Smith Haven, BMI). 
WBM.CS 26 

I WANT TO LIVE (Memphtsto, ASCAP,' Onlay, 
ASCAP / Universal, ASCAP/Sony/ATV Cross Keys, ASCAP). 
HL/WBM, CS 20 

I WANT YOU (Uncle Bobby's Musk. BMI/EMl Black- 
wood. BMI /New H«dden valley, ASCAP/WB, ASCAP/Casa 
David. ASCAP/Songs Of Unrversal. BMI/Mlrimode. BMI). 
HL/WBM, Hioo 73; RBH 28 
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JESUS WALKS (EMI Blackwood. BMI; Please Gimme 
My Publishing. BMI). H L. Hioo 62: RBH 21 

JOOK GAL (WINE WINE) (Greensleeves, PRS- Liv- 
ingston. ASCAP/ Drugstore, ASCAP ,'Lil )on 00017 Musk, 
BMI Staying High Music, ASCAP/EMI April. ASCAP / Bone 
Crusher, ASCAP/Abood. BMI/ Mochrie. ASCAP/EMI Virgin 
Songs. BMI/Cal-Gene. BMI). HL Hioo 96: RBH 51 

JUST FOR YOU (LBR, ASCAP/ Met rophonic, ASCAP) 
Hioo 93 



BMI). WBM. CS 23: Hioo 89 

LAST TRAIN HOME (Goonies Never Say Die. 
ASCAP/EMI April. ASCAP), HL, Hioo 75 

LEAVE (GET OUT) (Full Of Soul. BMI/EMl Blackwood. 
SMI/Soutvang. BMl/Godfry, BMI/ Songs Of DreamWorks. 
BMI/Smooth As Silk. AS CAP/ Plaything, A5CAP). HL, Hioo 
63 

LETS BE US AGAIN (Sony/ATV Tree. BMI /Criterion. 
ASCAP/ Still Working For The Man. BMI/Tommy Lee James. 
BMI , 'ICG, BMI), HL, CSS; HlOO SO 

LETS GET AWAY (Domani And Ya Majesty's Musk. 
ASCAP/Bubba Gee, BMI /Noontime Tunes, BMl/Wamer- 
Tamerlane. BMI/Sprmglime. BMI). WBM, RBH 90 

LETS KILL SATURDAY NIGHT (EMI Longitude, 
BMI/Songs Of DreamWorks. BMl/Cherry River. BMI). 
CIM/HL.CS 50 

UTTERS FROM HOME I Famous. AS CAP/Ed And 
Lucille Songs. ASCAP/ BMG Songs, ASCAP). HL.CS 5; 
Hioo 35 

LOCKED UP (Noka International, ASCAP/ Famous. 
A5CAP), HL RBH 77 

LOCO (Old Desperados. ASCAP - NaD. ASCAP/WB, 
A5CAP/Sco« And Soda. ASCAP/Beechtree. ASCAP), 
WBM, CS 13; Hioo 69 

THE LONELINESS (ECAF. BMI/Sony/ATV Songs. BMI). 
HL RBH 78 

LOOK AT US (Sorry 'ATV Songs, BMI Triple Shoes. 
BMI/Sony/ATV Cross Keys, ASCAP Bill N Bud. ASCAP). 
HL, CS46 

LOVE'S DIVINE [Perfect Songs, BM I/Bat Future. BMI) 
Hioo So 

LOVE SONG (Fiction Songs. ASCAP/ BMG Songs. 
ASCAP), HL Hioo 76 

LUC HARE POR TU AMOR (Peermusk III, BMI) LT 24 

LUV ME BABY (Young Dude. ASCAP, Universal. 
ASCAP/Bubba Gee. BMI/ Noontime Tunes. BMI/Wamer- 
Tamerlane. BMI). WBM, RBH BS 

LYING FROM YOU (Zomba. ASCAP ,'Chesterchaz. 
ASCAP/ Big Bad Mr. Hahc, BMI/ Nondisclosure Agreement, 
H Ml, ' Rob Bourdon, BMI.'Kenji Kobayashi. BMI/Pancakey 
Cakes. BMI ,7omba Songs. BMI). WBM. Hioo $8 
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MAKE IT ALRIGHT (Mike City. BMI/Wamer-Tamerlane. 

BMI), WBM. RBH 37 

MAKE IT UP WITH LOVE (Zomba, ASCAP,' Food Stamp 

MuziMSCAP/Strange MoteL ASCAP/ David McPher- 

songs. BMIJ. WBM, RBH 6$ 

MAPS (Chrysalis. BMI), HL Hioo 94 
MAS QUE TU AMIGO (Crisma. SESAQ LT 1 
MAYBERRY (Good 01' Delta Boy. 5ESAC) CS y. Hioo 27 
ME AND EMILY ICast.e Street. ASCAP 'Singinrach 

Songs. ASCAP 'Create Real. ASCAPJ. WBM. CS 27 

MEANT TO LIVE (Meadowgreen. ASCAP/Sugar Pete. 

ASCAP) HlOO SI 

ME EQUIVOQUE (Copyright Control) LT 31 
MEGALOMANIAC (EMI April. ASCAP/Hunglikeyora, 

ASCAP), HL Hioo 83 

ME, MYSELF AND I (Beyonce, ASCAP. Hitco South. 

ASCAP/Musk Of Windswept. ASCAP/TVT, ASCAP/Scott 

Storch. ASCAP , Tuff Jew. ASCAP ,' Black Owned Musft. 

ASCAP/ Norting Dale. ASCAP). WBM. RBH 23 

MEN DONT CHANGE (Mosaic Musk. BMI Hold lack. 

BMI). HLCS32 

MOVE YA BODY (Twoenz. ASCAP/ Elijah Wells The 3rd 

Musk. ASCAP/Cipha Sounds Musk, ASCAP/Lkmel 

Bermingham Musk, ASCAP/Abood. BMI) Hioo 45; RBH 

as 

MUSICOLOGY (Controversy ASCAP/ Universal. 
ASCAP). HL RBH S2 

MY BAND (Derty Works. ASCAP/ EMI April. 
ASCAP/Swifry McVey, ASCAP/ Fullproof, BMI/Runyon Ave. 
BMI /Idiotic Biz, ASCAP/EigW Mite Style. BMI/Ensign. 
BMI/EMl Blackwood. BMI ,'|aceff. ASCAP/ Rest 0 World, 
ASCAP) Hioo6;R8H 26 

MY IMMORTAL (Zombies Ale My Publishing. 
BMI/Forthelallen, BMI.'Ortight Frye, BMI/EMl Blackwood, 
BMI), HL/WBM, Hioo 14 

— N— 

NAD It ES ETERNO (Eriimusa. ASCAP /Vander. ASCAP) 
LT22 

NAUGHTY GIRL (Beyonce. ASCAP /Hrtco South. 
ASCAP/Music Of Windswept, ASCAP/ TVT. ASCAP/Scott 
Storch. ASCAP/ Black Owned Musik, ASCAP/Angela Bey- 
ince. ASCAP/WB. ASCAP/Summer Night Music, 
BMI/Kidada, BMI/Shugiterius. BMI /Warner- Tamerlane, 
BMI/Rubber Band. BMI /Universal-Songs Of PolyGram). 
WBM. HlOO 4; RBH 8 

N AVE GAN DOTE (Peermusk III. BMI) LT 49 

NEW DAY (Pattonlum. BMi/Tlppy^ Own Musk, 
BMI/The Loving Company. ASCAP/Karios |r.. BMI/Say 
What Say Huh, BMi/WilkinsonAve., BMI/Liesses First 
Bom Music. BMl/Peermusk III, BMI). HL RBH 50 

NO BETTER LOVE (EMI April, ASCAP/Uncle Ronnies. 
ASCAP/Dillard. BMI/ Copyright Control). HL RBH 63 

NO ES AMOR (Enrique iglesias. ASCAP/EMI AprlL 
ASCAP/Metrophortk. ASCAP) LT 47 

NO ME QUIERO ENAMORAR (Sony/ATV Latin. BMI) LT 

38 

NOTENGAS MIEDO ENAMOftARTE (Ser-Ca. BMI) LT 

48 

NOT YOUR AVERAGE JOE I Little Mahkyas, 
ASCAP/Miss-ng Unk, ASCAP/Jelly^ lams, ASCAP/Joseph 
Cartagena. ASCAP/Songs Of Universal. BMI/Zomba, 
ASCAP/563. ASCAP/EMI Full KeeL ASCAP), H L/WBM. 
RBH 94 

NUMB (Zomba Songs. BMI/ Chesterchaz, ASCAP/Big 
Bad Mr Hahn, BMI/ Nondisclosure Agreement, BMI/ Rob 
Bourdon. BMI/Kenji Kobayashi. BMI/Pancakey Cakes. 
BMI). WBM, HlOO 37 
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LA MAS DESEADA (Ser-Ca. BMI) IT 44 

LA MILPA (Peermusk 111. BMI) LT 43 

LA SOSPECHA QMiMbr, ASCAP) LT 36 

LAST ONE STANDING (Chi-Boy. ASCAP/ Feesongs. 



OCEAN AVENUE (Bromuda. ASCAP) Hioo 74 
THE ONE (God C.ivrn. BMI/B.ibb.i Gpe. BMI/Noontime 
Tunes. BMI^a'Mafestys Musk. ASCAP/EMI April. 
ASCAP 'Reach Global. BMI/Songs Of Universal. 
BMI /Warner- Tamerlane. BMI), HL RBH 86 

ONE CALL AWAY (Almo. ASCAP/Trak Stan. ASCAP/ Irv- 
ing, BMI/Jackpot. ASCAP /C hi ng Chong, BMQ. HL Hioo 

' ON FIRE (Uoyd Banks. ASCAP 'Universal. ASCAP/so 
Cent. A5CAP/Embassy, 8MI/Bros. Grimm. ASCAP/Eight 
Mile Style. BMI/lKeff. ASCAP/Resto World. ASCAP). 
WBM, Hioo 65; RBH 29 

OOCHIE POP (Zomoa. ASCAP/ The Braids, ASCAP/Pls- 
capo. ASCAP/Black Mob. ASCAP /Rock Poo. BMI). WBM. 
RBH 83 

THE OUTSIDER (Transfixed Music, ASCAP/Harry 
Merkin, ASCAP). HL Hioo 79 

OVERNIGHT CELEBRITY (Staying High Musk, 
ASCAP/EMI April. ASCAP /Ye World Musk. ASCAP/Mirl- 
mode, BMI/Songs Of Uruversal. BMI / Len-lon. BMI/Stone 
Diamond. BMI/Almo. ASCAP). HL/WBM, Hioo 9; RBH 4 



BMI), CLM.CS 6; Hioo 43 

PARA TOOA LAV IDA (LGA. BMI) LT 28 
PASSENGER SEAT (Emerto. ASCAP/EMI April. 

ASCAP/ Utile Cricket. ASCAP). HL CS 15; Hioo 77 

PERFECT (Sony/ATV Tree. BMI/'Wenonga. BMI/Gold 

Watch. BMI), HL/WBM, H10086 

PERO QUE TAX SI TE COM PRO (Corneflo Reyna. 

BMI/ Rightsong. BMI) LT yi 

PULL UP (Mudslide. BMI ,'Abood. BMI) RBH 100 
PUSH (0. Trotman. BMI/Starks. BMI I Rkh Kid. 

BMI/Pleasure Musk. BMI) RBH 61 
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QUE LiORO (Sony - ATV Discos. ASCAP) LT 10 
QUESTIONS (Zomba Songs. BMI, 'R.Kelly, BMI), WBM, 
RBH 40 

— R— 

READ YOUR MIND duff Huff. BMI/Grlndtime. 
BMI/PayTovm. BMI) RBH 44 

THE REASON (Spread Your Cheeks Arwl Push Out The 
Music. ASCAP 'WB, ASCAP), WBM. Hioo 10 

REDNECK WOMAN (Sony/ATV Cross Keys, 
ASCAP/Gra<» fiM, ASCAP/WB. ASCAP). HL/WBM. CS 4; 
Hioo 34 

RIDE WIT U (Unrversal. ASCAP/ Tetragrammalon. 
ASCAP/Nivrac Tyke, ASCAP/Jesse (aye. ASCAP/BIG 
JAMES. ASCAP/Famous. ASCAP/50 Cent ASCAP/ High On 
Life, ASCAP/Mouth FuU 0" Gold. ASCAP), HL/WBM, Hioo 
56; RBH 22 

ROSES (Gnat Booty. ASCAP/ Chrysalis. ASCAP/Seven 
Sax. ASCAP/ Netting Oale. ASCAP). HLH100 29; RBH 19 

ROUGH & READY (BMG Songs. ASCAP/ Mrs. Lumpklns 
Poodle. ASCAP/ BMG. PRS/ Mutt isongs BMG. 5ESAC) CS 
36 

ROUND HERE (Val's Child. ASCAP/F.O.B.. 
ASCAP /Domani And Ya Majesty s Musk. ASCAP /Copy- 
right Control First And Gold. BMI /Universal. 
ASCAP,, {ahqae |wnts,SESAC/Wamec-Tamerlane. 
BMI/WB. ASCAP) RBH 79 

RUBBER BAND MAN (Domani And Ya Majesty's Musk. 
ASCAP/ Crump right ASCAP) Hioo 70; RBH 32 

-S- 

SABANA5 FRIA5 (Tulum. ASCAP/EMl April. ASCAP) IT 

18 

SALT SHAKER (TVT, BMI/Coll.Park. BMI/EWC.BMI/Oa 
Crippler. BMI/C'Amore. BMI/ Me & Marq. ASCAP/EMI 
ApriL ASCAP/ EMI Blackwood. BMI). HL RBH 33 

SAVE A HORSE (RIDE A COWBOY) (Big Love. 
ASCAP/WB. ASCAP). WBM, CS 39 

SELFISH (Donut Boy. BMI / EMI April. ASCAP/Zhlft. 
ASCAP/ Please Gimme My Publishing. BMI/EMl Black- 
wood. BMI /Springtime. BMI). HL RBH 59 

SE ME HIZO TARDE LA VI DA (Musirxia. ASCAP) LT 33 

SENTADA AQU1 EN Ml ALMA (World Deep. 
BMI/Sony/ATV latin. BMI) LT 50 

SHAKE (Killa Cam. BM; Tiara's Daddy's Musk. 
BMI/Copyright Control 1 1 Wamer-Tamerlane. BMI) RBH 95 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks, 
BMI/APl Country Music. BMI ,'E Ticket. BMI /Cherry Rrver. 
IMVSM Working For The Woman. ASCAP/MXC. 
ASCAP/tCG. BMI/EMl Blackwood. BMI/Shane Minor, 
BMI),CLM/HLCS24 

SHE WANTS TO MOVE (The Waters Of Na/areth, 
BMI/EMl Blackwood. BMI/Careers-BMG. 8MI/ Raynchas- 
er.BMI). HLRBH 75 

SHOULDA KNOWN BETTA (Baby Spike. ASCAP/Beat 
Wise. BMI/) Cool Musk. ASCAP,' Star ks. BMI/Rkh K 0. 
BMI/EMl April, ASCAP) RBH 87 

SICK AND TIRED (ShanCan. BMO CS S4 

SIDE SHOW (Ghetto Pop 2000. ASCAP/EMI April. 
ASCAP). HLRBH 92 

SIMPLE LIFE (Nashville DreamWorks Songs, 
ASCAP/Monkey Feet. ASCAP/Cherry lane, 
ASCAP/ Famous. ASCAP/ Animal Fair. ASCAP/ Careers- 
BMG. BMI/ Sicverkrss, BMI/Songs Of Unrvefsal. 
BMI/Songs From The Engine Room, BMI). CLM / HL/WBM, 
CS 14; HlOO 82 

SI TU ESTUVIERAS (LG. ASCAP) LT 40 

SLITHER (Velvet Revolver, ASCAP) Hioo 64 

SLOW MOTION I Money Mack, BMI) Hioo 54; RBH 20 

SMILE (50 Cent ASCAP/Ltoyd Banks, ASCAP/Unrver- 
saL, ASCAP/No I.D.. BMI/looete. ASCAP). HI. RBH 72 

SMOKIH' GRASS (Extreme Writers. ASCAP I Easel. 
ASCAP/WB. ASCAP /Warner- Tamerlane. BMI/Green fyy, 
BMI). WBM. CS55 

SOLITAIRE (EMI lemaxal, ASCAP/EMI April. 
ASCAP/ SIL-RSL Song Company, ASCAP/' La strada. 
ASCAP/Welbeck. ASCAP 'Sorry /ATV Tunes. ASCAP/EMI 
Sosaha. BMI). HL Hioo 97 

SOMEBODY (WB. ASCAP/Gravitron. SESAC). WBM. CS 

>7 

SOMEDAY (Warner- Tamerlane, BMI/ Arm Your Dillo. 
SOCAN/Zeio-G. SOCAN/Btack Diesel. SOCAN). WBM. 
HlOO 25 

SOMEONE TO SHARE IT WITH (Mike Curb, BMI/Curb 
Songs. ASCAP). WBM, CS 41 

SORRY 2004 (First Avenue. ASCAP, 1 BMG Songs. 
ASCAP/Demls Hot Songs, ASCAP/EMI April. ASCAP/Ein- 
nor. ASCAP/ Antonio Dixon 5 Muzik. ASCAP/E.O. Dui-lt 
BMI/Artthony Nance Muiik. ASCAP/E Two. ASCAP/Not- 
ting Oale, ASCAP). HL Hioo 60; RBH 17 

SO SEXY (R.Kelly, BMI/Zomba Songs, BMI/Staying 
High Musk. ASCAP/Almo, A5CAP). HL/WBM. RBH 55 

SOUTHS) DE (Hale Yeah. SESAC/Peeflunes. 
SESAC /Tabu lous, ASCAP/Hitco South. ASCAP/ Universal 
Ungo. ASCAP/Aragon Songs. ASCAP/D) Irv, BMI) RBH 49 

SPLASH WATERFALLS iludacns. ASCAP/EMI ApriL 
ASCAP/Akudy, ASCAP/Almo, ASCAP). HL Hioo 36; RBH 
IS 

STAND UP IN IT (High Voltage. BMI/Music Golry. BMI) 
RBH 99 

STEP IN THE NAME OF LOVE (Zomba Songs. 
BMI/R.Kelly.BMI),WBM. RBH 39 

STILL IN LOVE (Aliarose Musk. BMI/lrving. BMI/ At 
Green, BMO. HLRBH y> 

SUDS IN THE BUCKET (Mike Curb. BMI.-Songs Of 
Moraine. BMl/Curto Songs. ASCAP/Morairte. ASCAP) CS 
48 

5WEET SOUTHERN COMFORT (Warner- Tamerlane. 
BMI/Wrilers Extreme. BMI/EMl ApriL ASCAP/B'ad To The 
Bone. ASCAP). HL/WBM. CS 12; Hioo $9 

SWEET SUMMER RAIN (Universal- MCA ASCAP/Hal- 
hana. ASCAP / Warner - Tamerlane, BMI/MakesNFt. BMI). 
WBM.CSs.6 
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PAINT ME A BIRMINGHAM (Songs Of DreamWorks. 
BMI/Princetta, SMI/Mama's House. BMl/Cherry Rrver. 



TAKE MY BREATH AWAY (famous. ASCAP/WB, 
ASCAP), HL/WBM, H1002I 

TAKE YAOOTHES Off (Bone Crusher. ASCAP/ BMG 
Songs, ASCAP/ Lliweltyn, ASCAP,' Southern Crunk, 
ASCAP/PMHI, ASCAP/ EWC, BMI Da Crippler. BMI/Collh 
Park. BMI/EMl Blackwood. BMI), HL, RBH 85 

TALK ABOUT OUR LOVE (Please Gimme My Publish- 
ing. BMI ,'EMI Blackwood. BMI / Uncle Bobby's Musk. 
BMI / Mandrill. ASCAP), HL, Hioo 88; RBH 41 

TANTO LA QUERIA (WB. ASCAP) LT 3s 

TARDUS NEGRAS (Curd. ASCAP) IT 26 

TEAR IT UP (Dirtiest Thirstiest. ASCAP/Dark Society. 
ASCAP/ L Matos, ASCAP/Boomer X, ASCAP/ Dead Game, 



ASCAP/EMI April, ASCAP/Crump Tight, A5CAP,' EMI Black- 
wood. BMI/Stone Diamond. BMI/Cyptron. BMl/fobete. 
ASCAP/Zomoa,ASCAP/5oundtron Tunes. 8MI/Zomba 
Songs. BMI/TCF, ASCAP/Fox Film. BM). HL/WBM. Hioo 
78; RBH 4S 

TE UAME (Rubet. ASCAP/ Universal Muska. 
ASCAP/ 2000 Amor, ASCAP/ Sony/ ATV Discos, ASCAP) LT 
34 

TEN GO GANAS (VMR, ASCAP/FXP.R. BMI) IT 3 

TE QUISE OCVIOAR (BMG Songs, ASCAP) LT 19 

TE QUISE TANTO (DoWe Acuarela Songs. ASCAP) LT 2 

THANK GOO I'M A COUNTRY BOY (Cherry Lane. 
ASCAP/ DreamWorks Songs, ASCAP). CLM. CS 33 

THAT'S COOL (Wrensong. ASCAP/ Lu grace I la. 
ASCAP/Reynsong.BMI,'Givirtg It Back. BMI/Mosak 
Musk. BMI / Hold lack. BMI) CS $8 

THAT'S WHAT SHE GETS FOR LOVING ME (Sony/ ATV 
Tree, BMI Showbill y. BMI/Wamer-Tamerlane, BMI). HL 
CSu: Hioo 57 

THINK ABOUT YOU (Uncle Ronnie's. ASCAP/EMI April, 
ASCAP/Ghost Manor. BMI). H L RBH 36 

THIS LOVE (Oerrs-BMG. BMI/February Twenty Sec- 
ond. BMI /Valentine Valentine, ASCAP). HL Hioo S 

THIS WAY (Chappell & Co.. ASCAP/ Double VlnyL 
BMI/Triclops Media. BMI / Dilated Junky, ASCAP/ Utile A 
Music. BMI/EMl Blackwood, BMI,, Please Gimme My Pub- 
lishing, SMI). HI ,'WBM. RBH 60 

TIME'S UP! (Jae'wons. ASCAP/Justin Combs, 
ASCAP/EMI April. ASCAP/Nale Dogg, BMI Scott Storch. 
ASCAP /TVT. ASCAP/ Tuff Jew, A5CAP), HL, Hioo 91; RBH 
M 

TIPSY (Jerrell lones. ASCAP /Tarpo. ASCAP/Notting 
Dale. ASCAP/EMI April ASCAP), HL Hioo 8: RBH 11 

TOUGHER THAN NAILS (Songs Of Daniel Music, 
BMI/Tanasi Island Music. BMI /'Sony/ATV Tree. BMI/ Big 
YeLlow Dog, BMI | Etta Baby Musk. BMI/Copyright Solu- 
tions, BMI), HLCS 23 

TOXIC (Colgems-£Ml. ASCAP / Murlyn, ASCAP / Univer- 
sal- PolyGram International. ASCAP). HL/WBM, Hioo 19 

TU DE QUE VAS (WB. ASCAP Muiieku Itg ever Is 
Artemis BV, BMI) IT 7 

TU FOTOGRAFIA (Estefan. ASCAP/F.I.PP^ BMI) LT 14 

TURN ME ON (EMI April, ASCAP,' Beane Tribe, 
ASCAP/lustin Combs, ASCAP/Da 12. ASCAP /C. Si lis. 
ASCAP/EMI. PRS/Spragga Ben/. BMI) RBH 82 

-U- 

A UN PASO DE 0LV1DARTE Oacar. ASCAP) LT 42 
U SAVED ME (Zomba Songs. BMI ,' R.Kelly, BMI). WBM. 
RBH 62 

U SHOULDVE KNOWN BETTER (MonDeenise, 
ASCAP/Shaniah Cymone, ASCAP/EMI April, ASCAP/Uncle 
Bobby's Musk, BMI/EMl Blackwood, BMI). HL RBH 46 

-V- 

VITAMIN S (EMI Blackwood. BMI/ Mad House. BMI). 
HLRBH 73 

VIVO Y MUE.RO EN TU PI EL (Rubet. ASCAP/ Unrversal 
Muska, ASCAP) LT 23 
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WANNA GET TO KNOW YOU I50 Cent, ASCAP/Lloyd 
Banks, ASCAP/Mouth Full 0' Gold. ASCAP/ Universal. 
ASCAP/Websiyle.BMI/Betler-hair.ASCAP/LeonWare. 
ASCAP). WBM. Hioo 48; RBH 18 

THE WAY YOU MOVE (Gnat Booty, ASCAP/ Chrysalis. 
BMI/Carl Mo. BMI/Organized Noiie. BMI/Hitco, BMI), 
HL/WBM, Hioo 20: RBH 34 

WHAT IF (First Avenue, ASCAP ' BMG Songs. 
ASCAP/Oemis Hot Songs. ASCAP/E One, BMI/EMl April. 
ASCAP. E-D. DU2-IL 8MI/Antonk> Dixons Mulix. 
ASCAP/ Brownville, BMI/ETwo. ASCAP/EMI Blackwood. 
BMI/Anthony Nance Muzik, ASCAP), HL RBH 57 

WHAT (TAINT (Sony/ATV Cross Keys, 
ASCAP/Shmenonga. ASCAP/Sony/ATV Tree, BMI/Wenon- 
ga. BMI), WBM.CS 4$ 

WHAT'S HAPPEN IN' (Pinky Phat Phat BMI/BMG. 
BMI/Ensign. BMI/Tourian Musik. ASCAP/ Sa re gam a 
India), HL RBH 70 

WHATS HAPPNINI (EMI Blackwood. BMI/ColliPark. 
BML'EWC. BMI / Da Crippler. BMI /First And Goal. 
BMI /Trick W Rick, BMI). HL Hioo 99; RBH 69 

WHAT'S FT LIKE (EMI April. ASCAP/ Air Control. 
ASCAP /Them Damn Twins. ASCAP/EMI Blackwood, 
BMI/MC Infinity, BMI), HL RBH 58 

WHEN SOMEBODY KNOWS YOU THAT WEIL (Meianw 
Howard, ASCAP/Cobum. BMII. WBM. CS 37 

WHEN THE SUN GOES DOWN (Sony/ATV Cross Keys, 
ASCAP /Onaly, BMI), HL CS 2; Hioo 28 

WHISKEY GIRL (Tokeco Tunes. BMI/ Sony/ATV Tree. 
BMI /Big Yellow Dog. BMI). HL CS :u . Hioo 

WHISKEY LULLABY (Sony/ATV Tree. BMI/ Mr. Bubba, 
BMl,'Reynsong,BMl,'WhaYaSay Music. BMI, Wrensong. 
BMI). HL, CS 21 

WHITE FLAG (Warner Chappell, PR5/WB, 
ASCAP/Future Furniture. ASCAP/EMI April. ASCAP /BMG 
Songs, ASCAP), HL/WBM, Hioo 32 

WHOKNOWS (Soulchild, ASCAP/ Universal 
ASCAP/Nivrac Tyke, ASCAP/Telrsgrammaton. 
ASCAP/Jesse |aye, ASCAP). WBM. Hioo 72; RBH 27 

WHY CANT WE ALL |UST GETA LONG NECK? (Of 
Music ASCAP/ Song Catchers. ASCAP) CS 38 

WILD WEST SHOW (Big Love. ASCAP/WB. 
ASCAP/Music Of Combustion. BMI/Songs Of Windswept 
Pacific, BMO.WBM.CS 47 

WITH YOU (Jessica 5tmpson. ASCAP; Work) Of Andy 
Music ASCAP/Universal. ASCAP/Sony/ ATV Timber, 
SESAC /Turtle Victory. SESAC/EMI April. ASCAP), 
HL/WBM. Hioo 23 

THE WRONG GIRL (Sony/ ATV Timber. SESAC/HilJs- 
boro Valley. SESAC: Sony/ ATV Tree. BMl/Cake Taker. 
BMI/Corn Counlry, BMI), HL CS 25 
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YEAH! (TVT, BMI,, Lil [on 00017 Musk. BMI/Christo- 
pher Garrett. ASCAP/ Hltco South, ASCAP/Muslt 01 
Windswept, ASCAP , Christopher Mathew. BMI/Ludacris, 
ASCAP/EMI April, ASCAP), HL/WBM. Hioo 1: RBH 6 

YOU ARE (Nashville DreamWorks Songs, 
ASCAP/Papet Angels. ASCAP/ Sunchaser. ASCAP/Cherry 
Lane. ASCAP/Monkey Feet. ASCAP/Careers-BMG. 
BMI, Silverkiss, BMI, 'Warner Tamerlane. BMI), 
CLM/ HL/WBM, CS42 

YOU DONT KNOW MY NAME [Lellow. ASCAP/EMI 
April. ASCAP/Ye World Musk. ASCAP/ Uncle Bobby's 
Musk, BMI/EMl Blackwood. BMI/A-Dish-Of-Tunes. BMI), 
HLRBH 43 

YOU DONT WANT DRAMA (Lc Vegas. ASCAP/AII My 
Publishing, BMI All My Own Publishing. BMI/EMl April 
ASCAP), HL, RBH 56 

YOU'LL THINK OF ME (Almo, ASCAP/ Original Bliss, 
ASCAP/EMI April ASCAP /Ty Me A Rrver, ASCAP/lesKar, 
ASCAP), HI, CSi; Hioo 24 

YOU RAISE ME UP (Peermusk, BMI/ Unlversal 
ASCAP), HL/WBM. H10081 

Y QUE (SongLibra. ASCAP) LT 45 

Y TOOO QUEDA EN NADA (World Deep. 
BMI /Sony, ATV Latin, BMI/Blueplatinum, 
ASCAP/Sony/ATV Discos. ASCAP) IT 6 
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Competition Fierce To Replace Usher At No. 1 



Silvio Pietroluongo 
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Wade Jessen 
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"Yeah!" by Usher Featuring Lil 
Jon & Ludacris holds on to the 
No. 1 spot on The Billboard Hot 
100 for a 12th and probably final 
week. The track loses 12 million 
listener impressions and ends the 
week with an audience total of 
145.9 million. 

Competition to be the successor 
to the Hot 100 throne is fierce, as 
"I Don't Wanna Know" by Mario 
Winans Featuring Enya & P. 

Diddy (2-2) and 

Usher's "Burn" 
(3-3) are well 
within striking 
distance. 

"Know" inches 
up by 2.6 mil- 
lion impres- 
sions to 139.2 
million, while 
"Burn" shows a 
hotter touch, 
gaining 12.6 

million impressions for a listener 
total of 132.5 million. 

The dark-horse contender is 
Beyonce's "Naughty Girl," which 
earns the Greatest Gainer/Airplay 
award for a third consecutive week 
(and for the fifth time in seven 
weeks) with a jump of 13.9 million 
listener impressions. The song that 
broke the airplay gainer streak by 
"Naughty" one month ago was 
Usher's "Burn," which has shown 
nearly equal growth to "Naughty" 
since then. 

On the Mainstream Top 40 chart, 
"Burn" climbs 12-10, while former 
No. 1 "Yeah!" holds at No. 2. It is the 
first time in his career that Usher 
has had two songs in the top 10 of 
the top 40 chart in the same week. 

He's doing even better on the 
Hot 100, Hot R&B/Hip-Hop Sin- 
gles & Tracks and Rhythmic Air- 
play charts. "Confessions Part II" is 
standing just outside the top 10 on 
each list, giving him three songs in 
the top 20. 

CHECKING ACCOUNT: The Beastie 
Boys return to the Modern Rock 
chart after a hiatus of more than 
four years, as "Ch-Check It Out" 
debuts at 
No. 14. It's 
the highest 
debut of 
the group's 
chart 

career, sur- 
passing 
"Hey 
Ladies," 
which 

entered at No. 18 in August 1989. 

"Ch-Check" is also the second- 
highest debut of the 2004 calendar 
year, trailing the No. 10 entry of 
Incubus' "Megalomaniac" in the 
unpublished week of Jan. 3. 

"Ch-Check" also makes a strong 
entry on Hot Digital Tracks with the 
explicit version debuting at No. 7. 



The clean version comes in at No. 
25. The two edits sell more than 
10,000 downloads; if combined, the 
total would rank the song at No. 2. 

Billboard and Nielsen Sound- 
Scan hope to have technology in 
place this summer that will 
eliminate multiple title listings 
on Hot Digital Tracks. We will 
then be able to incorporate Digi- 
tal Track sales data into the Hot 
100 equation. 
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BEASTIE BOYS: "OUT' NOW 



GIRLS BEHAVING HOTLY: Even 
though a female artist has not 
topped the chart in more than two 
years, Gretchen Wilson and Terri 

Clark turn heads on Hot Country 
Singles & Tracks with the biggest 
gain and the most new station air- 
play, respectively. 

Up 430 detections, Wilson con- 
tinues to fire up the cheering sec- 
tion, as her "Redneck Woman" 
nabs the fattest gain on the coun- 
try list for the fifth time in her 
short 10-week climb (5-4). 



Epic has pushed the release of 
Wilson's debut album, "Here for 
the Party," up a week to May 11. 
The label seems to have gauged the 
consumer's anticipation correctly, 
as "Redneck" debuts on Hot Digital 
Tracks at No. 24 with 3,000 paid 
downloads. It becomes the first 
entry by a country female artist to 
grace that chart. 

Concurrently, with at least six 
plays for the first time at 23 moni- 
tored stations, Clark's "Girls Lie 
Too" turns in Most Airplay Adds and 
rises 31-28. With only four weeks 
on the chart, Clark's single is the 
youngest title inside the top 30. 

ON THE MAKE: ATL earns its first 
Billboard No. 1 , as "Make It Up 
With Love" leaps 57 positions to 
the top of Hot R&B/Hip-Hop Sin- 
gles Sales. 

The title bowed on the chart last 
issue as a result of street-date viola- 
tions. Its first full week in stores pro- 
pels it to the top of the list with the 
largest position increase the chart has 
seen since Janet Jackson's "Someone 
to Call My Lover" went from a street- 
date violation rank of No. 65 to No. 1 
in the Sept 1, 2001, issue. 

In its 12th week on the Hot R&B/ 
Hip-Hop Singles & Tracks chart, 
"Make It" earns Greatest Gainer/ 
Sales honors and rebounds 68-65, 
despite an 18% drop in airplay. 

The four-member group was 
formed in the "American Idol" 



mold, with a series of competitions 
held in Atlanta (hence the quartet's 
name) by Noontime CEO Ryan 
Glover in conjunction with 
R&B/hip-hop station WVEE. 
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RECENTLY TESTED SONGS WITH TOP 10 CAHOOT POTENTIAL 
JESSICA SIMPSON 
Take My Breath Away _ jlcmbi - 
TRAFT 
Echo WARNER BROS 
BLINK- 182 
I Miss You GEFFEN 
THREE DAYS GRACE 
(I Hale) Everything About You 201 
BRITNEY SPEARS 
Everytime zomba 
STAIND 
Zoe jane ATLANTIC 

TTT 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 

BLINK-182 
W I Miss YOU GEFFEN 
-4. MARTINA MCBRIDE 
W This One's For The Girts RCA nashi 

NICKELBACK 
W Rett W», fa jjnnjg: , v 



78.5 
76.4 
73.2 
71.0 
70.4 
69.9 



89.6 
70.0 
654 



ATL's debut set, "The ATL Pro- 
ject," is set to hit shelves July 13. 

Additional reporting by Anthony 
Colombo in New York. 
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RECENTLY TESTED SONGS WITH TOP 10 CALLOUT POTENTIAL 
3 DOORS DOWN B o n 

Away From The Sun 
HOOBASTANK 
The Reason IDJMG 
CLAY AIKEN 
Solrtaire RMG 
EVANESCENCE 
My Immortal WIND-UP 
SHANIA TWAIN 
It Only Hurts When I'm Breathing civ 
CHERIE 
I'm Ready LAVA 

SARAH MCLACHLAN 
Stupid HMG 

TT 

NEW RELEASES WITH TOP 10 CALLOUT POTENTIAL 
-4, LINKIN PARK o, . 

W Breaking The Habit warmer BROS. 0 1 ' 3 



871 
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78.8 

, 77.3 
73.4 
71.6 
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87.8 
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76.6 
7S.E 
74.5 

c STORY OF THE YEAR 70 c 
o Anthem 01 Our Dying Day PfPRiSf ,JJ 
7 KORN ini 
« Everything I've Known I PIC 
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39 


35 




The Way You Move (Album Version) 
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42 


34 




When The Sun Goes Down 
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This is your opportunity to reach 
top executives from within the 
music publishing sector. Whether 
you're a small, independent pub- 
lisher or a major, your ad in this 
special issue is the most effective 
way to promote your company's 
accomplishments, catalogs, titles 
and most importantly, your song- 
writers. 

issue date: June 1 2 • ad close: May 1 7 

Joe Maimone 646.654.4694 • jmaimone@billboard.com 

TQURINGM ONTHLY #6 

Our sixth monthly touring special high- 
lights arena marketing, family shows 
and the success of jam band tours. 
This special issue will coincide with the 
Arena Marketing Conference, June 9- 
13, in Toronto and the 2004 Bonaroo 
Festival, June 11-13. Be a part of the 
issue reaching industry decision mak- 
ers in over 100 rauntries worldwide. 

issue date: June 1 2 • ad close: May 1 7 

Lee Ann Photoglo 615.321.4294 • laphotoglo@billboard.com 
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Turn your ear to the soulful sounds of 
Jazz with Billboard's annual spotlight 
covering the world of Jazz. Advertise 
in the issue that Jazz professionals 
and music industry leaders will be 
reading around the world! Walk down 
that Jazz alley and reserve your ad 
today! 
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RUBBER BAND MAN O T.I. v 
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1 WANT YOU Janet Jackson V 
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YOU'LL THINK OF ME Keith Urban v 
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LOVE SONG 311 
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MAY BERRY Rascal Flatts 
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WHEN THE SUN GOES DOWN Kenny Chesney & Uncle Kracker 9 
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YOU RAISE ME UP Josh Groban 
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PERFECT Sara Evans 9 
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COME CLEAN Hrlarv Duff 
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DUDE O Bcenie Man Featuring Ms Thing V 36 
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TALK ABOUT OUR LOVE O Brandy Featuring Kanye West 9 
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HEY MAMA Black Eyed Peas v 
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1 MISS YOU Blink-182 ? 
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GET NO BETTER O Cassidy Featuring Mashonda v 
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JUST FOR YOU O Lionel Richie 
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DON'T TELL ME Avril Lsvigne v 1 44 
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ARE YOU GONNA BE MY GIRL Jet -9 
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SOLITAIRE O Clay Aiken 
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WANNA GET TO KNOW YOU G Unit Featuring Joe v 
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WHATS HAPPNIN I O Ying Yang Twins Featuring Trick Daddy v 
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LET'S BE US AGAIN Lonestar 
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Disney Rallies Its Divisions For TV Soundtracks 



It's no secret that film soundtracks 
make up the lion's share of sound- 
track sales. And TV soundtracks, if 
they chart at all. often disappear 
quickly from the Billboard Top 
Soundtracks chart 

But Walt Disney Records' sound- 
tracks to its Disney Channel pro- 
grams are an exception. In the past 
18 months, several of these releases 
have led the field of TV soundtracks 
on the Billboard list 

The soundtracks to "The Cheetah 
Girls" and "Lizzie McGuire" are 



platinum (for 1 million copies 
shipped), according to the Recording 
Industry Assn. of America. Nielsen 
SoundScan sales for "Lizzie McGuire" 
stand at 936,000. while The Cheetah 
Girls" has sold 996,000 copies. 

Other Disney TV soundtrack hits 
within the past year include "Pixel 
Perfect" and "Disney's Kim Possible." 

So what's the secret to Disney's suc- 
cess? Instead of relying on top 40 radio 
and MTV. Disney has turned to its own 
resources to create hit records. 

"We've tried to make good on that 



overused word synergy,' " Walt Dis- 
ney Records senior VP of A&R Jay 
Landers says. "With Disney Channel 
and Disney Radio, we've been able to 
fill a niche and cater to an incredibly 
loyal audience." 

Walt Disney Records VP of market- 
ing Damon Whiteside adds, There 
aren't a lot of record labels marketing 
to a tween (8- to 12-year-old| audience. 
This is an audience that is wry active 
in music purchasing, and they have 
more expendable income than 
previous tween generations." 
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The benefits 
for the shows' 
stars can extend 
beyond TV sound- 
tracks. Hilary 
Duff has parlayed 
her "Lizzie 
McGuire" fame 
into a thriving 
career in music 
and movies. 

Disney is aim- 
ing for the same 

type of crossover success with Raven, 
star of its TV movie "The Cheetah 
Girls'" and its series "That's So Raven." 
which also airs on Disney-owned 
ABC. The label will release the series' 
soundtrack Mav 18. 
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RAVEN: ALBUM DUE LATER THIS YEAR 



Raven tells Billboard that success 
in several entertainment fields can be 
achieved if "you stay focused and haw 
the right people around you." 

Raven is signed to Disney-owned 
Buena Vista Hollywood Records. 



which also has Duff on its roster. 
Raven's first album for the label is 
due later this year. She describes it as 
R&B music with some alternative 
and pop. Raven also has a comedy 
pilot in the works for ABC. 

Meanwhile, Walt Disney Records is 
gearing up for more potential sound- 
track hits from Disney Channel 
shows. This summer, the network 
premieres the TV movie "Stuck in the 
Suburbs." about two small-town girls 
who discover that one of their favorite 
pop heartthrobs has a secret identity. 

Walt Disney Records will release the 
movie's soundtrack this summer, as 
well as "Zenon: Z3." the third install- 
ment in the "Zenon" soundtrack series. 

IN BRIEF: VH1 will air its Hip-Hop 
Honors Oct. 8. The event celebrates 
hip-hop pioneers and hit artists. The 
event's location and performers will 
be announced later. 

Andrew W.K. teams with MTV2 for 
a weekly series, "Your Friend, Andrew 
W.K." The show premieres at 9 p.m. 
ET May 22. The artist will serve as a 
VJ and answer viewers' mail. 
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Crow 

Continued torn page 3 



"We're still playing catch up, and 
we're trying to re-educate people that 
it's nothing less than shoplifting when 
you go and illegally download a song," 
said Crow, who first spoke out against 
piracy on Capitol Hill in May 2000. 

MILE-HIGH CLUB 

Starting with an early-morning 
news conference in United Airlines' 
Red Carpet Club at Chicago's O'Hare 
Airport, Crow, Sony and United served 
up a message that would be repeated 
throughout the day: Stop pirating 
copyrighted music; Connect is open 
for business. 

"What better way to symbolically 
take downloads to new heights than to 
do a concert in the sky?" asked Jay 
Samit, GM for Sony Connect and 
architect of the event. 

Last July, Samit was tapped to unite 
Sony's electronics and content divi- 
sions for Connect. Sony's new sub- 
sidiary also can serve as an online label 
for artists who own their master 
recordings. 

About 30 reporters ambled aboard 
the plane with a crew of company rep- 
resentatives, a production unit and a 
small Crow fan club. 

Before takeoff. Crow cracked up the 
crowd when she said, "This does give a 
new meaning to the term 'mile-high 
club.' " 

The singer/songwriter has 
embraced the digital age. She calls cre- 
ating playlists "a fun experience that's 



kind of like being a teenager spinning 
45s." 

The inside of the Boeing 777 sug- 
gested the flight would be more than 
the typical LA milk run. A full pro- 
duction staff transformed the rear 
cabin into a live performance studio. 

Once the plane was in the air. Crow 
and guitarist Tim Smith launched 



their seven-song set with "A Change 
Would Do You Good" and left the 
crowd elated with "Every Day Is a 
Winding Road." 

Sony is a late entrant in the legal 
download space. The company hoped 
to make a splash with Connect by 
leveraging Crow's star power. 

It also tried to differentiate Connect 



in a crowded marketplace, unveiling a 
line of portable music devices and 
announcing a partnership with United 
Airlines. 

The airline's Mileage Plus frequent 
fliers will be able to redeem miles for 
music through Connect 

The typical Mileage Plus member is 
a man, age 35 to 50, with children, 



home PCs and "more than enough 
miles to redeem free travel," said Mar- 
tin White, senior VP of marketing with 
United Airlines. 

"Kids drive parents to do a tot of new 
things like this. Even though I may be 
sitting on top of all these Mileage Plus 
miles, my kids can enjoy them, too," 
White said. 

Mileage Plus members redeemed 
117 million miles last year; the 
amount of unredeemed miles are "sub- 
stantial." White said. 

"To lure people from pirate sites, we 
needed to present them an alternative 
that didn't cost them their cash," 
Samit said. "Frequent-flier miles are 
another currency — and you'll see us 
use a number of differentiating cur- 
rencies." 

GADGETS GALORE 

Sony also announced "The Intel 2 
for 1 Hour," a promotion that allows 
PC users with certain Intel processors 
a free album with the purchase of 
another album through Connect. 

To gain market share in the elec- 
tronics space, Sony is counting on four 
new portable music devices, retail 
priced from $60 to $300. They will hit 
stores in June. 

Sony has sold more than 2.5 million 
devices compatible with the Connect 
store. The company projects sales will 
hit 7 million by year's end. 

The gadgets were on display during 
an outdoor party at Sony's Santa Mon- 
ica, Calif., headquarters, where Crow 
wrapped up the evening with a four- 
song set 

Highlights were broadcast across 
the country on CBS, CNBC, CNN 
andE!. 



Game Ads 
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watchdog group in Portland, Ore.. 

"It's embedded advertising, and at 
some point there's going to be a 
backlash," he asserts. 

Wim Stocks, executive VP of sales, 
marketing and distribution for Atari, 
acknowledges that consumers could 
"recoil" from such advertising. 

But Dave Anderson, VP of mar- 
keting with Activision. says gamers 
like the ads. 

"Our consumers actually demand 
it when appropriate, because it adds 
authenticity and realism" to a game, 
he says. 

BANGING ON DOORS 

Like it or not, advertisers have 
discovered that videogames are a 
cool way to get their products in 
front of impressionable kids. 

From banner advertising and 
branding to product placement and 
even integrated storylines, the trend 
is growing rapidly, and gamemakers 
seem only too happy to oblige. 

Santa Monica, Calif.-based video- 
game publisher Activision is leading 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 



the movement. 

"The wheels have started to turn 
with advertisers and media buyers." 
Anderson says. "Now the Fortune 500 
companies are banging on the door." 

The company is working closely 
with Motorola, Puma, Nestle, 
McDonald's. Nokia, Sprite, Coca- 
Cola. Taco Bell, Nike and Sean John, 
among others. 

New York-based Atari also has 
opened its games to such advertis- 
ers as SoBe, Samsung, Nokia and 
Powerade. Redwood City, Calif.- 
based Electronic Arts, the industry's 
leading game maker, works with 
Colgate-Palmolive, Honda, Seven- 
Up, AutoZone, Radio Shack, Procter 
& Gamble and McDonald's. 

Activision, which has numerous 
six-figure deals with companies, 
estimates advertisers spent $10 mil- 
lion on in-game product placement 
in 2003. 

Atari thinks that number could 
grow to S100 million in the next 
12 months. 

While that is a drop in the bucket 
compared with the billions of dollars 
spent on TV advertising, consumer 
groups are crying foul. 

Susan Linn, a Harvard psycholo- 
gist and author of "Consuming 
Kids: The Hostile Takeover of 
Childhood," says 90% of youth 
marketers advertise to kids in ways 
children don't notice. 

"Advertisers have found that prod- 
uct placement is particularly effec- 



tive because it's sticky," she says. 

"Most people aren't aware when 
they're affected by ads," says Dr. 
Douglas A. Centile, director of 
research at the National Institute on 
Media and the Family. The organi- 
zation studies the effect of the 
media on children and families. 

Advertisers package ads as enter- 
tainment because they rely on 
consumers not to notice the ads' 
influence. Gentile says. 

DECKED OUT 

Indeed, videogames are proving 
to be a nirvana for advertisers. 

Activision and Atari say in- 
game advertising allows brands to 
reach the elusive 13- to 24-year- 
old male audience. 

According to Jupiter Research. 
95% of teenage boys play video- 
games. And 45% of all videogame 
players are under age 18, according 
to a Wall Street Journal survey. 

Videogaming has skyrocketed 
into an $11 billion business. Game 
software and console sales far out- 
pace box-office receipts, according 
to the Entertainment Software Assn. 

To deliver his not-so-subtle 
message. Nick wears a sweatshirt 
emblazoned with the Puma logo 
while he foils the heist of a Puma- 
branded delivery truck parked out- 
side Puma's flagship store on Santa 
Monica's Third Street Promenade. 

In Activision's "Street Hoops," 
gamers outfit their players in a 



Footaction store with such brands as 
Andl, Nike, Sean John and Fila. 

In "Driv3r," a videogame set to 
debut this June, players operate 
Nokia cell phones. 

And in "Tony Hawk's Under- 
ground," players perform stunts in 
front of a virtual McDonald's out- 
let. In fact, the game is so rife with 
product placement advertising it 
won the "most despicable" prod- 
uct placement award last year 
from gamespot.com, a top gaming 
Web site. 

'"Tony Hawk's Underground' 
takes product placement to a 
whole new level by adding even 
more sponsors and effectively 
using one of the game's hidden 
characters and levels as one big 
ad." the site said. 

'APPALLING' USE 

In a sign that the trend is here 
to stay. Nielsen Interactive Enter- 
tainment, a Billboard sister 
company, will soon unveil a 
standardized measure of in-game 
advertising's effectiveness. 

The new metric works much 
like Nielsen's ratings for TV and 
in-theater advertising, says 
Michael Dowling, VP of Nielsen 
Interactive Entertainment. 

"The generation that is probably 
the most receptive to advertising 
is the youth generation; they don't 
despise commercial messaging," 
Dowling says. 



But consumer groups think 
otherwise. 

"It's appalling for advertisers to 
use videogames to reach prospective 
customers, especially since so many 
videogames are aimed toward 
younger users," says Susan Grant, 
VP for public policy at the National 
Consumers League, a nongroup rep- 
resenting consumers on market- 
place issues. 

"Nielsen letting them know 
how they're doing only encour- 
ages the practice," Grant adds. 

Grant says the NCL pays attention 
to videogame ads, though it has not 
taken formal action. 

Meanwhile, Nielsen is working 
with leading game makers to roll 
out its metric. 

"Unless you have a measure- 
ment, you can't have a commodity. 
There are forces driving everybody 
to say, 'We need this [Nielsen rat- 
ingl,'" says Scott Randall, presi- 
dent of Brandgames, a New York- 
based company that creates 
custom videogames featuring inte- 
grated branding. 

Daniel Acuff, president of Encino. 
Calif.-based consulting firm Youth 
Marketing Systems, says gamers are 
ultimately paying the price for prod- 
uct placemenL 

"Kids feel entitled, spoiled, and 
the expectation is that they should 
have what their friends have rather 
than | being happy with] who you 
are," he says. 
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week after announcing a $50 mil- 
lion settlement with major U.S. 
record labels, which had been 
hoarding royalties owed to thou- 
sands of artists. 

The settlement figure includes 
about $25 million already paid to 
artists during a two-year investiga- 
tion by Spitzer's office. 

"Our greatest success lies not 
with pushing legislation but with 
investigations. And therefore our 
greatest value-added and the best 
use of our time was making this 
case," Spitzer says in an exclusive 
interview with Billboard. 

He calls the settlement "a good 
first step" but adds that "more 
money is out there." 

Indeed, artists will not collect 
interest on the overdue royalties. 
Such interest could have added mil- 
lions of dollars to the settlement. 

Spitzer spokesman Gary Connor 
says no interest is due because "roy- 
alties are negotiated contractually" 
and not held through a fiduciary 
relationship. 

In separate statements, officials 
at the five major record companies 
pointed out that unclaimed royal- 
ties comprise a small part — about 
1% — of royalties paid to artists 
annually. 

One label statement blamed the 



situation on the "difficult task of 
finding people who have moved 
without providing forwarding 
addresses, have changed their 
names due to marriage or divorce or 
have passed away and have estates 
that do not keep contact informa- 
tion up to date." 

The industry disperses about $9 
billion in royalties to artists each 
year, according to the Recording 
Industry Assn. of America. 

But veteran artists' attorney Bob 
Donnelly charges that record com- 
panies rely on artists forgoing some 
royalties because they cannot afford 
audits or lawsuits. 

DIFFICULT TASK 

The New York attorney general's 
office has jurisdiction over these 
companies because they do business 
in the state. 

Spitzer's office refrained from 
penalizing the companies. In fact, 
Spitzer praised the labels and the 
Harry Fox Agency for their 
cooperation. 

"I don't want to characterize 
this as an adversarial relationship," 
he says. 

However, he later acknowledges, 
"clearly there's a sense that they 
should have been doing more." 

Spitzer calls the two-year investi- 
gation "difficult," in large part 
because the five major companies 
have acquired hundreds of smaller 
companies over the years. Each of 
these had their own contracts, 
accounting methods and business 



practices. 

Spitzer says Donnelly suggested 
invoking New York's abandoned 
property statutes to mandate state 
stewardship of any royalties 
unclaimed after five years. 

Donnelly came up with the idea 
while obtaining past-due royalties 
for such acts as Foreigner and 
Bootsy Collins. He was unable to 
mount a class-action suit against 
the labels because "they'd pay off an 
artist and we'd have no plaintiffs," 
he says. 

Sen. Patrick Leahy, D-Vt, ranking 
minority member of the Judiciary 
Committee, commended Spitzer. 
"It's unfortunate that it took an 
investigation by the New York attor- 
ney general's office to reach this 
point, but 1 am pleased that these 
artists will receive their due. how- 
ever belatedly." 

LIST OF THOUSANDS 

Investigators discovered labels 
owed payments to many well-known, 
seemingly easily located artists. 

David Bowie, Sean "P. Diddy" 
Combs, Gloria Estefan, Vince Gill, 
Dave Matthews, Liza Minnelli and 
Dolly Parton are among those who 
have money coming to them. Even 
Frank Sinatra's estate is due back 
royalties. 

The unpaid funds ended up in 
the industry's so-called suspense 
accounts. 

A source close to the investiga- 
tions suggests managers for big- 
name artists may not have requested 



any audits of the labels during the 
period of the probe. 

Thousands of heritage artists are 
also on the list 

One of the biggest beneficiaries 
is the estate of R&B crooner 
Tommy Edwards. His MGM Rec- 
ords hit "It's All in the Game" 
spent 19 weeks on The Billboard 
Hot 100 in 1958, settling at No. 1 
for six weeks. 

Universal Music Group, which 
now owns the MGM catalog, will pay 
Edwards' estate about $229,000. 

Officials from the major artist 
unions, advocacy groups and per- 
forming rights societies attended the 
May 3 settlement announcement. 

Among those, the American Fed- 
eration of Television and Radio 
Artists, Recording Artists' Coalition 
and American Federation of Musi- 
cians support a related California bill 
authored by Democratic senator 
Kevin Murray. 

S.B. 1034 would create a fiduci- 
ary responsibility between labels 
and artists. It has passed the Cali- 
fornia Senate and is pending in the 
Assembly. 

"AFTRA looks forward to working 
diligently with the record labels and 
other artists groups to implement 
this settlement and to continue to 
pursue more comprehensive reform 
in the recording industry," AFTRA 
national executive director Greg 
Hessinger says. 

"We'll be working toward finding 
these artists or their heirs and lobby- 
ing for laws that will hold the labels 



accountable as fiduciaries," RAC 
counsel Jay Rosenthal says. 

Murray believes the settlement 
underscores labels' new attitude 
toward resolving decades of royalty 
issues. "They want to get this out of 
the way," he says, "so that artists and 
the companies can work on the 
problem of piracy." 

Under the terms of the settle- 
ment, the companies agreed to list 
names of artists and writers who are 
owed royalty payments on company 
Web sites; post advertisements in 
leading music industry publications 
explaining unclaimed-royalty pro- 
cedure; work with music industry 
groups to locate artists who are 
owed royalty payments; and share 
artists' contact information with 
other record companies. 

In addition, each company 
agreed to require regular meetings 
among the heads of its royalty, 
accounting and legal departments 
to review the status of royalty 
accounts and improve royalty pay- 
ment procedures. 

Participating companies, as iden- 
tified by Spitzer's office, include 
Sony Music Entertainment, Sony/ 
ATV Music Publishing, Warner 
Music Group, UMC Recordings, Uni- 
versal Music, EMI Music Publishing, 
EMI Music North America, BMG 
Songs, Careers-BMG Music Pub- 
lishing, BMG Music and the Harry 
Fox Agency. 

Additional reporting by Brian 
Carrity in New York. 



MercyMe 
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But it kept getting better. 

The group's third INO Records 
album, "Undone," released the 
week before the awards, was on its 
way to racking up first-week U.S. 
sales of 55,000 copies, according to 
Nielsen SoundScan. 

"Undone" entered The Billboard 200 
last issue at No. 12, some 25 notches 
higher than MercyMe's previous peak 
on the chart 

The new release also gave the sex- 
tet its second No. 1 title on the Top 
Christian Albums chart. This issue, it 
holds that position on the Christian 
chart while falling to No. 35 on The 
Billboard 200. 

The single "Here With Me" has 
played a large part in the early sales 
success of "Undone." The song has 
confirmed MercyMe's AC stature 
while maintaining its core Christian 
radio following. 

"I lere With Me" is No. 8 in its sixth 
week on the Hot Christian Adult Con- 
temporary chart and No. 8 on Hot 
Christian Singles & Tracks in its sev- 
enth week. It is No. 24 on the Adult 
Contemporary chart. 

"Here With Me" comes on the heels 
of "1 Can Only Imagine," a multi-for- 
mat hit last year that struck a nerve 
with a post-SepL 11, 2001, America. 

"It was a poignant song with a great 
message at a time when the country 
needed to hear a message like that" top 



40 WRVW (the River) Nashville PD 
Rich Davis says. 

Davis says "I Can Only Imagine" got 
"the biggest reaction" of any record he's 
ever played. 

"I Can Only Imagine" propelled the 
group's INO debut album, "Almost 
There," to U.S. sales of 1.5 million 
copies. (A second INO album, "Spoken 
For," has sold 553,000 copies.) 

Still, it was unclear whether the 
song represented a real general-market 
breakthrough for the band. 

But Davis expects MercyMe to con- 
tinue to do well at mainstream radio, 
particularly because the new single 
sounds "more like a hit record" than 
the previous one. Although it became a 
crossover hit "I Can Only Imagine" was 
too "blatantly religious" for some main- 
stream stations, he says. 

"This particular track is not quite as 
overt as 'Imagine' was, so it makes it 
easier to program between Beyonce' and 
Nickelback," says Devin Durrant, 
national director of pop promotion at 
Curb Records. As it did for "I Can Only 
Imagine," Curb is handling mainstream 
radio promotion for the new single. 

Moseley says the band's Christmas 
single, "O Holy Night," also boosted 
its profile by garnering mainstream 
airplay, furthering awareness of the 
band and serving as a bridge to the 
next single. 

THE HEAT IS ON 

When it came to creating the new 
record, the pressure was on Bart Mil- 
lard, the band's lead vocalist/principal 
songwriter. 

"I always stress myself out in trying to 



write," Millard says. "But it wasn't 
because mainstream was involved. It's 
because I'm a musician making records." 

In recording the album, the band 
"did everything backward," Millard 
recalls. "We went in and recorded all 
the music without lyrics. The music 
was given to me, and I had a canvas and 
these parameters to write withia" 

Was Millard tempted while writing 
to put less focus on Christian material 
to appeal to the mainstream audience? 

"Mainstream radio was definitely 
in the back of my mind the entire 
time 1 was writing, maybe different 
than what most people would think," 
Millard admits. 

"1 realized in writing that (Chris- 
tians] have their own language at 
times, phrases like 'the blood of the 
lamb.' Some people who don't go to 
church may not understand, so I 
tried to be clearer in things we were 
talking about. 

"It's all still focused on God," Mil- 
lard says. "I was just trying to tap into 
things that people deal with on an 
everyday basis." 

Millard says the group's experiences 
colored the album. 

While making "Undone," he and 
other band members lost a total of 
eight people close to them. 

"There's a lot of personal stuff on 
there about things we've gone through 
and how Christ has been the solution," 
he says. 

CURB-SIDE SERVICE 

Moseley credits Curb with playing a 
major role in MercyMe's success. 
"We have personally benefited from 



Mike Curb's willingness to think out- 
side the box and from the enthusiasm 
of (his label's] promotion team," Mose- 
ley says. "They understood we wanted 
to establish the band, not just a song." 

Moseley also cites a nationwide 
Regal Cinemas event that helped drive 
sales of the new album. The week 
before street date, Regal Cinemas 
screened a live concert film in more 
than 30 markets. 

"Leading up to that, we partnered 
with radio stations in all the markets 



McCoury 

Continued from page 8 



ments on this point, he notes that 
Revonah did not pay McCoury for his 
recording services. 

The suit asks that Copper Creek be 
enjoined from releasing any materials 
from the two recordings. It also asks 
that the master tapes be impounded or 
destroyed. 

McCoury tells Billboard this is the 
first time he has ever sued anyone and 
that he did so reluctantly. He adds that 
he filed the suit on behalf of other blue- 
grass artists who have been handed 
some bad business deals in their 
careers. 

"Somebody probably needs to step 
up and give a little direction, and I'm 
financially able to do that right now," 
says McCoury, who started his own 
label, McCoury Music, last year. "Some 



so there was anywhere between three 
to five weeks of awareness of this 
event," Moseley says. 

The band also pre-sold the record 
during its recent tour with Amy Grant 
As is common in the Christian market, 
it took orders for the title at the shows 
and shipped the albums upon release. 

MercyMe will be back on the road 
this summer, co-headlining with 
Michael W. Smith. The 35-city One 
Nation tour kicks off July 8 in Birm- 
ingham, Ala. 



of these small independent labels have 
beat these musicians and singers and 
bands out of money through the 
years." 

Strickland says the suit is necessary 
to send a message. Since the Del 
McCoury Band has exploded in popu- 
larity in recent years, he says, other peo- 
ple with old recordings are "teed up" 
and watching the outcome of this case. 

He calls the Copper Creek execu- 
tives "poachers." McCoury agrees, call- 
ing them "pretty brazen." 

Copper Creek's Reid declined to 
speak on the record, citing the advice 
of his attorneys. However, he issued 
the following statement to Billboard: 

"The facts will show that we have 
done nothing wrong, and it will be 
demonstrated that we have clear title 
to the masters in question." 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 
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That situation changed with the run- 
away success of Glow by J.Lo. which 
debuted in 2002. 

Lopez's Sweetface Fashion launched 
her fragrance products with Lancaster 
Group Worldwide. Her fragrances are 
mainly available at specialty stores and 
department stores including Macy's. 

"Jennifer Lopez has been wildly suc- 
cessful because she's a crossover star 
and she's ubiquitous." Didi Gluck, 
beauty director at Marie Claire maga- 
zine, observes. 

"A star like Jennifer Lopez doesn't 
come along every day." adds Catherine 
Walsh, senior VP of cosmetics and 
American licenses at Lancaster Group 
Worldwide. "People buy these fra- 
grances because they like the celebrity's 
personality and lifestyle, and the fra- 
grance helps them get a piece of that." 

According to Information Resources, 
which tracks retail sales of consumer 
goods at mass merchants, drug stores 
and supermarkets, U.S. sales of Glow by 
J.Lo jumped more than 4,000% at those 
outlets in 2003. 

Including sales of products sold sep- 
arately and in gift packs. Glow by J.Lo 
earned more than $1.7 million in rev- 
enue in 2003. 

Information Resources does not 
track sales at department stores, where 
the majority of l^pez's fragrance prod- 
ucts are sold. Those sales figures were 
unavailable. 

Dion launched her perfume line 
— consisting of eau de toilette, body 
lotion and shower gel — last year. Celine 
Dion Parfums is available at mass mer- 
chants, drug stores and such depart- 
ment stores as Sears, JC Penney, Ulta 
and Kohl's. 

Dion's line raked in sales of $11.7 
million in 2003, including $3.3 million 
from gift packs, according to Informa- 
tion Resources. 

Those sales made Celine Dion Par- 
fums the ninth-best-selling women's 
fragrance of 2003 at U.S. retailers 
tracked by Information Resources. It 
was the only debut fragrance line to 
make the top 10. 

Celine Dion Parfum Notes, an 
exteasion to the original line, launched 
in April. 

Dion, who teamed with Coty for her 
fragrance venture, tells Billboard: "For 
years we were approached by a num- 
ber of different fragrance and beauty 
companies, but it just didn't feel natu- 
ral. When we were approached by Coty. 
we really liked the way they under- 
stood who I was as a woman, as well as 
a performer, and how I was perceived 
in the market." 

The success of Dion's fragrance line, 
retail priced at $12.50-544 per item, has 
resulted largely from a carefully timed 
marketing campaign. 

Celine Dion Parfums launched 
March 25, 2003, the same day Dion 
opened her multiyear concert run in 
Las Vegas. That week. Epic Records/ 
Sony Music released her album "A New 

For breaking news, analysis, 
jobs and newsletters visit: 
www.billboard.biz 



Day Has Come." Perfume-strip samples 
were included in the CD. 

Coty co-sponsors Dion's Las Vegas 
production at the Colosseum at Caesars 
Palace. Additionally. Dion's perfume 
products are sold at the venue. 

Coty Beauty VP of marketing and 
business development Marsha 
Brooks says an entertainer's sched- 
uling flexibility and commitment are 
crucial to the success of her fra- 
grance. "The record industry typi- 
cally launches a product a few 
months ahead of time. The lead 
times in the beauty industry are usu- 
ally a good 12 months." 

Despite the success of Dion's and 
Lopez's products, the stars entered the 
fragrance market at a risky time. 

Though fragrances remain the 
biggest category in the beauty industry, 
their sales have declined recently, 
according to NPD Beauty, a division of 
research firm NPD Group. 

Of the three main beauty categories 
— skin care, makeup and fragrances — 
only fragrances had a sales decrease in 
2003. dipping 2% compared with the 
previous year, to $2.8 billion. 

During the same period, skin-care 
product sales jumped to $2 billion, up 
6% from 2002. and makeup hit $2.6 bil- 
lion, up 4%. 

Not surprisingly. Lopez, Spears and 
Simpson are among the celebrities 
extending their beauty brands to skin 
care and/or makeup. 

THE SCENT OF MUSIC 

Why are fragrance companies flock- 
ing to music stars more than actresses 

Collecting 
Societies 

Continued from p»ge 7 

on these issues. Interested parties have 
until June21 to submit their comments 
on such legislation. 

So far, European collecting societies, 
through their European organization 
GESAC, have not officially reacted to 
the EC's plans. 

Dr. Reinhold Kreile. chairman of 
German copyright society GEMA, tells 
Billboard that collecting societies wel- 
come measures that would "con- 
tribute to the harmonization of col- 



BMI 

Continued from page 9 



Cody says that BMI has been testing 
the census data from Nielsen BDS 
(which is owned by Billboard parent 
VNUI and MediaBase with select radio 
stations for more than a year. The cen- 
sus reports provide every play of every 
song on the tracked stations. 

The first royalty payments using 
MediaBase and Nielsen BDS data in 
BMI's radio system will be made to BMI 
affiliates within the next 12 months. 

This marks the first time BMI has 



or other celebrities? 

The beauty and the music industries 
are both used to dealing with con- 
sumers who are very fickle," notes 
Michael Solomon, human sciences pro- 
fessor of consumer behavior at Aubum 
University in Aubum, Ala. 

Both industries understand the value 
of "striking while the iron is hot." 




Solomon says, thereby making them a 
good fit. 

"It's all a matter of timing," Marie 
Claire's Gluck notes. "These compa- 
nies want celebrities whose star is on 
the rise." 

Distribution is also a key factor. In 
that respect, Simpson's product line. 
Dessert, could be a wild card because of 
its selective retail launch. 

Simpson — with help from her mod- 
eling agency, Wilhelmina Artist Man- 
agement — partnered with Dlish Fra- 



lective safeguarding of rights" and 
"strengthen the economic and 
notional interests of authors." 

However, he warns that "any law 
regulating harmonization must place 
the protection of intellectual property 
at the forefront." 

Music publishers have also been 
monitoring the situation with interest. 

"We are currently looking at the sit- 
uation, and we will be issuing our own 
comment in due course," EMI Music 
Publishing chairman/CEO Martin 
Bandier says. 

At the heart of the debate with the 
EC will be the role of national collect- 
ing societies, the monopolies they usu- 
ally benefit from in their respective 
countries and the way they cross- 
license their repertoire. 

Under the rules that collecting soci- 



used real-time census data as part of its 
radio airplay measurement. Up to now 
it has collected data annually from its 
national sample group of radio stations. 

BMI already uses census data to help 
track TV airplay and Internet play. 

The deal is the latest in an ongoing 
series of moves by BMI to improve the 
speed, efficiency and quality of the radio 
sample data it gathers. 

The company has spent the past two 
years rolling out a new reporting sys- 
tem that allows radio stations to directly 
upload playlist information to BMI. 
Thousands of licensees now use the sys- 
tem, according to BMI. 

BMI has also reached a long-term 
agreement with Shazam, a digital fin- 



grance to launch Dessert in .April. The 
line includes fragrances, body-care 
products and lip glosses at retail prices 
of$19-$45. 

Dlish founder and president Randi 
Shinder says the company is somewhat 
of an underdog. "It's much easier for a 
celebrity to go to one of the big beauty 
houses, but Jessica chose our inde- 
pendent company because she really 
believes in trying something new. She's 
believable for these products because 
she's also a target customer." 

Dessert is available at Sephora 
stores and at dessertbeauty.com. 
According to Shinder. Nordstrom and 
home-shopping channel QVC will also 
sell Dessert products. 

The experts paint a mixed picture 
of Thalia's self-titled fragrance line, 
sold exclusively at Kmart. Although 
they applaud its crossover potential, 
they question Kmart's financial sta- 
bility and doubt that Thalia will 
become a household name among 
English-speaking U.S. consumers. 
Sales figures for Thalia's fragrance line 
were unavailable. 

BEYONCE VS. BRrfNEY 

At least two more celebrities will 
enter the fragrance field later this year. 

Beyonce has teamed with Tommy 
Hilfiger Toiletries, a division of Estee 
Lauder, to launch a new fragrance this 
fall. Also due by year's end is Spears' 
line of fragrance, skin-care and cos- 
metics products, a partnership with 
Elizabeth Arden. 

Los Angeles-based Brand Sense 
Marketing was a key player in the 



eties adopted at a 2001 summit in 
Santiago, Chile, each collecting soci- 
ety acts as a "one-stop shop" and can 
license to online commercial users 
repertoire from all societies. However, 
users must deal with the collecting 
society from the territory in which 
they operate. 

The EC says it supports the principle 
of a one-stop shop and considers the 
Santiago agreementaway to adapt tra- 
ditional licensing schemes to the 
online world. 

But itargues that the cross-licensing 
arrangements between the collecting 
societies "leads to an effective lock up of 
national territories, transposing into the 
Internet the national monopolies the 
societies have traditionally held." 

The EC believes that "there should 
be competition between collecting soci- 



gerprinting specialist, for future track- 
ing of radio and Internet play. 

The deals with Nielsen BDS. Media- 
Base and Shazam are part of a larger 
two-year technology initiative by BMI 
that will see increased investment in 
tracking systems and related tech- 
nology infrastructure. 

The increased use of music in every- 
thing from Webcasting and TV pro- 
gramming to mobile phones has placed 
greater tracking demands on perform- 
ing-rights organizations like BMI. 

ASCAP dropped its use of third-party 
census data from the likes of Nielsen 
BDS a year-and-a-half ago in favor of 
building iLs own proprietary' perform- 
ance-tracking service, Mediaguide. 



Spears deal. 

Industry experts predict Beyonce's 
line will be the bigger hit 

"Beyonce has more going on with 
crossover appeal," fashionfinds.com's 
Bandini says. "She's a fashion role 
model, and her experience (as a 
spokesmodell for L'Oreal is a huge plus. 
From a fashion perspective, Britney 
hasn't morphed into anything beyond 
being a pop princess." 

Gluck also thinks Beyonce may have 
the edge. "Her star is rising faster than 
Britney's," she says. 

Solomon adds, "Elizabeth Arden 
and Britney Spears are a terrible 
match, Britney doesn't have the ver- 
satility to pull off being a fashion icon, 
like Madonna has. The feeling among 
a lot of young people is that Britney 
is over." 

Elizabeth Arden president Paul West 
says Spears' high profile, along with his 
company's track record (including the 
success of Elizabeth Taylor's White Dia- 
monds fragrance line) will make the 
Spears line a hit. 

"We have a long-term plan and 
vision. Britney did a lot of home- 
work for this fragrance. Her beauty 
products will be completely relevant 
to consumers." 

Whatever the odds. Dion has some 
advice for celebrities who want to start 
their own beauty lines: "Make sure 
you believe in the company and the 
individuals 100%. because you'll be 
working with them for a long time. 
You also have to balance your own 
desires with their expertise. There's 
always a give-and-take." 



eties to the benefit of companies that 
offer music on the Internet and to con- 
sumers that listen to it" 

The European Digital Media Assn., 
which represents legitimate online 
music companies, welcomed the inves- 
tigation into the Santiago agreement 
EDiMA director Wes Himes said in a 
statement that it was "a vindication of 
the position maintained by EDiMA 
since the notification of the agreement 
in 2001." 

He added. "We will now wait to see 
how collecting societies react to this 
warning and whether it will in reality 
mean that we can avail of reciprocal 
licensing agreements throughout the 
EU, based on negotiations with a col- 
lecting society of our choosing." 

Forrester Research Europe media 
analyst Rebecca Ulph-Jennings believes 
a change is inevitable. 

"The collection societies are still part 
of the distribution chain that is still 
stuck in the old ways. They want to pro- 
tect their own |national| monopolies. 
But given the international nature of 
the Internet that can't go on forever," 
she says. 

Additional reporting by Leo 
Cendrowicz in Brussels, Juliana 
Koranteng in London and Wolfgang 
Spahr in Hamburg. 



FOR THE RECORD 

The name of the Hopeless, a new 
band signed to Insane Records, was 
misstated in the May 1 issue. 
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unrealistic deals. 

Although BMG U.S. Latin's opera- 
tion was never huge, it had consistent 
chart-toppers, including Cristian, Juan 
Gabriel, Los Razos and more recently, 
Alexandre Pires. 

At its peak in 2001. the label 
achieved a 10.64% market share, up 
from 9.84% in 2000, according to 
Nielsen SoundScan, thanks in part 
to Christina Aguilera's Spanish- 
language album. At the time, it was 
ahead of WEA Latina and Universal 
in market share. 

But that same year, label president 
Francisco Villanueva was let go, and 
BMG's market share began to slip. By 
2003, it had gone down to 73%; so far 
this year it's at 6.2%, behind all the 
other majors. 

Last year, Steinkamp took over the 
label and began making major 
changes. Rodolfo Lopez-Negrete, chair- 
man of BMG U.S. Latin, left the com- 
pany. Afterward. A&R VP Adrian Posse 
also departed (Billboard, Jan. 24). 

At the same time, Steinkamp 
brought in Juan Carlos Bernardez as 
COO to run day-to-day operations and 
Paula Kaminsky as VP of marketing. 

Steinkamp does not plan to bring in 
a new A&R team. 

"In the past two, three years, we 
haven't managed to create successful 



repertoire," Steinkamp says. 

Instead, Steinkamp plans to sign 
acts for promotion, licensing or distri- 
bution on a project-by-project basis. 

"In the U.S., I'm trying to play up 
our strengths and minimize our risks. 
To invest on the record and the mar- 
keting, it's too much." 

Steinkamp plans to capitalize on 
BMG's success in other Latin territo- 
ries, notably Argentina, Mexico and 
Spain, where its operations and artist 
development are healthy. New U.S. pri- 
orities include breaking Argentina's 
Diego Torres, Mexico's Julieta Venegas 
and Spain's Andy & Lucas. 

As for U.S.-signed acts, those with 
current contracts who will continue to 
record for BMC include Jerry' Rivera 
and Pablo Montero. 

"Montero is actively recording an 
album, and my understanding is he will 
be aggressively promoted," says Vil- 
lanueva, who now handles Montero 
through his Mock & Roll Management 

Some acts will be phased out of the 
roster as their contracts expire. In other 
cases, artists' contracts will revert to 
their countries of origin. Such is the 
case with Pires, who was originally 
signed by BMG Brazil and linked with 
BMG U.S. Latin last year. 

Unsettled is the label future of two 
of BMG U.S. Latin's top acts: Juan 
Cabriel and Cristian. 

"We're actively talking with both art- 
ists to see what we am do." Steinkamp 
says. "Sales have been disappointing, 
and unfortunately, costs and expecta- 
tions are not in line with the market." 



Conference Reflections 



BY LEILA COBO 

A week after Billboard's Latin Music Confer- 
ence, here are some of the events and comments 
that stuck in our minds: 

Alejandro Fernandez performed at this year's Bill- 
board Latin Music Awards. He also received Telemun- 
do s Star Award in recognition of his longevity and con- 
tributions to music. 

Fernandez stars in the film "Zapata," which pre- 
miered last week in Mexico. The movie, directed by 
Alfonso Arau ("Like Water for Chocolate," "A Walk in 
the Clouds"), will be released in the United States this 
fall. That will coincide with Fernandez's new studio 
album and U.S. tour. 

Paulina Rubio said she would also like a foray into 
films. For now, she told Billboard, she would be happy 
with a cameo. Favorite directors include Quentin 
Tarantino and fellow Mexican Alejandro Gonzalez Ifiar- 
ritu ("21 Grams"). 

Asked if she knew Tarantino personally, Rubio said 
they met briefly at the premiere of "Kill Bill 2." 

"He told me hi and adi6s, " Rubio said. 

In other film news, producer/composer Gustavo 
Santaolalla will score director Ang Lee's upcoming 
film, "Brokeback Mountain." 

It is "absolutely non-Latin," says Santaolalla, who 
just scored "21 Grams." The topic? "Two cowboys in 
the 1960s who develop a gay relationship." 

Those who attended "The Music We See" panel had 
one prevailing concern: How Latinos bring their iden- 
tity into films and film music. The consensus? Latins 
are so much a part of the U.S. cultural fabric, it's 



impossible to separate them. 

"I don't make movies for Latinos," director/com- 
poser Franc Reyes said. "I make movies with Latinos." 

Urban/regional duo Akwid is reaching deep into its 
cultural roots for the follow-up to its smash debut 
"Proyecto Akwid" (Univision). The duo's upcoming set, 
"KOMP 104.9 Radio Compa," bows June 15. The album 
recreates a radio station environment, hence the title. 

However, the video for first single "Jamas Imagine"' 
is loosely based on children's TV comedy show "El 
Chavo del Ocho." The series aired throughout Latin 
America in the 1970s and 1980s. 

In the 1990s, Akwid brothers Francisco and Sergio 
Gomez grew up watching reruns in the United States. 
"Everybody [around us] watched it," Francisco said. 
"That's where our influences come from. It was our 
'Barney,' our 'Sesame Street.' " 

RATINGS RISE 

Ratings for the Billboard Latin Music Awards rose 
almost a full point compared with 2003, according to 
Nielsen Media Research. 

The 2004 Billboard Latin Music Awards, which 
aired live April 29 on the Telemundo Network, 
garnered an 8.2 rating, up from 7.3 last year. An esti- 
mated 1.5 million viewers tuned in. Ratings for the 
more widely distributed Univision Network were 
higher, averaging 17.8. 

The telecast boosted David Bisbal's chart standing. 
Bisbal closed the show to a standing ovation. I le also 
received the Telemundo Viewer's Award, the result of 
fans' online voting. His album "Buleria" jumped 29-18 
on the Billboard Top Latin Albums chart. 



EU Members 

Continued from page 8 



are very high." IFPI senior trade 
adviser Yolanda Smits says. "As a 
whole, the EU's piracy rate will 
increase. It is difficult to know if the 
enforcement agencies in the new 
countries will be capable of control- 
ling the flow of pirated goods." 

Piracy in Poland, the biggest of the 
II) new members, stands at 40%. But 
with the EU border moving to the east- 
em Polish border, Pomaton EMI pres- 
ident Piotr Kabaj says there are 
prospects for change. 

"It now is harder for pirated prod- 
uct to enter Poland from the 
Ukraine and IBelarus)." he says. 
"The Polish government will also be 
under a larger pressure to deal with 
the local pirates." 

IMPROVING ECONOMIES 

One of the most notable changes 
expected from the new entrants is 
an improvement of their economic 
conditions. The gross domestic 
product of the new members is far 
lower than that of the rest of the 
EU, but the gap should be bridged 



in the future. 

"What we will also hopefully see 
is improved standards of living in 
these markets. We expect to see a 
correlation between improved stan- 
dards of living and expenditures," 
UMI's Constant says. 

There are also those who believe 
that intellectual property will con- 
tribute to the economic well-being 
of the new entrants. 

Dr. Reinhold Kreile. chairman 
of German copyright society 
GEMA. says authors' rights 
"must play a key role in the 
larger European market." 

He says that "the music 
industry and consumers will 
have economic and cultural 
advantages from this constantly 
expanding Europe." 

The industry views Poland 
as a benchmark country. It is 
strategically placed at the 
center of the new members, 
and it benefits from a dynamic 
economy. 

Kabaj agrees that Poland will 
most likely become wealthier 
because of the EU, and this should 
benefit music sales. Kabaj says, "In 
the U.K., people spend S40 per 
capita on music: in Poland. |they 
spend] $2.50." 



Jaroslaw Ciszewski of Polish inde- 
pendent label 4Art is optimistic about 
the new prospects the EU offers, hut he 
concedes that it will take some time to 
adapt to the new rules. 

Ciszewski says, "We are now con- 
fronted with new [value-added tax| 
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forms, obligatory declarations and 
changed documents that leave a lot 
of room for interpretation. But once 
that is sorted out, customs proce- 
dures will be far better and customer- 
friendly." 

He adds: "In the past, CD shipments 
could be stuck in customs for weeks. 
Just to' to explain to the customs offi- 



cer the difference between a commer- 
cial and a promo CD." 

PRICING GETS STICKY 

One sticky issue for labels is CD 
pricing. Until now. CD pricing was 
lower in the former Eastern bloc coun- 
tries than in the West, and that is 
not likely to change. However, 
with the EU's free-trade policy, 
the cheaper CDs can be shipped 
back to Western countries. 

One label executive says. 
'There is a risk of seeing a lot of 
products — not local but interna- 
tional repertoire — exported back 
to other countries, and you can- 
not legally stop them." The solu- 
tion, the executive says, is to limit 
the supply of international reper- 
toire shipped to these countries. 

The new members are also 
becoming new sources of reper- 
toire for the industry. In addition. 
Ciszewski sees increased oppor- 
tunities for Polish artists and reper- 
toire abroad. 

"Already several Polish club artists 
like Plastic and Namaste have made it 
to foreign compilation CDs. and I also 
see possibilities for Polish jazz and jazz 
artists." he enthuses. 

Kabaj agrees, but he thinks this will 
still take some time. 



"The union makes traveling easier 
and will stimulate exchange between 
cultures, something which Poland and 
the Polish music scene have been lack- 
ing for a long time." 

Other countries are now under con- 
sideration for a further enlargement in 
coming years. Bulgaria and Romania 
will join the EU in 2007 if they meet 
its requirements. 

Turkey's admission is an open ques- 
tion, but EU members have conflict- 
ing views on the country. A series of 
republics from the former Yugoslavia, 
such as Bosnia and Croatia, are also on 
the waiting list. 

Industry experts indicate that Roma- 
nia and Bulgaria are appropriately on 
the waiting list as they have not reached 
the same level of economic and social 
development as the other new entrants. 

"There's still a long way to go for 
these territories. This gives them more 
time to adjust to their requirements," 
a label executive says. 

Additional reporting by Cesco ran 
Cool in Warsaw and Wolfgang Spahr 
in Hamburg. 
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'The Labels Have Seen 
EA Games Break New Bands' 



BY SCOn BANERJEE 

SAN FRANCISCO — Before Steve Schnur arrived at Electronic Arts 
from Capitol Records three years ago, videogame soundtracks 
might as well haw been in mono. 

As worldwide director of music and audio at Redwood City, Calif. - 
based EA the world's leading videogame maker, Schnur has helped 
make music a central element in the gaming experience. 

At the same time, he has recast the dynamic between the music 
and videogames industries, ushering in a new category of global 
music licensing, co-marketing and distribution. 

Shortly after arriving at EA. Schnur established EA Trax as the 
umbrella for its game soundtracks, which feature new artists, orig- 
inal music and exclusive remixes. 

Drawing on his major-label A&R background, Schnur scoured 
the globe for independent acts to be included in EA's "FIFA Soc- 
cer 2004." Last year. EA Trax earned the first platinum 
videogame soundtrack certification from the Recording Indus- 
try Assn. of America for its "NBA Live 2003" CD. which was pack- 
aged with the game. 

EA's current "SSX3" has a CD/DVT) soundtrack, released in con- 
junction with Astralwerks. It contains music by the Chemical 
Brothers, Basement Jaxx, N*E*R*D and other top acts. 

"Steve Schnur is a saw music guy who knows what music will 
enhance a particular gaming experience," says Paul Orescan. 
VP/marketing director at Geffen Records. "He has been a partner 
with Geffen in helping break songs and bands to this very active 
Igamingl audience." 

Key EA games this year include "James Bond 007: Everything or 
Nothing." "MVP Baseball 2004" and "Madden NFL 2004." 

Ql How have EA's label relationships changed since you began 
in 2002? 

Al Our first discussions were based on "what if." What if we 
could break bands? What if we could be a part of your weekly 
internal discussions where you used to talk about the MTV plan, 
the radio plan, the touring plan, the press plan? Would we ever 
get to the point where the labels would talk about the EA plan? 

I can tell you we're there. The labels vie for a spot in EA games. 
They know the reach, they've realized it, they've seen it break new 
bands and they've seen accomplished bands break new songs. 

Yellowcard. Blink- 182. Twista. Fabolous. Cood Charlotte. All of 
Ithese acts| were affected quite significantly by their presence in 
an EA game. 

Q '. Are there cases of the tail wagging the dog when it comes 
to placing music in videogames? 

Al It's grown to that. Initially, it was just getting a song from 
the album into the major videogames. Then it became (about 
getting] the single from the future album into the videogame. 

Now it's become, "Do we do the single or put an original com- 
position in it?" That's what the artist wants to do. The Blink sin- 
gle ("Feeling This"! launched in "Madden 2004" three months 
before it went to radio. It charted before it went to radio, because 
major alternative stations across the country were playing it 
from the game. 

By the time it got to radio . . . Geffen was in a very confident 
position that they had a song that was not only a hit. | they 1 had a 
song that was going to garner requests. To date it is the most 
successfully researched record that Blink has put out. 

Q I What music genres stand to gain the most in game 
soundtracks? 

Al Hip-hop and rock. It fells in line with the most popular 
forms of music that are selling right now. 

Techno used to be the videogame music by default because it 
"worked well with game play." A lot of internal audio guys would 
make it, but it was substandard to some of the major techno 
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A Q& A With Steve Schnur 



Steve Schnur: Career Highlights 

2003: "NBA Live 2003" soundtrack from EA Trail certified platinum by the 

Recording Industry Assn. of America. 
2003: Named 'One of the 100 Most Creative People in Entertainment" by 
Entertainment Weekly. 
2002: Named worldwide director of music and audio. Electronic Arts. 
2000: Joins Fortis Rims as music supervisor/adviser. 
1999: loins Capitol Records as VP of A4R/statf producer. 
1996: Named VP of A&R/artist development at Texas-based Arista Austin Records. 
1992: Joins Arista Records in New York asVP of alternative and rock music. 
1985-92: Holds VP posts at Elektra Entertainment and Chrysalis Records. 
1983-84: Attends NewYork University's School of Music. Business and Technology 
and works in MTV's programming department. 



artists out there. 

When we involve techno music now, it's usually in line with 
the marketplace: [Paul] Oakenfold, Crystal Method. Fat Boy 
Slim. Chemical Brothers. 

Ql What are the differences between working with a major 
and an independent label? 

A! We started off primarily working with all our relationships 



with the majors. Unfortunately, the majors are finding them- 
selves in quite a bind right now. We continue to work with them. 

However, the level of quality coming from the independents 
is pretty spectacular, particularly on an international basis — 
what will end up as a quarter of the music you'll hear in 
"FIFA" this year. 

The indies really understand their consumers play 
videogames. I've seen it grow in three short years to where they 
are a significant part of our relationship structure. 

Q. Your EA Trax label has begun selling original songs and 
remixes from EA games. Will you sell soundtrack songs 
through digital stores like iTunes? 

Al Yes, I totally see that. I always get asked if we're going to go 
in the soundtrack/record business, and I always say no. Not based 
on the old model ... To expect the consumer to go out and buy 
an additional piece of product would be naive. 

Our job is to drive the consumer to discover a great new band 
and have them go and buy that artist's album. It's up to the 
record company and the distribution company to go out and 
connect the dots. 

However, digital distribution is an entirely different deal. 
Legal digital distribution. I believe, at this point has created 
a new business model to push the vision forward. To get 
[fans] to hear a song on "Madden" and then have them pur- 
chase the song on iTunes. particularly if it's a unique piece 
of content written for the game, is something that is 
expected to happen. 

Ql How do you see the piracy threat in your industry? 

A. The videogame industry is consumer-driven; it listens to 
consumers. If the consumer moves from one console to anoth- 
er, we move accordingly. With that said, technology continues 
to lead the way. While piracy and illegal downloading is an 
issue, by the time that catches up. we are onto new technolo- 
gies and platforms. 

Q* As consumers build their digital living rooms, which plat- 
forms do you see at the most integrated hubs? 

Al [PlayStation 21 certainly leads the way on a worldwide basis. 
I have yet to see what PS3s look like, but I assume Sony will con- 
tinue to lead the way. Xbox continues to move in leaps and 
bounds. If we remain the new form of MTV. then hopefully PS3 
or Xbox2 will become the next Wal-Mart in terms of purchasing 
music into your games. 

Right now the PC is the best place to integrate everything, but 
certainly PS3 and Xbox2 will lead the way. 

Q. How will Sony's anticipated Playstation Portable affect 
the market? 

Al PSP is encouraging. Not only does it look fantastic, but it 
also has the ability to hold quite a lot of music as opposed to . . . 
Game Boy Advance. 

What else are you excited about? 

Al In "MVP Baseball" we decided to reach back and find one 
compelling title from the past that wasn't necessarily that famil- 
iar and put it against the other new songs. We put |in] a Hoodoo 
Gurus track, "Bittersweet." 

It's songs like that that are rediscovered . . . We did the same 
thing with "FIFA" last year. We threw in the Stone Roses and a 
jam track. 

We're going to explore that relationship even deeper with 
"Madden" and every other EA sports title thereafter. There's 
going to be a couple of the greatest, coolest, "Oh, my God. 1 
haven't heard that in so long" songs. 
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BDSCertified Spin Awards April 2004 Recipients: 

800,000 SPINS 

You're Still The One/ Shania Twain /MERCURY 

600,000 SPINS 

Blurry/ Puddle Of Mudd /FLAWLESS/GEFFEN 

500,000 SPINS 

Superman/ Five For Fighting /AWARE/COLUMBIA 

400,000 SPINS 

Here Without You/ 3 Doors Down /UNIVERSAL 
Ignition/ R. Kelly /JIVE/ZOMBA 

Hero/ Chad Kroeger Feat. Josey Scott /COLUMBIA/ROADRUNNER/I DJMG 
Absolutely (Story Of A Girl)/ Nine Days /550 

300,000 SPINS 



Colling All Angels/ Train /COLUMBIA 
Unpretty/ TLC /LAFACE 



200,000 SPINS 

Yeah/ Usher Feat. Ludacris & Lit' Jon /LAFACE/ZOMBA 

Bright Lights/ Matchbox Twenty /ATLANTIC 

The Red/ Chevelle /EPIC 

Still Not A Player/ Big Punisher /LOUD 

My Front Porch Looking In/ Lonestar /BNA 

Luv Me, Luv Me/ Shaggy Feat. Janet /MCA 

If You're Not The One/ Daniel Bedingfield /ISLAND 



100,000 SPINS 

This Love/ Maroon 5 /OCTONE/J RECORDS 

Dirt Off Your Shoulder/ Jay-Z /ROC-A-FELLA/DEF JAM/IDJMG 

Meant To Live/ Switchfoot /COLUMBIA 

Splosh Waterfalls/ Ludacris /DTP/DEF JAM SOUTH/IDJMG 

100 Years/ Five For Fighting /AWARE/COLUMBIA 

I Don't Wanno Know/ Mario Winans Feat. P. Diddy /BAD BOY/UMRG 

The Reason/ Hoobastank /ISLAND 

Figured You Out/ Nickelback /ROADRUNNER 

American Soldier/ Toby Keith /DREAMWORKS 

Sorry 2004/ Ruben Studdard /J RECORDS 

I Am The Highway/ Audioslave /EPIC 

Bottom Of A Bottle/ Smile Empty Soul /LAVA 

Hell Yeah/ Montgomery Gentry /COLUMBIA 



50,000 SPINS 

Burn/ Usher /LAFACE/ZOMBA 

My Band/ D12 Feat. Eminem /INTERSCOPE 

Naughty Girl/ Beyonce Knowles /COLUMBIA 

When The Sun Goes Down/ Kenny Chesney & Uncle Kracker /BNA 

Mayberry/ Rascal Flatts /LYRIC STREET 

I Miss You/ Blink-182 /GEFFEN 

I'm Still In Love With You/ Sean Paul /ATLANTIC 

Last Train Home/ Lostprophets /COLUMBIA 

The Outsider/ A Perfect Circle /VIRGIN 

Good Little Girls/ Blue County /ASYLUM/CURB 

Come Clean/ Hilary Duff /BUENA VISTA/HOLLYWOOD 

If I Ain't Got You/ Alicia Keys /J RECORDS 

Away From The Sun/ 3 Doors Down /UNIVERSAL 

Simple Life/ Carolyn Dawn Johnson /ARISTA 

Paint Me A Birmingham/ Tracy Lawrence /DREAMWORKS 

Game Over/ Lit Flip /COLUMBIA 

Letters From Home/ John Michael Montgomery /WARNER BROS. 
Hey Mama/ Black Eyed Peas /A&M 
Breathe/ Melissa Etheridge /ISLAND/IDJMG 
Desperately/ George Strait /MCA 

All Falls Down/ Kanye West Feat. Syleena Johnson /ROC-A-FELLA/DEF JAM/IDJMG 

The Hardest Button To Button/ White Stripes /V2 

Fortune Faded/ Red Hot Chili Peppers /WARNER BROS. 

Spoken For/ Mercy Me /INO RECORDS 

Cold Hard Bitch/ Jet /ELEKTRA/ATLANTIC 

How About You/ Staind /ELEKTRA/ATLANTIC 

My Last Name/ Dierks Bentley /CAPITOL 
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